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in  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  yowr- Children,  that  the  Liberty  of  the  Press  is  the  Palladium  of  all  the  Civil, 
Political  and  Religious  Rights  of  Freeman. — Junius.  Congress  shall  make  no  law  *  *  ♦  abridging  the  Freedom  of  Speech  or  of  the 
Pies  :  or  the  right  of  the  people  Peaceably  to  Assemble  *  ♦  ♦ — First  Amendment  United  States  Constitution,  December  15,  1791. 
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On  Sunday,  December  If 
the  Chicago  Tribune 

sold  more  than 

L250.000 


net  iMid 

a  new  all  time  circulation  record 
for  ctandaid'Sne  iiews|ia|>en  of  Ameria! 

November  closed  with  a  new  all-time  high  for  Sunday  Tribune  circulation — an  average  of  1,207.104 
for  the  month.  But  within  a  week  it  became  evident  that  the  upward  rush  which  notched  this  high 
was  just  commencing.  The  first  Sunday  in  December  saw  another  sensational  upward  surge  of 
over  43,000  copies  —  and  the  total  leaped  to  the  new  all-time  high  of  more  than  1,250,000! 

Advertisers!  The  Sunday  Tribune's  vaulting  circulation  is  the  most  powerful  and  economical 
newspaper  selling  force  in  America  today!  i 

L  (E^xtago  OHbnnc  J 

THE  WORLD'S  GREATEST  NEWSPAPER 
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SCOTT  Folders 

The  ONLY  3  to  2  Ratio  Folders  built. 

Three-sheet  Steel  Folding  Cylinders. 

7^  inch  diameter  bearings  in  Folding  Cylinders. 

Two-sheet  Knife  Cylinders. 

Spring-mounted  bearings  for  Knife  Cylinders. 

.Maximum  Page  Capacity  in  cutting,  collecting,  folding. 
Cross-association  of  Tabloid  Products. 

Laminated  extra-heavy-duty  Cutting  Knives. 
Complete  Flimination  of  “Ribbon-Cutting.” 
Only  one  set  of  pin  holes  in  collected  products. 

Outside  collected  section  covers  inside  section. 

Collects  without  any  transfer  on  pins. 

Collects  without  bending  around  any  one-sheet  cylinder. 

Only  one  set  of  folding  blades  work  when  collecting. 

Runs  full  speed  on  both  straight  and  collect  runs. 

Widest  Range  full-depth  gear  folding  rollers. 
Safety  features  in  drive  and  folding  action. 

Strongest  Folder  frames  built. 

SCOTT  Folders  associate  all  webs  accurately,  cut  cleanly,  fold  evenly,  crease  sharply,  and 
deliver  a  compact,  neat  and  well  folded  product,  even  on  the  largest  numbers  of  pages. 
Compare  the  product  of  SCOTT  Folders  with  any  other  and  see  the  difference.  From 
every  angle:  Quality  of  Product,  Page  Capacity,  Reliability  and  Speed,  the  SCOTT  Folder 
looks  “Like  a  Million  Dollars.” 


•N  .'V 


1457  Broadway,  New  York  City 


"MULTI-UNIT”  or  "STRAIGHT-UNIT”  PRESSES 

CYUNDER  SPEED-^400  RJ>.M. 

Walter  Scott  &  Company 

Main  Office  and  Factory,  Plainfield,  N.  J.,  U.  S.  A. 

Cable  Addreo:  WALTSCOTT  NEW  YORK 


Monadnock  Bldg.,  Chicago,  HL 


/ 


&  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


Man 


more 


JVEW  RECORDS 


1  •  On  Wednesday,  December  5th, 
the  largest  volume  of  advertising 
ever  published  in  a  week*day  issue 
of  the  Herald  Tribune — 260  col- 


On  Sunday,  September  16th, 
the  largest  volume  of  advertising 
ever  published  in  a  single  Sunday 
issue  of  the  Herald  Tribune — 764 
columns. 

•J.  During Novemberthelargest vol¬ 
ume  of  Financial  Advertising  ever 
published  by  the  Herald  Tribune  in 
a  single  month — over  200,000  lines. 

During  September  the  largest 
volume  of  Radio  Advertising  ever 
carried  by  the  Herald  Tribune  in  a 
single  month — 119,273  lines. 

In  the  December  2nd  issue  of 
”Books”  the  largest  volume  of  ad¬ 
vertising  ever  published  in  this  sec¬ 
tion  of  the  Sunday  Herald  Tribune. 

In  the  four  Sunday  issues  of 
October,  1928,  the  largest  volume 
of  Gravure  Advertising  ever  pub¬ 
lished  by  the  Herald  Tribune  in  a 
single  month. 


The  increased  use  of  the 
Herald  Tribune  by  advertisers 
as  reflected  in  these  new  records 
means  this— advertisers  recog¬ 
nize  that  successful  newspapers 
help  to  make  successful  adver¬ 
tisers. 

And  explains  why  the  Herald 
Tribune  ranks  third  among  all 
newspapers  of  the  United  States 
in  volume  of  National  Advertis¬ 
ing  published.  And  third  among 
all  morning  and  Sunday  news¬ 
papers  of  America  in  volume  of 
Local  Advertising. 


NEW 

Xeralb  ^ 


YORK 


STribune 


NEW  YORK  ■  CHICAGO  BOSTON  PHILADELPHIA  DETROIT 

MAIN  OFFICE  WOODWARD  ft  KELLY  CARROLL  JLDSON  SWAN  KELLY-SMITII  COMPANY  WOODWARD  ft  KELLY 

22S  WmI  40th  Stre.1  360  N.  Mi«hi(.n  At..  ^  931  Pwk  Sqmv.  Bld||.  AUuUe  Bulldioc  Fin.  ArU  BaUdiofi 


SAN  FRANCISCO 

VF.RREE  ft  CONKUN 
681  M.rK.t8UMl 


2 


E<lit  or  &  Publisher  and  The  Fourth  Estate  for  December  1  S ,  1928 


S  /I 


•>  > 


THI» 


\  \  CWE  CHEAT  IHAHHET  /  / 

CAW  EE  THCHCCICHLV  CCYEHEE) 
\  WITH  CWE  WEW§EAPEE.  / 


AI.ES  npimrIiinitioH  today  lir  in 
metropolitan  markets;  ^  here  a 
city  hliM-k  eonsumes  mor<‘ than  a 
rural eonimiinily;^hereeonsiRn> 
ffj3ni  ments  are  in  earloads,  not  in 
A  parf-el  post  packages; 

Where  salesmen  travel  from  street  to  street, 
instead  of  from  county  to  county. 

It  is  a  problem  of  <lelivering  g(M>ds  at  a 
mininiiini  cost,  and  of  selling  Mith  least 
e\p«‘nse. 

— a  problem  of  advertising,  thoroughly  and 
effectively,  at  the  lowest  |M>ssible  cost. 

Analyze  all  of  America's  great  city  markets, 
and  you  find  that  in  Philadelphia  one 
newspaper  reaches  nearly  every  home. 

In  city  and  suburbs, in  mansion  andmcwlest 
home — The  Evening  Hulletin  is  the  news¬ 
paper  ItelievfHl  in  by  nearly  every  onc‘. 

Go  deeper  than  the  mere  eirculation  total: 
Study  its  history,  its  character;  how  it  was 
obtainc*d,  and  how  quickly  has  it  grown. 

You  will  find  that  these  are  the  farts:  In 
I89.>,  The  Bulletin  came  to  its  present 

A  Cartful,  UnhurritJ  Growth 

The  Bulletin  hu  crown  thtouch  the  years  to  iu  preseni 
morc-than-half-million  total  without  premium  or  contest. 
Solely  on  its  worth  at  a  fine  newspaper:  on  its  ability  to  win 
and  hold  readers  by  editorial  merit  and  accurate  newt  treM- 
ment.  Nearly  everybody  reads  The  Evening  Bulletin.  In  city 
and  tuburt».  it  far  exceeds  any  other  newspaper's  circula¬ 
tion  ;  is  one  of  the  greatest  newspapers  of  America. 


owners  with  a  few  thousands  of 
readers.  Ttwlay  the  net  paid  daily 
circulation  is  549,148  copies. 

Nearly  a  generation  of  effort  de- 
voted  to  its  building  .  . .  Devoted 
to  the  winningof  reader  confidence  by  print¬ 
ing  a  newspaper  worthy  of  that  confldence. 

Without  Iwsld  headlines;  without  sensa¬ 
tional  writing;  without  tricks  to  win 
readers— such  as  prizes  or  reader-contests. 

Circulation  is  an  elusive  commodity  to  buy. 
Reader  confidence  is  the  asset  upon  which 
the  advertiser  can  depend  to  produce  sales. 

Here  is  a  circulation  built  upon  reader  con¬ 
fidence  .  .  .  concentrated  in  America's 
third  largest  market  .  .  .  thoroughly  cover¬ 
ing  the  city  and  suburbs.  Here  is  one 
metropolitan  trading  center  offering  **one 
newspaper'*  coverage. 

Philadelphia  .  .  .  Three  million  people  ... 
Six  hundred  thousand  homes:  A  unique 
opportunity  fur  effective  advertising  and 
selling  today. 

The  Recognition  of  Leadership 

Philidelphia  business  men  place  more  individual  reuil  store 
adveriisements  in  The  Evening  Bulletin  than  in  all  other 
Philadelphia  newspapers  nmtm^d.^he  Evening  Bulletin  also 
curies  more  Itcul  nattnul  dupUy  lintsti  and  more  indi¬ 
vidual  classified  advertisements  than  any  other  Philadelphia 
newspaper.  (The  Evening  Bulletin  is  published  six  days 
a  week,  has  no  bunday  issue.) 


Wxt  €kmnj5 


City  Hall  Square 


C^p^/nght,  iffi,  BnlUtUn  C*. 


Chirac  SSS  N.  Mlrlilltaa  l""  PHILADELPHIA 


Detroit  OSret  321  f-ofayotto  Boairvard 
Saa  Fraarl*ra  Oflirr  t  Mil  Market  Hireet 


0 EDITOR  &  PUBLISHERS 

The  Fourth  Estate  ® 

Orifioal  second  class  entries;  Trk  Joushalist,  March  24tb,  1884;  NEWSPAraaDOM,  March,  1892;  Tub  Foubtr  EIstate,  March  1st,  1894:  The  Editoe  &  PuSLisHEa,  Derember  7th,  1901;  Tre 
Editob  &  PVELISREE  AND  ^UEHALiST,  October  30th,  1909;  Advebtisino,  February  7th,  1925;  Editoe  &  Puei.isbee,  May  11th,  1916;  Revised  entry,  F-Oirea  &  Publisheb,  The  FbUETH  Estate, 
December  3rd,  1927,  at  the  Post  Office  at  New  York,  N.  Y.,  under  the  act  of  March  3rd,  1879 — issued  every  Saturday  by  The  Editoe  it  Puilishee  Company,  James  Wright  Brown,  President. 


Vol.  61.  •  No.  30 


NEW  YORK,  DECEMBER  15.  1928 


10c  Per  Copy 


Prime  Minister  Declares  $55  Price  Would 
Satisfy  Newsprint  Manufacturers 

Quebec’s  Highest  Official  Reviews  Present  Situation  in  Exclusive  Interview  Following  New  York 

Conference — Believes  Board  of  Control  Will  Be  Authorized 


/’A\ADI.\N  mills  would  be  satisfied 
"for  a  while”  with  a  price  of  $55  a 
ton  at  the  mill  for  newsprint,  Louis 

Alexandre  Tasch-  _ 

ereau.  Prime 
Minister  of  Que¬ 
bec,  informed 
Kditor  &  PUB- 
LisiiKK,  in  an  ex¬ 
clusive  interview 
in  N’ew  York  on 
Tuesday,  this 
week.  It  was  Mr. 

Taschereau  who 
called  the  Mon¬ 
treal  conference 
of  newsprint 
manufacturers 
lonK  in  session 

and,  concerning  Hon.  L.  A.  TAscHEaEAU 
which  various  re¬ 
ports  have  reached  this  country. 

This  week  in  New  York  he  was  pres¬ 
ent  at  another  conference  attended  by 
A.  R.  Graustein,  president  of  the  Inter¬ 
national  Paper  Company,  John  Price, 
president  of  Price  Brothers  Ltd.,  and 
Frank  Clarke,  president  of  the  .XnRlo- 
Canadian  Pulp  and  Paper  Company,  and 
it  was  following  this  meeting,  held 
Dec.  10  and  the  morning  of  Dec.  11  in 
N’ew  York,  that  he  consented  to  talk 
for  publication  regarding  the  newsprint 
situation. 

Salient  points  he  made,  in  addition  to 
the  assertion  that  Canadian  mills  would 
be  agreeable  to  a  $55  a  ton  price,  were : 

That  a  board  of  control  would  proba¬ 
bly  be  appointed  by  the  newsprint  manu¬ 
facturers  to  govern  distribution,  produc¬ 
tion,  and  "to  some  extent  prices”  of 
newsprint. 

That  eventually  newsprint  prices  must 
again  move  upwards. 

That  the  industry  is  20  per  cent  over¬ 
produced,  but  should  respond  readily  to 
intelligent  efforts  at  stabilization. 

That  the  provinces  of  Quebec  and 
Ontario  have  some  authority  over  news¬ 
print  manufacturers  through  the  fact  that 
they  leased  timher  lands,  and  would  use 
that  authority  in  enforcing  any  agree¬ 
ment  the  manufacturers  considered  would 
be  helpful  to  the  industry. 

That  American  publishers  should  co¬ 
operate  with  the  manufacturers  for 
mutual  benefit. 

That  good  feeling  prevailed  among 
manufacturers  who  seemed  anxious  to 
clear  up  the  existing  economic  disturb¬ 
ance. 

Mr.  Taschereau  could  not  be  specific 
about  the  various  conferences  of  news¬ 
print  manufacturers,  but  he  did  declare 
that  he  crjnsidcred  the  manufacturers 
were  "in  a  fair  way  of  reaching  a  satis- 
factor>  settlement,  although  the  situation 
was  complicated  by  certain  existing  con¬ 
tracts." 

He  was  asked  if  he  was  referring  to 
the  Mearst  contract  with  the  Inter¬ 
national  Paper  Oimpany,  and  said  there 
were  other  contracts  besides  that  known 
one  causing  complications.  He  dared  not 


By  PHILIP  SCHUYLER 


predict  when  an  agreement  might  be 
reached,  he  said,  but  pointed  out  that  the 
manufacturers  must  clean  the  affair  up 
before  the  end  of  this  month. 

International  has  been  keeping  the 
price  it  has  contracted  with  Hearst  a 
secret,  withholding  the  information  even 
from  other  manufacturers  at  the  Mon¬ 
treal  conferences.  It  is  assumed,  al¬ 
though  Mr.  Taschereau  declined  to  dis¬ 
cuss  this  phase  of  it,  that  the  New  York 
meeting  this  week  was  called  for  the 
purpose  of  obtaining  this  information 
from  Mr.  (Traustein,  in  order  that  Mr. 
Price  and  Clarke  could  report  back  to 
other  Canadian  manufacUirers  and  price 
details  might  be  worked  out. 

"My  information  is  that  the  manu¬ 
facturers  will  appoint  a  board  of  control 
which  will  govern  distribution,  produc- 
tiqn,  and  to  some  extent  prices,”  Mr. 
Taschereau  declared. 

He  was  asked  what  he  meant  by  the 
qualifying  phrase  “to  some  extent,”  and 
replied : 

“I  ,am  not  sure  that  this  board  could 
be  entrusted  to  interfere  with  existing 
contracts.” 

Although  he  refused  to  tell  what  busi¬ 
ness  transpired  at  the  New  York  con¬ 
ference  other  than  to  say  that  “the  entire 
newsprint  situation  to  date  was  re¬ 
viewed,”  he  did  add  that  he  was  “very 
liopeful  that  some  good  will  result.” 

“Fifty-five  dollars  a  ton  at  the  mill  is 


looked  upon  by  most  Canadian  manufac¬ 
turers  as  a  fair  price,”  Mr.  Taschereau 
declared.  “And  it  is  not  a  high  price 
at  all. 

“It  would  be,  in  my  opinion,  a  big 
mistake  on  the  part  of  publishers  if  they 
refused  to  agree  to  help  the  newsprint 
manufacturers  determine  a  fair  price  and 
allowed  price-aitting  to  continue. 

“If  paper  became  too  cheap,  it  is  very 
natural  to  suppose  that  the  newspaper.s’ 
advertising  customers  would  demand 
lower  rates,  which  probably  would  not 
be  pleasing  to  the  publishers.  Then 
cheap  prices  would  undoubtedly  drive 
out  weaker  mills,  and  the  newspapers 
would  be  at  the  entire  mercy  of  the 
stronger  newsprint  manufacturers. 

“American  newspaper  publishers  can 
help  greatly  in  relieving  the  present 
situation  by  accepting  a  fair  price,  which 
1  understand  the  manufacturers  arc  pre- 
Iiaring  to  make  in  an  effort  to  stabilize 
the  industry. 

“With  newsprint  selling  at  $55  a  ton, 
the  Canadian  mills,  I  am  confident,  would 
Ih-  satisfied  for  a  while.” 

Mr.  Taschereau  was  asked  how  long 
Jie  thought  this  satisfaction  world  con¬ 
tinue. 

"No  definite  iieriod  can  be  fixed,”  he 
answered.  “But  eventuaHy,  I  believe,  the 
newsprint  manufacturers  should  receive  a 
higher  price  for  their  product.” 

It  has  been  stated  in  New  York  that 


A.  N.  P.  A.  MAY  TAKE  STAND  FAVORING' 
“FREE  NEWSPRINT  MARKET” 

A  ST  .AND  favoring  a  “free  nev^sprint  market”  and  opposed  to  an  agree- 
men!  among  the  Canadian  nianufurturers,  now  suppo<<edIy  reached, 
may  be  taken  by  the  .Amerirun  Newspaper  Publishers  Assoeiation.  A  sperial 
bulletin,  rommitting  the  membership  to  surh  a  poliry,  has  been  sent  to 
members  of  the  assorialion's  paper  committee  for  their  ronsideration,  rom- 
ment  and  possible  approval.  EDITOR  &  PUBLISHER  obtained  the  suh- 
.stance  of  this  bulletin  this  week  from  a  reliable  source. 

This  bulletin,  which  has  not  yet  been  sent  to  members,  reviews  the 
newsprint  conferences  as  held  in  Montreal  and  slates  the  opinion  that 
publishers  should  not  he  denieil  the  advantages  of  maximum  production 
from  low  cost  mills  and  minimum  production  from  high  cost  mills. 

It  points  out  that  Q.'i  per  rent  of  the  Canadian  newsprint  production  is 
consumed  by  the  United  Sl.Ttes  and  that  the  largest  part  of  that  con¬ 
sumption  is  by  A.  N.  P.  A.  papers. 

It  declares  that  the  so-called  (Canadian  agreement  against  which  it  objects 
provides  for  a  pooling  of  contracts.  Thus  a  publisher  ordering  from  “A” 
mill  may  receive  his  paper  from  “R”  mill,  a  fart  that  might  not  always  prove 
satisfactory. 

The  bulletin  resents  the  action  of  the  manufacturers  in  conducting  all 
their  negotiations  behinil  lorked  floors,  maintaining  that  publishers  should 
have  some  voire  in  these  important  deliberations. 

S.  E.  Thomason,  Chicago  Erening  Journal,  is  rhairman  of  the  .A.  N.  P.  .A. 
paper  committee,  members  of  which  are;  E.  P.  .Adler,  Davenport  (la.) 
Times;  George  T.  Cameron,  San  Francisco  (Cal.)  Chronicle;  W.  G.  ('handler, 
general  manager  of  the  Srripps-Howard  Newspapers;  Howard  Davis,  busi¬ 
ness  manager  of  the  New  York  Herald  Tribune;  M.  F.  Hanson,  Duluth 
Herald;  Roy  C.  Holliss,  general  manager.  New  York  Daily  News;  F.  I.  Ker, 
Hamilton  (Onl.)  Spectator;  H.  Ponling,  Detroit  News;  and  E.  Lansing  Ray, 
St.  Louis  Globe-Democrat. 


International  Paper  Company  was  “sum¬ 
moned”  to  the  Montreal  conference,  and 
Mr.  Taschereau  was  asked  to  comment 
on  tile  word. 

"The  International  PajKr  Company  is 
exactly  on  the  same  footing  as  other 
Canadian  mills,"  he  said.  “Mr.  Graustein 
was  invited  to  the  conference  as  were  the 
representatives  of  other  interested  con¬ 
cerns.” 

When  asked  for  comment  on  the  re- 
jEirt  that  the  provincial  governments  of 
( )ntario  and  Quebex-  .stixxl  ready  to  en¬ 
force  an  agreement  for  the  benefit  of  the 
industry.  Mr.  Ta.schcrean.  remarking  that 
obviously  political  forces  could  exert 
little  inrincnce  over  ccoivimic  problems, 
pointed  out  that  the  government  did  have 
some  authority  by  virtue  of  the  fact  that 
timlKT  lands  were  leased  to  manufac¬ 
turers  tinder  annual  licenses. 

"In  tliat  respect,  we  do  exerci.se  some 
control  over  the  industry,”  he  said. 
“Dues  are  paid  the  government  by  the 
leasing  mannfactnrers  per  cord  of  wood 
rut." 

Mr.  Taschereau  traced  the  history  of 
tile  fall  of  the  newsprint  industry  from 
prosperity  to  its  present  state.  In 
.\ngiist.  he  said,  he  first  began  to  disetiss 
the  calling  of  a  conference  of  newsprint 
manufacturers.  The  conference  thus  pro¬ 
jected  was  delayed  lierause  of  the  absence 
abroad  of  Premier  Ferguson  of  Ontario. 
The  meetings  of  niantifacturcrs  started 
in  earnest  in  NovemlKT. 

How  earnest  they  were  was  vouched 
for  to  Kditor  I’luit  isiif.r  by  one  of  the 
particijiants,  who  declined  to  review  the 
progress  of  the  deliberations  for  publica¬ 
tion.  explaining  that  in  the  present  un¬ 
finished  state  of  the  business,  any  report 
at  this  time  would  constitute  “dangerous 
news.” 

This  particiixint  in  the  conferences  at 
the  Ritz-Carlton  Hotel  in  Montreal  ad¬ 
vanced  the  reduction  of  newsprint  pro¬ 
duction  to  7(t  jMT  cent  of  normal  capacity 
by  all  Canadian  mills  as  the  most  likely 
remedy  for  the  iiresent  overproduced 
market,  whicli  has  resulted  in  the  1929 
price  nncerfainty. 

“The  talk  of  reduction  to  80  (irr  cent 
raiwcity  was  simply  a  fairy  tale  created 
for  Christmas  consumption,”  P'ditor  & 
Pi  bi.isuf.r’s  informant  said. 

The  Montreal  conference,  attended  by 
onr  informant,  was  in  session  11  days 
witliout  a  break,  ami  included  two  all- 
night  sessions,  which,  he  said,  “stuck 
strictly  to  business  and  did  not  degenerate 
into  parties.”  Further  meetings  were 
held  last  week,  and  this  week,  as  this 
article  reveals,  the  discussion  shifted  to 
New  A’ork,  where  the  problem  was  taken 
up  by  Mr.  Price,  Mr.  Clarke,  Mr.  Grau- 
stcin  and  -Mr.  Taschereau. 

A  rumor  circulated  in  Canada,  and  re¬ 
ported  to  Editor  X-  PtiBi.isuFJi  by  its 
Montreal  correspondent,  was  that  details 
were  twing  worked  out  there  on  an 
arrangement  to  limit  output  of  the  mills 
to  8(1  ix  r  cent  of  capacity  and  to  fix  the 
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price  somewhere  around  $55  or  $57  a  ton. 
While  some  mills  would  have  to  reduce 
production  on  such  a  basis,  there  are 
others  tliat  would  be  entitled  to  increase. 
These  would  take  over  business  that  the 
other  mills  would  have  to  drop  in  order 
to  reduce  their  output. 

A  pessimistic  view  of  the  negotiations 
amonic  manufacturers  was  taken  by  W. 
F.  Sinlayson,  provincial  minister  of 
lands  and  forests  in  an  interview  in 
Toronto,  Dec.  11.  He  said  little  progress 
had  been  made  towarci  settlement  of  the 
problem. 

“They  are  still  meeting  and  as  yet  no 
report  has  been  made  to  us  as  to  what 
they  intend  to  do,”  he  stated.  “The  situa¬ 
tion  in  the  north  is  unchanged  and,  while 
the  mills  are  still  working  on  a  reduced 
basis,  there  is  some  hardship  in  the  muni¬ 
cipalities.  So  far  there  is  no  solution 
and  the  issue  is  still  very  much  of  a 
problem  to  the  government.” 

A  meeting  of  members  of  the  pai»er 
committee  of  the  American  \ewspai)er 
Publishers  Association  was  to  be  held  in 
New  York  Dec.  14.  Editor  &  Pub¬ 
lisher  obtained  advance  information  on 
what  was  to  be  considered  at  the  meet¬ 
ing  printed  in  the  box  on  page  3.  No 
New  York  member,  asked  about  the 
meeting,  cared  to  express  an  opinion  on 
what  the  A.  N.  P.  A.  attitude  might  be 
toward  the  present  situation  and  the  pos¬ 
sible  results  of  the  Montreal  and  New 
York  conferences.  One  imporant  news¬ 
print  buyer,  however,  did  declare  em¬ 
phatically  against  continuation  of  price- 
cutting.  At  offices  of  the  International 
F’aper  Company,  N.  C.  Head,  assistant 
to  President  Graustein,  said  that  no 
statement  would  be  issued  regarding  the 
New  York  meeting  with  Premier 
Taschercau.  It  was  also  stated  that  no 
announcement  •n  1929  price  should  lie 
expected  this  week. 


NEW  GROUP  ORGANIZED 


H.  A.  Wenige  First  President  of  Allied 
Hoosier  Dailies 

The  Allied  Hoosier  Dailies,  an  organ¬ 
ization  of  business  managers  of  25 
Indiana  daily  newspaiiers,  organized  fur 
the  exchange  of  business  ideas  and  the 
development  of  a  greater  volume  of  ad¬ 
vertising,  was  founded  Tuesday  at  a 
meeting  of  representatives  at  the  Clay- 
p<K>l  Hotel.  Indianapolis. 

H.  A.  Wenige,  of  the  Jeffersonville 
Xeu’s,  was  elected  president;  Don  M. 
Nixon  of  the  IVabash  Plain  Dealer,  vice- 
president,  and  George  W.  Purcell, 
Bloomington  livening  World,  secretary- 
treasurer. 

The  organization  plans  to  hold  quarter¬ 
ly  round-table  discussion  meetings  in 
order  to  exchange  ideas  which  will  lead 
to  greater  advertising  and  to  develop 
gradually  into  an  organization  which 
will  protect  the  advertising  interests  of 
the  smaller  newspapers. 

Talks  or  the  advertising  situation  pre¬ 
ceded  the  founding  of  the  organization. 
Those  who  spoke  included  Mr.  Wenige, 
Will  O.  Feudner,  Rushville;  H.  E. 
Scheerer,  Chicago;  Don  Bridge.  Adver¬ 
tising  manager,  Indiannpnlis  Sews,  and 
Robert  Wolfe,  also  of  the  News. 


SHEA  WITH  PITTSBURGH  PRESS 


Display  Manager  of  Indianapolis  News 
Takes  New  Post 

.Announcement  was  made  Dec.  1 1  of 
the  appointment  of  F^aul  Miller,  for  the 
last  nine  years  in  the  local  display  de¬ 
partment  of  the  Indianapolis  Sews,  as 
head  of  that  department,  succeeding  Earl 
Shea,  manager  for  the  last  four  years, 
who  left  Wednesday  for  Pittsburgh,  to 
become  manager  of  local  display  for 
the  Pittsburgh  Press. 

Mr.  Miller  has  been  associated  with 
the  News  at  intervals  since  1910,  at 
which  time  he  began  work  in  the  circula¬ 
tion  department.  Mr.  Shea  has  been 
associated  with  the  News  for  18  out  of 
the  last  28  years,  and  in  that  time  has 
held  various  positions.  He  began  work 
as  a  newsboy  and  office  boy  in  1900. 

Mr.  Shea  was  given  a  farewell  dinner 
by  his  associates  at  which  Don  U.  Bridge, 
advertising  manager,  Curtis  Hodges, 
business  manager,  also  spoke. 


HUB  CURB  EXCHANGE 
SUES  DAIUES 

Atk  $5,000,000  Damages  After  Papers 
Cease  Publishing  Stock  Quota¬ 
tions — B.  B.  B.  Also 
a  Defendant 


The  Boston  Curb  Exchange,  Frank 
L.  Adams  and  other  members,  have 
filed  suit  for  $5,000,000  in  the  Mass¬ 
achusetts  Superior  Court  against  John 
Richardson  and  other  members  of  the 
Better  Business  Bureau  of  Boston,  also 
against  the  Boston  Transcript,  Boston 
Sews  Bureau,  Globe  Newspaper  Com¬ 
pany,  Boston  Publishing  Company,  pub¬ 
lishers  of  the  Herald  and  Traveler,  the 
Post  Publishing  Company,  Eilward  W. 
Gallagher,  Ralph  A.  Alexander  and 
(jeorge  H.  Miller,  alleging  that  the 
Bureau  induced  the  Boston  newspapers 
to  cease  publishing  the  quutatifms  of  the 
curb  exchange. 

The  suit  also  names  the  following  in¬ 
dividuals  as  defendants:  John  Richard¬ 
son,  George  B.  Johnson,  Thomas  P.  Beal, 
Hugh  Bancroft,  Sidney  S.  Conrad, 
•Arthur  M.  Horne,  Louis  Hunter,  Pliny 
Jewell,  Louis  E.  Kirstein,  John  S. 
I.awrence,  .Arthur  N.  Madison,  (jeorge 
W.  Mitton,  Otto  J.  Piehler,  William 'F. 
Rogers,  (Jarl  M.  Spencer,  Ral{>h  E. 
Thompson,  l-'elix  Vorenberg,  Robert  S. 
Weeks,  and  Kenneth  B.  Backman. 

The  papers  are  named  co-defendants  in 
an  api>ended  sheet.  The  plaintiffs  state  in 
their  declaration  that  the  liefendants  pub¬ 
lished  disparaging  statements  as  to  the 
plaintiffs’  business  and  professional  honor 
and  methods,  that  the  statements  were 
false  and  that  the  defendants  acted  with 
the  intention  of  injuring  the  curb  ex¬ 
change  business. 


McNARY  AIDING  PRESS 


Senator  Movei  to  Postpone  Remodeling 
of  Preai  Gallery 

.Senator  Charles  Me  Nary  of  Oregon 
has  joined  the  Washington  newsjiaper 
correspondents  in  their  battle  to  prevent 
remodeling  of  the  .Senate  chamliers  and 
galleries  in  such  a  way  that  the  corre¬ 
spondents  in  the  press  galleries  would  bi- 
placed  at  a  disadvantage. 

The  ( )regon  Senator  introduced  a 
roolution  on  Tuesday  providing  for  post- 
jv»nement  of  any  plans  for  rem<xleling 
the  Senate  chamlKT  until  Ian.  I.  19.10, 
aiwJ  for  a  rejxtrt  by  the  architect  of  the 
('ajiitol  at  the  first  session  of  the  .Seven¬ 
ty-first  Congress  imi  the  efficacy  of  the 
new  ventilation  system  in  the  chamber 
of  the  House  of  Representatives. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  20  —  Chicago  Advertising 
CounciL  Christmas  frolic.  Hotel 
Sherman,  Chicago. 

Dec.  27 — American  Assn,  of 
Schools  and  Departments  of  Jour¬ 
nalism,  annual  convention,  Ann 
.Arbor,  Mich. 

Dec.  28-29 — American  Assn,  of 
Teachers  of  Journalism,  annual 
convention,  Ann  Arbor,  Mich. 

Jan.  11 — Oklahoma  Press  Assn., 
gridiron  banquet,  Oklahoma  City. 

Jan.  16-17 — New  England  Assn, 
of  Circulation  Managers,  meeting, 
Statler  Hotel,  Boston. 

Jan.  18-19 — Kansas  Press  Assn., 
meeting,  Topeka,  Kan. 

Jan.  18-19 — Virginia  Press  Assn., 
midwinter  meeting,  Richmond,  Va. 


PROHIBITION  A  JOKE, 
SAYS  BLUMENFELD 


London  Express  Eefitor  Says  He  At¬ 
tended  Only  One  Dry  Party 
While  Touring  This 
Country 


Prohibition  is  a  millstone  around  the 
necks  of  the  .American  people  was  the 
opinion  expressed  in  the  London  Daily 
lixpress,  Dec.  12  by  Ralph  D.  Blumcn- 
feld,  editor,  who  recently  returned  to 
England  after  touring  the  United  States 
with  a  group  of  British  Journalists  un¬ 
der  the  auspices  of  the  Carnegie  Founda¬ 
tion  for  International  Peace. 

He  called  prohibition  the  “greatest, 
most  tragic  joke  any  nation  played  upon 
itself  in  the  history  of  civilization.” 

“I  went  to  many  private  parties  in  all 
parts  of  the  country,”  .Mr.  Blumenfeld 
wrote,  and  with  only  one  exception — 
in  Chicago — I  never  saw  a  prohibition 
table.  I  went  to  cocktail  parties  at¬ 
tended  by  State  officials.  United  States 
legislators,  judges,  college  presidents,  by 
— it  seems  ridiculous  to  enumerate  them. 
With  the  fewest  possible  exceptions,  they 
all  drank  as  much  as  or  more  than  they 
did  before  prohibition.  All  say  that  pro¬ 
hibition  is  a  .sad,  degrading  farce.  The 
only  hope  they  have  for  unfastening  the 
millstone  around  their  necks  is  that  the 
Volstead  act  will  gradually  fall  into 
desuetude  and  the  nation  will,  by  com¬ 
mon  agreement,  observe  it  in  the  breach 
as  we  do  some  of  our  old  Stuart  blue 
laws.” 
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EXPERT  EXPECTS  B1G| 
BOOM  IN  AUTO  COPY 


Jack  Kerrison,  Boston  Post,  Predicli  | 
Auto  Mergers  Will  Be  Reflected 
by  Increased  Linage  in  Papers 
During  1929 


Amalgamation  of  automobile  compank, 
will  result  in  increased  automotive  linagt 
in  newspapers  next  year  in  the  opinios 
of  Jack  Kerrison,  automobile  manager  oi 
the  Boston  Post,  who  was  visiting  Ne» 
York  this  week.  In  support  of  his  con¬ 
tention  he  pointed  to  the  General  .Motors 
Corporation,  the  various  units  of  which 
during  1928  spent  more  money  in  news¬ 
papers  than  ever  before  in  their  iiKlividual 
histories. 

“The  automobile  mergers  will  be  re¬ 
flected  by  big  increases  in  newspaper  ad¬ 
vertising,”  Mr.  Kerrison  declared.  “Dur 
ing  1928  the  units  of  General  Motors  have 
surpassed  previous  records  in  their  con¬ 
tracts  for  space.  Chevrolet  has  never 
placed  as  much  advertising  as  it  did  in 
1928 ;  Cadillac  is  up ;  more  copy  has  bcCT 
issued  for  Oakland  and  Pontiac  than  ever 
before,  while  Oldsmobile  has  been  a  close 
runner-up. 

“Ford,  who  previously  has  been  a  com 
paratively  small  advertiser,  placed  the 
biggest  campaign  in  the  history  of  his 
company,  during  1928,  and  it  is  expected 
that  his  ambitious  program  will  be  con¬ 
tinued  in  1929. 

“Chrysler,  involved  in  a  merger,  will,  it 
is  believed,  increase  its  1929  appropria¬ 
tion.  The  DeSoto  business  is  bigger  and 
rTK)re  concentrated  than  ever  before.  Since 
taking  over  Dodge,  the  advertising  in 
newspapers  of  that  automobile  has  shown 
an  increase.  Plymouth  and  the  new 
Fargo  truck  also  will  appear  in  news¬ 
paper  space  next  year. 

“The  last  merger  was  that  of  the 
Hupmobile  and  Chandler  interests.  It 
was  reported  this  week  that  Hupmobile 
would  place  a  $4,0(X).(X)0  campaign  in  1929 
through  Lennen  &  Mitchell,  its  new  ad¬ 
vertising  agency.  The  Auburn  Automo¬ 
bile  Company,  according  to  report,  will 
spend  $3,(XX),()00  in  advertising  in  1929. 

Mr.  Kerrison,  as  automobile  editor  and 
manager,  has  been  in  close  contact  with 
the  automobile  industry  for  more  than  25 
years.  He  is  considered  one  of  the  lead¬ 
ing  authorities  on  the  subject.  He  was 
asked  if  he  considered  the  “saturation 
point”  reached  in  automobile  sales. 

“People  will  always  use  automobiles 
and  always  use  more  of  them,”  he  de¬ 
clared.  “There  is  absolutely  no  danger 
of  any  saturation  point  being  reached 
There  has  been  and  will  continue  to  be 
great  increases  in  two  and  three  car  fam¬ 
ilies,  and  the  increase  of  junked  machines 
becomes  more  marked  each  year.  I  be¬ 
lieve  that  the  estimate  of  the  number  of 
machines  to  be  junked  this  year  will  ap¬ 
proximate  1,500,000. 

“Competition  continues  keen  in  the 
automotive  world.  Advertising  is  the 
only  sure  means  of  breaking  down  sales 
resistance.  I^ooking  at  the  situation  from 
the  outside,  it  is  my  conclusion  that  1929 
will  lie  a  big  year  for  automotive  adver¬ 
tising  and  sales.” 


DROPS  UBEL  SUIT 


BUILDING  $125,000  PLANT 


Jar 


State  Treasurer  C.  E.  Stephens,  of 
Mis.souri,  Dec.  10,  dismissed  the  suit  ff*r 
$125,000  alleged  libel  he  had  filed  August 
27  last  against  the  St.  Louis  Globe- 
Democrat;  G.  B.  Harlan,  editor  of  the 
Pilot  Grove  (Mo.)  Record;  Charles 
U.  Becker,  Secretary  of  State ;  and 
William  McAtee,  State  Oil  Inspector. 
No  reason  for  dismissing  the  suit  was 
given.  The  treasurer  filed  the  suit  a 
short  time  after  the  August  primary 
election,  in  which  he  was  defeated  by 
Becker  for  the  Republican  nomination 
for  Secretary  of  State. 
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Ground  has  been  broken  for  the  new 
$125,000  Santa  .Moniea  (Cal.)  Evening 
Outlook  building  at  the  corner  of  Fourth 
Street  and  Broadway.  The  structure  will 
occupy  a  lot  100  by  150  feet,  and  will 
have  two  stories  and  basement.  Robert 
P.  Holliday  is  publisher. 


REFORMING  AGENCY  MEDIA  DEPARTMENTS 


the  well  handled^  it  doesn't  become  annoying  it  is  equipped  with  competent  personnel." 

re-  to  the  agencies.  One  of  the  weak  points  of  the  space 

um-  “Possibly  some  representatives  overlook  buying  system  as  it  is  often  practiced  was 
;  J.  the  fact  that  the  space  buyer  also  has  a  pointed  out  by  J.  M.  Nixon,  vice-pre»i- 
and  selling  job.  He  must  tell  why  he  has  dent  of  the  E.  T.  Howard  Company, 
rade  selected  the  papers  he  has  put  on  his  list,  who  declared  that  some  space  buyers 
heir  If  a  space  buyer  is  not  furnished  with  think  so  much  about  statistics  that  they 
"hen  facts  on  which  to  base  his  case,  the  repre-  forget  the  human  element,  an  important 
list-  sentative  has  fallen  down  on  his  job.  factor  in  the  selection  of  media, 
ilat-  That  is  where  the  importance  of  giving  “They  sit  aloof  in  their  agency 

the  space  buyers  something  tangible  is  cubicles,  with  their  charts  and  data  books, 
[  his  espet  ially  demonstrated.  steeped  in  figures,  and  they  forget  there 

nta-  “One  point  I  want  to  stress  is  that  are  people  in  the  markets  they  are  trying 
ad-  publishers  and  representatives  should  to  cover. 

was  realize  more  than  they  seem  to  now  that  “Knowledge  of  markets  can  be  gained 

(ling  when  a  campaign  appears  in  a  competi-  chiefly  by  contact  with  those  markets.  A 

tor  s  paper  is  not  the  most  favorable  time  rolling  stone  experience  is  what  most 
1,  is  to  make  a  solicitation.  By  that  time  the  space  buyers  need,  and  what  many  of 
sach  list  has  been  O.  K.’d,  passed  on  the  sales  them  do  not  have.  It  is  beyond  me  to 
the  organization,  and  merchandised  to  the  know  how  men  who  have  never  been 
real  trade.  Very  few  advertisers  or  advertis-  further  west  of  \’ew  York  than  Newark 
ing  agencies  desire  to  re-open  a  list  when  can  consider  theinselvTS  space  buyers, 
ated  it  has  reached  such  a  stage  unless,  of  “The  entire  advertising  fraternity  is 

Mr.  course,  upon  very  definite  evidence  that  sometimes  rightfully  blamed  for  wasting 

cajl  the  selection  was  not  proper.  the  money  of  advertisers,  and  the  waste 

e  if  “It  seems  to  me  that  newspapers  should  is  primarily  due  to  the  fact  that  important 
lat  a  be  sold  like  anything  else.  A  definite  consideration  of  markets  is  frequently  left 
by  program  should  be  laid  out  for  the  pur-  in  the  liands  of  men  who  only  know  the 
pose  of  establishing  a  paper  in  its  own  statistics  about  those  markets, 
lake  I*articular  niche.  I  hen  all  trade  paper  “The  so-called  media  department  is  the 

and  advertising  and  solicitations  should  be  most  important  unit  of  an  advertising 
lake  headed  up  toward  that  object,  in  order  agency.  We  don’t  need  space  buyers  in 
ask  *'nie  each  successive  solicitation  media  departments,  we  need  market 

has  will  help  drive  home  the  idea  more  analysts.  Y’ou  cannot  buy  marketing  ex- 


^HOSE  who  have  of  late  been  putting 
A  fingers  on  “weak  spots”  of  the  adver¬ 
tising  agency  system,  have  been  particu¬ 
larly  persistent  in  finding  fault  with  the 
space  buying  or  media  departinems  as 
they  are  now  operated  in  a  majority  of 
astances. 

As  phrased  by  John  Benson,  president 
of  the  American  Association  of  Adver¬ 
tising  Agencies,  “agencies  must  improve 
their  space  buying  technique,"  but  just 
how  is  a  problem  presenting  many 
diSiculties. 

It  is  hard  to  find  an  agency  which  will 
admit  it  hasn’t  the  best  of  all  possible 
media  departments,  and  complaints  roll 
off  such  backs  like  water  off  ducks.  The 
commonest  complaint  heard  by  Editor  & 
I^BLiSHER  and  expressed  in  various 
says  at  different  conventions  is  that 
“young  boys  are  running  the  space  buy¬ 
ing  departments,”  which  should,  in  all 
conscience,  be  the  most  important  and 
therefore  trusted  only  to  the  most  experi¬ 
enced  men  in  the  field. 

Despotic  decisions  and  point-blank  re¬ 
fusals  to  discuss  lists  and  schedules  with 
special  representatives  well  equipped  with 
the  latest  market  data  are  also  advanced 
as  flaws  preventing  efficient  and  reliable 
media  selections.  Insufficient  time  is 
allowed  representatives  to  present  their 
stories  is  another  charge  that  is  common. 
But  agencies  counter  with  the  assertion 
that  most  of  this  kind  of  criticism  orgi- 
nates  with  representatives  with  whom 
they  are  not  doing  business,  while  the 
men  who  get  contracts  are  entirely  satis- 
iield. 

Outside  and  within,  however,  a  definite 
movement  toward  reform  of  the  whole 
business  of  space  buying  or  media  selec¬ 
tion  is  taking  shape. 

This  week  James  O’Shaughnessy, 
former  executive  secretary  of  A.A.A.A. 
and  now  an  advertising  counsellor  for 
thai  association  and  individual  firms  re¬ 
iterated  a  formerly  expressed  opinion, 
when  he  said  to  Editor  &  Publisher: 

“The  time  is  certainly  ripe  now  for  a 
thorough  and  systematic  study  of  every 
angle  of  media  selection.  Various  phases 
of  the  situation  must  be  isolated  and 
studied  by  men  who  know  what  it  is  all 
about.  Persistent  and  sympathetic  in¬ 
quiry  and  consultation  I  am  confident  will 
bring  about  needed  reforms. 

"Of  one  point  I  am  certain.  The 
trouble  does  not  lie  with  the  heads  of  the 
media  departments.  The  ablest  men  in 
the  business  today  have  the  positions  of 
real  authority  in  departments  which 
handle  media  selections.  But  it  is  true 
that  the  publishers  are  not  always  being 
met.  Too  many  space  buyers  are  sub¬ 
merged  by  their  work.  In  every  metro¬ 
politan  city  where  there  are  agency  stc- 
tions.  hundreds  of  publishers  arrive  daily, 
ask  for  information  and  give  information. 
The  publisher  must  l)e  met  and  heard. 
His  questions  must  be  answered.  His 
complaints  must  be  adjusted. 

"The  problem,  and  a  problem  assuredly 
exists,  must  be  worked  out  by  the  agency 
and  the  publisher  getting  together.  They 
are  equally  concerned.  I  know  the 
problem  can  be  worked  out." 

Space  buyers  discussing  their  depart¬ 
ments  with  Editor  &  Publisher  this 
week  touched  on  both  the  weak  and 
strrmg  sides  of  the  present  system. 

That  there  has  been  considerable 
progress  toward  improvement  in  the  last 
five  years  is  the  contention  of  R.  A. 
Dunne,  head  of  the  media  department  of 
the  J.  Walter  Thompson  Company.  His 
department  now  numbers  24  members 
compared  with  a  total  of  11  three  years 
ago.  The  cost  of  maintaining  the  depart¬ 
ment  has  more  than  doubled  in  the  same 
perif)d. 

"Advertisers  are  taking  more  interest 
in  media  selection  than  ever  before,  and 
that  fact,  coupled  with  the  keener  com¬ 
petition  in  the  agency  field,  is  bringing 
about  improvements  in  space  buying,” 
Mr.  Dunne  declared. 

Mr.  Dunne  maintains  general  super- 
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POOR  RICHARD  CLUB  HONORS  CURTIS 


Cyrus  H.  K.  Curtis,  president  of  the  Curtis  Publications,  was  honored  at 
a  dinner  given  in  Philadelphia  by  the  Poor  Richard  Club,  Dec.  7,  in  cele¬ 
bration  of  the  200th  anniversary  of  the  founding  of  the  Saturday  Evening  Post 
by  Benjamin  Franklin.  Mr.  Curtis  was  presented  with  the  Bemamin  Franklin 
medal  of  the  Poor  Richard  Club.  The  photo  shows  the  publisher  operating 
one  of  the  hand  presses  from  the  original  printing  establishmeni  of  Benjamin 
Franklin,  which  was  set  up  in  the  Poor  Richard  Club  for  the  celebration.  Left 
to  right  are:  Miss  Beth  Townsend  as  Deborah  Franklin;  Mr.  Curtis,  F'ranklin 
Barhe  Huntington,  as  Benjamin  Franklin,  and  Louis  Wheelork,  president  of 
the  Poor  Richard  Club. 
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SENATOR  WALSH  SEEKING  NEW  WAY 
OE  STOPPING  PUBLICITY  STREAM 


Considering  Amendment  to  His  Bill  Which  Would 
Propaganda  to  Be  Sent  Through  Mails 
Without  Identification 


Prevent 


By  GEORGE  H.  MANNING 

{Washington  Correspondent  of  Editor  &  Publisher 


WASHINGTON,  D.  C,  Dec.  13.— An 
amendment  designed  to  prevent  the 
distribution  of  propaganda  through  asso¬ 
ciations  or  bureaus  not  paying  for  adver¬ 
tising  in  newspapers,  will  be  proposed  by 
Senator  Thomas  J.  Walsh  of  Montana 
when  his  anti -propaganda  bill  is  con¬ 
sidered  by  the  Senate  Committee  on 
Post  Offices  and  Post  Roads. 

Senator  Walsh,  author  of  the  Senate 
resolution  under  which  the  Federal  Trade 
Commission  is  investigating  public  utility 
propaganda,  recognizes  that  his  bill  to 
deny  second  class*  p<^)stage  rates  to  any 
publication  which  “shall  print  any  reading 
matter  for  pay  or  furnished  in  substance 
by  any  person,  association,  or  corporation 
paying  for  display  advertising  in  such 
publication,  knowing  it  was  so  furnished, 
unless  the  fact  that  it  was  so  provided 
or  paid  for  shall  be  plainly  indicated  in 
a  statement  published  in  connection  with 
such  reading  matter”  would  not  prevent 
the  public  utilities  from  forming  "bureaus 
of  public  utility  information’’  or  national 
associations  for  distribution  of  publicity. 
Therefore  he  will  seek  to  have  his  bill 
amended  to  include  “or  any  association 
or  group  any  member  of  which”  pays  for 
disi^ay  advertising  in  the  publication. 

Even  this  provision,  however,  would  not 
prevent  the  public  utilities  or  any  other 
Interest  from  employing  agencies  such  as 
E.  Hofer  and  Sons  Industrial  News 
Bureau,  which  received  some  $168,000  a 
year  from  various  interests,  half  of  it 
coming  from  public  utility  companies,  for 
the  distribution  of  its  “service”  free  to 
14,(KK)  countr3-  daily  and  weekly  news- 
I>apers  in  the  I'nited  States.  The  power 
comt^nies  were  not  “members”  of  this 
bureau,  nor  did  the  ncwsi>ai*ers  know 
that  the  i)fjwer  comi)anies  were  paying  for 
the  ^^rvice,  until  the  Federal  Trade  Com- 
missifBi  revealed  it.  The  news{>aj)er 
would  be  held  blameless  if  it  did  not  know 
the  source  of  the  material. 

The  same  is  true  of  Marcy  Darnall's 
“editorial  service,”  part  of  which  he  sold 
and  i>art  of  which  he  distributed  free  to 
weekly  newspapers,  being  paid  by  the  Ala¬ 
bama  Power  Company  to  do  so,  accord¬ 
ing  to  his  testimony  before  the  Federal 
Trade  Commission. 

It  is  doubtful,  too,  if  the  Walsh  bill 
would  cover  the  case  of  the  articles 
written  by  Mrs.  John  D.  Sherman, 
formerly  presifk-nt  and  now  a  fle|>artnient 
chairman  of  tlie  General  Federation  of 
Women’s  Clubs.  Mrs.  Sherman  has  been 
receiving  a  month  from  the  National 
Electric  Light  Association  tor  her 
articles,  but  the  association  did  not  dis¬ 
tribute  them  directly.  It  distributed  them 
through  an  advertising  agency. 

Senator  \\  alsh  admits  th<-  difficulty  of 
getting  at  all  the  i>ractices  of  the  utilities 
and  other  interests  in  distributing  pub¬ 
licity,  and  has  signitied  his  intention  of 
going  still  deejK-r  into  the  problem.  I'or 
example,  he  suggested  that  it  might  be 
made  unlawful  for  any  jK-rson  or  agency 
to  send  through  the  mails  materi,*:!  for 
inihlieation  in  news]>ai)ers  paid  for  by 
agencies  other  than  the  publication  for 
which  it  is  intended  unless  the  material  is 
accompanied  by  a  statement  showing  who 
is  i>aying  for  the  isrejwration  or  distribu¬ 
tion  of  the  material. 

Fears  of  some  newsisarer  i>eople  that 
newspapers  would  Ik-  made  liable  to  per¬ 
secution  if  such  a  bill  as  his  should  be 
enacted  were  disjiersed  hv  Senator  Walsh 
as  he  explained  the  intention  of  his  bill 
as  to  the  methrd  of  stating  the  source 
of  the  material. 

“.Supprjse,”  Senator  Walsh  was  asked, 
“a  newsi)aper  published  an  account  of  the 
plans  of  a  Rotary  Club,  some  members  of 
which  advertise  in  the  newspaper,  to  build 
a  fresh-air  camp  for  children?  Or  the 
anivnincement  of  a  new  model  by  an  auto¬ 
mobile  manufacturer?  Or  the  annotince- 


ment  of  a  theater  that  a  certain  play  had 
been  booked?  Or  the  speech  of  a  candi¬ 
date  for  the  Senate  whose  party  adver¬ 
tises  in  the  newspaper?  If  the  newspaper 
failed  to  say,  in  effect,  in  the  case  of  the 
first  proposition,  ‘This  material  was  fur¬ 
nished  by  the  Rotary  Club,  members  of 
which  advertise  in  this  newspaper,’  would 
the  newspaper  be  liable  to  denial  of  second 
class  postage  rates  for  six  months?” 

“Not  at  all,”  Senator  Walsh  said.  “It 
would  be  necessary  merely  for  the  news¬ 
paper  to  state  clearly  that  these  were  the 
plans  of  the  Rotary  Qub,  or  to  use  some 
such  phrase  as,  ‘according  to  an 
announcement  of  the  Rotary  Club.’  It 
would  not  be  necessary,  in  the  case  of 
the  theater  announcement,  for  example, 
to  say,  ‘Hamlet  will  be  staged  at  the 
National  Theater,  which  advertises  in  this 
newsjaijer.’  It  need  only  give  the  name 
of  the  theater. 

“Of  cour.se,  if  the  publication  of  the 
‘reading  matter’  is  paid  for,  it  would  be 
necessary  to  state  that  it  was  paid  for 
and  by  whom.  Nor  does  the  prohibition 
extend  to  matter  that  is  obviously  adver¬ 
tising.” 

Senator  Walsh  said  lie  would  consider 
the  prissibilities  of  intrc»ducing  another 
measure  prohibiting  the  sending  of 
material  for  publication  without  stating 
who  or  what  oaid  for  its  distribution 
or  preparation. 


CALLS  NEW  YORK  SUBURB 
VTA  ANTARCTIC 


WHEN  R.  A.  Hilferty,  a  New 
"  York  Times  radio  operator, 
call 


could  not  get  a  phone 
through  to  F.  A.  Meinholtz,  man¬ 
ager  of  the  Times  radio  station, 
who  was  at  his  home  in  Bellaire, 
L.  L,  Uec.  11,  he  ingeniously  called 
him  via  the  Antarctic  route,  using 
the  Byrd  Antarctic  Expedition  as 
central. 

Meinholtz  was  sitting  at  his 
radio  in  his  home  listening  to  a 
press  dispatch  from  one  of  Byrd's 
operators  aboard  the  City  of  New 
York,  when  he  was  suddently 
startled  hy  the  message  to  himself 
breaking  into  the  dispatch.  The 
cable  code  spelled  out: 

“.Meinholtz,  the  Times  wants  you 
to  hang  up  your  telephone  re¬ 
ceiver  so  it  can  call  you  on  the 
phone.” 

Hilferty  had  injected  the  request 
into  a  message  he  was  sending  to 
the  Eleanor  Bolling,  the  radio  re¬ 
ceiving  ship  of  the  Byrd  expedi¬ 
tion,  and  the  ship's  radio  operator 
had  relayed  it  by  radio  telephone 
to  the  City  of  New  York,  which 
does  all  the  broadcasting.  The 
operator  there  inserted  it  in  his 
press  dispatch.  The  whole  opera- 
but  two  minutes, 
told  EUITUR  & 


tion  consumed 
Mr.  Meinholtz 
I'lBLISsHER. 


BANNON  RESIGNS 


PARTY  PLANNED  FOR  SWOPE 


Members  of  the  editorial  staff  of  the 
\ru'  York  World  are  planning  a  fare¬ 
well  partv  ff»r  Herbert  Bavard  Swope, 
Dec.  22.  ■ 


WILLIAMSON  IN  NEW  JOB 

Moyd  Williamsfm,  furmcrly  on  the 
staff  of  Col.  Frank  Knox,  general  man¬ 
ager,  is  now  in  the  general  promotion 
department  of  the  Hearst  Newspapers  in 
.New  York. 


AD  WOMEN  ORGANIZING 

Professional  advertising 


women  of 
Minneapolis  are  perfecting  a  permanent 
orgaiLzation.  Miss  Elsie  H.  Steinmetz  is 
temporary  chairman  of  the  65  women 
already  enrolled. 


Refutes  Nomination  for  Re-election  to 
Head  Union  He  Organized 

Joseidi  D.  Bannon  has  refused  to  run 
for  re-election  as  president  of  the  New 
York  Newspaper  and  Mail  Deliverers’ 
Union.  Elections  are  to  be  held  Mon¬ 
day,  Dec.  17. 

Mr.  Bannon  organized  the  union  on 
Oct.  29,  1901  and  has  been  its  only 
president  in  the  27  years  of  its  history, 
lie  is  circulation  manager  of  the  New 
York  Evening  Journal. 

“I'm  tired  and  wealthy  and  I  want 
to  give  someone  else  a  chance,”  Mr. 
liannon  said  to  Editor  &  Publisher 
when  asked  why  he  refused  the  nomina¬ 
tion,  although  iietitioned  by  members  to 
accept.  He  owns  an  interest  in  the 
Newark  wholesale  shop,  scene  of  the 
recent  delivery  strike. 

Mr.  Bannon  is  supporting  Harry  F'eld- 
man.  New  York  Evening  Post,  for  presi¬ 
dent. 


TOURING  CARIBBEAN  BY  AIRPLANE 


J.  M.  Patterson,  editor  of  Liberty  and  the  New  York  Daily  News  is  making  an 
air  lour  of  the  Caribbean  Sea.  -larting  from  Miami.  Fla.,  to  prove  that  air 
cruising  may  be  done  with  comparative  safely.  Photo,  taken  in  Miami,  shows 
Mr.  Patterson  with  his  daughter  Alicia,  Floyd  Gibbons,  Chicago  Tribune 
correspondent,  and  Lieutenant  Fred  Becker,  his  pilot,  and  the  newly-pur¬ 
chased  Sikorsky  amphibian  plane  in  which  Mr.  Patterson  is  making  the  tour. 


NEWS  DEALER  WINS 
UNUSUAL  CASE 


Awarded  $1,000  Damages  Aithougb 
He  Violated  Contract  with  Daily 
by  Selling  Papers  at  Double 
Regular  Price 


Ltei 


A  Bcnnettsville,  S.  C,  newsdealer  re¬ 
cently  was  awarded  a  judgment  of  $1,000 
against  the  Charlotte  (N.  C.)  Obserzyr 
in  a  suit  he  had  instituted  to  recover 
$1,000  actual  and  $1,900  punitive  damages 
for  what  he  termed  a  wanton  violation  of 
an  agreement  he  had  with  the  Observer 
to  supply  him  with  papers.  His  suit  was 
based  on  the  fact  that  the  paper  had  de¬ 
prived  him  of  his  agency  when  he  was 
selling  520  copies  of  the  paper  per  week. 
He  had  been  awarded  the  agency  Aug.  7, 
1926,  and  his  starting  order  had  been  live 
copies  per  day. 

The  Observer  introduced  testimony 
through  three  of  its  field  representatives 
and  its  district  managers  and  its  circula¬ 
tion  manager,  M.  H.  Brandon,  to  the 
effect  that  the  newsdealer  had  violated 
his  agreement  by  refusing  to  make  deliv¬ 
eries  to  subscribers  at  the  published  rate 
and  as  specifically  set  out  in  his  contract; 
that  he  had  been  cautioned  many  times 
and,  in  fact,  had  promised  many  times  to 
conform  with  the  delivery  price  of  20 
cents  per  week,  but  had  failed  to  do  so; 
that  the  Observer  had  tolerat^  this  con¬ 
dition  out  of  sympathy  and  fairness  for  a 
very  long  time,  until  it  could  no  longer 
justify  the  many  complaints  it  was  receiv¬ 
ing  from  its  Bcnnettsville  patrons  or  con¬ 
tinue  to  permit  the  great  inroads  that 
were  being  made  by  competitive  papers 
into  the  Observer’s  business  by  reason  of 
the  newsdealer’s  failure  to  supply  copies 
of  the  paper  at  the  advertised  rates. 

.Although  the  dealer  admitted  selling 
the  paper  for  40  cents  a  week,  double  tlK 
regular  price,  his  attorney  argued  that  his 
client  had  pioneered  the  territory  of  Ben- 
netsville  for  Observer  circulation  and  was 
responsible  for  the  papers’  higher  sales 
figures  there.  Inasmuch  as  he  had  de¬ 
veloped  this  business  the  attorney  claimed, 
it  rightfully  belonged  to  his  client,  and 
regardless  of  the  contract  the  daily  was 
not  within  its  right  in  depriving  him  of 
his  agency. 

“Inasmuch  as  this  judgment  against  us 
seems  to  tell  us  in  effect  that  we  as  pub¬ 
lishers  of  a  newspaper  cannot  set  our 
subscription  rates  at  a  price  we  deem 
right,  and  maintain  them  at  this  rate  over 
a  newsdealer’s  head,  the  decision  ap¬ 
pears  to  us  as  to  be  a  menacing  precedent 
to  the  newspaper  publishing  business  in 
general,”  Mr.  Brandon  told  Editor  4 
Publisher. 
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A.  P.  DISCUSSES  BROADCAS'HNG 


Question  of  Giving  News  to  Radio  Sta¬ 
tions  Referred  to  Board 


News  broadcasting  was  discussed 
briefly  before  the  executive  committee  of 
the  .Associated  Press,  meeting  in  New 
A’ork  last  week  and  was  referred  to  the 
board  of  directors,  scheduled  to  meet  in 
New  York  Jan.  23.  Two  editorial 
groups  have  protested  the  action  of  press 
associations  in  giving  important  news 
free  to  broadcasting  stations. 

.Attending  the  executive  committee 
meeting  were  Frank  B.  Noyes,  H'ash- 
iiigton  .Star,  .A.  P.  president ;  .Adolph  S. 
Ochs,  Nero  York  Times;  B.  H.  Anthony, 
.Wti'  Bedford  Statidard:  Robert  Mc¬ 
Lean,  Philadelphia  Bulletin;  F'.  Lansing 
Ray,  .St.  Louis  (ilohe-Democrat :  Clark 
Howell,  eitlanta  Constitution;  Elbert  H. 
Baker.  Clez’eland  Plain  Dealer;  Col.  R. 
R.  McCormick,  Chicago  Tribune;  and 
Richard  H<K>ker,  Springfield  (Mass.) 
Pepuhliean. 

The  .A.  P.  was  authorized  by  its  mem¬ 
bership  to  broadcast  news  at  the  annual 
meeting  of  two  years  ago. 


DROPS  MORNING  EDITION 


The  Brownsville  (Pa.)  Telegraph  ef¬ 
fective  Dec.  1,  discontinued  its  morning 
edition. 
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HEARS!  BUYS  ALBANY  SUNDAY  TELEGRAM 


itest  Move  in  Printers’  Strike — Plants  Now  on  Open  Shop  Basis — Publishers  Reject  Mayor’s  Offer 

to  Re-open  Negotiations  with  Typographical  Union 


1  RCHASE  of  the  Albany  (N.  Y.)  and  Albany  TypoRraphical  Union  Na  4,  members  of  the  local  Typographical  are  in 
^  Sunday  Telegram  by  William  Ran-  ceased  to  exist  when  they  called  a  strike  Union  cannot  expect  these  newspapers  to  ^th  ou: 
j  s  Hearst  and  establishment  of  a  on  the  evening  of  Nov.  23  and  left  tlie  have  relations  with  them ;  relations  which  from  th 
edition  of  the  Times-Utuon  employ  of  the  above  newspapers.  must  be  had  at  the  expense  of  men  who  and  stes 

^r'ed  the  beginning  of  the  third  week  "The  Knickerbocker  Press  and  Albany  made  it  possible  for  us  to  fulfill  our  con-  Some 
Albany  printer’s  strike.  Evening  News,  as  well  as  other  Albany  tract  with  our  readers.  mg  as 

Oher  outstanding  developments  of  the  newspapers,  offered  to  arbitrate  all  dif-  “As  we  have  already  publicly  stated,  others  a 
^eek  include:  Formal  declaration  ferences.  This  offer  was  made  locally  to  the  men  and  women  who  are  assuming  tions  a 
^miblishers  that  all  negotiations  with  Albany  Typographical  Union  No.  4  and  positions  on  the  Albany  newspapers  are  struts, 
-.^pographical  Union  are  ended  and  also  to  Mr.  Charles  P.  Howard,  president  .American  citizens  who  are  establishing  claimed. 

open  shops  are  established.  of  the  International  Typographical  union,  a  permanent  residence  with  their  families  m  the  c 
Virtual  agreement  with  stereotypers  Both  offers  on  the  part  of  these  news-  in  Altany.”  from  th 

^  renewal  of  contracts  that  expired  papers  were  rejected.  A  similiar  rep  y  was  seiit  to  the  Mayor  Tl^ 

iiv  31  last,  with  pressmen’s  contracts  The  represenUtives  of  Albany  Ty-  b>;  Earle  W.  'Valdron,  publisher  of  the  makeup 

Dcnding  W  with  no  evidence  of  pographical  Union  No.  4  were  told  24  Times-Union.  The  Typographical  Union  voted  t 

Hous  discord  hours  before  they  called  a  strike  that  if  announced  that  it  was  willing  to  accept  comics. 

PUns  of  striking  nrinters  to  maintain  their  threat  was  carried  into  execution  the  Mayor’s  offer  of  mediation. 

that  their  places  would  be  filled  with  Coincidentally  with  the  publishers  Mr.  He 
other  and  permanent  employees.  letters  to  the  mayor,  the  Citizen  said :  “All 

"This  we  have  already  done  and  there-  “President  William  W._  Weinlein  of  getting 
fore,  all  relations  with  Alteny  Typo-  Albany  Typographical  Union  No.  4  de-  accepUr 

graphical  Union  No.  4,  so  far  as  the  dared  that  there  was  noting  about  the  the  Ki 


“ir  newspaper,  the  Citizen,  on  a  per- 
iient  basis. 

lie  announcement  of  the  purchase  of 
tc  Sunday  Telegram  came  from  New 
;ork  city  offices  of  the  Hearst  News- 

ti.ers. 

Rumors  had  been  current  for  more 
^  a  week  that  August  C.  Meyer,  chief 
(tner  of  the  Telegram,  had  re-opened 
.;otiations  individually  with  the  strik- 
%  printers  and  had  {banned  to  re-esta^ 
.1  a  union  shop.  Another  report  said 


NEW  ILUNOIS  PLANT  TO  COST  $500,000 


beause  he  had  the  Telegram  published 
on  Dec.  2  with  the  aid  of  the  open  shop 
3tws  in  the  Times-Union  and  Knicker- 
iocker  Press  plants.  He  had  held  a  card 
a  the  printers’  union  for  several  years. 

The  first  Sunday  edition  of  the  Hearst 
sews^iper  will  be  published  Dec  16 
ader  the  name  of  the  Sunday  Times- 
VnioH  and  Telegram.  Such  a  step  marks 
the  fruition  of  plans  for  a  Sunday  news- 
psper  that  have  been  discussed  for  five 
jars,  ever  since  the  Times-Union  passed 
to  the  ownership  of  Mr.  Hearst. 

The  Sunday  Telegram  was  one  of  the 
inr  remaining  city-published  weeklies  in 
the  United  States.  It  was  first  issued 
4)  years  ago  by  James  Hill  and  at  one 
tiine  vied  with  the  edd  Utica  Saturday 
Globe  for  circulation  supremacy,  cover¬ 
ing  the  entire  Atlantic  seaboard.  When 
Mr.  Hill  died  about  10  years  ago  the 
paper  was  taken  over  by  his  son,  Herbert 
H.  Hill,  who  continued  as  publisher  un¬ 
til  four  years  ago.  Mr.  Meyer  headed 
a  group  of  men  who  bought  the  paper 
and  was  instrumental  in  having  a  new 
tSO.OOO  plant  erected.  He  retains  own- 
trihip  of  the  property  and  will  continue 
to  conduct  a  commercial  printery. 

Edward  W.  Bates,  formerly  city  editor 
of  the  Times-Union  and  city  editor  of 
tte  Albany  Evening  Journal  (now  com- 


CLAIMS  PATENT  INFRINGED 


w  ^  •  XT  \  nave  oecn  annour 

hined  with  the  Albany  Evening  News),  r^nlev  owner  of 
was  the  last  editor  of  the  Telegram.  r>f^<;p^eral  newsi 
Official  notice  of  the  Sunday  edition  rllifornlf 
of  the  Times-Union  contained  informa-  t-l  nroiert  ral 
tion  that  the  new  paper  will  include  the  model  three-storv 
Albican  Weekly,  March  of  Events  and  n^gtely  $250,000  w 
other  feMure  sections  that  regularly  ap-  ^ent  to  cost  anot 
pear  with  the  Sunday  New  /  ork  A  tner-  j, 

,  ,  ,  that  another  flooi 

rublishers  this  week  turned  down  an  j^e  present  sit 
offer  of  mediation  by  Mayor  John  Boyd  jje  used  for  t 
Thachcr  of  Albany,  who  said,  in  part:  ^iii  front  on  S 
"I  will  be  glad  to  meet  with  the  repre-  Monroe  for  76.5 
•entatives  of  the  Albany  newspapers  and  depth  of  157  feet. 
Typographical  Union  No.  4  in  a  pre-  will  be  construct 


liniinary  hearing  to  determine  a  basis, 
if  possible,  upon  which  further  discus- 
■ons  may  be  held.” 


Iwxker  Press  and  Albany  Evening  News  abling  these  two  departments 


8 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


COLOGNE  EXHIBITION  TRACED  HISTORY  OF  PI 

Place  of  Journalism  in  Economic  and  Political  Life  Linked  with  Cultural  and  Intellectual  Backgrounc 

at  Remarkable  German  Exposition — Elarly  Press  Shown 


'pHAT  famous  classic  by  Robert  H. 
^  Davis,  “I  Am  the  Printing  Press," 
may  be  said  to  have  furnished  the  motif 
for  Pressa,  the  great  International 
Press  Exhibition  that  has  just  closed  at 
Cologne,  Germany.  It  showed  itself  in 
the  mural  decorations,  in  the  stained 
glass  windows,  in  the  sculptured  figures, 
and  in  even  the  exhibits.  The  purpose 
of  Pressa  was  not  only  to  portray 
journalism  in  its  technical  and  economic 
side  but  also  to  show  the  part  played  by 
the  press  in  modern  civilization.  The 
task  to  be  accomplished  successfully  had 
to  link  together  the  role  played  by 
journalism  in  economic  and  political  life 
and  had  to  trace  the  cultural  and  in¬ 
tellectual  background  which  were  mir¬ 
rored  by  the  events  giving  rise  to  the 
news.  The  artistic  conception  rather 
than  the  mechanical  device  of  the  ex¬ 
hibitor  was  what  most  impressed  the 
visitor. 

Before  mention  is  made  of  the  exhiWts 
which  attracted  special  attention  a  view 
may  be  taken  of  the  grounds  and  build¬ 
ings  which  housed  them.  Pressa  really 
constituted  a  typical  exhibition  town  on 
the  right  bank  of  the  Rhine,  opposite  the 
older  section  of  Cologne.  The  buildings 
themselves  practically  formed  a  square 
with  a  high  tower  at  the  main  entrance 
which  was  at  the  end  of  the  bridge  that 
I^iser  Wilhelm  threw  across  the  Rhine 
to  facilitate  the  movement  of  troops. 
About  half  way  between  this  bridge  ^d 
the  older  one  stood  the  mu^um  building 
which  contained  the  historical  section. 

In  the  entrance  stood_  a  statue  of  a 
Greek  courier  who  carried  the_  news  in 
the  days  when  Greece  was  mistress  of 
the  seas.  In  striking  contrast  to  lino¬ 
types  and  multiple  i>resses  were  the  types 
of  equiiiment  showing  the  transmission 
of  news  ill  primitive  days  when  a  drum 
called  the  people  together  to  hear  the 
latest  tidings,  or  when  a  traveling  bard 
sang  the  story  of  the  latest  happenings. 
Here  and  there  were  sculptured  groups 
to  help  the  visitor  visualize  these  events. 
Four  striking  wood  carvings,  for  ex¬ 
ample,  portrayed  the  journalistic  Homers 
who  sang  the  stories  of  how  towns  had 
fallen.  The  peep-shows  also  reproduced 
in  this  building  showed  the  substitute  for 
the  movies  in  medieval  days.  The  close 
relation  between  the  post  and  press  was 
visualized  in  a  manner  so  artistic  that  it 
drew  the  praise  of  many  a  visitor.  On 
the  walls  and  in  the  glass  cases  were 
hand-written  news  letters  and  the  oc¬ 
casional  stray  sheets  that  told  single 
stories  of  great  news  events. 

What  made  Pressa  different  from 
previous  exhibitions  relating  to  journal¬ 
ism  was  the  fact  that  the  technical  side 
was  not  overstressed.  The  obstacles  t^t 
had  to  be  overcome  before  civilization 
could  have  the  modern  daily  paper  were 
dramatized  in  different  sections  of  the 
museum  building.  Distance  prevents 
easy  transmission  of  news  and  so  there 
was  a  section  devoted  to  the  postal  sys¬ 
tem.  For  triumph  in  eliminating  dis¬ 
tance  great  credit  was  given  to  Professor 
Samuel  F.  B.  Morse  of  \ew  York  Uni¬ 
versity,  the  inventor  of  the  telegraph 
which  brought  news  with  lightning 
speed  direct  to  the  newspaper  office. 
Morse  used  dots  and  dashes  to  form  his 
words.  In  a  somewhat  similar  way,  in 
the  days  of  the  Caesars,  Roman  generals 
put  two  banks  of  troops  on  signal  hill¬ 
tops  arid  by  dots  and  dashes  formed  by 
•having  men  fall  backwards  and  forwards 
flashed  the  news  of  victory  or  defeat 
back  to  military  headquarters.  These 
and  similar  achievements  in  the  trans¬ 
mission  of  news  were  graphically  por¬ 
trayed  at  Pressa. 

Disturbance  and  disorder  such  as  wars 
ard  political  strife  interfere  with  the 
r  uriers  who  carry  the  news.  So  again 
t’u-re  was  a  section  to  represent  this  ob¬ 
stacle.  The  color  scheme  was  most  ap¬ 
propriate  for  it  painted  the  walls  red  and 
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set  up  four  pillars  to  represent  the  four 
fortilied  cities  of  Prague,  Magdeburg, 
Stralsund,  and  Vienna.  One  of  the 
illustrations  which  accompany  this  arti¬ 
cle  tells  its  own  story  of  how  these 
pillars  carried  out  the  representation, 
."teel  Iwnds  representing  roads  on  which 
armored  triwips  charged  lack  and  forth 
visualized  how  lines  of  communication 
were  cut  by  warfare. 

The  cost  of  putting  news  stories  into 
tyi>e  delayed  the  arrival  of  the  printed 
news  sheet.  When  labor  is  cheap  it  may 
lie  more  profitable  to  write  than  to  print 
the  news.  When  the  advertising  story 
linds  a  place  to  sun  itself  in  the  sheet 
conditions  change.  Various  exhibits 
brought  out  all  these  points. 

To  portray  the  censorship  or  inter¬ 
ference  by  the  government  was  a  hard 
task  to  give  to  the  artist.  In  the  main 
historical  documents  were  used  to  tell 
the  story.  Those  of  Joseph  II  of  .Austria 
showed  that  sovereign  as  standing  for 
real  liberty  in  the  {wesentation  of  news 
and  for  the  interpretation  of  the  same 
through  comment.  When  newspapers 
are  suppressed,  news  and  comment  find 
expression  in  books.  Xapoleon  there¬ 
fore  was  portrayed  as  being  an  interfer¬ 
ence  in  the  dissemination  of  information. 
This  section  to  illustrate  the  evil  influence 
of  censorship  was  so  shaped  that  it  ap¬ 
propriately  represented  a  coffin.  Things 
like  this  show  rather  than  tell  what 
I’ressa  was  like. 

Pressa,  of  course,  did  not  overlook  the 
mechanical  side  of  journalism.  Ma¬ 
chinery  naturally  had  a  section  by  itself. 
Hut  strange  to  say,  the  press  on  ex¬ 
hibition  that  later  was  to  be  installed 
for  the  London  Times  did  not  attract  the 
attention  which  was  given  a  replica  such 
as  Gutenberg  and  his  dcscendents  might 


have  used.  The  manufacture  of  wood 
pulp  was  dramatized.  A  tall  pile  of 
logs  visualized  for  the  spectator  how 
much  pulp  was  necessary  for  an  ordi¬ 
nary  edition  of  a  modern  daily.  But 
the  exhibit  that  seemed  most  to  attract 
the  crowd  was  the  old-fashioned  paper 
mill  where  the  visitor  could  see  the  rags 
pummeled  and  the  paper  actually  made. 
If  he  so  desired  he  could  for  a  trifle  take 
away  a  sheet  of  this  paper  that  he  had 
actually  seen  manufactured.  Many  a 
sjiectator  did  carry  away  such  a  souvenir. 
.Modern  printing  presses  were  actually 
turning  out  daily  newspapers  before  in¬ 
terested  eyes.  But  the  press  that  held 
s|R*ctators  siH-llbound.  as  has  been  men¬ 
tioned.  was  an  old  liand  press  on  which 
were  imlled  facsimiles  of  the  first  copy 
of  the  oldest  newspaper  in  fiermany. 
To  the  European,  the  historical  side  and 
the  artistic  side  seemed  to  have  a 
stronger  appeal  than  the  mechanical.  In 
the  United  States  the  condition  would 
doubtless  be  the  reverse.  Many  .\meri- 
can  visitors  commented  on  this  fact. 

While  all  nations  were  represented, 
(jermany,  of  course,  was  the  greatest 
user  of  space.  The  most  important 
newspapers  of  that  country  to  exhibit 
were  Berliner  Tageblatt,  Hamburger 
Frcmdenblatt,  aixl  I.eipziger  Neueste 
\'achrichten.  .\11  of  these  had  buildings 
of  their  own.  Possibly  the  most  remark¬ 
able  collective  exhibit  was  that  of  the 
\'crein  Deutscher  Zeitungsverleger  (Fed¬ 
eration  of  German  Newspaper  Publish¬ 
ers).  In  this  display  the  newspapers  of 
(jermany  were  arranged  in  regional 
groups. 

Exhibits  from  foreign  countries  were 
in  the  Hall  of  Nations,  in  some  respect 
the  most  imposing  building  on  the 
grounds.  Without  exception  the  most 


The  Cologne  cathedral  from  a  portico  of  Pressa.  Photograph  hy  Roy  L. 
Pepperberg,  School  of  Journalism,  New  York '  University. 


unusual  exhibit  of  any  country  outsiej 
of  (jermany  was  that  of  Soviet  Russ' 

In  almost  every  instance  a  new  at. 
spectacular  way  was  found  to  tell  tb 
story  of  how  news  is  disseminated  ' 
Russia.  American  exhibits  had  a  plac 
of  honor  at  the  end  of  the  building.  AI 
visitors  were  somewhat  surprised  ^ 
the  country  which  without  exception  piTj 
more  news  into  its  newspapers  was  n« 
better  represented.  At  a  meeting  of  tin 
Intercollegiate  Newspaper  Associatia 
held  recently  at  Haverford  Collegt 
President  (jomfort  of  that  institutior, 
who  was  one  of  the  many  .^me^ica!i 
educators  to  visit  Pressa,  asked  me  for 
an  explanation.  In  the  case  of  ot^ 
countries  governments  had  made  official 
appropriations  for  representation  h 
PresM.  In  the  case  of  the  United  State 
the  invitation  to  participate  was  nor 
made  according  to  the  rules  prescribe! 
by  the  State  Department  before  official 
notice  could  be  taken.  It  was  a  matter 
of  red  tape  that  could  not  be  cut  in 
time.  The  leading  exhibit  from  Ameria 
was  that  of  the  New  York  Times,  with 
the  New  York  Herald  Tribune  a  dose 
second.  Mention  of  American  exhibits 
have  already  been  made  in  Editoi  | 
Pl'blisher  in  connection  with  news 
stories  about  Pressa.  Schools  oi 
Journalism  in  the  United  States  had  an 
exhibit  that  reflected  credit.  In  charge 
of  the  booth  containing  this  exhibit  was 
Professor  John  Oscar  Simmons,  head  of 
the  School  of  Journalism  at  Syracuse 
University.  The  only  newspaper  in  the 
United  States  to  have  its  own  building 
was  the  Christian  Science  Monitor  oi 
Boston. 

Passing  mention  at  least  should  be 
made  of  the  exhibit  by  the  socialist  press 
of  Germany.  In  its  own  building  it  told 
the  story  of  its  struggle  for  freedom  to 
print  the  news.  Films,  mechanical 
models,  and  many  booklets  of  propaganda 
were  called  into  use.  In  the  exhibits, 
to  show  the  interpretation  of  editorial 
policy  one  was  surprised  to  find  on  dis¬ 
play  numerous  letters  from  the  great 
American  labor  leader,  Samuel  (iompers. 

Pressa  of  course  had  its  midway  with 
all  the  side  shows  of  a  real  world  fair. 
A  miniature  railway  took  one  all  around 
the  grounds  which  were  laid  out  with 
(jerman  thoroughness  and  with  a  re¬ 
markable  eye  for  beauty.  Of  course  one 
tired  of  continually  gazing  at  exhibits  no 
matter  how  interesting,  but  just  at  the 
point  where  on  was  worn  out  as  he 
passed  from  one  building  to  another  there 
was  a  convenient  bi-iKh  on  which  one 
might  sit  and  gaze  upon  the  ever  chang¬ 
ing  panorama  on  the  Rhine  or  rest  his 
eyes  on  the  beautiful  cathedral  of 
(Cologne  which  dominates  the  country  for 
miles  around.  A  rather  remarkable 
glimpse  of  the  cathedral  from  a  portico 
is  shown  on  this  page. 

Before  1928  Colc^ne,  for  the  most 
American  travelers,  was  simply  a  bed¬ 
room  for  an  overnight  stop.  Travelers 
taking  the  Rhine  boat  from  Mainz  where 
movable  type  was  invented  by  Gutenberg 
usually  ended  their  trip  at  Cologne  which 
they  used  as  a  stopping  place  before  re- 
.suming  their  trip  the  next  morning,  or 
Cologne  was  a  convenient  place  at  which 
to  begin  the  trip  up  the  Rhine.  But 
visitors  in  1928  found  Cologne  more  than 
a  convenient  bedroom  and  will  always 
remember  it  as  a  great  exhibition  town 
made  famous  by  Pressa. 

STUDENTS  STARTING  WEEKLY 

The  Darien  (Conn.)  Obsenvr,  a 
weekly,  will  begin  publication  on  Jan  H, 
edited  by  Richard  H.  Cunningham,  Jr., 
of  Stamford,  who  has  worked  on  Con¬ 
necticut  weeklies,  and  Dudley  B.  Martin, 
for  two  years  on  the  news  staff  of  the 
Brooklyn  (N.  Y.)  Eagle.  Both  are 
students  at  the  CVdumlua  School  of 
Journalisnv  where  tliey  will  continue 
their  studies  while  publishing  the  weekly 


PRESSA”  DISPLAYED  INGENIOUS  ART  CONCEPTIONS  OF  NEWSPAPER  GROWTH 


The  spirit  of  the  printinK  press 
expressed  in  steel. 


One  of  the  restful  garden  spots  of  the  Colofcne  exhibition 


Cartoons  in  three  dimensions  to  show  how  news  was  sung — Die  ftesangene 

Zeitung. 


The  printing  press  in  its  cradle  days. 


f  V 


An  artistic  conception  of  how  war  interferes  with  the  dissemination  of  news. 


The  old  paper  mill  before  the  crowds  arrived. 
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M.  KOENIGSBERG  RE-ENTERS  SYNDICATE 
FIELD  AS  HEAD  OF  KAY  FEATURES,  INC. 

Former  King  Features  President  Claims  to  Have  Developed 
New  Contract  Protecting  Publishers — Has  Working 
Capital  of  $110,000 

Declaring  he  had  evolved  a  new  it  is  ^ually  true  that  without  his  con- 
type  of  contract  which  would  pro-  trihution  the  artist  or  writer  would  be 


hibit  price  boosting  through  “local  com 
petition,”  M.  Koenigsberg,  who  10 
months  ago  resigned  as  president  of  the 


without  opportunity  for  gain.  Between 
the  two  there  exists  a  partnership  that 
should  not  be  permitted  to  ojierate  un- 


FORMER  CITY  NEWS  MAN 
INHERITS  $6,000,000 

A  YEAR  ago  Philip  Challenger 
was  a  police  reporter  for  the 
City  News  Boreau  <A  Chicago. 
Today  he  is  the  owner  of  a  $6,- 
000.000  estate,  an  inheritance  from 
his  grandfather,  F.  W.  Matthies* 
sen,  late  zinc  manufacturer  of  La 
Salle,  Ill.  The  youth  came  into 
his  inheritance  Saturday,  Dec.  8, 
on  his  21st  birthday.  The  income 
from  the  estate  totals  $1,000  a 
day. 

Young  Challenger  worked  for 
the  City  News  bureau  a  few 
months,  leaving  their  staff  about 
a  year  ago.  Before  that,  he  had 
been  a  bank  clerk  in  Los  Angeles. 
He  has  assigned  control  of  his 
estate  to  his  father. 

For  five  years  Challenger  plans 
to  tour  the  world,  visiting  out-of- 
the-way  places  and  engaging  in  re¬ 
search  work  with  Norton  Stewart, 
curator  of  the  Museum  of  Natural 
History  at  Santa  Barbara,  Cal. 


King  Features  Syndicate,  Inc.,  this  week  fairly  for  either.  Certainly,  one  should 
announced  his  return  to  the  syndicate  not  be  penalized  for  advancing  the  in¬ 
field  at  the  head  of  Kay  Features,  Inc.,  terests  of  the  other, 
a  syndicate  in  which  he  owns  the  con-  “I  have  evolved  a  form  of  contract 
trolling  interest.  Kay  Features,  Inc.,  which  will  exclude  the  possibility  of 
has  paid  in  working  capital  of  $110,000,  local  competition  for  an  established  fea- 
Mr.  Koenigsberg  declared,  adding,  how-  ture  and,  at  the  same  time,  assure  fair 
ever,  that  this  sum  can  be  expanded,  treatment  both  to  the  publisher  and  to 
He  declined  to  make  public  the  names  the  syndicate. 

of  his  financial  backers,  but  emphasized  “As  to  the  budget  system— up  to  ten 
the  statement  that  he  had  sufficient  re-  years  ago,  it  had  some  validity.  News- 
sources  behind  him  to  enable  him  to  meet  pajK-rs  seeking  a  well  balanced  group  of 
the  extremely  competitive  conditions  ex-  features  found  it  difficult  to  obtain  a 
isting  today  in  syndication.  supply  of  materials  from  sources 

Mr.  Koenigsberg  was  also  reticient  equipix-d  with  the  skill,  the  capiUl 
about  describing  in  detail  the  new  form  and  the  experience  requisite  for  the 
of  contract  under  which  he  expects  to  circulation-making  and  .  disadvantages 

deal  with  publishers,  stating  it  was  “a  habit-holding  features.  There  was,  per-  .5  pum'sncc  against  tne  aisaa\antag« 
trade  secret”  at  present,  that  he  expected  haps,  only  one  complete  budget  worthy  present  system  of  budget 

miKht  evemMlly  te  widely  followed,  of  serious  ,^|idera,i^  in  the  syndicate 

Stabilizing  the  syndicate  market  to  the  f ‘  convincing  me  not  onlv  that  there  is  an 

benefit  of  publisher  buyers  After  the  war,  budgets  of  features  convincing  me  n  n  oniy  inai  mere  is  an 

ueneni  OI  puoiisncr  ouyers.  herame  numerous  In  most  eases  earh  OJiportunity  for  the  establishment  of  a 

Kay  Features,  Inc.,  has  offices  at  1650  oecame  numerous.  Jn  most  cases,  each  jj  ,  ,  .j,,  .  r  . 

Broadway,  New  York,  and.  according  to  group  consisted  of  one  or  two  features  the  puWishers  but  that  my  exwHenw 

Mr  Koenigsberg  will  announce  its  initial  r<f  real  value  surrounded  by  a  batch  of  ,  ^  sners.  nui  mat  my  experience 

offeVin^Txt  w«k.  ForXVesent  the  non-essentials.  In  order  to  obtain  or 

suff  consists  of  Mr.  Kfa;nigsberg,  hold  the  elements  he  n^ed— some  of  'i„  therefore  announcing  the 

Harry  King  Tootle,  formerly  promotion  them  perhai»  already  fixtures  in  his  ,,  of  Kay  Sures  Inc 

manager  of  King  Features  Syndicate  newspaper-the  publisher  was  required  to  «  ^  oirLion  next  month 

who  will  be  promotion  manager  of  the  huy  the  whole  budget,  including  materials  "  ocgin  operation  next  month. 

new  syndicate,  and  Elwin  H.  Thomp.son.  he  didn’t  need  or  use.  The  alternative  nan  v  npnpc  paptv  i  appi 

formerly  of  Universal  Service,  who  will  involved  possible  loss  to  a  lopl  com-  uaili  UKurs  rAKiT  LABIlL 

be  assistant  to  Mr.  Koenigsberg.  For  petitor  of  one  feature  more_  important  The  Sheboygan  (Wis.)  Press,  found- 
some  time,  Mr.  Koenigsberg  has  been  than  the  remainder  of  the  entire  list.  ed  in  1907  as  a  democratic  newspaper, 
developing  new  features,  but  he  did  not  “ft  is  niy  firm  belief  that  the  present  announced,  Dec.  8,  that  it  was  entering 
wish  to  discuss  them  this  week.  He  said  budget  system  of  selling  features  pre-  the  field  of  independent  journalism.  In 
four  men  would  start  out  on  the  road  sents  so  many  disadvantages  to  the  pub-  a  statement  signed  by  C.  El.  Broughton, 

Jan.  1  offering  editors  tlie  releases  he  lisher  that  he  should  resist  it  with  the  editor,  the  Press  told  its  readers  that 

has  developed.  utmost  vigor.  it  had  supported  Alfred  E.  Smith  for 

When  Mr.  Koenigsberg  resigned  from  “The  Mme  form  of  contract  that  I  the  presidency,  but  did  not  agree  with 
the  Hearst  service  he  had  been  19  years  have  devi^  to  remove  local  competition  the  dictatorial  policy  assumed  by  some 
in  the  syndicate  field.  Before  that  he  for  established  features,  will  also  protect  members  of  the  Democratic  Party, 
had  had  considerable  experience  as  man¬ 
aging  editor.  He  said  that  ever  since  his 
resignation  he  had  received  numerous 
inquiries  from  friends  who  wanted  to 

know  when  he  was  going  to  launch  a  .  .  . 

newspaper  feature  service.  In  addition  '^FUIAL  advertising  volume  in  New  the  Statistical  Department  of  the  New 
to  these  inquiries,  financial  support  was  York  City  newspapers  showed  a  net  York  Evening  Post.  Total  volume  this 
promised  him  and  with  a  capital  of  Rain  of  611,002  lines  in  November  of  November  was  16,438,142  lines  as  com- 
$1,000,000  behind  him  he  did  conduct  ‘his  year  as  compared  with  November,  pared  with  15,827,140  lines  a  year  ago. 
negotiations  this  summer  looking  toward  1^27,  according  to  figures  just  issued  by  The  figures  follow: 
the  purchase  and  merger  of  two  estab¬ 
lished  syndicates.  The  negotiations  were 
unsuccessful,  however. 

“Did  the  market  invite  another  en¬ 
trant?,”  was  the  question  he  said  he 
asked  himself.  “Was  the  prospect  of 
success  sufficiently  encouraging  to  war¬ 
rant  the  labor  and  expenditure  necessary 
to  form  a  new  feature  organization?” 

In  a  subsequent  detached  survey  of 
the  field.  Mr.  Koenigsberg  said  he  found 
editors  and  publishers  “uniformly  critical 
of  the  present  methods  of  syndication.” 

The  sentiment  he  said  he  found  seemed 
especially  widespread  against  the  “budget 
system”  of  selling  features,  and  against 
“the  practice  under  which,  when  worth¬ 
while  features  are  established  as  con¬ 
spicuous  elements  of  a  newspaper,  syndi¬ 
cates  advance  the  rates  by  promoting 
local  competition  for  these  elements." 

Mr.  Koenigsberg  had  prepared  a  state¬ 
ment  on  the  result  of  the  survey,  which 
he  declared  was  his  answer  to  the  ques¬ 
tion  of  why  he  had  returned  to  the  syndi¬ 
cate  field.  The  statement  follows  in 
part : 


newspaper.  What  would  be  the  value 
of  a  feature  that  was  not  presented  to 
the  public?  Without  the  publisher,  the 
artist  or  writer  would  be  as  helpless  as 
an  architect  without  a  builder. 

It  is  true  that  the  publisher  profits  by 
the  vogue  he  develops  for  the  feature,  hut 


Percentage  of 

f 

1928 

1927 

Total  Space  1928 

1927 

(Sain 

Loss 

1.330 

1,266 

American  .  . . 

6,7  1.120,700 

1,133,636 

12,936 

1.780 

1.700 

Herald  Tribune . 

11.3  1.863,642 

1,782,064 

81,578 

2,408 

2.196 

Times  . 

17.3  2.846,122 

2,660,934 

185,188 

1,248 

1.196 

World  . 

7.3  1,201.128 

1,274,206 

73.078 

732 

888 

•Mirror  (Tabloid) . 

1.3  212.682 

.330.5.38 

117,856 

1.984 

1,764 

News  (Tab.) 

6,8  1,113.094 

945,448 

167,646 

980 

940 

•Evening  Graphic . 

2.2  .344,664 

271.060 

73.604 

1,362 

1,210 

•Evenififf  Toumal . 

9.2  1.523.028 

1,357.588 

165,440 

834 

808 

•Evening  Post 

3.3  541,066 

516.3.34 

24,732 

892 

846 

•Evening  World . 

5.7  9.36.610 

974.004 

37,394 

1,2.58 

1.208 

•Sun  . 

10.3  1.697.274 

1,634.288 

62,986 

590 

676 

•Telegram  _ 

3.2  521.642 

555,814 

34,172 

1,254 

1.174 

BrooHvn  Eagle . 

98  1,601.012 

1,443,152 

157,860 

686 

728 

Brooklyn  Timet . 

2.9  468,710 

497,966 

29.256 

620 

510 

Standard  Union . 

2.7  446.768 

450,108 

3.340 

17.958 

17,110 

.  14‘>  lS.R?7.14n 

611  002 

Net  Gain 

*  No  Sunday  edition. 

1928 

1927 

1926  1925 

1924 

1923 

1922 

American  . 

...  1,120,700 

1,133,636 

1,044,319  1,484,140 

1.381,446 

1,254.140 

1.002.522 

• 

047.772 

1  061,006 

Herald 

Tribune. 

...  1.863,642 

1 .782.064 

1.646.439  1,774.808 

1,419.064 

877756 

862,068 

Time* 

...  2.846.122 

2.660.934 

2,598.971  2.878,882 

2.496.358 

2,213,164 

2.137.720 

Worid 

...  1.201.128 

1,274.206 

1,362,983  1.702.916 

1,507.498 

1,394,702 

1.578.454 

Mirror 

(Tabloid] 

...  212.682 

3.30.538 

385,978  360..T22 

3.39.826 

Newt  (Tabloid). 

...  1,113,094 

945.448 

789.442  76.3.010 

605,778 

481,504 

347.526 

ETenintt 

Graphic 

344,664 

271.060 

.360.344  212.872 

Evening 

Journal 

...  1,523.028 

1.357.588 

1,421,968  1,482.490 

1.301,126 

1,401.726 

1,186.856 

Evening 

Mail... 

tt . 

697.908 

585.270 

Evening 

Po.t. ... 

. . .  54  j  .0« 

516,3.34 

492.186  495,724 

441,132 

369.788 

325,102 

Evening 

World. 

...  936,610 

974,004 

903,524  887,458 

769,682 

804,552 

817.812 

Globe 

t.  .  .  . 

717  7R6 

Sun  . . 

...  1,697.274 

1,6.34.288 

1.542,196  1,541.154 

1,206,730 

1,136.516 

958.826 

relrffram  . 

...  521.642 

555.814 

485.426  539,858 

676.050 

657,220 

581.016 

BTclyn 

‘aade. . . . 

...  1.601.012 

1,443.152 

1,478.090  1.540,110 

1,460.5.58 

1,350.244 

1.321,854 

B  kljrn  Timet... 

...  468.710 

497.966 

579.586  539.462 

428.844 

423.776 

313.846 

Standard  Union . 

. . .  446,768 

450.108 

466.000  557,208 

654.260 

688.082 

717,656 

Tout*  . 16.438.142  15.827,140  15,557,452  16,760,414  14.688,352  14,698,850  14,532,812 


•  Tterald  and  Tribune  ccnnbtned  March  19.  1924. 
tt  Telezram  and  Mail  cnnihined  January  28.  1924;  name  chaneed  to  THegram  Mar  18.  1925. 
t  Sun  and  Clolie  combined  June  4.  1923;  name  chan»ed  to  Sun  March  10.  1924. 


JUSTICE  SUES  DAILIES 
FOR  $800,000 

F.  P.  Branson  of  Oklahoma  Supreatt 
Court  Starts  Action  Against  Okla¬ 
homa  City  News,  Times, 
and  Tulsa  World 


Chief  Justice  Fred  P.  Branson,  of  the 
Oklahoma  state  supreme  court,  this  week 
filed  libel  suits  against  the  Oklahoma 
City  News  and  its  officers  and  stockhold¬ 
ers  for  $300,000,  and  against  the  Okla- 
himta  City  Times  and  the  Tulsa  lYorld 
for  ^50,000  each.  The  suit  is  based  on 
publication  Dec.  13,  1927,  of  a  news  ac¬ 
count  in  each  of  the  papers  stating  that 
two  alleged  articles  of  impeachment 
against  Branson,  Governor  Johnson  and 
Harry  B.  Cordell  had  been  passed  by  a 
special  legislative  session,  when  actually 
the  second  article  had  not  been  voted 
upon. 

Reporters  for  the  newspapers  had  re¬ 
ceived  the  articles  from  the  legislature, 
which  asserted  that  they  had  been  voted 
upon  and  passed.  This  session  of  the 
legislature  was  later  declared  illegal 
The  articles  were  printed  as  news  by 
nearly  every  paper  in  the  state. 

.An  interpretation  of  the  libel  law  holdi 
that  suit  may  be  filed  in  any  county  in 
which  the  defendant’s  paper  circulates. 
Branson  is  suing  the  News  in  Canadian 
County;  the  Times  in  Lincoln  County 
and  both  papers  again  in  Oklahoma 
County.  He  is  suing  the  Tulsa  World 
at  Sapulpa. 

The  suit  against  the  Times  is  also 
based  on  publication  of  an  article  Dec.  3, 
1927,  in  connection  with  the  Simpson 
versus  Hill  case  involving  legality  of  the 
attempted  impeachment  session. 

Branson  was  recently  defeated  for  re- 
election  by  an  overwhelming  vote.  His 
term  of  office  expires  Dec.  31. 

Carl  Magee,  editor  of  the  Oklahoma 
City  Nezvs,  wrote,  Dec.  1 1  as  follows : 

“On  Dec.  29  a  member  of  the  legis¬ 
lature  called  at  my  office  and  told  me 
that  the  second  article  was  not  put  to  a 
vote  that  night.  That  was  the  first  any¬ 
one  connected  with  the  News  knew  of 
the  error. 

“We  assume,  of  course,  that  Justice 
Branson  intends  to  sue  every  newspaper 
in  the  state  that  published  the  article. 
Let  it  be  hoped  that  the  suits  filed  will 
not  alarm  any  newspaper  so  as  to  lead  it 
to  be  careful  to  such  a  degree  that  it  will 
fail  to  function  in  the  public  interest. 
We  will  never  arrive  at  a  point  where 
we  will  do  nothing  in  the  public  interest 
for  fear  of  doing  wrong.” 


WINS  GIRL  NEW  TRIAL 

After  obtaining  thousands  of  petitions 
requesting  a  new  trial  for  Ruth  Liver¬ 
more,  convicted  to  a  life  term  in  the  re¬ 
formatory  for  her  first  offense,  the  Clerv- 
land  Nev's  last  week  succeeded  in  re¬ 
opening  the  case  by  filing  a  motion  for 
a  new  trial  in  Youngstown,  O.,  Common 
Pleas  Court.  Dan  Gallagher,  News  re¬ 
porter,  presented  the  petitions. 


DAILY  BUYS  RADIO  STATION 

The  Ashez’ille  (N.  C.)  Citizen  has 
purchased  radio  station  WWNC  at 
Asheville.  G.  O.  Shepherd,  radio  editor 
of  the  Citizen,  will  supervise  operation 
of  the  station,  and  will  be  president  and 
general  manager  of  the  Citizen  Broad¬ 
casting  Company,  formed  to  operate  the 
station.  He  also  will  continue  to  con¬ 
duct  the  radio  department  of  the  Citizen. 


250  USE  STANDARD  SURVEY 

More  than  250  newspapers  have  now 
notified  the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers  .Associa¬ 
tion  that  they  intend  using  the  Bureau’s 
standard  market  survey  form,  William  .A. 
Thomson,  director,  announced  this  week. 


STONE  WITH  THIELER 

Evans  E.  A.  Stone,  who  resigned  re¬ 
cently  as  advertising  manager  of  Stanco. 
Inc.,  this  week  announced  his  asswia- 
tion  with  Edward  F.  Thieler.  Inc.,  win- 
dfiw  display  advertising  company. 


.  ■) 


PRESIDENTIAL  RACE 
PUT  ON  GRIDIRON 


restaurant  men  join  in  attack  on 

LUCKY  STRIKE  CAMPAIGN 


Washington  Club  “Roasts”  Notables 
and  Political  Parties  at  Dinner 
Held  Dec.  8 — Two  News 
Men  Initiated 

7  and  will  sail  on  _ 

The  Presidential  election,  with  “hind 
sight,"  comment,  occupied  the  Grid¬ 
iron  Club  and  its  guests  at  dinner  in 

C.  M.  KEYS  TELLS  WHY  Washington  Saturday  night  Dec.  8.  In 

jest  :md  song  the  famous  dinning  club 
of  Washington  newspaper  men  held  up 
to  view  the  trials  and  tribulations  of  the 
. .  campaign  managers  and  the  candidates. 

It  looked  into  the  future,  too,  for  the 
benefit  of  democrats  and  republicans 
alike.  Nor  did  the  club  fail  to  speed  a 
jiarting  President  of  the  United  States 
while  preparing  for  the  new. 

Before  the  guests,  the  club  paraded 
Reporters  in  disguise  and  working  the  deck  of  the  battleship  Maryland 

_  .  every  possible  trick  are  bothering  Col.  which  is  bearing  President-elect  Hoover 

permit  such  broadcast  advertising  to  “There  never  was  a  time  when  so  much  Charles  A.  Lindbergh  to  death,  according  on  his  good  will  trip  to  Latin-America, 
continue.  vvas  demanded  of  newspapers  over  and  to  C.  M.  Keys,  president  of  Transconti-  with  stowaway  Republican  regulars,  bent 

In  a  subsequent  interview  with  Editor  above  what  is  written  in  the  contract  and  ncntal  Air  Transport  and  chairman  of  on  seeing  that  the  “pie"  goes  to 

k  Publisher  Mr.  Burger  declared  the  schedule  as  right  now,”  J.  K.  Groom  the  board  of  Curtiss  Aero,  who  this  week  the  “Old  Guard.”  It  pictured  the 

Lucky  Strike  newspaper  advertisements  writes  in  the  Etecem^r  issue  of  The  Dope  told  the  latest  story  of  the  aviator’s  pub-  “shattered  South.”  A  “briefly  tragic 

were  unfair  to  the  food  industry.  Ed-  Sheet,  monthly  promotion  organ  of  the  I'city  troubles  as  an  explanation  of  why  note”  was  presented  when  John  J. 

ward  Greene,  general  manager  of  the  Illinois  Group  of  the  Copley  Press.  the  Colonel  is  shy.  The  story  as  reported  Raskob,  chairman  of  the  Democratic 

National  Better  Business  Bureau,  de-  Listing  a  few  of  the  demands,  Mr.  by  C.  L.  Curtis,  aviation  writer  of  the  National  Committee,  in  the  guise  of 

dared  that  he  recommended  that  adver-  Groom  wrote:  ’  York  Sun,  follows:  Hamlet  delivered  a  soliloquy  as  “the 

risers  refrain  from  using  such  “disparag-  “A  hundred  dollars’  worth  of  free  read-  “VV'hile  on  the  fifth  of  his  recent  cross-  melancholy  magnate”  on  the  “Brown 

ing  advertising”  because  it  ended  only  in  ing  matter  with  $10  or  $20  worth  of  paid  country  flights  to  select  airports  and  pick  Derby.” 

“advertising  a  fight,  instead  of  promoting  advertising.  routes  for  the  air-rail  service  between  .-Mtogether  there  was  the  usual  run  of 

a  product.”  “A  survey  which,  if  done  right,  will  New  York  and  Los  Angeles,  which  will  wit,  humor  and  iimocent  bantering  that 

No  spokesman  could  be  found  to  ex-  cost  from  $25  to  $50  for  the  bare  possi-  open  about  May  1,  Col.  Lindbergh  have  marked  Gridiron  dinners  for  many 

plain  the  viewpoint  of  the  American  To-  bility  of  a  campaign  of  two  or  three  hun-  stopped  over  night  at  a  small  town  in  years. 


Association  Sends  Protest  Against  Radio  Broadcasts,  Terming  Illinois  Press  .Association, 

Them  “Insidious  and  Unmoral”  and  an  “Assault  AcTi^dinHo^lhe'^p"^^^^^ 

Against  Public  Welfare”  rrarv  nartv  will  leav 

Another  objecting  voice  was  raised  insidious,  harmful  and  untrue  propaganda  the  morning  of  heb.  9,  arriving 
this  week  to  the  advertising  cam-  has  been  broadcast  for  the  past  five  or  vana  Feb.  11. 
paign  of  the  American  Tobacco  Company  six  weeks  by  a  great  tobacco  organiza- 
which  urges  readers  of  “Lucky  Strike  tion  over  a  nation-wide  chain  of  broad- 
sdvertisements  to  reach  for  a  cigarette  casting  stations,  licensed  by  the  Federal 
when  tempted  by  “sweets.”  Radio  Commission  as  operating  in  the 

Speaking  for  the  restaurant  industry,  public  interest.” 

Joseph  Burger,  president  of  the  Unit^  Mr.  Burger  sent  with  his  protest  *  *  t  •  i 

Restaurant  Owners’  Association,  New  stenographic  report  of  the  matter  broad-  President  of  Transcontinental 
York,  appealed  to  Ira  E.  Robinson,  chair-  cast.  Transport  Recounts  Latest  Story  of 

Colonel's  Publicity  Troubles — Dis¬ 
guised  Reporters  Bother  Him 


HITS  ADVERTISER  DEMANDS 


HERE’S  COPY  FOR  “BOB  DAVIS  RECALLS’ 


PLAN  MEXICO  CITY  MEETING 


Regional  Members  of  Press  Congress 
Will  Convene  in  January 

The  regional  meeting  of  the  Press 
Congress  of  the  World  will  be  held  in 
Mexico  City  some  time  in  January,  it 
was  announced  recently  by  Omar  D. 
(iray,  publisher  of  the  Sturgeon  (Mo.) 
Leader  and  secretary  of  the  body.  It 
was  al.so  announced  that  Dean  Walter 
Williams  of  the  University  of  Missouri, 
honorary  presidem  of  the  Press  Congress, 
would  name  the  definite  dates  within  a 
few  days. 

Arrangements  have  been  made  for  two 
special  trains  to  be  run  from  St.  Louis  to 
Mexico  City.  They  will  accommodate  200 
persons.  It  is  expected  that  representa¬ 
tives  of  Central  American  newspapers 
will  swell  the  attendance  to  400. 


DAILY  REFUSES  WIRE  STORY 

A  4,000  word  story  wired  day  press 
rate  collect  to  the  Fort  Worth  (Tex.) 
Record-Telegram,  Dec.  6  by  State  Repre¬ 
sentative  A.  E.  Hardin  from  McAllen, 
Tex.,  where  an  investigation  of  the  Gar- 
ner-Hardin  election  case  was  in  progress, 
was  refused  by  the  paper  and  the  tele¬ 
graph  company  instructed  to  reverse 
charges.  .\  similar  wire  had  previously 
been  sent  to  the  Fort  Worth  Star-Tele¬ 
gram,  owned  by  the  same  company. 
Frank  S.  Tillman,  night  editor,  consider^ 
the  first  wire  too  long  and  the  second 
one  unnecessary.  Neither  he  nor  Harry 
B.  Moses,  city  editor,  had  ordered  it 


Robert  H.  Davis,  of  the  New  York  Sun,  gets  his  deer  on  a  60,000  acre  hunting 
preserve  near  Sea  Island  Beach,  Georgia.  Mr.  Davis  is  standing  in  the  center, 
back  of  the  stone  post.  To  his  right  is  Maj.  John  Hessian,  champion  rifle  shot. 
Seated  is  Fred  Fletcher  of  the  New  York  Herald  Tribune.  These  three,  with 
other  newspaper  and  business  executives,  were  guests  of  Howard  E.  Coffin  on 
the  bunting  trip. 


Romances  of  American  Journalism 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  RAY  REID 


J.  S.  PARKS 
President,  Ft.  Smith 
T imes  •  Record  and 
Southwest  .American, 


BROTHERS  BUY  WEEKLIES 

Ownership  of  the  Chelsea  (Mich.) 


Standard  reverted  to  a  former  proprietor, 
Dec.  1,  when  it  was  purchased  by  Marion 
W.  McQure,  who  recently  sold  the 
Buchanan  (Mich.)  Berrien  County 
Record  to  its  former  owner,  Harry  L. 
Hayden.  A.  B.  McClure,  Mr.  McClure’s 
brother,  recently  bought  the  NashiilU 


and  this  ambition  led  him  to  CTiicago  as 
the  nearest  larjre  city.  Enterine  the  city 
room  of  the  old  Chicago  Times,  he  ap¬ 
plied  for  a  job  as  a  reporter  and  received 
instead  of  a  joh.  a  recommendation  by 
the  city  editor  that  he  apnlv  to  the  com¬ 
posing  room  foreman.  The  storv  here 
has  a  Horatio  Alger  twdst  in  that  the 
foreman  was  named  Mr.  Dare.  To 


.Apparently  a  merry  time  had  been 
arranged  for  Mr.  Parks,  since  the  newly 
accpiired  newspaper  was  the  only  one  of 
the  Democratic  persuasion  in  a  town  of 
4.000  also  served  by  four  other  journals. 
However,  the  characteristic  energy  and 
determination  came  to  the  front  and  the 
newspaper  was  developed  along  with  its 
job  and  commercial  printing.  Mr.  Parks 


were  owned  by  John  F.  D.  Aue  and  W. 
B.  .Southwell,  who  had  an  agreement  that 
in  the  event  death  or  other  cause  should 
terminate  their  partnership,  the  surviving 
member  should  fake  the  stronger  news- 
I>aix'r  and  place  the  weaker  one  on  the 
market.  When  the  partnership  was 
terminated  in  1920.  Mr.  Parks,  then 
president  of  the  Fort  Smith  Chamlier  of 


Continental  Corporation. 

ATTACKING  CITY  COUNCIL 

The  city  council  of  Minneapolis  is  the 
target  of  a  campaign  being  conducted  by 
the  Minneat'olis  Tribune  against  irregu¬ 
larities  in  the  awarding  of  licenses  and 
“junketeering”  by  aldermen. 
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80,000  WORDS  DAILY  SENT  FROM  HOOVER 
BATTLESHIP  BY  CORRESPONDENTS 


Newspapers  and  Press  Services  Praise  Work  of  Navy  Men — 
Censorship  Rumors  Denied — Writers  Request 
Speeches  in  Advance 


'pRANSFORMING  the  battleship 
Maryland  into  a  ‘‘good  will  ship”  for 
President-elect  Hoover’s  trip  to  South 
America  forced  the  navy  department  to 
handle  approximately  80,000  words  of 
news  each  day,  filed  by  the  20  newspaper 
and  press  association  correspondents 
aboard. 

When  the  Hoover  entourage  starts  up 
the  East  coast  of  South  America  on  the 
battleship  Utah,  the  same  strain  again 
will  be  thrown  on  the  naval  wireless 
system. 

Yet,  after  the  first  week  of  the  W'est- 
coast  tour,  correspondents,  newspapers 
and  press  associations  were  unanimous 
in  their  praise  of  the  performance  of  the 
navy’s  wireless,  and  also  of  the  All- 
American  cables,  whose  lines  handled 
the  bulk  of  the  news  traffic  whenever  the 
party  was  in  a  port 

News  from  the  Maryland  was  sent  by 
the  ship’s  operators  direct  to  several 
naval  radio  stations,  from  which  points  it 
was  filed  by  commercial  telegraph  to  the 
addressees.  For  several  days  after  sail¬ 
ing,  the  San  Uiego  station  picked  up  and 
relayed  all  news.  Then  the  Maryland 
got  into  communication  with  the  Browns¬ 
ville,  Tex.,  station,  which  point  re-filed 
news  dispatches.  After  the  Maryland 
left  G)sta  Rica  it  established  direct  com¬ 
munication  with  the  powerful  Arlington 
station  at  Washington,  D.  C.,  and  many 
of  the  press  dispatches  went  direct  from 
die  Maryland  to  Washington.  As  the 
battleship  approadied  Chile,  the  Navy 
E>cpartment  stationed  a  cruiser  near  the 
Galapagos  islands,  which  picked  up  dis¬ 
patches  and  relayed  them. 

Because  the  volume  of  news  about  the 
Hoover  tour  would  tax  the  capaciw  of 
any  wireless  station,  the  ship’s  officers 
and  officials  of  the  Hoover  party  arranged 
schedules  of  filing  for  the  various  corre¬ 
spondents  so  that  no  reporter’s  copy 
Would  be  subject  to  heavy  delay. 

Early  in  the  tour,  accottling  to  reprrrts 
from  some  of  the  newspajwr  men  aboard 
the  Maryland,  some  criticism  was  voiced 
about  the  allocation  of  definite  hours  for 
each  correspfjndent  to  file  his  stories,  and 
one  story  1^  a  New  York  correspondent 
mention^  “censorship”  of  press  dis¬ 
patches.  Later  reports,  as  the  tour 
progressed,  indicated  that  peace  was  re¬ 
stored  when  it  was  point^  out  to  the 
newspaper  men  that  a  strict  naval  regu¬ 
lation  provided  that  the  commander  of  a 
ship  must  see  every  message  sent  from 
his  vessel.  Some  of  the  correspondents 
couldn’t  understand  why  copies  of  their 
stories  were  available  to  executive  officers 
of  the  ship. 

Most  tours  of  a  political  nature  are  ac¬ 
companied  by  a  telegraph  company 
official,  whose  duty  it  is  to  see  that 
correspondents’  copy  is  moved.  The 
Maryland  at  sea  being  out  of  bounds  for 


PASSAIC  SUNDAY  EAGLE 


Passaic  s  only  Sunday  neu  sitajH'r 


Announces 


The  appointment  of 


BURKE,  KUIPERS  &  MAHONEY 


INCORPORATED 


National  Representatives 


New  York 

Atlanta 


Chicago 

Los  Angeles 


Detroit  Boston 

San  Francisco 


PUBUSHER’S  SON  BAGS 
36  MALLARDS 


PRIZE  CONTEST  CAU 
PUBLISHER’S  ARREST 


the  telegraph  companies,  these  duties  were 
taken  over  more  or  less  by  George  Barr 
Baker,  who  accompanied  the  tour  as  Mr. 
Hoover’s  guest,  and  by  Lieutenant  A.  O. 
Kustel,  communication  officer,  and  Ensign 
W.  R.  Carruthers  radio  officer. 

When  the  Maryland  was  off  Costa 
Rica,  one  of  the  press  associations,  hear¬ 
ing  reports  of  dissatisfaction  on  the  part 
of  some  of  the  correspondents,  wireles^d 
one  of  its  reporters  aboard  for  details. 
This  reporter  replied  that  none  of  his 
messages  had  been  “stopp^  or  delett^,” 
and  that  transmission  facilities  had  im¬ 
proved  greatly  in  the  last  48  hours. 

This  correspondent  added  that  officials 
with  the  Hoover  party  had  on  several 
occasions  made  friendly  suggestions  to 
the  newspaper  men  aboard,  ‘‘their  attitude 
being  co-operative  and  not  censorious.” 
This  was  done,  it  was  explained,  because 
a  majority  of  the  correspondents  on  the 
Maryland  were  entirely  unfamiliar  with 
Latin-American  affairs,  and  Mr.  Hoover 
on  numerous  occasions  talked  to  the 
correspondents  ‘‘in  the  frankest  manner” 
about  the  objects  of  the  tour  and  relations 
of  the  United  States  with  the  various 
countries  to  be  visited. 

An  interesting  sidelight  on  the  com¬ 
munications  problem  involved  was  related 
by  Lloyd  Allen,  cable  editor  at  the  United 
Press.  When  the  Maryland  was  ap¬ 
proaching  Callao,  Peru,  probably  not 
more  than  fifty  miles  from  that  port,  one 
of  the  United  Press  men  aboard  wanted 
to  send  a  message  to  A.  W.  Folgar,  U.  P. 
manager  at  Lima,  who  had  gone  to  Callao 
to  meet  the  party.  The  message  was  sent 
by  wireless,  received  at  the  Arlington 
station  in  Washington,  forwarded  to  the 
New  York  office  of  the  United  Press, 
and  relayed  by  All  America  Cables  to 
Folger  at  Callao.  The  answer,  received 
aboard  the  Maryland  just  as  she  hove 
into  view  on  the  horizon,  re-traced  the 
same  long  path. 

The  Maryland  carries  one  of  the  most 
complete  radio  outfits  of  any  ship  of  the 
United  States  Navy.  Five  separate  wire¬ 
less  channels  can  be  worked  at  once.  The 
regular  complement  of  the  ship  includes 
25  wireless  operators,  and  several  addi¬ 
tional  were  taken  along  for  this  trip. 

The  Utah,  which  will  take  the  Hoover 
entourage  northward  on  the  Eiast  Coast, 
is  similarly  equipped,  and  for  purposes  of 
press  transmission  on  the  last  leg  of  the 
tour,  expects  to  operate  most  of  the  tinw 
direct  with  the  Arlington  station.  If  this 
proves  impracticable  at  all  times,  U.  S. 
Navy  stations  at  Balboa,  Canal  Zone,  or 
at  San  Juan,  Porto  Rico,  will  relay  the 
messages. 

The  most  serious  objection  made  by  the 
correspondents  to  the  handling  of  press 
affairs  on  the  Hoover  tour  had  to  do  with 
obtaining  advance  copies  of  Mr.  Hoover’s 
various  speeches.  Frequently  Mr.  Hoover 


H.  W.  Bleam,  President  of  Wi 
American  Held  in  Fort  Worth- 
Paper  Changes  Hands,  Then 
Is  Suspended 


Neddie,  10-year-old  son  of  EMward 
B.  McLean,  publisher  of  the  W’ash- 
inffton  Post,  with  his  hag  of  36  mal¬ 
lards,  shot  on  his  father’s  shooting 
preserve  on  the  Potomac  River  last 
week-end. 


H.  W.  Bleam,  formerly  president 
the  Central  Texas  Publishing  C  om; 
publishers  of  the  IVaco  American 
to  Dec.  4,  was  arrested  in  Fort  Wo 
Dec.  8,  on  a  charge  of  swindling.  T; 
complaint  which  M  to  the  charge  i 
signed  by  Sim  Hassler  of  Waco,  wH 
wife  was  a  leading  contestant  in  a  c 
culation  contest  recently  conducted 
the  Waco  American,  offering  prizes 
automobiles,  diamond  rings,  radios 
money. 

During  the  course  of  the  contest 
paper  passed  into  the  control  of  E 
Pierson  and  Gordon  Nye,  who  chang 
its  name  to  the  IVaco  Leader,  publi 
it  for  three  days,  Dec.  4,  5,  and  6, 
then  suspended  publication  because 
the  jumbled  state  of  the  paper’s  :inar.c 
They  called  a  meeting  of  the  japt- 
creditors  and  contestants  in  the  ciretd 
tion  drive  in  an  attempt  to  siraigh; 
affairs. 

Bleam  was  arrested  in  a  ('"wnt 
office  building  in  Fort  Worth  where 
was  operating  as  an  oil  promoter. 


would  not  write  his  addresses  until  a  day 
before  he  delivered  them.  Many  of  his 
sj)eches  were  carried  “spf)t”  by  the  press 
associations.  All  of  his  addresses  had  to 
be  carried  to  the  United  States  by  cable 
or  wireless.  A  suggestion  by  press  asso¬ 
ciations  that  these  speeches  be  made  avail¬ 
able  in  advance  in  Washington,  that  is, 
that  they  be  wirelessed  or  cabled  to 
Arlington  by  the  navy  department,  and 
copies  of  them  distributed  there,  saving 
duplicated  transmission,  had  not  been 
adopted  up  to  the  time  the  entourage 
reached  Buenos  Aires  Thursday. 


CARTER  SENDING  TURKEYS 


.Amon  G.  Carter,  publisher  of  the 
Worth  Star-Telegram  and  Fort  Worth 
Record-Telegram,  has  notified  msny 
friends  that  he  is  again  sending  the- 
turkeys  from  his  Shady  Oak  Farm  io; 
Christmas. 


TWO  JOIN  A.  N.  P.  A. 


The  Albany  (N.  Y  ATimes-Union  id 
the  Alton  (Ill.)  Evening  Telecn^ 
have  been  elected  to  membership  in 
.American  Newspaper  Publishers  .^sr- 
ciation. 


It  Won^t  Happen  Again! 


Kitty  Hawk,  N.  C.,  Dec.  17.  1903 


When  Orville  Wright  flew  the  world’s  first  airplane  a 
leading  New  York  newspaper  gave  it  just  SIX  INCHES 
SPACE  on  page  four  two  days  later!  At  that  time,  twenty- 
five  years  ago,  scientific  articles  were  gathered  from  what¬ 
ever  source  possible — and,  of  course,  a  certain  amount  of 
chance  was  taken  as  to  importance  and  authenticity. 

But  now— SCIENCE  SERVICE  IS  HERE— a  whole 
organization  given  over  to  the  accurate  reporting  of  scien¬ 
tific  landmarks  in  a  style  that  laymen  can  understand. 
And  science  news  makes  page  one,  now!  Consider! 


RADIOVISION 
ZEPPELINS 
POLAR  FLIGHTS 


TALKING  MOVIES 
OIL  FROM  COAL 
ARCHAEOLOGY 
ASTRONOMY 


NEW  FOODS 
MEDICAL  MARVELS 
AIRPLANES 


If  you  are  not  using  Science  Service  you  are  not  keeping 
up  with  the  times.  Startling  science  news  is  just  ahead. 
WIRE  for  your  protection. 


SCIENCE  SERVICE,  Washington,  D.C. 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


15 


and  this  is  Buffalo’s  wealth 
Farms  Produce  $71,404,454 

The  Buffalo  shopping  area  includes  3,960,678  acres — eight  of  the 
richest  counties  in  the  state.  Outside  of  the  great  industrial  centers  one 
drives  over  improved  highways  past  large  farms,  right  up-to-the-minute 
in  every  respect.  Modern  buildings  and  equipment  are  in  evidence 
everywhere.  Prosperity  is  at  once  apparent. 

Dirt  farmers  alone  in  Western  New  York  produce  over  thirty-six 
and  a  half  million  dollars  in  crops  annually.  Clustering  close  to  the 
great  population  center  of  Buffalo,  the  rich  black  soil  is  given  over  to 
truck  farms  on  which  crops  are  rotated  according  to  the  most  scientific 
practices.  To  the  south  and  west,  along  the  shores  of  l.ake  Erie, 
immense  vineyards  enjoy  the  modulating  influence  of  this  great  inland 
sea.  To  the  north,  along  Lake  Ontario  —  below  the  ridge  that  marks 
the  ancient  boundaries  of  this  vast  lake — one  secs  mile  after  mile  of 
peach,  cherry,  plum  and  apple  orchards.  From  this  section  come  the 
famous  Niagara  fruits  that  are  sold  in  ever>^  market  of  the  land. 

To  the  east  and  southeast  are  broad  fields  of  wheat,  oats  and  corn 
— yielding  handsome  revenues  to  the  owners.  Truly,  this  is  a  real  mar¬ 
ket  for  any  product  intended  for  farm  use. 

Livestock  —  cattle,  sheep  and  poultry  —  as  well  as  dairy  products 
contribute  a  yield  of  nearly  thirty-five  million  dollars  annually.  A  ready 
market  for  livestock,  poultry  and  dairy  products  is  found  in  Buffalo’s 
great  stockyards  and  commission  brokers. 

The  rural  population  of  Western  New  York  enjoys  all  the  luxuries 
of  the  city  dweller.  The  telephone,  electric  light  and  radio  can  he 
found  in  the  majority  of  homes.  Automobiles  and  .tractors  are  every¬ 
where.  Good  roads  radiate  frrnn  Buffalo  into  every  nook  and  corner  of 
Western  New  York,  offering  easy  access  to  the  Buffalo  markets — and 
to  the  Main  Street  stores. 

You  can  reach  this  vast  rural -audience  through  The  Buffalo 
Eveuing  News,  which  has  over  twelve  percent  greater  coverage  of  these 
eight  counties  than  any  other  daily  Buffalo  newspaper. 


Profit  by  Other  Advertisers^  Experience 
Cover  This  Territory  by  the  Exclusive  Use  of  the 

Buffalo  evening  News 


'  EDWARD  H.  BUTLER,  Editor  and  Publisher 

KELLY-SMITH  COMPANY,  National  Advertising  Representatives 

GRAYBAR  BLDG.-  WATERMAN  BLDG.  TRIBUNE  TOWER  ATLANTIC  BLDG.  GLENN  BLDG. 
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HERETIC  DEMANDS  TO  KNOW  WHERE 
ADVERTISING  MEN  GET  THEIR  “REP” 

Editor  Regard*  Their  High  Pressure  Business  Efficiency  as  a 
Ponderous  Fiction,  Citing  His  Experience  with  Agencies — 
Says  Editorial  Men  More  Business-Like 

By  THURLOW  H.  ADAMS 


'T'HKKE  has  grown  up  a  tradition  that 
scriveners  of  all  sorts  cannot  be  de¬ 
pended  upon.  It  may  have  been  that 
Homer  was  late  with  an  installment  of 
his  well  known  feature  story,  though  I 
doubt  it.  In  any  case  the  legwd  runs 
that  neither  time  nor  responsibility  mean 
anxthing  to  the  boys  and  girls  who  write 
that  part  of  magazines  known  as  "editor¬ 
ial  copy.”  They  are.  so  the  legend  has 
it,  lazy  dolts  who  have  no  sense  of  the 
exactitudes  of  business. 

But  Advertising  Men,  how  different! 
These  fellows  are  Business  Men,  Sales¬ 
men.  Merchandisers.  They,  _we  are  told, 
know  that  Business  is  Business.  They 
are  Business  Men. 

.\dvertising  men  no  doubt  make  more 
money  than  do  editors,  writers,  poets  and 
commercial  artists ;  but  for  that  reason 
alone  I  will  not  concede  that  they  arc 
business  men  in  the  true  sense  of  the 
word.  For  a  business  man,  as  I  under¬ 
stand  the  language,  is  a  fellow  upon 
wh<jm  you  may  depend ;  you  know  he  will 
do  wliat  he  says  he  will  do  and  at  a 
given,  set  time.  In  other  words,  you 
know  where  to  find  him.  .\bove  all.  a 
business  man  is  prompt,  (lependablc,  and 
works  on  a  schedule  as  rigid  as  that  of 
a  first-class  railroad.  And.  of  course, 
he  must  give  “Service,”  which  he  in¬ 
vented. 

But  I  have  never  known  such  a  gang 
of  pf)or,  lazy,  rambling  and  unmethodical 
fellows  as  those  who  “run”  the  adver¬ 
tising  agencies  of  this  country.  If  you 
reproach  one  of  them  with  the  charge,  he 
immediately  ruffles  his  feathers  and  asks, 
“What  is  it  that  pays  the  printing  bills 
of  your  magazine?”  I  know  well  enough 
what  and  who  pays  them.  What  I  am 
belly-aching  about  is  that  the  advertising 
boys  are  greatly  over-rated  as  to  their 
claim  of  being  business  men. 

For  a  number  of  years  I  have  edited 
and  managed  a  trade  journal  with  a  cir¬ 
culation  of  some  7,000  copies  (6,750  paid 
subscribers).  V\^c  have  more  than  200 
advertising  accounts,  several  of  them 
national  in  scope.  (The  ad  boys  like  that 
“national.”)  So,  although  my  experience 
is  hardly  to  be  compared  with  that  of  the 
Saturday  E7'enitig  Post,  I  believe  it  to 
represent  a  cross-section  of  that  of  trade 
journals  throughout  the  country. 

I  don’t  know  what  goes  on  in  an  ad¬ 
vertising  agency.  I  don’t  know  how  they 
go  about  their  work.  But  I  most  pain¬ 
fully  know  how  these  agencies  (all  of 
them  operated  by  business  men)  can  and 
do  raise  particular  hell  with  an  editor 
who  is  trying  to  improve  his  magazine 
for  make-up,  typography  and  general 
cfmtent ;  which  in  turn  should  enhance 
the  advertisements  displayed  therein. 

The  publication  with  which  I  am  con¬ 
nected  is  a  perfectly  legitimate  one;  we 
carry  no  cancer  cure  advertisements, 
saxaphone-school  copy  or  patent-attorney 
classified,  nor  do  we  flout  the  law  of  the 
land  by  printing  alluring  pictures  of 
(ierman  Lena  making  beer  from  a  con¬ 
centrated  mixture  of  hops  and  malt.  We 
have,  I  repeat,  some  200  advertising  ac¬ 
counts.  Two-thirds  of  these  are  handled 
through  agencies. 

On  our  rate  card  we  have  a  little  story 
printed  to  the  effect  that  “copy  must  be 
in  our  hands  before  the  20th  of  the 
month ;  copy  from  eastern  states,  when 
proofs  are  required,  should  reach  us  by 
the  15th.”  (We  publish  on  the  first  of 
the  month.)  Yet  so  far  as  I  know  this 
is  one  of  the  greatest  jokes  of  all  time. 
Other  editors  with  whom  I  have  dis¬ 
cussed  the  matter,  agree  with  me  except 
that  they  believe  their  own  rate  cards 
arc  greater  jokes  than  mine.  Few  agen¬ 
cies,  apparently,  pay  any  attention  to  the 
rate  cards  and  closing  dates  of  trade 
journals  and  other  minor  publications. 
Some  copy,  of  course,  will  be  in  early  in 


the  month ;  more  will  dribble  in  on  or 
about  the  25th ;  much,  much  more  will 
arrive  on  the  date  we  arc  expected  to  he 
in  the  mail,  .^nd  if  we  are  not  in  the 
mail  on  this  date,  the  government  will 
talk  to  us  about  it. 

Endless  times  we  have  had  advertising 
copy,  with  an  insertion  order  gravely 
stating  that  the  copy  is  for  the  ^pt.  1 
magazine,  arrive  a  week  or  more  after 
the  magazine  has  been  printed  and  mailed. 

If  advertising  men  are  business  men. 
then  what  about  the  huge  telegraph  bill 
for  which  they  are  responsible?  .^nd 
the  air-mail  postage,  and  the  phone  calls? 
They  know  that  space  is  being  held  for 
their  copy  and  they  have  calendars  in 
their  offices.  If  their  copy  is  not  in  the 
magazine  they  will  get  no  commission. 
Then  why  do  they  put  publications  to 
the  trouble  and  expen.se  of  writing,  wiring 
and  phoning  every  month,  for  copy  ? 

I  realize  that  when  I  get  going  on  this 
.subject  I  get  all  het-up.  .^nd  the  prin¬ 
cipal  reason  for  this  is  that  the  advertis¬ 
ing  boys  pose  as  Business  Men,  when,  in 
fact,  they  are  a  lf>ng  way  from  such.  I 
Wfiuld  like  to  tell  them  that  writers,  cor¬ 
respondents,  and  even  poets  are  more  de¬ 
pendable  than  are  advertising  agencies. 
I’oets.  and  writers  of  “editorial  copy”  arc 
supposed  to  be  erratic  and  slovenly;  to 
have  no  sense  of  time  and  responsibility. 
Yet  among  the  fifty  or  more  writers 
(and  poets)  who  contribute  to  the  mag¬ 
azine  I  edit,  there  has  been  but  one  who 
was  late  with  his  copy ;  and  he  isn’t 
working  for  us  any  more. 

I  hesitate  to  bring  myself  into  the  pic¬ 
ture,  but  to  indicate  that  copy — either 
editorial  or  advertising — can  be  on  time, 
I  tell  you  that  for  six  years  I  have  con¬ 
tributed  a  pa.ge  of  editorial  stuff  and  a 
page  of  advertising  copy  (to  another 
magazine)  and  never  have  I  failed  to  be 
ahead  of  the  deadline.  .Xnd  the  same 
things  have  happened  to  me  that  could 
happen  to  anyone,  even  an  advertising 
agency;  sickness,  death  in  the  family, 
lack  of  ideas,  and  lack  of  a  typewriter. 
This  paragraph  will  sound  egotistical  and 
unbelievable  to  the  ad  boys,  but  it  is  true. 

The  cry  of  “knocker”  will  be  raised 
unless  I  offer  something  “constructive.” 
Well,  then,  let  a  few  of  the  Business  Men 
come  into  my  office  and  help  get  out  an 
issue  of  the  publication  next  month.  All 
of  the  leading  articles,  of  course,  are  in 
type  and  have  been  proof-read  (the 
writers,  you  see.  are  on  time.)  Small 
features,  market  news  and  fillers  are 
being  set.  I^te  correspondence  will  come 
in  between  now  and  dead-line. 

I  ask  the  make-up  man  for  an  “eight,” 
a  form  with  advertising  copy  dummied 


297,017 

was  the  average  net  paid 
daily  circulation  of  The 
Baltimore  Sun  ( morning 
and  evening  issues)  for 
the  month  of 

November,  1928 

The  average  net  paid  circulation  of 
THE  SUND.\Y  SUN  per  Sunday 
for  the  month  of  November,  1928, 
was  195,669. 

Everything  in  Baltimore 
Revolves  Around 

Morning  Evening  Sunday 


A.  P.  WAR.NS  MEN  AGAINST 
WORD  “EVADE” 

^^UVADE”  is  a  word  to  evade, 
the  .Associated  Press  has 
warned  staff  correspondents. 

“Reporters  and  editors  should 
exercise  care  in  the  use  of  the 
verb  ‘evade’  and  words  derived 
from  it,”  FYI,  the  A.  P.  house 
organ  states.  “Particular  care 
should  he  observed  in  the  use  of 
such  words  in  reporting  the  testi¬ 
mony  before  judicial  or  quasi- 
judicial  bodies. 

“To  describe  as  ‘evasive’  or  ‘an 
evasion’  sworn  testimony  of  a  wit¬ 
ness,  or  to  say  he  ‘evaded’  a  ques¬ 
tion  is  to  charge,  in  effect,  that 
the  witness  has  violated  his  oath 
to  tell  ‘the  whole  truth  and 
nothing  but  the  truth.’  Not  only 
is  it  an  editorial  expression,  but 
such  a  statement  is  probably 
libelous.” 


in.  He  juggles  the  different  ads  that 
are  ready.  “\\'e  can’t  put  Jones  Clocks 
on  this  form,”  he  tells  me.  “Their  copy 
has  been  set  and  was  mailed  a  week  ago, 
but  we  haven’t  an  O.  K,  from  the  agency 
.  .  .  And  we  can’t  run  Jason  &  VVhoople; 
their  agency  wired  that  copy  was  on  the 
way”  (from  New  York,  the  city  of 
hustle).  .And  so  on. 

Eventually  we  get  a  form  together, 
so  far  as  advertisers  are  concerned.  It 
takp  but  a  moment  to  dummy  the  edi¬ 
torial  copy,  and  the  form  is  away  to  the 
printer. 

For  the  next  few  days,  the  printer 
crowding  us  all  the  time,  we  manage  to 
throw  together  a  few  more  forms.  The 
make-up  is  not  all  that  the  eye  would 
wish,  because  of  the  fact  that  we  have 
not  enough  O.  K.’s  on  quarter-page  ad¬ 
vertisements.  And  then  we  begin  a  series 
of  expensive  wires  and  phone  calls— the 
Business  Men,  the  agencies,  are  late. 


On  the  27th  of  the  month  I  ask  tb 
make-up  man  for  the  last  form.  “Can 
do  it.”  he  says,  “Don’t  know  whether  of 
not  Smith  &  Smith,  Inc.,  are  coming  in.* 

Knowing  that  Smith  &  Smith,  Inj^ 
have  for  years  used  a  quarter-page,  I 
go  ahead  and  dummy  up  everything  ex. 
cept  the  blank  quarter,  holding  this  spact 
for  them.  Next  morning  we  grab  at  the 
early  mail,  looking  for  Smith  copy.  In 
stead,  there  is  an  insertion  order,  a  tele¬ 
gram,  from  Smith’s  agency:  “Hou 
SI’.VCE  FOR  TWO-P.\r.E  SPREAD  SMITH  J 
Smith  stop  Copy  goi.ng  by  air  mail,* 

VVe  break  down  the  seven  completei 
pages  of  the  last  form  and  make  it  all 
over  again.  The  Smith  copy  arrives,  two 
whole  pages  of  it.  With  it  the  agencx 
sounds  a  note  of  warning:  “Do  not  run 
this  advertisement  until  it  has  been  0. 
K.’d  by  the  agency.”  This,  you  will  re¬ 
member,  is  the  29th  of  the  month,  and 
the  agency  is  exactly  2,400  miles  from 
our  office.  .And  so,  we  run  the  Smith 
copy  without  an  O.  K.  and  take  a  cliance 
on  collecting. 

Finally,  the  magazine  is  off  the  press 
and  in  the  mail.  The  make-up  shows 
signs  of  having  been  jockeyed  to  suit  the 
agencies — and  why  not?  Don’t  they  pai 
the  bills?  (Or  is  it  the  people  wlio  hire 
the  agencies  that  pay  the  bills?)  .Ki 
the  last  magazine  is  being  mailed  we  re¬ 
ceive  a  letter  from  the  Joop  Advertising 
.Agency,  “(3opy  That  Pulls.”  It  is  an 
order,  couched  in  snappy,  business-like 
language,  for  a  full  page  in  two  colors, 
in  the  magazine  we  have  just  published 
and  mailed! 

I  think  that  every  advertising  agency 
should  require  of  its  staff  that  every 
member  thereof  work  at  least  one  month 
in  an  editorial  office. 

H.  C.  HASKELL  RETURNS 

Henry  C.  Haskell,  son  of  Henry  J. 
Haskell,  editor  of  the  Kansas  City  Star, 
has  returned  to  Kansas  City  from  one 
year  in  England  as  junior  fellow  umler 
the  Walter  Hines  Page  Newspaper  l-'el- 
lowship.  Mr.  Haskell  will  return  to  the 
staff  of  the  Baltimore  Evening  Sim. 


j  Chosen  for  results 


In  his  talk  before  the  Fourth  Fall  Convention  of 
the  .American  Newspaper  Publishers  As.sociation, 
Mr.  J.  Fremont  Frey,  said  among  other  things: 

■'(lowever,  shop  harmony  will  be  an  idle  dream 
unless  the  manaftement  co-operates  hy  supplyinft  each 
department  writh  the  best  devices  and  material  possible 
for  producing  a  finely  printed  paper.  This  does  not 
mean  extravagance.  There  are  no  mechanical  luxuries 
on  the  ‘News.’  and  a  paper  in  the  ‘red’  could  not  be 
more  rigidly  economical,  but  our  supplies  are  of  proven 
worth  and  chosen  for  results  rather  than  a  first  low 
rest.  The  best  is  always  the  cheapest,  and  the  pub¬ 
lisher  who  succumbs  to  the  temptation  of  buying 
inferior  materials  has  only  himself  to  blame  if  his 
paper  fails  to  compare  favorably  with  others.’’ 

We  fully  agree  with  Mr.  Frey  that  first  cost  is  not 
necessarily  the  lowe.st  cost,  and  that  the  Ixest  is 
always  the  cheapest. 

Incidentally  Mr.  Frey  is  Steneofype  Foreman  of 
the  Indianapolis  News  and  depends  upon  Certified 
Dry  Mats  conditioned  in  his  original  Dr>’  Mat 
Humidor,  to  help  him  produce  a  w’ell  printed  paper 
day  in  and  day  out. 

We  resj^ectfully  invite  you,  too,  to  get  acquainted. 


To  compare  is  to  know. 


XVtASA-irL  L.i.VXij’’’’,  .miiaatw>inwiMatnHtmiitMiiimaiiaHiniHiiniiaMiininiiaiiiimitiiiin«si» 

Certified  Ury  Mat  Corporation 

liL 340  Maditon  Avenue,  New  York,  N.  Y. 
for  wet  mat  printing  with  DRY  MAT  facility  — oee  CERTIFIEDS 
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Never  Before  Such  An 
Opportunity  As  This 

Christmas  Savings  Clubs  in  the  five  boroughs  of  New 
York  have  distributed  about  sixty-five  million  dollars 
and  approximately  one  hundred  million  dollars  in  the 
metropolitan  district  of  New  York — an  increase  of 
about  10%  over  1927. 

In  this  great  market  there  is  an  added  route  to 
VOLUME — a  route  that  did  not  exist  two  years  ago. 

IT  IS  THE  NEW  YORK  TELEGRAM. 

Under  Scripps-Howard  ownership,  THE  TELEGRAM 
has  won  definite  reader  acceptance.  It  has  attracted 
to  it  the  type  of  New  Yorker  that  advertisers  find  it 
most  profitable  to  reach.  (87%  of  The  Telegram’s 
circulation  is  in  districts  of  average  and  better  than 
average  purchasing  power). 

The  manufacturer  awake  to  the  opportunity  that 
exists  will  not  cut  schedules  or  appropriations  in  New 
York.  On  the  other  hand,  he  will  see  to  it  that  his 
sales  and  advertising  plans  for  1929  leave  no  stone 
unturned  that  will  build  sales  in  this  rich,  responsive 
market. 

And  that,  certainly,  means  intelligent  employment  of 
The  New  York  Telegram. 

Daily  Average  Net-Paid  Circulation  for  6 -Month  Period  Ending  Sept.  30  —  235^578 

The  New  York  Telegram 

A  Scripps  -  How  ard  Newspaper 

Member  of  the  United  Press  and  Member  of  the  Audit  Bureau  of  Circulations 


NATIONAL  ADVERTISING  DEPARTMENT 
250  Park  Avenne,  New  York  City 

Seattle  Portland  Atlanta  Detroit  Chicago 
San  Francisco  Cleveland  Los  Angeles 


If  there  ever  was  a  time  and  a  place  that  promises  an 
unprecedented  volume  of  business  for  those  who  go 
after  it  aggressively  it  is 

1929  AND 
THE  NEW  YORK 
MARKET 

Here  in  America’s  greatest  market  is  an  opportunity  to 
BITLD  VOLUME  that  is  worthy  of  any  manufactur¬ 
er’s  maximum  effort.  The  buyers  are  here — the 
money  is  here — purchasing  impulse  is  here. 

Please  note; 

Savings  Bank  deposits  in  the  New  York  market  are  in 
excess  of  THREE  BILLION  DOLLARS — an  increase 
of  more  than  two  hundred  and  six  million  dollars  over 

1927. 

Savings  and  Loan  Associations  report  deposits  in 
excess  of  one  hundred  and  sixty-two  million  dollars — 
an  increase  of  more  than  fifty-three  million  dollars 
over  1927. 

Tlie  average  Savings  Bank  deposit  in  the  New  York 
market  today  is  $958.55,  as  against  $432.51  in  1920 
— an  increase  of  more  than  100%. 
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There  She  Blows! 

A  new  well  of  wealth 
for  Oklahoma  City 

City  taps  fresh  reservoirs 
of  riches  when  big  Trosper  well 
blew  in  with  5,000  barrels  daily 


%Daily  Oklahoman 
Oklahoma  City  Times 

Thoroughly  and  alone 
cover  the  Oklahoma 
City  Market 

OKLAHOMA  PUBLISHING  CO. 

also  puNlsher  of 

The  OKLAHOMA  FARMER-STOCKMAN 

and  operating  WKY— 1000  Waftt — 900  KC 

E.  KATZ  SPECIAL 
ADVERTISING  AGENCY 
N«w  York  Chicago  Detroit  r 

Kanaae  City  Atlanta 
,  San  F rancisco 


Oklahoma  City  has  her  first  oil  field!  The 
Oklahoma  City  Well,  Number  One,  at  Trosper 
Park  blew  in  December  4  with  a  flow  of  5,000 
barrels  of  oil  daily!  This  gusher  brings  with  it 
a  new  deluge  of  prosperity  to  Oklahoma  City. 
V\'ithin  sixty  days  sixty  wells  will  be  down  in 
the  Trosper  Field,  the  development  of  which 
assures  Oklahoma  City  of  a  gas  and  oil  field  of 
the  first  magnitude,  located  only  seven  miles 
from  the  heart  of  the  city’s  business  district. 

Oklahoma  City’s  sun  of  prosperity  has  risen  on 
a  new  day-  New  factories,  offices  and  businesses 
are  flowing  into  the  city  in  a  steadily  swelling 
stream.  Building  is  moving  forward  with 
merry  momentum.  Oklahoma  City  is  facing  a 
new  era  of  development  and  progress  that  will 
easily  overshadow^  every  previous  accomplish¬ 
ment.  A  population  increase  of  approximately 
35,000  in  the  next  twelve  months  is  assured. 

YOU  can  share  in  this  increasing  w^ealth  and 
prosperity.  An  adequate  schedule  in  the 
Oklahoman  and  Times,  which  thoroughly  and 
alone  cover  Oklahoma  City  and  its  market,  will 
secure  record-breaking  sales  volumes  in 
Oklahoma  for  the  advertiser. 

INVESTIGATE! 

OPPOSITE  IS  AN  ACTUAL  PHOTO]! 
OF  THE  TROSPER  WELL  BLOWING  InJi 


il^ 
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FURNITURE  MEN  POINT  TO  AUTO  “BLAH” 
CLAIMING  THEY,  TOO,  RATE  PUFFS 

Mersman  Brothers  Corporation,  Wholesalers,  Solves  the  Great 
Publicity  Riddle — Beds  Are  News  Because  People 
Sleep  in  Them,  Is  the  Argument 


IVEWSPAPE^RDOM’S  great  free  pub- 
licity  riddle  has  been  solved  by 
Mersman  Brothers  Corporation,  a  whole¬ 
sale  furniture  house  of  Celina,  O. 

Educating  its  retail  agents  in  the  secret 
of  how  to  make  the  public  furniture  con¬ 
scious,  tliis  concern  in  a  recent  house 
organ  article  pointed  to  “p*tKe  after  page 
of  ‘blah’  or  ‘hokum’  about  the  auto  trade,” 
in  the  Sunday  press,  and  reasoned  that 
the  furniture  business  was  likewise  en¬ 
titled  to  this  gratuitous  advertising. 

The  answer  to  the  riddle,  as  reached  by 
Mersman  Brothers  Corporation,  may  be 
stated  as  follows : 

“The  newspapers  believe  tliat  an>’thing 
about  automobiles  has  considerable  news 
value,  since  nearly  everybody  drives  a 
car.  Nearly  everybody  has  a  bed  in 
which  to  sleep.  Ergo,  beds  must  also  be 
news.’’ 

But  the  Mersman  Brothers  Corpora¬ 
tion  has  con.structed  an  extensive  pub¬ 
licity  (>hilosophy,  herewith  jwesented  in 
part,  with  the  reminder  that  the  Millis 
Advertising  Company  of  Indianapolis,  is 
now  engaged  in  raising  $4,0(K),000  for  a 
iiatiiMial  magazine  campaign,  expecting  to 
get  free  publicity  for  furniture  in  the 
daily  and  weekly  press. 

“I’ick  up  any  .Sunday  paper,  or  it  may 
l>e  a  week-day  edition,  in  which  automo- 
f»iles  are  featured,  and  you  will  find  page 
after  page  of  ‘blah’  or  ‘hokum’  about  the 
auto  trade.  Hudson  engineers  are  quoted 
ill  the  news  columns  relative  to  a  new 
liot-si¥>t  manifold  that  takes  the  rottenest 
gasiJine  and  cracks  it  so  that  you  will 
get  power  and  pick-up  from  the  modern 
high  compression  engines.  .S^ime  official 
of  Packard  may  tell  us  of  the  trend  in 
body  lines.  Auburn  recounts  its  victories 
at  Daytona  Beach.  Cadillac  tells  about 
a  new  gear  shifting  device  that  will  not 
permit  the  gears  to  clash,  worked  out  at 
the  fieneral  Motors  Testing  Ground. 

“And  so  on  and  so  forth,  page  after 
page  of  it.  New  ‘stories’  every  week  and 
the  new.spapers  publish  it  gratis.  This 
isn’t  hearsay — the  writer  of  this  article 
has  written  tons  and  tons  of  automobile 
publicity.  He  has  gone  to  New  York 
and  obtained  $1,500  worth  of  free  pub¬ 
licity  while  he  was  spending  $50()  in 
actual  paid  display  advertising. 

“Why  do  newspapers  do  it? 

“There  are  three  primary  rea.sons. 
Reason  No.  1 — They  want  to  get  in 
strong  with  the  auto  trade  and  get  their 
share  of  the  paid  advertising. 

“Reason  No.  2 — The  new.spapers  be¬ 
lieve  that  anything  about  automobiles  has 
considerable  news  value  since  nearly 
everybody  drives  a  car. 

“Rea.son  No.  3 — The  advertising  men 
in  the  auto  trade  went  after  this  pub¬ 
licity  and  they  got  what  they  went  after. 

“Why  not  free  furniture  publicity? 

"Relating  to  Reason  No.  1 — The  news- 
Iiapers  want  the  advertising  of  the  retail 
furniture  merchant,  don’t  they?  You  bet 
they  do. 

“Relating  to  Reason  No.  2 — It 
shouldn’t  be  hard  to  make  the  newspapers 
appreciate  that  anything  relating  to  furni¬ 
ture  and  home  furnishings  has  popular 
interest.  Everybody  without  exception 
has  a  residciKe  of  some  sort,  a  place  to 
eat  and  sleep  in. 

“Relating  to  Reason  No.  3 — The  ad¬ 
vertising  men  in  the  furniture  trade  can 
go  after  free  ptrfilieity  if  they  choose  to. 
We  believe  they  will  get  it  if  they  make 
their  demands  strong  enough. 

“We  referred  to  auto  publicity  as 
‘blah’  and  ‘hokum.*  By  that  we  mean  it 
is  artificial  or  mamifactured  news.  Also, 
ia  many  cases,  the  things  printed  are 
poorly  disguised  advertisements  posing  as 
news. 

“However,  we  don’t  mean  that  these 
‘stories’  don’t  have  value.  They  arc  ex¬ 
tremely  valuable.  They  keep  people 
thinking  about  .automobiles  and  when 
people  keep  thinking  about  a  thing,  they 


straightway  go  forth  and  buy  it  You 
know  they  are  buying  automobiles. 

“Down  in  Dallas,  Tex.,  the  furniture 
merchants  have  gotten  together  on  this 
proposition.  They’ve  had  a  conference 
with  the  newspapers.  They  have  pointed 
out  to  the  papers  that  furniture  advertis¬ 
ing  linage  holds  second  rank  in  Dallas, 
being  exceeded  only  by  department  store 
advertising.  They  told  the  papers  that 
all  they  wanted  was  an  even  break  in  the 
news  columns  with  the  treatment  ac¬ 
corded  auto  dealers. 

“What  did  the  papers  say?  The  Dallas 
l>apcrs  have  agreed  to  give  the  space,  pro¬ 
viding  the  dealers  furnish  them  material 
of  interest  to  their  readers.  Fair  enough. 

“Here  is  where  the  Mersman  factory 
figured.  We  were  asked  to  prepare  a 
number  of  news  stories  about  furniture, 
to  help  them  out  down  there  in  Dallas. 
This  we  are  doing. 

“And  this  we’ll  be  glad  to  do,  for  fur¬ 
niture  dealers  in  any  city  in  the  country. 

“This  is  a  big  opportunity,  gentlemen, 
if  you  will  go  after  it.  The  newspapers 
will  not  come  through  unless  you  put 
your  case  before  them.  They  will  come 
through  if  you  do. 

“This  looks  like  a  great  chance  to 
make  the  people  of  America  furniture 
conscious. 

“If  the  Mersman  organization  sent  out 
stories  to  the  papers,  on  its  own  hook, 
these  news  items  would  promptly  land 
in  the  waste  baskets  of  the  newspaper 
editors  throughout  the  land.  But,  if  you 
merchants  take  your  paid  advertising 
copy  in  one  hand  and  a  good  story  for 
the  news  columns  in  the  other — well 
’that’s  .something  else  again.’ 

“If  you  care  to  follow  this  matter  up, 
you  will  find  us  ready  to  co-operate  in 
any  way  we  are  able.’’ 


“SHOP  EARLY’’  JINGLES 

The  Memphis  I'ress-Scimitar  is  run¬ 
ning  a  daily  Jingle  Contest  in  connection 
with  a  shopping  early  cami>aign.  Three 
lines  of  the  jingle  are  given  and  the  reader 
is  required  to  furnish  the  last  line. 
Everyday  a  prize  of  $3  is  awarded  by 
the  Press-Scimitar  to  the  reader  send¬ 
ing  in  the  best  line. 


CHATRELD  JOINS  FAIRCHILD 

C.  F".  Chatfield  of  Barron  G.  Collier, 
Inc.,  street  car  advertising  concern,  re¬ 
cently,  joined  the  Fairchild  Publications 
as  an  advertising  executive.  Mr.  (,'hat- 
field  was  with  the  Collier  organization  11 
years,  and  Ix-fore  that  he  had  heen 
advertising  manager  of  the  Seivark  (N. 
J.)  Star. 


firmly  and  neatly  so  the  entire  page 
ran  ^  read.  by  the  Chicago 

Tribune  and  hundreds  of  others. 

FREE  ’TRIAL 

Send  us  atae  of  your  paper  and  we  will  send 
yim  a  binder  for  ten  days*  trial. 

FELDMANN  SYSTEM  MFC.  CO. 

29M  Armitape  Arenue,  Chicago,  ID. 
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MISSISSIPPI  STEAMBOAT 
PRINTED  OWN  PAPER 


STEAMER  emr  OF  MEMPHIS  REPORTEB. 

VuL  I  SUSDAWollwniO.  NOVF.MBKH  ».  Igil).  NO.  IQ. 


Daily  newspapers  printed  on  board 
trans-Atlantic  liners  have  heen  hailed 
in  recent  years  as  innovations.  But 
above  is  a  ship-newspaper,  printed 
70  years  ago  on  board  a  Mississippi 
River  steamboat.  Stephen  A.  Doug¬ 
las  was  a  passenger  on  board  the 
Steamer  City  of  Memphis  the  morn¬ 
ing  this  paper  was  published.  ’The 
City  of  Memphis  was  one  of  the 
finest  that  plied  westeni  waters  in 
the  days  before  the  Civil  War.  ’The 
boat  was  sunk  in  1866.  It  belonged 
to  Capt.  W.  J.  Kountz  of  Pittsburgh. 
’The  paper  shown  was  reprinted  re¬ 
cently  in  the  Memphis  Commercial- 
A  ppeal. 


CLAIMS  RECORD  CIRCULATION 


Chicago  Herald  and  Examiner  Disputes 
Chicago  Tribune  Figures 

The  Chicago  Herald  and  Examiner, 
in  a  full-page  advertisement  printed  in 
its  own  columns  and  in  those  of  other 
Chicago  newspapers,  challenged  the  Chi¬ 
cago  Tribune’s  claim  of  having  estab¬ 
lished  a  circulation  high-water  mark  on 
Sunday,  Dec.  2,  with  more  than  1,250,000 
net  paid.  The  advertisement,  in  the  form 
of  a  letter  on  Herald  and  Examiner 
stationery,  addressed  to  the  Tribune,  bore 
the  headline  “An  Apology  to  the  Chicago 
Tribune,”  and  read  as  follows: 

“In  your  issue  of  Tuesday,  Dec.  4,  you 
make  the  following  statement: 

“  ‘On  Sunday,  Dec.  2,  the  Chicago 
Tribune  sold  more  than  1,250,000  net 
paid — a  new  all-time  circulation  record 
for  standard-size  newspapers  of  Amer¬ 
ica.’ 

“VVe  are  sorry  not  to  have  advised 
you  and  the  public  that  the  circulation  of 
the  Sunday  Herald  and  Examiner  for 
the  past  three  Sundays  has  averaged 
more  than  1,300,0(X)  net  paid — which  con¬ 
trary  to  your  statement  is  undoubtedly 
the  high  water  mark  of  all  time. 

“It  is  unfortunate  that  in  our  zeal  to 
take  care  of  this  circulation  we  failed  to 
inform  you.  If  we  had  done  so  we  would 
have  unquestionably  saved  you  the  em¬ 
barrassment  of  making  an  erroneous 
statement. 

"I Mease  accept  our  atxdogy.” 


ISSUES  BIRTHDAY  “EXTRA’’ 

.A  birthday  “extra”  was  issued  by  the 
Port  Huron  (Mich.)  Times-Herald,  Dec. 
4  for  George  .A.  .Ashpole,  advertising 
manager.  It  was  limited  to  office  distri¬ 
bution,  and  was  planned  as  a  surprise  for 
the  executive  who  celebrated  his  7ind 
birthday.  He  has  been  with  the  paper  54 
years.  The  “extra”  contained  personal 
messages  of  congratulation  from  the  staff, 
which  were  reprinted  with  a  two-column 
cut  of  Mr.  Ashpole. 


Can  You  Answer  “Yes” 
To  These  Questions? 

J  Have  you  complete  facts  regarding 
yobr  market  and  newspaper? 

2  Can  you  answer  to  every  adver¬ 
tiser’s  satisfaction  why  he  should 
cultivate  your  readers? 

^  Are  your  advertisers  using  sufficient 
space  to  cultivate  your  market? 

^  Would  a  large  linage  increase  each 
*  month  next  year  be  helpful? 

A  thorough  study  of  your  market 
plus  Knight  training  of  your  staff 
along  merchandising  and  analiftical 
selling  will  go  a  long  ways  in  answer¬ 
ing  the  above  questions  “yes.” 

May  we  discuss  personally  with  you 
how  we  have  helped  other  publishers 
answer  the  above  questions  “yes”? 


Emerson  B.  Knight,  Inc. 

Indianapolis,  Indiana 
22.'i  N.  New  Jersey  Street 

Truthful — Unbiased — Reliable  Research 
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Prosperity  Surrounds 
the  National  Capital 


The  business  of  government  is  continually  growing  greater,  and  as 
a  result  the  business  of  the  seat  of  government  is  constantly  expanding 
— creating  an  increasingly  prosperous  market,  compact  in  area,  compel  - 
ling  in  its  demands  for  the  commodities  and  luxuries. 

Think  of  a  building  programme  of  $200,000,000,  and  what  it  means 
in  demand  and  supply.  The  Federal  Government  has  such  an  undertak¬ 
ing  well  under  way  in  Washington. 


Within  the  city  of  Washington,  and  the  25-mile  shopping  radius, 
there  is  a  population  of  upwards  of  800,000  people — exceeding  the 
population  in  any  one  of  14  different  states  —  and  to  cover  this 
market  you  need  only  The  Star.  In  the  city  alone  The  Star — Evening 
and  Sunday — goes  into  80%  of  the  homes. 

If  you  need  any  specific  informa¬ 
tion  concerning  this  market  The 
Star’s  Statistical  Department  will 
be  glad  to  furnish  it  upon  request. 


New  York  Office: 

Dan  A.  Carroll 
110  E.  42nd  Street 


WASHINGTON,  D.  C. 


Chicago  Office: 

J.  E.  Lutz 
Tower  Building 


Editor 


Publisher  and  The  Fourth  Estate  for  December  15,  1928 


“BEFORE  CHRISTMAS”  EDITORIAL  BEGAN 
DRIVE  TO  RATIFY  PEACE  PACT 

Ludwell  Denny’s  Idea  Appealed  to  Many — Powerful  Groups 
Back  Effort  to  Get  Kellogg  Peace  Pact  Out  of  Senate 
Before  Christmas — Sponsored  by  Scripps-Howard 


'S 


A  NEWSPAPER  man  with  an  idea 
set  millions  into  action  this  week, 
with  desire  to  show  the  United  States 
Senate  that  public  opinion  wanted  the 
Kellogg  Peace  Pact  ratified  before 
,  Christmas. 

“Before  Christmas”  was  the  name 
Ludwell  Denny  gave  his  idea  when  he 
wrote  it  down  in  the  form  of  an  edi¬ 
torial  for  publication  in  the  25  news¬ 
papers  of  the  Scripps-Howard  press. 
Deraiy  only  recently  was  appointed  chief 
editorial  writer  in  Washington  of  the 
Scripps-Howard  Newspapers. 

Acting  on  Denny’s  idea,  George  B. 
Parker,  editor-in-chief,  ordered  all  papers 
of  the  group  to  {day  up  the  slogan  “Out 
of  the  Senate  Before  Christmas,” 
gathering  ojnnions  from  celebrities,  and 
publishing  daily  ballots  on  which  readers 
might  vote  their  will.  Lowell  Mellett, 
in  charge  of  the  campaign  thus  started 
in  Washington,  wired  all  editors  in  the 
organization,  telling  them  to  play  it  up 
and  stating: 

“This  anti-war  pact,  which  is  a  great 
moral  gesture,  and  which  has  almost  the 
unanimous  support  of  the  country  and 
press,  is  in  serious  danger  of  being  nulli¬ 
fied  by  a  Senate  minority  through  long 
delay,  legislative  log  rolling  and  the 
reservations.  Our  campaign  may  win  tlw 
fight  for  action  before  Christmas,  but  if 
not,  it  anyway  will  hasten  it.” 

The  editorial  first  was  printed  Dec. 
7.  Later  it  was  read  over  the  radio. 
Type  was  barely  cold  before  a  peace 
society  ordered  20,000  reprints  for  cir¬ 
culation  among  members.  The  next  <ky 
the  National  Council  for  the  Prevention 
of  War  mailed  out  18,000  reprints,  and 
the  International  League  of  Peace  mailed 
8.000.  „  ^ 

The  first  ballot  was  printed  Monday 
this  week.  Incomplete  returns  from  16  of 
the  25  Scripps-Howard  Newspapers  on 
the  second  day  of  the  poll  indicated^  a 
majority  for  pre-Christmas  ratification 
running  higher  than  100  to  1.  On  Tues¬ 
day  of  this  week  73  state  _  and  national 
organizations,  totalling  millions  of  mem¬ 
bers,  had  voted  to  support  the  Scripps- 
Howard  papers  in  getting  speedy  action 
on  the  treaty. 

The  editorial  “Before  Christmas  was 
followed  by  others  from  Denny’s  type¬ 
writer,  titled  “Vote  for  Peace,”  “Senate 
Obstruction”  and  “Delaying  Peace.” 

“Before  Christmas”  follows,  in  part : 

“Get  the  pact  out  of  the  Senate  before 
Christmas !  There  is  no  excuse  for  delay 
in  ratifying  the  Kellogg  treaty  renouncing 
war  as  an  instrument  of  national  pfilicy. 

“  ‘Peace  on  earth,  good  will  to  men. 
That  is  the  sjnrit  of  .America— so  we  say. 
Are  we  ready  to  prove  our  words?  Then 
let  us  ratify  the  pact. 

“A  war  weary  world  looks  to  us  for 
leadership.  The  peoples  are  discouraged. 
They  lose  faith.  Now  is  the  time  for  a 
great  act  of  trust  in  peace.  Where  one 
nation  leads,  others  must  follow. 

“And  what  nation  can  lead?  What  na¬ 
tion,  if  not  America?  _  Other  nations 
may  be  in  danger;  America  is  not.  Our 

WHERE  IS  THIS 
EDITORIAL  WRITER? 

Be  if  tt  pmeot  employed  In  that  rapndtr,  lot  wnuld 
like  1  position  offering  wider  scope  for  ibllltj  end 
InlUstlre. 

He  Is  experienced,  but  still  b»s  fr-shness  of  outlook, 
alertness  of  Judgment  and  a  healUig  Interest  In  all 
human  aettrlUrs. 

Be  has  an  Intelligent  acquaintance  wltb  public  affairs, 
domesUe  and  foreign,  and  aceording  to  the  parU-uIar 
need  can  srrlte  forcefullr,  proeocatlreijt.  crltlcallr.  cot- 
atrurUsely  or  humoeoiBir  on  anj  worth-while  topic  of 
general  Intereat. 

Be  wrltoa  flurntlj,  but  disdains  tbe  perfunctory,  shims 
the  obrlout  and  Is  diasatlslled  unless  what  be  writes 
teolly  aM  to  the  Indtrlduallty  of  hla  paper 

He  wiu  be  Intererted  enough  In  thU  announcement  to 
address 

Box  B-728,  Editor  Sl  Publisher,  N.  Y. 

eoneemlng  an  opening  on  tbe  editorial  staff  of  an  estab¬ 
lished  dally  newspaper  In  a  large  Baatom  dty. 

It  la  desirable  that  answers  state  tbe  sT'.  experience 
and  salary  expectations  of  applicants,  and  that  some 
samples  of  work  be  endoesd. 

ill  eommunteaUons  will  be  treated  eonfldentlally. 


wealth,  our  power,  our  security  are  the 
greatest  in  all  the  world.  If  the  strtMigest 
will  not  lead  toward  peace,  who  can? 

“The  season  of  peace  and  good  will  is 
almost  here.  The  government  has  acted. 
The  people  have  done  all  they  can.  It 
is  time  for  the  Senate  to  do  its  part.” 

SHUBERTS  MAKING  SURVEY 

Seek  to  Determine  What  Induces  People 
to  Visit  Particular  Plays 

The  Shuberts  are  conducting  a  survey 
in  an  effort  to  determine  what  induces 
people  to  attend  a  particular  play,  and 
the  results,  according  to  the  Bureau  of 
Advertising  of  the  American  Newspaper 
Publishers  Association,  are  “a  tribute  to 
the  part  newspapers  play  in  filling  places 
of  amusement.” 

To  audiences  over  a  period  of  some 
weeks  questionnaires  were  issued  and 
25,075  replies  were  received.  People  were 
asked  what  it  was  that  had  brought  them 
to  the  particular  play. 

The  largest  number,  11,462,  came  as 
the  result  of  friends’  recommendations ; 
6,918  came  as  the  result  of  newspaper 
advertisements,  and  6,884  as  the  result  of 
newspaper  reviews.  Against  these  num¬ 
bers,  931  persons  came  to  the  theatre  as 
the  result  of  seeing  a  poster  or  billboard 
advertisement. 

The  p^jII  producing  these  returns  was 
taken  in  New  York,  and  it  was  announced 
that  similar  polls  are  to  be  taken  in  other 
large  cities. 

SIFTON  TO  LEAVE  N.  Y.  WORLD 

Paul  Sifton,  editor  of  the  second  news 
section  of  the  Nnv  York  Sunday  World, 
has  resigned,  effective  Dec.  31.  to  join 
the  editorial  board  of  a  monthly  mag¬ 
azine.  which  will  start  publication  the 
latter  part  of  1929.  Mr.  Sifton  came  to 
the  World  from  the  now  defunct  New 
York  Leader.  Before  that  he  had  woked 
for  the  Chicago  Journal,  Des  Moines 
Register  and  the  United  Press. 
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Average  Net  Paid  Circulation  for 
Month  of  November 

The  largest  circulation 
ever  reached  by  any 
Baltimore  Daily  Paper 
at  any  time 
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EALTIMCEE 

“Largest  Daily  Paper  in  the 
Entire  South" 


VETERAN  FIRMS  HONORED 

CleTeUnd  Dailies  Will  Be  Represented 
at  Earl  Martin’s  Dinner 

Earl  Martin,  industrial  commissioner 
of  the  Cleveland  Chamber  of  Commerce, 
but  formerly  editor  of  the  Cleveland 
Press  and  publisher  of  the  Cleveland 
Times  before  it  was  absorbed  by  the 
Plain  Dealer,  gave  a  family  dinner  and 
get-together  at  the  Hotel  Cleveland,  Dec. 
12,  of  executives  and  others  of  Cleveland 
concerns  from  50  to  80  years  old. 

.Among  the  concerns  represented  was 
the  Cleveland  News,  founded  in  1819;  the 
Cleveland  Press,  which  recently  cele¬ 
brated  its  fiftieth  anniversary;  the  Cleve¬ 
land  Plain  Dealer,  founded  in  1842;  the 
Catholic  Universe,  established  in  1871 ; 


the  Waechier  und  Anzeiger,  which  also 
controls  an  Hungarian  daily,  es’.ih'.i.--. 
in  1852. 


JOINS  JAPANESE  DAIUES 

Percy  Noel,  former  European  corre¬ 
spondent  for  the  Philadelphia  Record,  and 
recently  engaged  in  free  lance  work  for 
NEA  Service,  Inc.,  in  Japan,  joined 
the  staff  of  Osaka  Mainichi  and  Tokyo 
Nichi-Nichi  in  an  advisory  capacity,  Dec 
1.  He  recently  finished  a  series  of 
articles  on  moidern  Japan  for  NEA 
Service,  and  also  did  independent  work 
for  the  London  Daily  Chronicle,  L'ltluj. 
tration.  New  York  Times,  North  Ameri¬ 
can  Newspaper  Alliance  and  Atlantit 
Monthly. 


Well-Nigh  100%  Newspaper 
Coverage  for  a  Million  People 


Bv  R.  F.  R.  Huntsman 


j  An  advertising  agent  who 
I  spends  every  dollar  of  his  clients’ 
i  money  as  if  it  were  his  own,  said 
I  the  other  morning: 

'  “You  claim  that  The  Bronx 

Home  News  is  different  because 
it  reaches  practically  every  family 
in  the  Bronx  with  a  ‘carrier  de¬ 
livered  circulation.’ 

“Well,’’  I  replied,  “The  Bronx 
Home  News  does  this  in  the 
Bronx  and,  because  it  does,  it  is 
different  from  any  other  newspa¬ 
per  that  I  know  of. 

“And  I  will  tell  you  how  it  does 
this. 

“We  have  in  our  office,  a  map 
and  records  showing  the  exact  lo¬ 
cation  of  every  dwelling  in  the 
Bronx,  with  its  house  number,  the 
number  of  families  accommodated 
and  the  sequence  in  which  the 
apartments  are  numbered  in  each 
house. 

“I  believe  this  to  be  the  most 
complete  record  extant  of  any  ex¬ 
tensive  territory  compiled  any 
news|>af)er. 

“The  Bronx  Home  News  has 
every  house,  every  home  and 
every  family  listed  on  its  route 
books. 

“This  is  an  ‘A.B.C.’  newspa¬ 
per.  Its  present  paid  circulation 
(delivered  by  carriers)  is  about 
98,000,  of  which  about  87,500  is  in 
the  Bronx;  the  balance  being  de¬ 
livered  to  Harlem  and  the 
‘Heights,’  I  am  confident  that  we 
shall  have  100,000  paid  by  the  end 
j  of  December,  if  not  before.  We 
have  gained  6,000  in  paid  circula- 
I  tion  since  the  first  of  October, 
i  “We,  therefore,  have  in  the 
i  Bronx  alone,  every  day  in  the 
week,  a  regular  permanent  strik¬ 
ing  force  of  87,500  papers  to  reg- 
I  ular  subscribers,  and  a  flexible 
j  force  of  about  41,000  papers  de¬ 
livered  by  carriers  also  among  the 
non-subscribers  for  a  week  at  a 
time. 

“The  41,000  promotion  copies 
cover  the  entire  non-aistomer 
field  in  a  cycle  of  a  month;  that 
is  to  say,  41,000  non-subscribers 
receive  the  paper  free  for  one 
week,  and  then  do  not  receive  it 
again  until  three  weeks  have 
elapsed.  In  other  words,  an  ad¬ 
vertiser  who  uses  our  piaper  reg¬ 
ularly  for  a  month  can  be  assured 


that  every  family  in  every  part  of 
the  Bronx,  no  matter  how  remote 
or  how  difficult  of  access,  will  have 
been  brought  in  touch  with  his  ad¬ 
vertised  offerings  in  that  period. 

“Of  course  you  will  understand 
that  the  number  of  promotion 
copies  is  constantly  decreasing, 
being  turned  into  paid  subscrip¬ 
tions  by  the  carriers,  who  solicit 
subscriptions  among  the  non-sub¬ 
scribers  who  have  received  free 
copies  during  the  current  week. 

“Under  our  system,  all  carriers 
are  required  to  canvass  their  own 
routes  without  fail.  They  must 
produce,  every  week-end,  a  list  of 
those  to  whom  they  delivered 
free  copies,  and  whom  they  soli¬ 
cited,  and  show  the  result  of  such 
solicitation  on  each  canvassing 
card. 

“Our  free  copies  are  thus  the 
seed  from  which  we  are  reaping 
a  constantly  increasing  crop  of 
subscribers,  and  this  crop  of  new 
subscribers  is  striking  evidence 
that  the  free  copies  have  almost 
the  full  value  of  paid  copries,  so 
far  as  reader  interest  is  concerned. 

“There  is  a  vast  difference  as  to 
so  called  returns  of  a  newspaper 
and  promotion  copies  delivered 
regularly  for  stated  pieriods  into 
homes.  The  returns  never  get 
anywhere — often  not  even  dis¬ 
played  up»n  a  news-stand.  Pro¬ 
motion  copies  of  The  Home  News 
are  read  and  our  rapidly  increasing 
.'\.B.C.  figures  furnish  the  proof. 

“Some  one  said  recently  that 
space  buyers  should  buy  spiace  and 
not  have  it  sold  to  them. 

“I  believe  that  space  buyers  art 
buying  space,  and  that  all  that 
they  want  to  know  are  the  facts. 

“Here  are  the  facts  about  a  dis¬ 
tinct  Borough  of  Greater  New 
York,  with  a  piopulation  of  a  mil¬ 
lion. 

“What  more  do  you  need  to  con¬ 
vince  you  of  the  unusual  value  of 
this  unusual  newspaper?’’ 

“Nothing  more,’’  said  he,  “you 
get  the  business.’’ 

.\nd,  we  have  it. 

Woolworth  Tower,  N.  Y. 

National  Representative 
“The  Home  News” 
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Chinese  sage  is  said  to  have  remarked  that  Result:  The  second  advertisement  sold  ^10,00C 

one  picture  was  worth  ten  thousand  words.  He  used  automobiles.  The  campaign  has  consistently 

knew  whereof  he  spoke.  Advertising  practise  tinued. 

today  singularly  illustrates  the  wisdom  of  his  obser-  One  of  Detroit’s  leading  department  stores, 

vation.  Pictures  everywhere  !  Pen  and  ink,  wash  drawings,  Milner  8L  Company,  achieved  the  unusual  also 
photographs,  etchings-a  wide  variety  of  technique  helps  to  News  Rotogravure.  In  celebration  of  the  c 

oeU  »  weU  as  tell  the  consumer.  “f  remodUl.ng  program  this  company  hel. 

national  Exhibition,  placing  on  sale  articles  impo 
The  Rotogravure  Section  of  any  newspaper  is  the  first  (Ee  four  corners  of  the  earth.  This  store  wanted 
sought  by  every  member  of  the  family.  illustrative  power  to  describe  pictorially  this  un 

It  is  quite  natural,  therefore,  in  the  particular  case  of  The  and  employed  12  tabloid  pages  of  Detroit  News  R< 

Detroit  News,  where  rotogravure  is  associated  with  a  paper  to  do  so.  The  tabloid  section  was  delivered  as  a  si 

covering  four  out  of  every  five  English  speaking  homes  in  of  the  regular  weekday  issue  of  The  Detroit  News 

Detroit,  that  it  should  be  called  upon  to  do  the  unusual.  ber  30th. 

Thus  it  was  employed  by  a  leading  Detroit  automobile  The  next  evening  saw  35,000  people  in  the  si 

dealer  to  solve  the  used  car  problem — the  bane  of  every  following  day  the  volume  of  business  necessitate 

automobile  dealer’s  existence.  He  employed  Detroit  News  ******  Christmas  stocks  that  were  held  for  later  displ 

Rotogravure,  advertising  his  merchandise  with  all  the  class  These  extraordinary  results  achieved  by  advertisers 

atmosphere  which  would  ordinarily  surround  the  newest  de  rotogravure  with  The  Detroit  News  hold  for  you  a  key 

luxe  1929  model.  Actual  photographs  of  the  used  cars  were  have  the  pictures  reach  four  out  of  every  five  De 

employed,  carefully  handled  to  reproduce  beautifully.  taking  an  English  newspaper. 

That  Detroit  News  Rotogravure  is  singularly  productive  may  be  deduced  from  the  fact 
that  in  November  The  News  printed  54,866  lines  or  twice  the  volume  of  the  second  paper. 


The  Detroit  News 


Chicago  Office : 

J.  E.  LUTZ,  6  No.  Michigan  Ave< 


New  York  Office: 

L  A.  KLEIN,  50  E.  42nd  St 


The  HOME  newspaper 


/ 


■< 


A.  B.  C.  CENSURES  TWO 
NEW  HAVEN  DAIUES 


PUBLISHERS  WHO  SAW  “TELETYPESETTER”  DEMONSTRATED 


Board  of  Directors  Finds  Tkat  Timet- 
Union  Exaggerated  and  Journal- 
Courier  Tampered  with 
Risal’s  Employes 


The  Audit  Bureau  of  Circulations  in 
a  bulletin  dated  Dec.  3  censured  the  New 
Hoi'cn  (Conn.)  Thnes-Union  for  making 
e.xaggcrated  statements  of  circulation  to 
its  auditors,  and  also  censured  the  Sew 
Hoien  Journal-Courier  on  charges  of  in¬ 
terfering  with  the  Times-Union’s  conduct 
of  its  circulation  department.  The 
Times-Union  in  extenuation  of  its  exag¬ 
geration  of  circulation  figures,  charged 
that  the  Journal-Courier  had  paid  a 
Times-Union  district  man  to  furnish  it 
with  information  on  circulation  and  busi¬ 
ness  methods  of  its  competitor,  making 
it  difficult  for  the  Times-Union  to  keep) 
the  circulation  records  in  prop)er  shape. 

.After  hearings  by  the  Board  of 
Directors,  the  charges  against  both  p)ap)ers 
were  sustained,  and  the  following  decision 
reached : 

“That  the  charges  filed  against  the 
Xew  Haven  Times-Union  were  sustained, 
and  that  said  member  should  be  censured 
and  given  to  understand  that  any  con¬ 
tinuance  of  irregularities  in  circulation 
as  shown  by  Publisher’s  Statements  will 
result  in  susp)ension  or  expulsion  from 
membership;  and 

"That  the  charges  filed  against  the  New 
Haven  Journal-Courier,  insofar  as  they 
relate  to  payments  of  money  to  an  em- 
p)loye  of  the  New  Haven  Times-Union 
tor  information  as  to  circulation,  circu¬ 
lation  methods  and  business  of  the  New 
Haven  Times-Union  were  sustained;  that 
the  New  Haven  Journal-Courier  be  cen¬ 
sured  and  given  to  understand  that  the 
Board  of  Directors  regard  the  pjractice 
of  obtaining  information  from  employes 
of  another  newsp)ap)er  by  means  of  a  p)ay- 
ment  of  money  as  reprehensible  and  not 
to  be  tolerated  by  the  .Audit  Bureau  of 
t'irculations.’’ 


Walter  W.  Morey,  inventor  of  the  Telety|)et>etter,  were  publishers  pictured  above.  Those  shown  include: 
Charles  R.  Long,  Chester  Times;  Walter  Dear,  Jersey  Journal;  Harvey  Kelly,  N.  P.  A.,  Indianapolis;  Paul 
Patterson,  Baltimore  Sun;  Dr.  C.  E.  K.  Mees,  director  Eastman  kodak  Research  Laboratories;  Frank  E.  Gann«t, 
Rochester;  iiterling  Morton  and  Dr.  L.  M.  Potts  and  Morknim-kleinsehmidl  (.orporation.  Chicago;  E<lward  Klein- 
schmidt,  A.  J.  Cline,  Cline  Electric  Manufacturing  Comptany,  Chicago;  Frederick  Hall,  Jamestown  ( N.  Y.f; 
Alanson  C.  Deuel,  Niagara  Falls  Gazette;  N.  E.  Corine,  BaUle  Creek.  .Mich.;  Frank  E.  Tripp,  General  Manager, 
Gannett  Newspapers,  Elmira.  N.  Y.;  Henry  W,  Morgan,  Morgan  Machine  Works.  Roches^r;  J.  E.  McKelvey, 
Rochester  Industrial  Development  Corporation;  W.  .Allen  Underhill,  Coming  Leader,  Coming,  N.  Y.;  James  W. 
Brown;  Wm.  J.  Pape,  W'aterbury  Republican  and  American;  \.  R.  Kessinger,  Rome  Sentinel,  Rome.  N.  Y.;  Jay 
Donnovan.  promotion  manager,  Rochester  Times-l'nion;  A.  W.  Fell.  Pennsylvania  Newspapier  Publishers  Associa¬ 
tion,  Williamsport,  Pa.;  Roy  C.  Kates,  (ieneral  Manager,  Rochester  Times-l'nion;  John  F.  Clark.  Rochester  Gas  and 
Electric  Corp.;  Clem  J,  Randau.  United  Press  .Associations.  New  York  City;  H.  W.  Blakeslee,  Science  Ekiitor, 
Associated  Press,  New  York;  James  W.  Brow^i,  Jr.;  H.  V.  Ball.  R.  Hoe  and  Co.,  New  York;  M.  J,  Lowenstein. 
Secretary,  St.  Louis  Newspaper  Publishers  Association;  T.  J.  McBreen,  Consolidated  Press  .Association,  Washing¬ 
ton;  I.eroy  E.  Snyder,  assistant  to  publisher,  Gannett  Newspapers.  Rochester;  .Anthony  Pease.  Scott  Press  Company, 
Plainfield.  N.  J.;  Robert  B.  McClean.  Consolidated  Press  Association,  Washington;  John  E.  Martin,  New  York  Sun; 
John  Calkins,  Elmira  Star  Gazette;  Raymond  H.  McKinney,  J.  P.  McKinney  and  Son,  New  York;  John  F.  Rolfe, 
Hartford  Times;  Roland  P.  Harrison,  and  .Amos  Weston. Christian  Science  Monitor;  Melvin  C.  Gannett;  Col.  Ernest 
G.  Smith,  Wilkes-Barre  Times-Leader;  Charle-  P.  Hart.  New  York  Times. 


WALTERS  RESIGNS  IN  BOSTON 

Kenneth  M.  Walters,  treasurer  and  di¬ 
rector  of  the  advertising  agency  of  Wood, 
Putnam  &  Wood  of  Boston,  Mass.,  re¬ 
signed  recently  to  become  treasurer  of 
the  F.  .A.  Whitney  Carriage  Company  at 
I.eominster,  Mass.,  makers  of  baby  car¬ 
riages. 


DES  MOINES  DAILIES  woods  succeeds  atholstan 
ENTERTAIN  STAFFS 


Calgary  Publiaher  Head*  Canadian  Sec-  ^in 

tion  of  Empire  Preaa  Union  |)ress( 

along 

A  meeting  of  the  council  of  the  Em-  t-nabl 
pirc  Press  Union  was  held  Dec.  11,  in  publit 
l.ondon  after  which  it  was  announced  the  I- 
I»rd  Atholstan,  publisher  of  the  Mon-  Jh, 
treal  Star,  had  resigned  the  chairman-  f,,f  t 
ship  of  the  Canadian  branch  and  was  sue-  1930, 
ceeded  by  J.  H.  Woods,  managing  direc-  comn 
tor  of  the  Calgary,  (Alta.)  Herald  and  mansl 
president  of  tlie  Canadian  Press.  I^rd  Time 
Atholstan  was  elected  honorary  chairman  niinio 
of  the  Canadian  section. 

A  motion  by  Sir  Campbell  Stuart,  sec-  ymmi 
onded  by  Sir  Rtxlerick  Jones  of  Reuters 
Agency  and  supported  by  Sir  Harry 
Waymack  and  Brittain,  expressing  appreciation  of  the 
ited  on  a  four-  long  and  valued  services  of  Lord  Athol- 
marathon,  the  stan,  was  adopted  by  the  council,  which 
the  late  cam-  also  recorded  its  satisfaction  that  he 


Dinner  Sponsored  by  Register  end 
Tribune-Capiud  Murks  25tb  Year 
of  Cowles  Ownership — 

660  Attend 


TIRE  COMPANY  APPOINTS 

The  Norwalk  Tire  &  Rubber  Company 
of  Norwalk,  Conn.,  has  appointed  the 
Samuel  C.  Croot  Company,  Inc.,  of  New 
A'ork  to  handle  its  advertising. 


No  more  %  Far  Country 


Liidced  to  the  east  and  west  with  a  chain  of  highway,  rail¬ 
road  and  air  transport,  and  telegraph,  airmail  and  radio 
communication,  the  Salt  Lake  market  is  no  longer  an  iso¬ 
lated  western  district,  difficult  of  access. 

Growth,  progress  and  development  have  characterized  the 
last  few  years  in  Salt  Lake,  and  its  market  now  includes 
not  only  Utah,  southern  Idaho,  eastern  Nevada  and  western 
Wyoming,  but  southwestern  Montana,  part  of  eastern 
Oregon  and  western  Colorado. 

Two  hundred  factory  branches,  wholesalers  and  distribu¬ 
tors,  with  twelve  hundred  travelers,  have  found  Salt  Lake 
City  an  increasingly  easy  market  to  conquer,  especially  so 
with  Tribune  advertising,  which  is  economical,  efficient  and 
powerful. 
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Clin**- Westin  rHou  8<“ 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

New  York  News 

New  York,  N.  Y. 

Ask  them  about  it 

CLINE  ELEC.  MFC.  CO. 
Chicago:  III  West  Washing¬ 
ton  Street 

New  York:  47  West  34th  St. 
San  Francisco:  First  National 
Bank  Building 
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Average  net  paid  circulation  of  The  Kansas  City  Star  for 
November  this  year  and  November,  1927.  Only  copies  actually 
paid  for  by  readers  in  cash  are  included  in  this  statement. 


Evening 

Morning 

Sunday 

City— 

1928  ... 

_  155,328 

154,409 

152,367 

1927  .... 

. ...  144.120 

140,852 

142,979 

11,208  Gain 

13,557  Gain 

9,388  Gain 

Suburban — 

1928  . .  . 

.  .  .  .  28,983 

28,853 

28,530 

1927  .... 

. . . .  24,654 

24,606 

27,479 

4,329  Gain 

4,247  Gain 

1,051  Gain 

Country — 

1928  . . . 

.  .  .  .  84,701 

85,563 

122,078 

1927  .... 

. . . .  79,547 

79,844 

1 18,750 

5,154  Gain 

5,719  Gain 

3,328  Gain 

TOTALS— 

1928  . . . 

.  .  .  .  269,012 

268,825 

302,975 

1927  .... 

. ...  248,321 

245,302 

289,208 

20,691  Gain 

23,523  Gain 

13,767  Gain 

In  November  The  Kansas  City  Star  printed  2,647,084  lines  of 
paid  advertising,  a  gain  of  121,494  lines  over  November,  1927. 


Sixth  Successive  Month  of  Circulation 
Records  and  Advertising  Gains! 


For  the  sixth  successive  month  The  Kansas 
City  Star  has  broken  its  circulation  rec¬ 
ords.  And  in  each  month  of  the  six-month 
period  it  has  made  substantial  advertising 
gains  over  the  corresponding  month  of 
last  year. 

The  Star  now  has  269,012  subscribers.  This 
is  the  November  average  for  the  evening 
issue.  It  is  a  gain  of  20,691  subscribers  over 
the  November  average  of  1927  and  is  the 
largest  circulation  in  the  history  of  The  Star. 

It  is  worthy  of  note  that  the  gains  have  not 
been  confined  to  one  or  two  divisions,  but 
apply  to  all  classifications  —  city,  suburban 
and  country.  The  table  at  the  top  of  this  page 
shows  the  figures  in  detail. 

The  attention  of  advertisers  is  directed  to 
the  city  circulation  of  155,328  subscribers.  As 
there  are  148,801  families  in  Greater  Kansas 
City,  The  Star’s  city  circulation  exceeds  the 
number  of  families  by  6,527  copies.  This 
condition  is  due  to  the  fact  that  some  families 
subscribe  for  more  than  one  copy  of  The  Star 
and  also  to  the  practice  of  many  business  men 
in  having  The  Star  delivered  to  their  offices  as 
well  as  their  homes. 


As  shown  in  the  statement.  The  Star  printed 
2,647,084  lines  of  paid  advertising  in  Novem¬ 
ber.  This  is  a  gain  of  121,494  lines  over  the 
splendid  lineage  of  November  last  year.  It 
is  the  largest  November  total  in  the  history  of 
The  Star. 

To  account  for  these  remarkable  increases 
in  both  circulation  and  advertising  it  is  only 
necessary  to  look  about  at  the  other  evidences 
of  growth  which  are  on  ever}'  hand  in  Kansas 
City  and  the  Southwest. 

Wheat, corn,  flour,  new  buildings, increased 
factory  production,  new  industries,  road  im¬ 
provements  and  extensions,  airport  plans  and 
waterway  development  suggest  just  a  few  of 
the  many  ways  in  which  this  city  and  territory 
is  forging  ahead  to  new  greatness  and  wealth. 

A  rounded,  balanced  prosperity,  free  from 
any  suggestion  of  booming  or  pyramiding,  is 
the  foundation  upon  which  Kansas  City  is 
building.  The  records  it  is  setting  up  are  not 
temporary'  achievements.  They  are  rooted  in 
the  economic  and  geographical  advantages 
w'hich  inhere  in  this  community  and  the  great 
agricultural  empire  contiguous  to  it 
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TELEGRAPH’S  DISTINCTIVE  NEW  STYLE 
SHOWS  WAY  TO  OTHER  DAILIES 

Type  Expert  Predict*  Many  Papers  Will  Break  Away  from 
Standardized  Dress  in  Next  Few  Years — 

Sees  Advertising  Difficulties 

By  PAUL  A.  BENNETT 

Department  of  Linotype  Typography,  Mergentbaler  Linotype  Co. 


^HE  boys  and  girls  who  decide  upon 
the  typographical  appearance  of  our 
newspapers  seem  to  be  in  for  a  bit  of 
work. 

This  won't  hurt  any,  for  most  of  them 
have  fallen  into  a  rut  anyway,  and  the 
majority  of  our  papers  look  so  much 
alike  that  it’s  almost  impossible  for  a 
layman  to  distinguish  between  them  with¬ 
out  looking  at  the  main  or  running  heads. 

To  be  sure,  there  are  some  differences, 
although  when  analyzed  these  seem  to 
be  just  subtle  distinctions  between  t'ne 
choice  of  type  faces  used,  and  the  num¬ 
ber  of  decks  employed  in  heads.  .So  far 
as  arrangement  of  the  tyt»e  is  concerned, 
all  follow  a  very  few  definite  styles. 

Some  few  i>ai)ers  achieve  a  question¬ 
able  bit  of  distinction  by  an  appalling 
u.se  of  screaming  banner  heads.  (.Ithers 
attain  it  by  a  dry-as-dust,  conservative, 
deadly-dull  api>earancc.  Still  others  go 
“tabloidy”  and  run  wild,  also  with  ban¬ 
ner  heads,  but  aided  by  pictures. 

.\n  attempt  at  individuality  in  front 
page  make-up  was  made  several  months 
ago  by  the  Linot\f>e  S'etes  in  its  Septem¬ 
ber  issue.  This  publication,  reaching 
every  newspaper  office  in  this  country 
(and  a  good  many  in  other  countries  as 
well),  made  a  grand  gesture  toward  dis¬ 
tinction  by  presenting  a  six-column  front 
page. 

It  pointed  out  e<litoriall>  the  advan¬ 
tages  and  disadvantages  of  its  innovation, 
and  intluenced  .several  jwpers  to  follow 
its  style.  It  also  occasioned  considerable 
Comment  throughout  the  trade. 

While  the  initiative  of  the  Linotype 
News  is  commendable,  it  did  not  change 
the  i»racTiCcs  of  i>ur  influential  dailies — 
and  for  excellent  reasons  as  the  News 
itself  stated. 

.■\s  a  matter  >of  fact  there  are  all  too 
few  newspajiers  that  are  bright  and 
cheery  typographically — and  among  these 
few  a  newcomer  has  arrived,  and  arrived 
with  a  liang. 

The  newcomer,  perhaps,  isn’t  a  regular 
newspaper  at  all — although  it  appears 
daily  and  is  .published  in  N’ew  York.  It 
is  the  Aforning  Telegraph — “America’s 
oldest,  authoritative  news(>aper  of  recrea¬ 
tion,  theatre  and  sports”  it  calls  itself. 

Early  in  December  the  Telegraph  ap¬ 
peared  in  what  almost  constitutes  a 
t>1>pKraphicaI  revolution— .so  different  is 
it  ftom  our  other  papers. 

I'ecause  it  is  different,  and  unique,  and 
distinctive,  it  probably  has  (and  will) 
come  in  for  a  lot  of  damning  by  news¬ 
paper  men.  That  shouldn’t  worry  any- 
bcnly.  The  innovator  in  almost  any  line 
usually  has  the  same  situation  to  con¬ 
tend  with. 

The  Telegraph’s  cardinal  sin  of  at¬ 
taining  distinction  comes  from  a  de¬ 
parture  of  .standard  newspa|)er  make-up 
practice— a  to-hell-with-it  attitude  to¬ 
ward  all  that’s  considered  right  and 
holy. 

This,  it  seems  to  me,  is  sinning  in  an 
intelligent  way.  By  what  better  method, 
may  I  respectfully  inquire,  can  a  news¬ 
paper  achieve  real  distinction,  except  by 
de{Kirting  as  widely  as  possible  from 
what  is  usually  done? 

This  tl»e  Telegraph  lias  done,  and  in 
many  respects  done  well.  .Ml  of  its 
innovations  cannot  be  copied  by  the 
newspaper  who  is  concerned  (and  prop¬ 
erly  so)  with  advertising,  for  some  of 
the  innovations  are  somewhat  imprac¬ 
tical  mechanically  to  the  average  news¬ 
paper  (notably  the  use  of  a  six  columns 
instead  of  the  usual  eight,  and  the  elimi¬ 
nation  of  column  rules). 

Hut  many  of  them  will  leave  their  im¬ 
press  upon  newspaper  dress,  unless  I  am 
largely  mistaken,  and  a  few  should  point 
toward  a  path  of  further  experimentation 
to  publishers  who  may  come  to  the  con¬ 


clusion  that  all  that’s  being  done  by  the 
majority  is  not  necessarily  being  done  in 
the  best  way. 

Let's  examine  the  Telegraph  in  detail, 
for  it  undoubtedly  is  an  excellent  straw 
to  show  which  way  the  wind  will  Wow 
in  newspaper  dress.  That  our  papers 
will  change  materially  in  physical 
make-up  during  the  next  several  years 
is  a  prophecy  I  have  no  hesitancy  in 
making. 

In  the  first  place,  the  Telegraph  em¬ 
ploys  six  columns  to  the  page  in  place 
of  the  usual  eight,  as  mentione'l  above. 
These  columns  are  wider  (15  picas  in¬ 
stead  of  the  usual  12  or  12J4  picas), 
which  i)ermit  the  use  of  larger  text 
tyjie— an  asset  in  gaining  readability 
somewhat  overlooked.  So  far  as  the 
text  columns  themselves  are  concerned 
six  columns  are  just  as  good  as  (even 
tietter  in  fact  than)  eight. 

But  when  advertisers’  requirements  are 
to  be  considered  they  are  not  as  good, 
and  for  several  excellent  reasons.  Ad¬ 
vertisers  will  not  be  anxious  to  reset 
their  copy  to  a  wide  column  paper  when 
the  majority  of  jjapers  employ  the  nar- 
now  column  widtii. 

National  advertisers,  who  six-nd  con¬ 
siderable  monev’  on  art,  hand  lettering 
and  typography,  do  not  want  newspajjer- 
set  ads,  and  will  not  countenance  pajters 
resetting  them. 

Some  of  the  ads  in  the  Telegrapli  ap- 
Itear  with  an  iiKh  of  white  space  on 
either  side.  This  has  the  merit  of  at¬ 
tracting  attention  when  it  apix.-ars  once 
on  a  iwge.  and  the  demerit  of  sIopi>iness 
wlien  it  api>ears  se\eral  times. 

The  Telegraph  make-up  style  mu-.t 
use  this  device  of  extra  white  at  the  side 
of  the  usual  two  and  three  column  ads 
designed  for  the  narrower-column  pajK-r. 
riie  four  column  ad  that  is  eight  inches 
wide  takes  up  three  columns  of  space  in 
the  Telegraph  and  appears  satisfact<»ril» . 
( fiber  size  advertisements  to  run  without 
extra  white  at  the  sides  must  be  lOj^ 
and  1.554  inches  wide  (respective  four 
and  five  column  widths  in  the  Tele¬ 
graph).  The  full  page,  of  course,  pre¬ 
sents  no  difficulties. 

The  second  innovation  of  the  Tele¬ 
graph  has  to  do  with  style  of  head 
dress  employed.  To  me  it  seems  far 
>ui>erior  to  the  customary  three,  four, 
and  five  deck  heads  used  by  the  majority 
of  pai>ers. 

The  Telegraph  main  head  employs  two 
or  three  lines  of  type  to  flag  the  reader 
and  gain  attention,  with  a  sort  of  “sum¬ 
mary"  head  beneath  it. 

This  “summary”  head  is  in  liodoni 
Bold  Italic,  indented  at  the  left,  and  set 
in  regular  side-head  style — w’ith  no  at- 
temjfi  to  pyramid  lines,  center  lines  or 
do  other  typograpliical  tricks.  The  main 
head  itself  is  set  flush  at  the  left  and 
runs  ragged  at  the  right.  If  the  top 
line  is  short  it  stays  short — the  same 
practice  applies  to  the  seexmd  and  third 
lines. 

.Xnalyzed  typographically  the  arrange¬ 
ment  seems  superior  to  the  usual  news¬ 
paper  head  practice.  Its  defects  are  en¬ 
tirely  a  matter  of  the  tyjM?  face  employed. 
Ultra  Bodoni,  which  is  so  decidedly  black 
and  squatty  that  it  is  quite  difficult  to 
read. 

Right  here  we  touch  upon  a  di-cidedly 
important  factor.  The  prejudice  against 
the  Telegraph’s  heading  type  should  not 
warp  the  judgment  of  the  typographical 
arrangement  ot  the  heads.  If  you.  for 
instance  do  not  like  Ultra  Bodoni  don’t 
<lamn  the  style  of  .setting  the  head — 
damn  the  choice  of  the  type — which,  by 
(he  way,  gives  the  effect  of  a  most 
sptgty  page. 

The  third  innovation  of  the  Telegraph 
•  i  the  elimination  of  column  rules.  Here 


SPANISH  STYLE  DOMINATES 
COAST  DAILY’S  PLANT 


'THE  OXNARD  (Cal.)  DAILY 
CL)URIER  is  now  being  published 
from  its  new  $25.0(X)  plant  built  in 
.'Spanish  style  with  arched  doorways, 
cast-art  stone  and  red  tile  roof.  It  is 
jocated  in  the  heart  of  Oxnard’s  bus¬ 
iness  district. 

The  interior  of  the  building  is  finished 
in  Iieavy  plaster  effect,  colored  in  oils. 
The  office  fixtures  are  of  quartered  oak. 
finished  in  walnut  with  Italian  silver 
stripes.  The  building  is  one  story  in 
height  with  two  mezzanine  floors  pro¬ 
viding  ample  storage  space.  The  front 
of  the  building  is  occupied  by  the  bus¬ 
iness  and  editorial  offices. 

In  the  rear  is  the  newspaper  and  job 
nrinting  equipment.  The  whole  plant  is 
floofled  with  daylight  through  a  series  of 
..kylights. 

J.  J.  Krouser,  owner  and  editor  took 
over  the  Courier  15  years  ago.  Prior  to 
Ins  ownershij)  it  had  been  directed  by- 
seven  different  editors  in  14  years. 

a  wider  gap  of  white  fietween  the  news 
Columns  seems  to  do  exactly  what  the 
Column  rule  accomplishes  in  the  ordinary 
form.  The  elimination,  however,  docs 
lot  work  out  s.i  well  when  advertisements 
;  PIK-ar  on  the  page.  These  seem  to  run 
tcigether  and  confuse  the  reader  as  to 
vhere  one  leaves  off  and  the  next  begins. 

The  advertiser's  practice  of  using  large 
•  lisiilay  tyiK-  t  which  utilizes  as  much 
v-hite  space  iK-tween  words  as  the  Tele- 
raph  does  b<‘tween  its  columns)  makes 
.  le  reader  jump  the  column  uiKon- 
■ciouslv  and  keep  on  reading.  This,  of 
course,  creates  confusicyi  in  the  reader’s 
mind,  and  does  not  work  out  so  well. 

Innovation  No,  4  by  the  Telegraph 
make-up  director  is  the  use  of  ujiright 
initials  throughout  a  story,  and  the  sub¬ 
stitution  of  decorative  triangular  spots 
i  1  place  of  the  hallowed  “jim"  dash. 

The  initial  letter  practice  has  long 
teen  used  by  ty pograpliers  in  advertising 
I;  loklets.  house  organs  and  magazine 
advertisements,  mainly  because  it  has  a 


tendency  to  brighten  up  the  story  and 
renew  the  reader’s  interest  in  a  fairly 
longish  piece  of  copy.  In  the  Telcgra^ 
it  accomplishes  quite  the  same  result,  and 
the  wonder  of  it  is  that  someone  didn't 
think  of  it  sooner. 

The  use  of  the  decorative  triangular 
spot  in  place  of  the  “jim”  dashes  is 
cheered  loudly  by  this  writer,  who  hw 
what  amounts  to  a  loathing  for  “jim” 
dashes  anyway.  Calmer  and  less  en¬ 
thusiastic  individuals  won’t  see  much 
difference,  and,  so  far  as  the  unit  itself 
is  concerned,  there  isn’t  any.  Either  a 
decorative  spot  or  a  “jim”  dash  separates 
paragraphs,  and  since  either  does  the  job 
satisfactorily,  it  then  becomes  of  ques¬ 
tion  of  which  you  prefer  to  use.  I  be¬ 
lieve  I  have  intimated  my  own  preference. 

“What  then  has  the  Telegraph  ac¬ 
complished  by  its  new  dress,  and  why  is 
it  important?”  you  may  be  thinking.  It 
has  accomplished  distinction  in  appear¬ 
ance  at  least,  and  that  should  mean  a 
great  deal  to  newspaper  publishers 
generally. 

It  has  shown  how  a  much  simpler  style 
of  head  will  attract  the  reader  just  as 
quickly  and  save  space  in  addition— 
which  may  be  used  for  more  stories  or 
be  sold  for  advertising. 

It  has  presented  a  newspaper  dress 
that  seems  peculiarly  keyed  to  our  times; 
as  modern  as  our  advertising  columns; 
as  refreshing  among  the  drab  appear¬ 
ance  of  the  majority  of  our  papers  as 
tlie  sight  of  four  aces  in  a  poker  hand. 

It  will,  if  1  am  not  entirely  mistaken, 
be  the  impetus  toward  a  reaching  for 
distinction  in  appearance  by  many  alert 
publishers — the  beginning  of  an  awaken¬ 
ing  in,  and  an  appreciation  of,  better 
newspaper  dress  the  country  over. 


PRESENTED  WITH  WATCH 

Ernest  Hoftyzer,  real  estate  editor  of 
•the  Xew  York  Evening  Journal,  was  re¬ 
cently  presented  with  a  watch  as  a  token 
of  “lasting  friendship  and  high  esteem” 
by  the  Bronx  Rotary  Club,  of  which  he 
was  formerly  a  member.  The  presenta¬ 
tion  was  made  by  John  Kadel,  president 
of  the  club. 


PLANE  TRIP  TO  FLORIDA 

Paul  Poynter,  publisher  of  the 
Kokomo  (Ind.)  Dispatch,  the  Sulliz'on 
(Ind.)  Times  and  the  St.  Petersburg 
( Fla.)  Times,  and  J.  W.  Falconnier, 
managing  editor  of  the  Florida  paper, 
flew  from  Detroit  to  St.  Petersburg  in 
a  tri-motored  Ford  plane  last  week. 


OFFERS  $5,000  REWARD 

R.  S.  Hoiles,  publisher  of  the  Mans¬ 
field  (O.)  Nejvs,  last  week  offered  a  re¬ 
ward  of  $5,(X)0  for  any  information  lead¬ 
ing  to  the  arrest  of  the  person  or  per¬ 
sons  who  bombed  the  Hoiles  home  Oct. 
28. 


AMERICAN  BUILDER  SOLD 

The  Simmons-Boardman  Publishing 
company  of  New  York  has  purchased  the 
.hnerican  Builder,  a  monthly  trade 
journal  published  in  Chicago. 


i 


Th«‘  NEW  YORK  STOCK  EXCHANGE 
anil  olher  markets  are  nearly  always 
aheail  of  the  news  hut  nut  aheail  of  the 
situation  trhen  properly  interpreted. 
Progressive  newspapers  are  keeping 
their  readers  abreast  of  the  times  with 
the  daily  syndicated  column  of  Kenneth 
S.  Van  Strum,  nationally  recognized 
authority. 

If  your  territory  is  o|>en,  reserve  this 
feature  at  once. 

FINANCIAL  PRESS  SERVICE 

730  HFlIl  AXENLE  -  -  NEW  YORK 


OOR 


.  .  .  Vm  not  bluffed  by 
Constitutional  Rights!” 


Justices  of  the  peace  from  remote  coun¬ 
ties  of  a  western  state  were  raiding  city 
homes.  They  issued  search  warrants 
signed  in  blank.  Their  men  hammered 
and  crashed  their  way  into  private  houses 
on  anonymous  information. 

Citizens  were  denied  jury  trials.  They 
paid  heavy  fines,  w  hich  the  justices  pock¬ 
eted.  Wets  and  Drys  alike  protested. 

The  local  Scripps- Howard  News¬ 
paper  fought  the  raiders-  from  the  start. 
Other  Scripps-Howard  papers  in  the  state 
chimed  in.  More  than  100  men  were’sent 
to  jail.  And  the  State  Legislature  com¬ 
bined  with  the  Supreme  Court  to  curb 
the  roving  justices  forever. 

Residents  of  this  state  will  never  forget 
the  part  played  by  the  Scripps-Howard 
Newspapers  in  plugging  this  legal  loop¬ 
hole.  From  beginning  to  end  they  fol¬ 
lowed  every  angle  of  this  case,  collected 
and  produced  evidence,  and  led  a  state¬ 
wide  fight  for  civil  liberty. 

To  gather  and  print  the  news  ...  all  the 
news  ...  is  the  primary  job  of  a  newspa¬ 
per.  How  completely  and  brilliantly  this 
is  done -may  be  seen  in  today’s  issue  of 
any  Scripps-Howard  Newspaper. 

But  the  Scripps-Howard  pattern  is  not 
stamped  on  the  surface  of  the  news.  It 
is  woven  into  the  fabric  of  our  courts  and 
churches,  of  our  homes,  our  business,  our 
pleasures.  And  the  advertisements,  like 
the  editorials,  do  not  skim.  They  pene¬ 
trate. 


Piinted  for  Scrip|M.Howard  Newiptperr  br  George  Brebm 
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Editor  &  P  uhlither  and  The  Fourth  E  »t  ate  for  December  15,  1928 


DRAMATIC  CRITICS’  FIRST  DUTY  IS  TO 
ENTERTAIN,  SAYS  ROBERT  GARLAND 


N.  Y.  Telegram  Writer  Believes  Opinion  Secondary  in  Writing 
for  Newspapers — Declares  Public  Little  Affected 
by  Judgments  of  Reviewers 


P 


By  JOHN  F.  ROCHE 


^PINIONS  vary  as  to  the  effect  of 
dramatic  criticism  on  the  public’s 
choice  of  entertainment.  Many  critics 
claim  that  the 
tone  of  a  review 
can  make  or 
break  a  show, 
but  Robert  Gar¬ 
land,  recently  ap¬ 
pointed  dramatic 
critic  of  theATeor 
York  Evening 
Tele  gram,  thinks 
the  public  will 
go  to  a  play, 
whether  the  first- 
nighters  like  it 
or  not. 

“Every  time  I 
begin  thinking  a 
critic's  opinion  of 

a  play  matters,  I  recall  ‘Abie’s  Irish 
Rose’,’’  Mr.  Garland  declares.  This 
play,  which  chalked  up  the  longest  New 
York  run  on  record,  although  its  birth 
was  accompanied  by  tlie  funeral  dirge  of 
New  York’s  stony-hearted  critics,  has 
always  served  as  a  reminder  to  the  Tele¬ 
gram’s  reviewer,  that  these  judges  of 
the  drama  are  not  infallible. 

The  first  duty  of  a  critic  is  to  write  en¬ 
tertainingly,  Mr.  Garland  thinks. 

“A  criticism  is  written  to  be  read,  not 
to  be  agreed  with  or  disagreed  with,”  is 
his  theory.  “V\'hether  the  play  is  good 
or  bad  is  all  a  matter  of  personal  opin¬ 
ion.  The  theatre-going  public  is  as  g(^ 
a  judge  of  entertainnvnt  as  the  critics. 

“All  critics  should  turn  out  amusing 
copy  every  day,  if  possible.  Of  course, 
if  we  write  one  good  piece  a  week,  we’re 
lucky. 

“Instead  of  trying  to  be  amusing  some 
critics  stuff  their  reviews  full  of  weighty 
opinions,  which  are  supposed  to  impress 
the  public,  but  I  don’t  think  their  read¬ 
ers  are  very  greatly  influenced  by^  this.” 

Mr.  Garland’s  method  of  criticism  is 
to  give  a  resume  of  the  first  night  per¬ 
formance  of  a  play,  tell  whether  or  not 
he  enjoyed  it,  and  leave  it  to  his  readers 
to  form  their  own  opinion  of  it.  _  In  this 
way,  he  believes,  he  is  serving  his  read¬ 
ers  faithfully. 

In  fact  he  has  received,  in  one  in¬ 
stance,  absolute,  though  not  quite  flatter¬ 
ing,  proof  that  his  method  is  reliable.  A 
woman  living  in  the  Bronx  wrote  to  him 
recently  to  tell  him  that  she  reads  his 
reviews  every  day  and  depends  on  him 
t  *  for  guidance  in  show-shop*>ing. 

“When  you  roast  a  play,”  her  letter 
1  read,  “I  always  hurry  immediately  to 
buy  tickets  for  it,  bemuse  I  know  I’ll 

•  t  like  it.  When  you  praise  a  plav  I  stay 

home.” 

“Anyway,”  Mr.  Garland  philosopliized, 
“I’m  a  reliable  critic  to  her,  and  I  hope 
;  I  never  fail  her.  If  she  stopped  reading 
me,  that  would  hurt.” 

•  Although  he  works  for  an  evening 
paper,  the  Telegram’s  first-nighter  goes 
to  the  office  immediately  after  the  play 
each  night  and  writes  his  criticism, 
rather  than  wait  until  the  next  morning. 

He  believes  that  a  critic  does  not  need 
time  to  consider  a  play  and  turn  it  over 
in  his  mind  before  writing  his  review. 

“Any  critic  who  doesn’t  know  whether 
the  show  is  any  good  when  he  leaves  the 
theatre,  never  will  know,”  he  claims. 

Mr.  Garland's  activities  are  not  limited 

•  J  to  the  "White  Light”  sector  of  Manhat- 
*  tan,  where  all  but  a  few  of  the  dramatic 

and  musical  attractions  are  produced. 
He  deserts  Broadway  c»crasio”->11v  to 
penetrate  the  drab  depths  of  New 
York’s  East  Side  where  a  garish, 
cheaply-painted  theatre  perched  in  the 
loft  of  an  ancient  office  building,  houses 
.  ’  a  rough  and  ready  buries^-"  company. 
'  He  is  welcomed  to  this  hippodrome  of 
the  less  fastidious  by  the  Minsky  Broth- 

•  ,  ers,  Shuberts  of  the  East  Side  and  pro- 

•  prietors  of  the  loft  theatre,  for  a 


Broadway  critic  is  a  guest  of  honor  at 
the  National  Winter  Garden. 

Mr.  Garland  witnesses  the  current 
show  and  writes  a  review  of  it  for  the 
next  day’s  editions,  the  only  review  of 
the  National  Winter  Garden  Shows  that 
ever  appears  in  New  York  dailies.  He 
explains  his  reasons  for  this  as  follows : 

“The  National  Winter  Garden  always 
provides  amusing  copy.  I  used  to  go 
there  for  material  when  I  was  col- 
umning  for  the  Telegram,  just  before  I 
got  this  job.  Then  there  are  a  lot  of 
people  living  in  the  East  Side  who.  no 
doubt,  read  the  Telegram,  and  naturally 
they  would  be  interested  in  a  review  of 
their  neighborhood  show.” 

Mr.  (iarland!  also  ventured  off  the 
beaten  jath  recently  to  journev  across 
the  Hudson  River  to  the  Rialto  Theatre 
in  Hoboken,  where  the  “Three  Hours  for 
Lunch  Qub”  produced  Christopher 
Morley’s  play  “Pleased  To  Meet  You.” 

The  well-known  urge  to  write  first 
infected  Mr.  Garland  while  returning 
from  Siberia  with  the  American  Expedi¬ 
tionary  Forces.  In  collaboration  with 
the  captain  of  his  company  he  wrote  a 
one-act  play  based  on  the  escape  of  Prin¬ 
cess  Tatiana,  which  they  sold  to  the 
Saturday  Evening  Post. 

Mr.  Garland  decided  to  try  writing  as 
a  means  of  livelihood.  His  first  job 
was  reporter  on  the  Baltimore  Nervs. 
When  the  O.  O.  McIntyre  column,  which 
the  News  was  carrying,  failed  to  arrive 
one  day,  Mr.  Garland  was  given  a 
chance  at  column -conducting  and  kept 
the  job.  I.atcr  he  liecame  assistant 
dramatic  critic. 

When  Frank  Munsey  bought  the  Balti¬ 
more  American,  Mr.  Garland  changed  to 
that  paper  as  dramatic  critic  and  col¬ 
umnist,  and  after  a  short  time  left  that 
paper  to  join  the  Baltimore  Post.  With 
the  purchase  of  the  Post  by  the  Scripps- 
Howard  Newpapers,  Mr.  Garland  was 
transferred  to  New  York  as  columnist 
for  the  Evening  Telegram. 

He  always  nursed  a  desire  to  return 
to  dramatic  reviewing,  and  when  the 
management  of  the  Telegram  decided  to 
reduce  the  number  of  columns  running 
in  the  paper,  he  was  transferred  to  the 
position  of  dramatic  critic,  succeeding 
Russell  Birdwell. 


WINGATE  ELECTED 


Medford  Publiaher  New  President  of 
Massachusetts  Press 

James  D.  P.  Wingate,  publisher  of  the 
Medford  Daily  Ei'ening  Mercury,  was 
recently  unanimously  elected  president 
of  the  Massachu.setts  Press  .\ssociation, 
at  its  annual  meeting  at  the  Hotel  Statler, 
Boston. 

Other  officers  elected  were : 

Charles  T.  Hall,  Everett  Herald, 
Harry  B.  Albro,  Falmouth  Enterprise 
and  Paul  R.  Bittinger,  Plymouth  Memo¬ 
rial.  vice-presidents. 

paries  E.  Hadley,  Lexington  Times- 
Minute  Man.,  secretary. 

Robert  S.  Osterhout,  Hudson  News- 
Enterprise,  treasurer. 

Ralph  C  Metcalf,  Belmont  Citicen, 
historian. 


HOLD  “SPEECHLESS”  MEETING 

A  “speechless”  meeting  of  the  Window 
Display  Group  of  the  Advertising  Qub 
of  New  York  was  to  be  held  at  luncheon, 
Friday,  Dec.  14.  Instead  of  speeches  a 
system  of  cross-questioning  was  (danned. 
Those  to  be  questioned  were :  T.  F. 
Flanagan,  vice-president  of  Charles  W. 
Hoyt  Company;  Walter  N.  Dresser,  ad¬ 
vertising  manager  of  S.  Glenby’s  Sons 
Con^ny;  and  Frank  D.  Gon^  vice- 
president  of  Einson-Freeman  Company. 


BALANCE 

that  benefits 
every  advertiser 

IN  EVERY  ISSUE  of 
The  INDIANAPOLIS 
NEWS  there  is  a  scien¬ 
tific  balance  of  news  mat¬ 
ter  and  advertising,  page  by 
page  and  section  by  section, 
that  benefits  every  advertiser. 


The  NEWS  is  not  a  “front 
page”  paper,  intended  for 
street  sale  and  hasty  reading. 
On  the  contrary,  it  is  a  com¬ 
plete  newspaper,  delivered  to 
the  home  for  a  thorough 
family  reading. 


Because  of  NEWS  balance, 
every  page  from  cover  to 
cover  commands  the  interest 
and  attention  of  the  reader, 
and  every  advertisement  shares 
the  advantage  of  reaching  a 
thorough  -  reading  audience. 


‘The  Indianapolis  News 

^hc  Indianapolis  Radius 


New  York: 


don  BRIDGE,  Advertising  Manager 

DAN  A.  CARROLL  „  J.  E.  LUTZ 

no  E*ft  42iid  St  Tower  Bldg. 


Mare  National  Advertising  Than  All  Other  Indianapolis  Papers  Combmad 


a 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


29 


In  the  issue  of  EDITOR  &  PUBLISHER  of  December  8th,  the  International  Paper  Company  announced 
that  it  had  contracted  with  EDITOR  &  PUBLISHER  for  this  space  and  would  use  it  from  time  to  time  to 
talk  to  the  newspapers  which  are  its  customers  and  those  which  are  not,  about  matters  of  mutual  interest. 


BULLETIN  No.  2 


Newsprint  Vrices 
for  1929 

OUR  CUSTOMERS  and  the  trade  in  general  doubtless  feel  that  final  an¬ 
nouncement  of  prices  for  1929  is  somewhat  overdue.  The  situation, 
however,  is  not  a  simple  one. 

With  the  national  industry  of  Canada  facing  a  crisis,  in  the  opinion  of  the 
Governments,  due  to  prices  below  the  cost  of  production  and  uneven  distri¬ 
bution  of  tonnage,  the  Provincial  Governments  of  Quebec  and  Ontario  are 
sponsoring  a  series  of  conferences  hoping  to  remedy  and  stabilize  the  situa¬ 
tion  to  the  mutual  benefit  of  the  publishers  and  paper  manufacturers.  Under 
these  conditions  and  with  no  decision  yet  reached  it  is  at  the  moment  im¬ 
possible  for  us  to  make  a  definite  announcement  as  to  changes  in  our  price 
schedule  for  next  year. 


INTERNATIONAL  PAPER  COMPANY 

100  EAST  42nd  STREET . NEWYORK  CITY 
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THE  AUTOMAI 

PLACES  THE  FOUNI 


It  doubles  the  outpum 
space,  and  lessens  the  wor  in 

By  eliminating  the  ty 
even  from  the  most  ski  tfl 
standardizes  quality  and  ii  tc 
rate  of  production. 

The  AUTOMATIC  /  L 

a  minute. 


Showing  the  printing-plate,  ready 
for  removal.  During  this  period 
another  plate  is  being  cast  automatic¬ 
ally  upon  the  rear  side  of  the  vertical 
core,  which  is  seen  rising  above  the 
printing  plate.  The  gong  at  the  right 
announces  in  advance  the  opening  of 
the  mold  and  the  delivery  of  the  suc¬ 
ceeding  plate. 


•  Showing  the  machine  at  rest, 
awaiting  the  insertion  of  a  matrix. 
Above  the  vertical  core  arc  to  be  seen 
the  electrical  control  buttons,  by  which 
the  machine  may  be  started  or  stopped. 
Above  and  to  the  left  of  these  is  shown 
a  handle,  which  enables  the  operator 
to  start  or  stop  at  will  the  inflow  of 
molten  metal. 


r 


Machines  i 

R.  HOE  &  COMPANY,  INC.,  THE  GOSS  PRINTING  PRESS  COMPA? 


WOOD  NEWSPAPER  M- 

501  Fifth  Avei 
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E  D 


RIAL 


MUST  WE  LEGISLATE? 

SENATOR  THOMAS  J.  WALSH  of  Montana 
lias  turned  his  keen  inquisitorial  eye  upon  the 
evils  of  the  press  agent.  It  was  not  to  be  ex- 
jiected  that  such  gross  abuses  as  those  exposed  by 
th(  Federal  Trade  Commission  in  the  so-called  p<jwer 
trust  investigation  would  fail  to  bring  out  legislative 
measures  to  protect  readers  of  newspapers  and  maga¬ 
zines,  school  children,  radio  and  lecture  audiences 
and  all  other  potential  victims  of  concealed  com¬ 
mercial  propaganda.  Every  honest  journalist  must 
pay  tribute  to  the  Senator  for  his  bold  stand  in  de¬ 
fense  of  the  ethical  principle  that  news  can  be  clean 
and  safe  only  when  free  of  exploitation  motives. 

Recently  we  note<l  the  fact  that  Mr.  VN’alsh  had 
written  a  bill  which,  if  enacted  into  law,  would  deny 
second-class  postal  rates  to  any  publication  found 
printing  reading  matter  for  pay,  whether  the  com- 
I»ensation  was  direct  or  covered  by  the  veil  of  so- 
called  advertising.  Editor  &  Pi  blisher  appreciated 
this  eflort,  but  was  confident  that  such  a  law,  as 
framed,  would  fail  of  its  purpose.  Its  enforcement 
would  Ije  doubtful.  Senator  Walsh  evidently  had 
not  thought  the  subject  out.  We  are  now  advised 
that  the  Senator  will  seek  to  have  his  bill  amended 
and  designed  to  prevent  the  distribution  of  propa¬ 
ganda  through  associations  or  bureaus  not  jKiying 
for  advertising.  To  us  the  amendment  seems  vague 
ami  Senator  Walsh  candidly  admits  that  he  finds 
great  difficulty  in  getting  at  a  measure  which  will 
meet  all  of  the  evil  |>ractices  of  commercial  press 
agents  and  signifies  his  intention  of  making  a  deeper 
study  of  the  whole  matter.  However,  he  is  de¬ 
termined  to  attempt  a  cure  by  law. 

We  have  never  fully  lielieved  that  commercial 
press  agent  ry,  which  is  one  of  the  meanest  imposi¬ 
tions  on  the  intblic  and  one  of  the  greatest  menaces 
to  the  press,  can  lx-  met  by  a  just  and  constitutional 
law.  Mr.  Walsh  in  his  further  studies  of  the  sub¬ 
ject  will  find,  we  are  sure,  that,  his  present  pro- 
|K>sal  will  not  prevent  the  practices  which  he  seeks 
to  curb,  but  are  sure  to  inflict  harm  ujKin  legitimate 
enterpri.ses. 

As  his  bill  now  stands  the  postal  authorities  might 
<luestion  in  any  publication  legitimate  news  concern¬ 
ing  any  advertiser. 

Mr.  Walsh,  in  an  interview  with  our  Washington 
correspondent  this  week,  said  that  he  did  not  think 
that  legitimate  news  concerning  the  affairs  of  ad¬ 
vertisers  woul<l  be  embarrassed  by  his  measure,  if 
editors  were  careful  to  credit  the  source  of  informa¬ 
tion.  We  agree,  of  course,  that  when  the  source  of 
news  is  clearly  stated  the  public  is  put  in  a  position 
to  determine  motives. 

I'or  years  we  have  held  that  the  cure  for  press 
agent  abuses  lies  in  the  hamls  of  editors  ami  inih- 
lishers.  The  campaign  that  this  journal  has  conducted 
lias  been  based  on  tlie  theory  that  the  organized  press 
might  wield  the  broom  and  clean  house  without  re¬ 
course  to  federal  or  state  legislation.  Time  and  again 
we  have  warned  that  if  the  jiress  failed  to  do  this, 
government  would  act.  The  situation  is  tremendously 
improved  in  two  or  three  years,  in  regard  to  the 
resistance  from  editors  that  press  agents  of  a  type 
now  encounter.  When  Mr.  Walsh  considers  the  vast 
amount  of  material  issued  to  the  press  by  the  power 
agencies  ami  the  relatively  small  amount  of  it  that 
was  actually  jwinted  in  reputable  daily  or  weekly 
newspapers,  he  will  gain  some  idea  of  this  resistance. 
It  seems  too  bad  to  penalize  by  restrictive  measures 
the  majority  of  ethical  newsfiapers  for  the  faults  of 
the  minority  of  greedy  and  ignorant,  at  least  un¬ 
spiritual,  individuals  who  lend  themselves  to  the  wiles 
of  the  publicity  exploiters.  However,  Mr.  Walsh  in 
his  further  studies  may  be  able  to  work  out  a 
measure  which  will  be  fair  to  all,  will  not  violate  the 
precious  principle  of  press  freedom,  and  will  bring 
<>ffendcrs  to  book.  Those  who  direct  the  destinies  of 
the  organized  press  still  have  a  magnificent  oppor¬ 
tunity  to  deal  from  the  inside  with  concealed  propa¬ 
ganda  as  they  have  dealt  with  fraudulent  advertising 
and  other  imp^isitions  upon  the  reader. 

Shmv  me  a  paper  which  prints  false,  mislead¬ 
ing,  reader-exploiting  propaganda  and  I’ll  show 
yw«  a  dumb  editor,  says  Miss  Emily  Woodward, 
president  of  the  Georgia  Press  Association. 


For  they  have  sown  the  wind,  and  they  shall 
reap  the  whirlwind. — Hosea  8:7. 

A  CURIOUS  CASE 

IN  many  cities  and  on  many  lines  of  tran.s|jortation 
news  dealers  make  a  jiracticc  of  selling  news- 
I>a|iers  at  rates  higher  than  the  copy  price  printed 
on  the  newspaper.  In  instances  this  practice  has  been 
successfully  combatted,  since  the  higher  charge  is 
often  l<K>ked  ui>on  by  the  consumer  as  being  a  piece 
of  extortion  which  the  newspaix-r  either  blinks  at  or 
is  party  to.  Often,  the  practice  is  ignored  by  pub¬ 
lishers,  out  of  regard  for  the  news  dealer.  The  ruling 
opinion  among  publishers,  however,  is  that  harmful 
reactions  may  be  expected  from  the  overcharge 
practice.  In  North  Carolina  a  very  curious  legal 
decisiem  has  just  been  hamled  down  on  this  subject. 

.\  news  dealer  operating  at  liennettsville,  in  that 
state,  was  awarded  a  judgment  of  $1,(X)0  against  the 
Charlotte  Observer  in  settlement  of  a  suit  he  had 
instituted  to  recover  $1,000  actual  and  $1,9(X)  punitive 
damage  for  what  he  termed  wanton  violation  of  an 
agreement.  He  testified  that  for  eight  years  he  had 
distributed  the  ()l>server  in  the  town,  latterly  upon  a 
contract  with  the  publisher  to  sell  at  a  s|x*cified  rate 
and  that  he  had  worked  his  order  up  from  five 
copies  to  5i0  daily,  he  deriving  a  profit  of  four  cents 
on  each  iiaix’r,  when  he  was  deprived  of  the  agency 
with  consequential  loss  of  $20.X0  per  week. 

The  Observer  agents  testified  that  the  dealer  had 
Ix-en  in  the  practice  of  making  deliveries  to  customers 
at  five  cents  per  copy  daily  and  ten  cents  on  Sunday, 
although  the  agreement  called  upon  him  to  make 
deliveries  at  the  published  rates  of  20  cents,  instead 
of  40  cents,  i>er  week.  The  dealer  admitted  on  the 
stand  that  he  had  sold  subscribers  at  double  the 
I>ublishe<l  rate.  The  contract  sjx'cifically  stated  that 
the  “agent  agrees  to  maintain  to  regular  subscribers 
the  published  rate’’  and  also  that  the  “Observer  Com¬ 
pany  shall  have  right  to  terminate  this  ccMitract, 
through  violation  of  the  agent's  agreement,  or  other¬ 
wise,  without  notice.’’  There  was  ample  testimony 
that  the  dealer  had  often  been  warned,  had  promi.sed 
to  reform,  but  had  gone  right  on  selling  the  Ojiservcr 
at  40  cents  jict  week.  There  was  further  testimony 
that  the  dealer  interfered  with  other  agents  in  his 
town  when  they  tried  to  distribute  the  jiaix-r  at  the 
published  rates.  The  man,  it  was  plain,  had  been 
given  all  sorts  of  consideration,  but  went  iqion  his 
course.  When  he  was  deprived  of  the  agency  he 
brought  the  suit. 

The  astonishing  theory  of  the  dealer’s  case  was 
that  he  had  built  up  the  business  uixm  profitable 
terms  and  that  this  was  to  his  crc<lit  and  that  he 
could  n<it  lx?  deprived  of  the  benefits  of  his  special 
industry.  .\s  sometimes  happens  the  larger  aspects 
of  the  case,  concerning  ethics  and  the  rights  of  the 
jx-ople,  apix-ar  to  have  been  ignored.  Indeed,  the 
clear  meaning  of  the  contract  seems  to  have  been  in 
total  eclij>se  in  that  court. 

Naturally,  the  ()l)scrver  publishers,  and  publishers 
elsewhere,  will  ask  if  the  decision  is  to  tell  them 
that  they  cannot  set  and  maintain  a  subscription 
price.  If  so  it  would  be  a  menacing  precedent.  Ad¬ 
vertising  agents,  too,  might  charge  any  rate  and 
receive  a  lienetliction  from  that  court  for  enterprising 
mulcting  of  the  unsuspecting  public. 

We  hojie  the  Observer  will  appeal  from  the  de¬ 
cision  and  fight  it  out  to  a  finish.  From  our  angle  it 
seems  to  be  a  freak  decision  which  can  be  upset. 

Speaking  of  ethics,  the  official  organ  of  the 
American  Medical  Association  loans  its  paid 
.subscription  list  to  advertisers  for  the  purpose 
of  direct  mail  selling.  Same  magazine  is  silent 
on  the  subject  of  fee-splitting  doctors,  but  rarely 
hesitates  to  complain  of  the  ignorant  and  venal 
press. 


FREEDOM  NOT  TO  BE  ABUSED 

A  POLICY  of  major  importance  now  and  in  tl« 
future  is  before  the  newspaixfr  publishers  r, 
the  United  States  and  Canada  for  dicisk 
Contracts  for  1929  supply  of  newsprint  are  bei 
offered,  or  will  be  soon,  by  paper  manuiacturers 
quoting  prices  and  terms  of  service  consiikrab 
different  from  those  of  the  past  ten  or  more  yeari. 
The  basic  price  at  the  mill  is  lower,  freight  rjtt 
charges,  the  publishers’  burden  since  war-times,  art 
being  partially  assumed  by  the  mills,  and,  we  are  in¬ 
formed,  some  contracts  also  provide  for  delivery  on 
the  publisher’s  sidewalk  aixl  for  intermediate  drayagt 
and  storage. 

These  concessions  and  others  which  may  be  '/ffertd 
represent  the  efforts  of  individual  manufacturers  to 
guard  their  own  interests.  They  may  be  modified  as 
a  result  of  the  confereiKes  now  in  progress  between 
paper  manufacturers  and  the  premiers  of  Ontario  and 
yuelxtc,  which  represent  the  efforts  of  government 
and  the  industry  as  a  whole  to  avert  the  ic(jn(jmic 
consequences  of  reckless  overdevelopment.  There  :> 
a  definite  conflict  between  these  two  interests,  wit: 
the  newspaper  publisher  holding  the  central  im'Iti - 
of  advantage. 

The  program  of  the  manufacturers  and  the  g  iMr 
nieiits  is  based  on  a  fixed  price,  lower  than  that  ir 
the  past  year,  but  higher  than  the  basic  prices,  wiiid’, 
it  is  re|)orted,  have  lx?en  offered  to  publishers,  and  a 
horizontal  limitation  of  production  so  that  all  milli 
can  run  on  at  least  part  time.  Ihscussitxi  has  (  vnur  i 
on  limiting  production  to  80  jx-r  cent  of  capacity,  a 
limitation  in  name  only,  for  it  would  remove  irir. 
the  market  only  a  trace  of  the  present  excess  I  'niiagt 
With  consumption  continuing  through  the  year  a; 
1928  rates,  a  considerably  greater  reduction  in  t 
tonnage  will  be  required.  Mills  with  contracts  i- 
ready  totalling  more  than  their  allotted  pr"<luctI-3 
will  presumably  be  retjuired  to  share  their  toiina;? 
with  less  fortunate  or  less  enterprising  prinlucer- 
The  immediate  interest  of  the  Canadian  provincial 
governments  is  to  maintain  employment  of  tlui: 
citizens  and  the  commerce  of  communities  di  iH  mkn' 
upon  newsprint  manufacture,  and,  if  the  govc  rnmemi 
obtain  the  acquiescence  of  the  manufacturers  b< 
moral  or  economic  suasion,  this  result  may  be  ob 
tained. 

W’hat  d<x;s  the  consumer  think  of  all  this?  Sh  ulii 
h"  consider  his  own  interests  or  those  of  the 
print  manufacturer  for  1929?  Should  he  condudi 
from  the  evidence  before  him  that  ’the  market  has : 
Ixittom  price  and  decline  to  contract  for  his  pap- 
re(|uirements  a  year  in  advance?  Should  he  -krlint 
to  become  a  party  to  the  agreement  between  tk 
premiers  and  the  manufacturers  by  accepting  'y- 
price  fixed  by  an  arrangement  which  would  be  illtgal 
if  done  by  .\merican  companies  under  United  Matr- 
1.1  ws?  Should  he  demand  and  get  his  pound  of  flf'"- 
as  the  paper  manufacturers  demanded  theirs  eigh: 
years  ago  when  underproduction  was  the  market’s  iH' 
Or  should  he  take  the  view  that  the  troubles  of  thr 
paper  manufacturer  are  his  troubles,  or  will  be,  an6 
that  any  aggravation  of  them  will  rebound  on  ths 
publisher’s  back  as  soon  as  the  Canadian  paper  mta 
climb  out  of  their  present  quandary? 

Free  competition,  it  seems  to  us,  is  a  highly  <!f- 
sirable  condition,  but  there  are  circumstances  undt' 
which  that  freedom  can  become  anarchic.  Publ!>heri 
can  make  handsome  net  profits  for  1929  by  fishing « 
the  troubled  paper  waters,  but  we  believe  that  thfl 
will  serve  their  own  long-run  interests  by  intcHigcP 
co-operation  with  their  paper  factors.  The  safe  nil 
seems  to  be  to  change  in  as  few  respects  as  ;>■  ssibk 
the  working  structure  that  has  been  erected 
the  past  decade.  It  might  be  remembered  that  the 
jtaper  companies  which  did  not  gouge  publishers  to 
the  last  penny  eight  years  ago  are  not  deeply  cow 
cerned  in  the  industry’s  troubles  today. 

The  so-called  newseasting  magazine  "Time" 
which  appropriates  other  people's  neitfs  property 
in  print  and  on  the  air,  scorning  old-fashioned 
credit  courtesy,  recently  issued  a  circular  ad¬ 
dressed  to  subscribers  claiming  that  “Time” 
gives  the  news  without  wasting  the  reader’s 
time,  as  do  daily  newspapers.  We  had  antici¬ 
pated  this  promotional  dezvlopment. 
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PURELY  PERSONAL 

\VID  LAWRENC^  publisher  of 
the  United  States  Daily,  spoke  before 
Chicago  Advertising  ^uncil  recent- 
His  subject  was  “After  March  4 — 


£<igar  T.  Wolfe,  publisher  of  the 
Ohio  State  Journal,  has  been 
pje  vice-chairman  of  the  committee  in 
^ge  of  the  arrangements  for  the  in- 
jaration  of  Gov.-elect  Myers  T. 
v^er  of  Ohio  in  January.  E.  E.  Cook 
the  Columbus  Citizen  is  chairman  of 
c  press  committee  and  Arthur  Johnson 
the  Columbus  Dispatch  chairman  of 
:  committee  on  smoker. 

Gardner  Cowles,  Jr.,  managing  editor 
E  the  Des  Moines  (la.)  Register  and 
Capital,  will  be  in  charge  of  a 
k  course  in  the  University  of  Iowa 
tv)l  of  journalism,  opening  next 
^ster,  dealing  with  relationship  be- 
^cen  editorial,  circulation  ami  advertjs- 
;  departments,  syndicate  features,  hire 
r  and  promotions  and  news  policy  de- 
prminat  ion. 

Sr  Thomas  J.  Lipton,  famous  sports- 
3  and  tea  grower,  sailed  from  New 
odt  aboard  the  S.  S.  Leviathan.  Dec. 

,  after  several  months  touring  this 

,-atry. 

Paul  Bellamy,  editor  of  the  Clerelatui 
)  Plain  Dealer,  and  L.  E.  Judd,  edit- 
r  of  the  Akron  (O.)  Times-l’ress, 
r.e  initiated  as  honorary  members  by 
Ohio  State  chapter  of  Sigma  1  )elta 
professional  journalism  fraternity, 

[  a  banquet  in  Columbus,  Dec.  13. 

Claries  A.  Bowman,  editor  of  Ottawa 
has  been  appointed  a  member  of 
y  Canadian  Royal  Commission  to  in- 
:  tigate  radio  broadcasting.  The  other 
are  Sir  John  Aird,  Toronto 
airman  and  Augustin  Frigon,  Montreal. 
G.  E.  Whitehead,  publisher  of  the 
ffry  (la.)  Daily  Chief,  was  elected 
-T^i.lent  of  the  Perry  Community  Club 
L-!  week. 

K.  A.  Gillespie,  editor  of  the  Dawson 
Alaska)  News  for  the  past  few  years 
;  ^lending  the  winter  in  Vancouver, 

Collins  H.  Gere,  editor  of  the  North- 
(Mass.)  Daily  Hampshire  Ga- 
and  Mrs.  Gere  left  recently  for  a 
to  (jeorgia. 

Julian  S.  Miller,  editor  of  the  Char- 
"t-  (N.  C.)  Nezos,  was  the  principal 
/  ker  at  the  annual  meeting  and  ban¬ 
's!  of  the  Crustbreakers’  Qub  Dec.  6. 

IN  THE  BUSINESS  OFFICE 

[AMES  E.  HENNESSEY,  formerly 
circulation  manager.  Fall  River 
A'avv)  Globe,  is  now  with  the  circula- 
wn  department  of  the  Boston  (Mass.) 

John  O’Neil,  of  the  circulation  staff, 
'w  York  World,  has  returned  to  his 
«  following  a  visit  with  relatives  in 
t'l  River,  Mass. 

G.  R.  Jones,  of  the  Columbus  (O.) 
Wsi/fh,  has  joined  the  Wyandotte 
'licti )  Daily  Record  as  circulation  man- 

C.  H.  Arundel,  formerly  the  Mii- 
1  (S.  D.)  Daily  Republican,  is  the 
f  ertising  manager  of  the  Record. 

Mr.  and  Mrs.  Ralph  Kletzing  are  the 
•aifs  of  a  girl,  born  Nov.  24.  Mr. 

is  the  advertising  manager  of  the 
-»*i  (Ore.)  Morning  Statesman. 

Arthur  T.  Gormley,  income  tax  auditor, 
“  been  appointed  auditor  for  the  Des 
Register  and  T rtbune -Capital,  in 
of  the  bookkeeping  and  auditing 
^rtnicnts. 

Alfred  Desrochers,  who  is  with  the  ad- 
snking  department  of  La  Tribune,  of 
k;rhrf«)kc,  has  recently  published  his 
book  of  French  poems  entitled, 
Offrande  aux  Vierges  Folles.” 

H.  M.  Porter,  of  the  New  York  office 
Keystone  Publishing  Company,  has  been 

'  T.oted  to  managership  of  that  office. 


IN  THE  EDITORIAL  ROOMS 

LI,T.AM  L.  BLAIR,  managing  edi¬ 
tor,  Pasadena  (Cal.)  Star-News, 
head  of  a  committee  to  arrange  for 


the  Western  Divisional  meeting  of  the 
United  States  (Tiamber  of  Commerce  in 
Pasadena  beginning  Dec.  5. 

J.  Victor  Loewi,  financial  editor  of  the 
Milwaukee  Sentinel  since  1924,  has  re¬ 
signed  effective  Jan.  1  to  engage  in  the 
investment  business  in  Milwaukee.  He 
has  organized  a  corporation  to  be  known 
as  J.  Victor  Loewi,  Inc.,  which  will 
specialize  in  insurance,  bank  and  invest¬ 
ment  trust  securities. 

Francis  J.  McGrath,  sporting  editor. 
Fall  River  (Mass.)  HerM  News,  ha^ 
returned  to  his  desk  following  a  two 
weeks’  vacation. 

A.  F.  Phillips,  State  Capitol  reporter 
for  Salt  Lake  Telegram,  has  returned 
from  Las  Vegas,  Nevada,  where  he  has 
been  spending  a  vacation. 

Jake  Falstaff,  Akron  Beacon  Journal 
columnist  and  editorial  writer,  has  re¬ 
turned  to  his  desk  following  a  week’s 
illness. 

Gaire  Irvine,  a  writer  of  history  and 
an  authority  on  the  early  Mission  days 
of  California,  has  joined  the  editorial 
staff  of  the  North  Hollywood  (Cal.) 
I^ress. 

Hunter  Bell,  city  editor  of  the  Atlanta 
Journal,  addressed  the  classes  in  jour¬ 
nalism  at  the  University  of  (jeorgia, 
Athens,  Nov.  28. 

Amos  Melton,  star  football  player  on 
the  Texas  (Tiristian  University  team  last 
year,  recently  took  charge  of  the  financial 
pages  of  the  Fort  Worth  Record-Tele¬ 
gram.  He  teaches  classes  in  journalism 
at  T.  C.  U.  under  Professor  Riddings. 

Paul  Larkin  has  left  the  Fort  ll'orth 
Star-Telegram,  where  he  had  l)een  slot 
man.  His  place  was  taken  by  Homer 
P.  McLendon,  wlio  was  shifted  from  tlie 
slot  position  on  The  Record-Telegram. 
Leland  Johnson  on  the  rim  of  the  Record- 
Telegram  was  promoted  to  fill  the  posi¬ 
tion  left  vacant  by  Mr.  McLendon. 

Harry  B.  Crozier,  Texas  publicity  man¬ 
ager  for  Senator  Tom  Omnally  and  .\1 
Smith  in  the  recent  election,  has  joined 
the  Dallas  Morning  Nezes. 

William  H.  McGrath,  formerly  of  the 
Providence  (R.  I.)  Bulletin  sporting  de¬ 
partment,  is  with  the  Fall  River  (Mass.) 
Globe  as  assistant  city  editor. 

Marvin  Capps,  head  of  the  Richmond 
(Va.)  Times-Dispatch  copy  desk,  has 
recovered  from  a  week’s  sickness. 

Three  Portland  newspaper  men  have 
returned  from  an  excursion  to  Honolulu 
on  the  new  steamer  Malolo,  promoted  by 
the  Portland  ((3re.)  Qiarnber  of  Com¬ 
merce.  The  newspaper  men  making  the 
trip  were  R.  G.  Callvert,  managing  editor 
of  the  Oregonian;  Fred  Lockley,  special 
writer,  Oregon  Journal,  and  Tom  Shea, 
special  writer,  the  Portland  Nezvs. 

Stephen  Walter,  formerly  city  editor 
of  the  Wichita  Beacon  and  recently  with 
the  publicity  department  of  the  Republican 


FOLKS  WORTH  KNOWING 


albert  F.  PHILLIPS  has  the  dis- 

tinction  of  being  the  oldest  working 
journalist  in  Utah.  He  is  State  Capitol 
reporter  for  the 
5“a/t  Lake  T ele- 
gram,  a  position 
he  has  held  for 
several  years  past 
on  one  of  the 
heavier  “runs’’  in 
Utah.  Mr.  Phil¬ 
lips  celebrated 
his  78th  birthday 
Oct.  16  by  doing 
a  full  day’s  work. 
He  is  as  active 
as  most  men 
half  his  age,  or 
less,  and  is  a 
Albert  E.  Phillim  favorite  with  his 
fellow  workers 

on  the  Telegram. 

Phillips  began  his  career  as  printer’s 
devil  on  a  small  pajKT  at  Kokomo,  Ind., 
at  the  age  of  16.  Since  then  he  has  held 
practically  every  office  known  to  news- 
paperdom,  including  managing  editor. 

Before  coming  to  Utah,  while  he  was 
editing  a  country  paper,  a  man  he  knew 
came  into  the  office  in  a  rage  and  .said 
that  he  was  going  to  kill  a  man  that  day. 
“Wait !’’  pleaded  Phillips,  “the  other 
paper  will  get  a  scoop.  Do  it  tomorrow 
so  I  can  get  the  story.’’  This  was  agreed 
upon  aiKl  there  was  no  murder ! 

Phillips  is  active  in  the  Utah  State 
Historical  Society,  of  which  he  is  presi¬ 
dent. 


n.ational  campaign,  is  now  city  editor  of 
the  Lansing  (Mich.)  State  Journal. 

.Mien  Stumpf,  for  many  years  a  news¬ 
paper  man  in  Milwaukee  and  later  in 
Tampa,  is  the  new  city  editor  of  the 
Sarasota  (IHa.)  Times. 

Robert  J.  Williamson,  formerly  night 
editor  of  the  Associated  Press  at  Rich¬ 
mond,  Va.,  and  later  editor  of  the  Hofe- 
zvell  (Va.)  Nezvs,  is  now  on  the  copy 
desk  of  the  Richmond  (Va.)  Times-Dis¬ 
patch. 

Clyde  Mason,  feature  writer  and  as¬ 
signment  rejMirter  of  the  Akron  (O.) 
Times-Press,  last  week  underwent  an 
operation  for  a  tumor.  Ho  is  rejKirted 
recovering. 

George  Punfenney.  for  two  years  man¬ 
aging  editor  of  the  Sarasota  (Fla.)  Her¬ 
ald,  has  gone  to  St.  Petersburg  to  become 
news  editor  of  the  Times  yi  that  city, 
being  .succeeded  on  the  .Sarasota  pajier 
by  M.  E.  Kilgore,  formerlv  of  Madison, 
Ma. 

Marshall  H.  Covert.  Brooklyn  news¬ 
paper  man,  was  honored  at  a  dinner  in 
the  Waldorf-Astoria  Hotel,  New  York,, 
Dec.  6,  by  newspaiier  men  ami  public 
(Continued  on  page  34) 


Henry  Ford  Explains 

This  Ford-Trine  manuscript  gets  better  and  better  as  we  dig  into  it.  It 
■8  perhaps  the  most  important  great-man  document  that  has  been  written 


in  our  time. 


Henry  Ford  on  Success  in  Life 

That’s  the  title  we’re  thinking  of  giving  it.  There’s  much  in  it  besides 
talk  on  sueeess,  yet  the  dominant  note  is  an  inspiring,  optimistic  message 
to  Americans  who  strive  for  Success. 

Ralph  Waldo  Trine  wrote  “In  Tune  With  the  Infinite,”  a  book  that 
has  sold  about  a  million  copies.  Henry  Ford,  in  days  of  his  struggle 
for  success,  read  this  book,  and  was  inspired  by  it.  He  became  an  admirer 
of  Trine,  and  gave  away  Trine  books  to  his  friends  and  co-workers. 

Now  Trine  goes  to  Dearborn,  and  he  and  Ford  talk  it  out.  In  seven 
glorious  weeks,  they  said  much  to  one  another.  This  feature  is  a  record 
of  the  conversations — authorized  by  Ford  and  Trine. 

The  McNaught  Syndicate,  Inc. 


The  TARZAN  bookt— 

The  TARZAN  movie* — 

The  TARZAN  serial*— 

Each  ha*  built  up  the  success 
of  the  other.  And  this  enor¬ 
mous  popularity  is  pyramided 
for  you 


THE  STRIP— 

TARZAN 

OF  THE  APES 


For  Release 
Monday,  January  7 

More  than  half  the  newspajicrs 
so  far  on  our  list  for  the 
Tarz.sn  strip  are  in  territory 
where  from  one  to  nine  of  the 
Tarzan  books  have  preziously 
been  run  as  .zerials.  In  one 
case  a  paper  lias  onlerc-d  the 
strip  after  no  le.zs  than  sezrn  of 
the  Tarzan  Insiks  liave  been 
sold  as  serials  to  the  oppo.<tition 
paper.  One  editor  calls  it 

**The  Hottest 
Circulation  Builder 
In  Tears** 


IT.' 


V.  V.  McNitt 
President 


TIMES  BUILDING 
NEW  YORK.  N.  Y. 


Chables  V.  McAdam 
Vice  PreAident 


Wire  Now  for  Terms! 

Metropolitan  Newspiaper 
Service 

Maximilian  Elser,  Jr.  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  St.,  New  York  City 


i 
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EDITOR  ^PUBLISHER 

FOURTH  ESTATE 

INCLUDING 

The  Journalist  Newspaperdom 
Advertising 

TiUm  nckUTMl  ka  Ik*  Uaiud  StaU*  PatoM  OSca 

THE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  ANU  ADVER- 
_ TISING  FIELDS _ 

Establithed  tn  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Publication  Ofica: 

Suite  1700  Times  Building— 42nd  Street 
and  Broadway — New  York  City,  N,  Y. 

Bryant  3052,  3053,  3054,  3055  and  3056 

President  end  Publisher,  James  W. 
Brown;  Treasurer,  Marlen  E.  Pew;  Sec¬ 
retary  and  business  manager,  Charles  B. 
Croomes;  promotion  manager,  James 
W-  Brown,  Jr.;  circulation  manager, 
George  Strate;  classified  advertising 
manager,  S.  L.  Dart*. 

Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Philip  Schuyler,  Fea¬ 
ture  Editor;  Warren  L.  Bassett,  News 
Editor;  John  F.  Roche,  Associate  Editor. 

London  Office :  4  Duke  Street,  Adelphi, 
W.  C.  2.  Miss  Muriel  G.  Atkins,  Man¬ 
ager.  London  Editor:  Allan  Delafons, 
c/o  Newspaper  World,  14  Cross  Street, 
Finsbury,  E.  C.  2. 

Paris  Office:  76  Rue  des  Petits 
Champs,  Sydney  R.  Clarke,  Manager. 

Washington  Correspondent:  George 
H.  Manning,  National  Press  Club  Build- 
ing- 

Chicago  Office:  30  North  Dearborn 
Street,  Ben  Rartman,  Correspondent; 
and  Otto  L.  Bruns,  Western  Advertising 
representative. 

San  Francisco  Office:  742  Market 
Street,  R.  J.  Bidwell,  Manager. 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

Advertising  Convention  number  first 
Saturday  in  July. 

Newspaper  advertising  linage  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containing  information 
on  1,400  newspaper  markets  issued  third 
Saturday  in  November. 

Site  of  type  page  9  x  12  inches — or  168 
agate  lines  (13  ems)  on  four  columns 
— or  a  total  of  672  agate  lines  to  the  page. 
Largest  type  page  in  the  business  paper 
field. 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: 
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33  1  30 
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42 

S4 

2S 

20 
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The  little  forty-two  agate  line  rate  maker 
card  at  a  cost  of  $16  per  week,  earns 
as  low  a  rate  on  a  52-lime  basis  as  any 
other  schedule,  namely,  $168  per  page; 
195  half-page;  and  $55  quarter-page. 
Classified  advertising  rates:  75c  per 
agate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  agate  line 
one  time:  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C.” 
circulation  as  follows : 


Six  Months 
Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

June  30,  1928 
June  30,  1927 
June  30,  1926 
June  30.  1925 

8.982 

7,955 

6,796 

6,190 

10J223 

9,018 

7,607 

6,911 

PERSONAL 
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officials.  Dr.  Tolm  H.  Finley,  associate 
editor  of  the  ffetv  York  Times,  was  the 
principal  speaker. 

(jeorge  Weatherhead,  courthouse  re¬ 
porter,  Portland  Oregonian,  has  been  ap¬ 
pointed  deputy  county  clerk. 

Miss  Bertha  Reeves,  society  editor  of 
the  Sarasota  (Fla.)  Times,  has  taken  a 
leave  of  absence  to  spend  some  time  with 
a  sister  who  is  ill  in  Texas. 

Nick  Williams,  formerly  on  the  copy- 
desk,  Fort  Worth  Record-Telegram,  is 
now  sporting  editor  on  the  same  paper, 
taking  the  place  made  vacant  by  Henry 
Sheppard,  who  has  entered  the  graduate 
school  of  Princeton  University. 

Ned  Welch,  who  recently  conducted 
the  column  “Across  the  (iangplank”  for 
the  New  York  Morning  Telegraph,  has 
been  appointed  purser  of  the  S.  S.  Levia¬ 
than.  He  sails  with  the  ship  Feb.  6. 

Clyde  F'.  Rex,  formerly  with  the  Phila¬ 
delphia  Public  Ledger  and  for  three  years 
magazine  editor  of  Grit,  Williamsport, 
Pa.,  is  now  Sunday  and  syndicate  editor 
of  the  Newark  Ledger. 

Silliman  Evans,  for  eight  years  politi¬ 
cal  writer  on  the  staff  of  the  Fort  H'orth 
Star-'Felegram,  has  resigned  to  become 
vice-president  of  the  Texas  .\ir  Trans¬ 
port,  Inc.,  in  Fort  Worth. 

A1  Warden,  sports  editor  of  the  Ogden 
(Utah)  Standard-Iixammer,  left  recently 
to  accompany  the  Weber  Cx)llegc  football 
team  to  Honolulu. 

Bert  Collier,  veteran  newspaf>er  man 
of  Florida,  has  become  city  editor  of  the 
Sarasota  (Fla.)  Herald. 

E.  P.  Capers,  formerly  a  reporter  on 
the  Fort  Worth  Record-Telegram,  has 
joined  the  Daily  Oklahoman,  Oklahoma 
City. 

Arthur  N.  Cloud  has  succeeded  Ber¬ 
nard  M.  Wills  as  editor  of  the  Pateros, 
(Wash.)  Reporter. 

Hal  White,  former  city  editor,  Pensa¬ 
cola  (Fla.)  Journal,  has  joined  the  edi¬ 
torial  staff  of  the  San  Diego  (Cal.) 
News. 

Casey  Willis,  formerly  a  reporter  on 
the  Fort  Worth  Star-Telegram  and  later 
city  editor  of  the  Cisco  (Tex.)  Daily 
News,  is  now  on  the  reportorial  staff 
of  the  I'ort  Worth  Press. 

diaries  Ahrens,  formerly  with  the 
United  Press  bureau  in  Qevcland,  O.,  and 
the  Cleveland  Press,  recently  joined  the 
staff  of  the  .4kron  Times-Press  as  court 
house  reporter. 

Frank  R.  Kent  of  the  Baltimore  Sun 
who  became  suddenly  ill  Dec.  1  in  Mil¬ 
waukee,  where  he  had  gone  to  address 
the  City  Oub,  has  left  the  hospital  there 
and  returned  to  Baltimore.  His  Mil¬ 
waukee  talk  was  cancelled. 

George  Seibel  of  the  editorial  staff  of 
the  Pittsburgh  Sun-Telegraph  has  been 
elected  president  of  the  Authors’  Club  of 
Pittsburgh. 

O.  J.  Grimes,  special  writer  for  the 
Salt  Lake  Tribune,  will  liecome  general 
manager  of  the  Utah  Coal  Producers’ 
Association,  effective  not  later  than  Jan.  1. 

Natz  Weller,  former  sports  editor, 
Sarasota  (Fla.)  Times,  has  become  editor 
of  Town  Talk  a  weekly  publication  in 
Atlanta,  Ga. 

Miss  Dorothy  Doran,  feature  writer, 
.4kron  (O.)  Beacon  Journal,  was  taken 
suddenly  ill  last  week. 

James  Preble,  formerly  with  the  defunct 
Salem  (Ore.)  World,  has  assumed  the 
editorship  of  the  Salem  Wage-Earner, 
organ  of  local  labor  unions. 

Phil  W.  Porter,  legislative  corre¬ 
spondent  and  political  writer,  is  spending 
his  vacation  in  (jeorgia.  He  motored  to 
the  south  during  Thanksgiving  week. 


WEDDING  BELLS 

TJARRY  HAYDEN,  sUte  editor  of  the 
Richmond  (Va.)  News-Leader,  to 
Mrs.  Mary  Harper  Darby  of  Wilming¬ 
ton,  N.  C.,  in  Washington,  D.  C.,  Dec. 
8. 

Alden  Pinney,  past  president  of  the 
Southeast  Missouri  Press  Association 


and  publisher  of  the  Scott  County 
Democrat  in  Benton,  Mo.,  to  Miss 
Lorena  Norrid,  deputy  circuit  clerk, 
Dec.  6. 

Ray  Budwin,  dramatic  and  music 
editor,  Spokane  Chronicle,  to  Miss  Marie 
Taylor  of  New  York  City,  in  Chicago 
Aug.  24.  The  wedding  was  announced 
only  recently. 

Ellen  Harriet  Corse,  daughter  of  F. 
Dudley  Corse,  publisher  of  the  Sandy 
Creek  (N.  Y.)  News,  to  William  J. 
Potter,  Jr.,  of  Romulus,  N.  Y.,  Dec.  1. 

Edward  L.  Vaile,  Jr.,  news  editor  of 
the  Mount  Clemens  (Mich.)  Leader,  to 
Miss  Helen  Verden  Mummery  at  the 
First  Methodist  Church  of  Mount  Clem¬ 
ens,  Dec.  9. 


ON  .THE  MECHANICAL  SIDE 
PREDERICK  BECHT,  in  charge  of 
the  matrix  department  of  the  New¬ 
ark  Ez’ening  News,  and  Mrs.  Becht  cele¬ 
brated  their  golden  wedding  anniversary 
Dec.  3. 

T.  G.  Morris,  a  printer  in  the 
Lynchburg  (Va.)  .4dvance  composing 
room,  had  his  right  thumb  so  badly  in¬ 
jured  in  a  stereotyping  machine  recently 
it  had  to  be  amputated. 

Mr.  and  Mrs.  Alex  Pfeil  observed 
their  5()th  wedding  anniversary  in  West 
Seneca,  N.  Y.,  recently.  Mr.  Pfeil  en¬ 
tered  the  employ  of  the  old  Buffalo 
Democrat  in  1870  continuing  as  a  printer 
for  that  newspaper  and  the  Buffalo  Ex¬ 
press  for  nearly  half  a  century  prior  to 
his  retirement. 

Web  Pressmen’s  Union  24,  of  Mem¬ 
phis,  held  its  annual  banquet  Wednesday 
night.  Dec.  12,  at  Hotel  Gayoso.  About 
00  meml)ers  attended.  Speakers  at  the 
banquet  were:  Leo  Dice,  president;  Fred 
Davis,  secretary;  James  Martin,  record¬ 
ing  secretary ;  Carl  Scott,  vice-president ; 
Walter  Rodgers,  sergeant-at-arms. 


SPECIAL  EDITIONS 

T)  OS  TON  (MASS.)  SUNDAY 
HERALD,  Christmas  Gift  Section, 
rotogravure,  16-pages. 

Rome  (N.  Y.)  Sentinel,  special  sec¬ 
tion  on  opening  of  new  Capitol  theatre 
in  that  city  Dec.  8. 

I-ewiston  (Pa.)  Sentinel,  114-page 
social  edition  recently  marking  its 
2.ith  anniversary. 

Cushing  (Okla.)  Citizen,  published  a 
76-page  special  edition,  Nov  30th,  on  the 
occasion  of  the  opening  of  the  new 
Hotel  Cushing,  a  community-owned 
enterprise. 

.\  sixteen-sheet  (tabloid  size  special  ad¬ 
vertising  supplement,  “Courier  Cooking 
School,’’  accompanied  the  regular  Mon¬ 
day,  Nov.  26,  issue  of  the  Daily  Courier 
of  the  Oranges. 

ASSOCIATIONS 

pRANK  APPLEBY,  president  of  the 
Oregon  Newspaper  Conference 
and  publisher  of  the  Lo  Grande  Ob¬ 
server,  has  set  the  annual  conference  for 
Feb.  21,  22  and  23,  in  Eugene  under  the 
auspices  of  the  journalism  department 
of  the  University  of  Oregon. 

.Annual  meeting  of  the  Northwest 
Missouri  Press  Assooation  will  be 
held  in  St.  Joseph,  January  11  and  12, 
according  to  L^uis  N.  Bowman  of 
King  City,  president. 

Conventions  of  the  Buckeye  Press 
and  the  Ohio  Newspaper  Assohation 
will  be  held  in  Columbus  Jan.  31  and 
Feb.  1,  according  to  Raymond  B. 
Howard  of  the  London  (O.)  Press, 
president  of  both  associations. 

Program  for  the  midwinter  meeting  of 
the  Virginia  State  Press  Assouation, 
to  be  held  at  Richmond,  Jan.  18  and  19, 
was  completed  at  a  conference  at  Rich¬ 
mond,  Dec.  8  between  W,  Y.  Morgan, 
of  Warsaw,  president  of  the  association, 
and  James  C.  I^timer,  of  Farmville, 
secretary. 

Chicago  Legion  Post  No.  170,  made 
up  of  world  war  veterans  now  engaged 
in  advertising,  recently  elected  Howard 
G.  Smith,  H.  K.  McCann  Company, 
commander. 


Wall  Street  newspaper  writers  »• 
the  guests  of  the  New  York  Ne, 
PAPER  Club,  Dec.  8  at  an  open  U 
entertainment  which  attracted  hk 
than  200  members  and  guests. 

John  S.  Cunmngtu^  editor  of  - 
Wisconsin  Agriculturist,  Racine,  W 
was  elected  president  of  the  .\mei:c, 
Agricultural  Editors'  As- ktut;. 
at  the  annual  meeting  held  in  c  njur^.. 
w’ith  the  recent  live  stock  show 
Chicago. 

Martin  L.  Pierce,  director  of  rests; 
of  the  Hoover  Suction  Sweeper  Ca 
pany  at  North  Canton,  O.,  addressed  s 
Akron  (O.)  Advertising  Club. 
day  Dec.  4. 


PRESS  ASSOClA'nON  NOTES 

T"  J.  O’CONNELL,  Texas  ma.T:-F. 
_  *  for  the  International  News 
ice,  with  headquarters  at  Fort  Wc- 
has  resigned.  Malcolm  G.  Yates,  ; 
assistant,  succeeds  him. 

Gaylord  P.  (iodwin,  who  has  be* 
with  the  Kansas  City  Office  of  •, 
United  Press,  has  been  transfer; 
to  Oklahoma  City  a*  manager  of  ■; 
Oklahoma  bureau.  He  success 
Higgins,  who  has  been  made  busiirs 
representative  for  the  United  Press  ; 
Oklahoma. 

J.  Erwin  Gifford,  who  has  been  ; 
charge  of  the  Buffalo  office  of  the  .\svi 
dated  Press  since  September,  19^,  r; 
been  assi^ed  to  the  Washington  burni 

Beginning  Jan.  1,  the  Mid-South 
quarters  of  the  United  Press  will  be  1; 
cated  at  Memphis,  it  was  announced  t. 
week.  F.  O.  Bailey,  present  head  ? 
the  Memphis  bureau,  will  be  in  charge 


FLASHES 


.At  closing  time  yesterday,  the  ganra 
district  was  still  selling  dresses  shor 
And  in  the  column  racket,  ^Kiragrapl 
were  off  several  points.  Wiping  out, ; 
course,  copy  paper  profits.  — 

Hope,  New  York  Herald  Tribune. 


We  look  forward  with  keen  anting* 
tion  to  the  reappearance  of  our  fav. 
tabloid,  the  Congressional  Record— Fh 
cnce  (Ala.)  Herald. 


The  Louisville  Times  observes  t;. 
prohibition  may  not  have  accompiisht 
all  that  has  been  claimed  for  it,  but 
has  certainly  saved  thousands  of  ua 
brellas  that  in  the  old  days  would  hai 
been  left  hanging  on  the  bar  rails.—/  ' 
Aby,  New  Orleans  States. 


Another  day  we  never  expected  : 
live  to  see  but,  by  heck,  did,  was  J 
one  when  a  distrait  girl  wrote  the 
and  home  editor  to  say  that  her 
friend  neither  smokes,  drinks  nor  sw%; 
and  to  ask  if  it  is  safe  for  two  per-^ 
of  different  temperaments  to  marn- 
Columbus  Ohio  State  Journal. 


A  reporter  on  a  western  newspaper  i 
still  working  at  the  age  of  78.  He  Hia 
worship  his  city  editor. — J.  R. 
Milwaukee  Journal. 


“Charley,”  said  the  great  orator  to  3 
alert  secretary,  “you  might  go  thr  '4 
these  speeches  before  throwing 
away  to  sec  if  there  is  anything  suital* 
for  commencement  addresses  in  June."- 
Detroit  News. 


Almost  any  time  now  we  may  esH 
to  see  the  restaurants  retaliate  by  P'4 
ting  in  a  line  of  drugs  and  toilet  art'ud 
— Louisville  Times. 


When  a  man  marries  a  girl 
he  dandled  on  his  lap  seven  >c^ 
ago,  when  she  was  only  9  years  ^ 
that’s  interesting  news.  But 
a  man  dandles  a  girl  on  his  lap  wbA 
he  married  seven  years  ago,  that  s  sei^ 
tional  news. — Des  Moines  Register. 


— common  sense 


cuts  the  mystery,  if  any, 
from  advertising. 

Advertise  where  your  goods 
are  on  sale  and  where  you 
can  sell  them  at  a  profit.  . 

The  most  powerful  medium 
adaptable  to  that  funda¬ 
mental,  is  the  daily  news¬ 
paper. 


Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Agency 

RotnblUbed  1888 

Publishers’  Representatives 

New  York  Detroit  Kansas  City 

Chicago  Atlanta  San  Francisco 
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“VESTRIS”  REPORTERS 
ARE  VINDICATED 

Readers  and  Editors  Point  to  Report  of 
Captsun  Jessop  to  Justify  Early 
Stories  Some  Called 
“Yellow” 

Editors  and  newspaper  readers  pointed 
this  week  to  the  report  of  Capt.  Jessop, 
U.  S.  N.  on  the  Vestris  inquiry  as  vindi¬ 
cation  of  the  newspaper  men  covering 
the  story,  whose  methods  were  termed 
“yellow”  and  “sensational”  by  some  ob¬ 
servers,  particularly  representatives  of 
British  journalism  in  this  country. 

American  reporting  was  no  more 
sensational  than  the  story,  Capt.  Jessop’s 
clear-headed  report  showed,”  was  the 
terse  comment  of  Ted.  O.  Thackrey,  as¬ 
sociate  editor  of  the  New  York  Evening 
Telegram. 

A.  K.  Holcombe,  managing  editor  of 
the  \’ew  York  Herald  Tribune,  paid 
tribute  to  the  men  who  had  written  the 
American  rejKirts  of  the  disaster  and  the 
first-jxTson  stories  of  the  survivors. 

“American  reporters  are  the  best  in 
the  work!,”  said  Mr.  Holcombe.  “Their 
coverage  of  the  Vestris  proved  their  re¬ 
liability  and  accuracy." 

William  P.  Beazell,  assistant  manag¬ 
ing  editor  of  the  A'ctk’  York  World, 
pointing  out  that  the  investigations  were 
not  yet  final,  declared ; 

“I  think  that  the  findings  so  far  ab¬ 
solutely  uphold  the  newsjiaper  reports, 
although  I  won’t  go  so  far  as  to  say  that 
there  was  not  some  undue  exaggeration 
and  some  undue  emi)hasis  in  the  cover¬ 
age  of  the  story  by  the  American  press.” 

A  rea<ler  of  the  New  York  Times, 
signing  the  initials  R.  B.  P.  wrote  it 
part: 

“The  Vestris  case  shows  that  newspa¬ 
per  re|H»rters  upon  whom  the  public  de- 
pemls  for  most  of  its  information  re¬ 
garding  public  events  are  as  a  class  not 
only  honest  and  accurate,  but  also 
thoroughly  competent  to  get  news  which 
interested  parties  sometimes  would  con¬ 
ceal.  It  should  be  remembered  in  the 
future,  whenever  attempts  are  made  to 
discredit  the  good  faith  of  the  press." 


JUDGE  WILUAMS  RE-ELECTED 

Re-named  President  of  Baltimore  Press 
Club  at  Annual  Meeting 

Judge  T.  J.  C.  Williams,  of  the  Juve¬ 
nile  Court,  formerly  a  newspaper  man, 
was  unaairaously  re-elected  president  of 
the  Baltimore  Press  Club  at  the  annual 
meeting  of  the  active  members  held 
Dec.  1. 

Other  officers  elected  were:  Vice-presi¬ 
dents.  Folger  McKinsey  and  Walter  R. 
Hough;  corresponding  and  recording 
secretary,  Robert  Irvin;  financial  secre¬ 
tary,  William  C.  Watkins;  treasurer, 
Edward  H.  Pfund. 

Board  of  Governors:  Frank  F.  Pat¬ 
terson,  George  Gamer.  Harold  D.  Jacobs, 
fieorge  T.  Jenkins,  Vincent  deP.  Fitz¬ 
patrick,  Judge  Williams.  Mr.  McKinsey, 
Mr.  Hough.  Mr.  Irvin,  Mr.  W’atkins  and 
Mr.  Pfund. 

USES  4  PAGES  IN  WEEKLY 

The  Holden  (Mo.)  Progress,  a  weekly 
in  a  town  of  2,500  population,  carried  a 
four-page  advertisement  from  a  local  de¬ 
partment  store  in  its  issue  of  Dec.  6. 
The  Musser  Department  Store,  which 
inserted  the  advertising,  uses  a  similar 
display  every  year  just  prior  to  Christ¬ 
mas,  according  to  C  L.  Hobart,  pub¬ 
lisher. 

TAKES  OVER  DRUG  WEEKLY 

Bredan  Publishing  Corporation  re¬ 
cently  took  over  Drug  Trade  Weekly 
from  D.  O.  Haynes  &  Co.,  to  run  it  as 
an  independent  publication.  Magnus 
Bredenbek,  formerly  of  the  New  York 
Graphic  and  New  York  American  has 
been  appointed  editor,  and  Harry 
Anspachcr,  formerly  with  the  New  York 
Times,  was  named  business  manager. 
The  first  issue  under  the  new  direction 
will  appear  Dec  IS. 


JOINS  SEARS,  ROEBUCK 

George  S.  Foote  has  been  appointed  ad¬ 
vertising  manager  for  Sears,  Roebuck  & 
Co.,  in  the  Southwest  district,  embracing 
southern  California.  Mr.  Foote  has 
variously  been  advertising  manager  of  the 
Inglewood  (Cal.)  Daily  Californian,  the 
Inglewood  (Cal.)  Daily  News,  and  later 
publisher  of  two  I^s  Angeles  weeklies. 

GUNMEN  SENTENCED 

Charles  Stanley,  leader  of  a  trio  of 
bandits  who  attempted  to  rob  the  circula¬ 
tion  department  of  the  Chicago  Tribune 
last  July,  has  In-en  given  the  maximum 
sentence  of  five  years  in  the  ixMiitentiary. 
He  and  his  associates  entered  pleas  of 
guilty  to  conspiracy. 

COAST  PUBLISHER  SUED 

B.  A.  Wilson,  pulilisher  of  the  l.os 
Banos  (Cal.)  Enter fn-isc.  has  been  nia<le 
the  defendant  in  a  $5,000  damage  suit 
brought  by  S.  B.  Dismnkes,  l.os  Banos 
furniture  dealer,  sei-king  re-election  a.' 
a  city  councilman,  haseil  on  pre-election 
articles  in  the  paiKT. 

NEW  DAILY  IN  N.  C. 

The  Southern  Pines  (X.  C.)  South 
Daily  has  started  publication.  E.  Ells¬ 
worth  tides  is  publisher. 


A.  B.  C.  SUSPENDS  DAILY 

The  Binghamton  (N.  Y.)  Sun  was 
temporarily  suspended  from  the  Audit 
Bureau  of  Circulations,  Dec.  1,  accord¬ 
ing  to  an  announcement  sent  out  by  the 
Bureau  this  week.  It  was  also  announced 
that  the  resignation  of  the  Tiffin  (O.) 
Tribune,  dated  Feb.  13,  1928,  has  become 
effective  as  of  Sept.  30.  Fifteen-month 
audit  reports  were  also  issued  this  week 
for  the  Shamckin  (Pa.)  Daily  News  and 
Shamokin  Dispatch. 

NEW  PLANT  AND  EQUIPMENT 

ROYAL  OAK  (.MICH.)  DAILY 
TRIBUNE  has  just  added  a  Model 
14  Linotype,  two  Trimo.saws,  new  cast¬ 
ing  box  and  a  uumlier  of  smaller  items. 

Congressman  Roliert  G.  Houston  of 
Delaware  has  announced  that  the  build¬ 
ing  in  Georgetown,  Del.,  in  which  his 
newspaper,  the  .Sussex  Bepidtliean,  will 
lie  rebuilt  at  once.  It  was  recently 
badly  damaged  by  fire. 

CHANGES  OF  OWNERSHIP  , 

U  S.  MOORE,  of  Spokane,  has  pur- 
chased  the  Connell  (Wash.)  Globe 
from  J.  P.  Simpson. 

Myron  B.  Fiekl,  for  the  fast  20  years 
editor  and  publisher  of  the  Cattaraugus 
Star,  published  at  Machias,  N,  Y.,  has 


I 


sold  the  weekly  to  C.  Raymond  St 
publisher  of  the  Franklinville  (N.  Y 
Chronicle- Journal  and  the  Rushf^ 
(N.  Y.)  Spectator.  The  Star  h 
after  will  be  published  at  Franklinv 
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HAYS  GRANTED  RIGHT  TO  SUE 


I 


Di»mi«Ml  of  Libel  Action  Againtt 
vin  and  Beckwith  PreM  Reverted 

Arthur  Garfield  Hays,  lawyer,  has  ga 
cause  for  action  against  the  .\mer 
Defense  Society,  Fred  Marvin,  wr 
and  the  Beckwith  Press  in  his  suit  f 
alleged  libel  in  a  pamphlet  called  “L 
Follette  Socialism-Ciommunism”  in  wh'j 
he  was  charged  with  being  a  commt:'  ] 
and  plotting  against  the  government. ;  i 
Appellate  Division  of  the  Supreme  (>  - 
of  New  York  decided  this  week. 

The  majority  decision  of  Justices  P: 
kaiier,  Merrell  and  O’Malley  reversed «: 
order  by  Supreme  Court  Justice  .M 
chell,  who  dismissed  the  complaint  w'r»- 
he  held  that  the  |»mphlet  referred  to 
class  and  not  to  individuals.  PresiiL , 
Justice  Dowling  and  Justice  Martin  in 
dissenting  decision  upheld  Justice  M 
chell.  The  defendants  must  now  file 
answer  in  the  Hays  suit  and  also  : 
similar  actions  brought  by  John  A.  ' 
Hopkins,  McAlister  Coleman.  Eva 
Frank  and  George  H.  Soule,  Jr. 


bank^  have  increased  in  1928  over  1927. 


A  Big  Money  Turnover 

For  a  City  of  a  Quarter  of  a  Million 


Add  up  all  the  checks  written 
by  a  townspeople  and  you’ve  a 
fair  answer  to  “How’s  business.” 

Or  compare  this  month’s 
check  transactions  with  last 
month’s,  and  last  year’s,  and  see 
what  you  get. 

*  * 

Are  they  worth-while  market 
barometers,  these  check  trans¬ 
actions,  or  ‘‘bank  debits”?  By 
the  rosy-fingered  goddess  of 
quotas  and  turnovers — they  are. 
♦  ♦  * 

Dallas’  volume  of  debits  is 
only  beaten  by  1 8  other  cities  in 


America,  including  New  York. 
Other  cities  of  our  size  are  way 
down  the  list. 

There  are  many  other  indica¬ 
tors  of  how  go<^  this  Dallas 
market  is,  but  we  haven’t  room. 
Write  for  booklet.  You  prob¬ 
ably  won’t,  but  if  you  should 
we’ll  send  you  a  dandy. 

*  *  * 

As  for  the  pajjers  to  use  in 
this  same  market,  there  are  three 
impelling  forces  that  bid  you 
play  the  News  and  Journal  com¬ 
bination  —  economy,  effective¬ 
ness  and  example. 


Use  the  Combination! 


The  Dallas  Morning  News 
The  Dallas  Journal 


THE  JOHN  B  V  D  D  COMPANY 


REPRESENTATIVES 


ABCDEFGL 

ABCDEFI 

ABCDEFGJ 

ABCDEFGJ 

ABCDEFI 

ABCDEFS 

ABCDFF 

ABCDEJP 

ABCDM 

ABCDIS 

ABCDEQ 
ABCDEF i 

ABCDIS 

ABCDIT 

ABCDKT i 


abcbefghijko 

abcdefghijr 

abcdefghv 

abcdefghijkr 

abcdefghijlt 

abcdefghij 

abcdefghiv 

abcdefgik 

abcdefgijtz 

abcdefgiz 

abcdefgs 

abcdefghis 

abcdefgh 

abcdefgs 

abcdefgz 


Set  Your  Display 

the  Keyboard  Way 


Hand  ronipoHition  of  any  kind  in  expensive.  It 
Ih  hIow.  It  involves  dintribution,  in  one  form  or 
another.  And  the  hand^^et  product  is  harder  to 
handle,  harder  to  make  up,  harder  to  lock  up,  as 
rompared  with  Intertype  slugs. 

Hand  work  versus  machine  work!  Small  units 
versus  complete  Intertype  lines  up  to  seven  inches 
wide!  Which  method  appeals  t«>  you  as  logical, 
modern,  and  more  er<»nomiral? 

Most  line  composing  machines  are  designcfl  pri¬ 
marily  for  straight-matter,  not  display.  The  Inter¬ 
type  with  Equipment  D-2  is  entirely  dilTerettt.  It  is 
designed  especially  to  set  big  faces — faces  up  to  full- 
width  36-point  bold  and  60-point  bold  condensed. 

Consider  the  variety  of  faces  now  available  for 
this  Intertype.  Some  of  them  are  shown  on  this 
page.  New  faces  are  being  produced  constantly. 

Think  of  the  range  of  work  that  one  Equipment 
D-2  can  turn  out.  From  six  to  nine  large  display 
alphabets  (raps  and  lower  ease)  can  be  run  in  the 
three  main  magazines.  Other  alphaliets  can  be  run 
in  the  three  side  magazines,  or  as  many  as  six  sets 
of  advertising  figures,  or  any  combination  of  equip¬ 
ment  that  is  desirable.  All  at  the  operator's  finger 
tips  without  substitution  of  extra  magazines. 

With  extra  main  magazines,  split  magazines,  and 
side  magazines,  any  of  which  can  lie  substituted  in 
a  few  seconds.  Intertype  with  Equipment  I)-2  is 
almost  a  complete  ad  alley  in  itself. 

Score*  of  larae  and  moderate  size  newspaper*  are  iisina 
Inlertype  with  F^quipment  D>2  for  display  composition.  In- 
vestiaste  its  possibiliti<*s  for  your  work.  Printed  matter  and 
a  list  of  users  of  this  equipment  will  be  sent  you  on  request. 


INTERTYPE  CORPORATION:  /Vew  York  1440  Broadway; 
Chicago  130  North  Franklin  St.;  Netc  Oricana  816  Howard 
Ave.;  Son  Francisco  1 52  F'remont  St.;  LaaAngetea  1220  South 
Maple  Avenue;  BoaUm  80  Federal  Street;  London  and  Berlin 
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“SPACE  BROKERAGE” 
REVIVED  AGAIN 


Two  Companies  Operating  from  New 

York  Supply  Features  for  Space  to 
Be  Resold  to  Advertisers  in 
Country  Weeklies 

A  form  of  the  old-time  space  broker¬ 
age  is  apparently  being  revived  in  New 
York,  where,  Editor  &  Publisher  learn¬ 
ed  this  week,  two  companies  are  dis¬ 
tributing  features  to  country  weeklies 
and  small  dailies  and  are  accepting  ad¬ 
vertising  space  in  payment  to  be  resold 
to  national  advertisers. 

The  newest  of  the  two  is  the  American 
News  Features,  Inc.,  which  has  bought 
some  discontinued  futures  from  stand¬ 
ard  syndicates  and  is  suj^lying  them  to 
small  papers  for  cash  or  trade.  Longer 
established  is  the  International  Cartoon 
Company,  which  claims  that  a  number 
of  advertisers  are  already  buying  space 
from  them  obtained  in  payment  for  a 
cartoon  service. 

Chester  L.  Weil,  for  five  years  service 
manager  of  King  Features,  Inc.,  New 
York,  is  general  manager  of  American 
News  L'eatures,  Inc.,  with  offices  at  1650 
Broadway.  It  happens  that  Mr.  Weil’s 
office  is  next  door  to  the  newly  organized 
Kay  Features,  Inc.,  and  M.  Koenigsberg 
told  Editor  &  Publisher  he  was  acting 
for  American  News  Features,  Inc.,  in  an 
advisory  capacity. 

Associated  with  Mr.  Weil  are  Ira 
Ilirshfield,  a  lawyer,  who  is  president, 
and  N.  C.  Ferguson.  American  News 
Features  started  operating  Oct.  1,  putting 
a  large  force  of  salesmen  into  the  field. 
At  present,  according  to  Mr.  Weil,  500 
papers  are  clients.  Many  are  buying  fea¬ 
tures  on  a  trade  basis,  but  Mr.  Weil  de¬ 
clared  he  had  not  yet  offered  the  space 
he  had  available  to  advertisers.  Mr. 
Weil  said  his  500  clients  gave  his  syndi¬ 
cate  representation  in  24  states.  .Sales 
had  bcOT  particularly  heavy  in  New 
York.  Pennsylvania.  Ohio,  and  New  Jer¬ 
sey,  where,  he  said,  he  had  newspapers 
in  practically  every  county. 

Discontinued  features  he  is  re-selling 
include  some  of  the  big  names  in  the  syn¬ 
dicate  field,  such  as  Will  Rogers,  IrVin 
S.  Cobb,  George  Adc,  Rube  Goldberg, 
Gene  Byrnes,  Ring  Lardner,  and  .\nita 
Loos.  The  service  consi.sts  of  comic 
strips,  editorial  cartoons,  and  single  and 
double  column  humorous  features. 

The  International  Cartoon  Company 
has  offices  at  260  West  Broadway,  New 
York.  Abraham  Meyers,  is  in  charge. 
He  said  his  company  has  been  in  busi¬ 
ness  30  years,  and  during  the  last  25 
has  been  re-sclling  advertising  s|>ace  to 
the  “largest  national  advertisers  in  Amer¬ 
ica.”  He  serves,  he  said,  close  to  1,000 
papers  from  Maine  to  California. 


STARTS  HOUSE  ORGAN 


King  Feature  Issue*  Four-Page  Paper 
— Adds  New  Feature* 

The  first  issue  of  the  King  Features 
Syndicate  News,  a  four  page  paper  pub¬ 
lished  by  the  staff  appeared  this  week. 
Gene  Brockhaven  is  editor. 

Among  the  new  features  handled  by 
King  are  two  epigramatic  comics.  Faith 
Burrowes,  creator  of  Ritzie  Rosalie,  now 
designs  a  new  one  column  feature  “Flap¬ 
per  Filosophy.”  A  column  of  similar 
nature  by  Gordon  Brown  Scheibell  is 
called  “Uncle  Eban  Says.” 

“Dolly,  Bobby,  and  Comfy”  the  comic 
characters  of  Grace  Drayton’s  daily  strip 
will  shortly  make  their  appearance  in 
the  color  Sunday  page. 


“Gmpkic  Bible”  Serudised 

“The  Graphic  Bible”  by  Lewis  Browne 
has  been  serialized  by  McClure  Syndi¬ 
cate,  Inc.  Another  new  serial  now  being 
handled  by  that  syndicate  is  “The  Feath¬ 
ered  Serpent”  by  Edgar  Wallace.  A 
Christmas  budget  containing  stories  by 
Bruce  Barton,  William  Lyon  Phelps, 
Hrary  Van  Dyke  and  Fanny  Hurst  is 
being  issued  by  McQure  Syndicate  Inc. 
in  full  pages  a^  odd  sizes. 


To  Visit  U.  S.  and  England 

Frank  .\.  Russell,  special  representa¬ 
tive  of  the  Herald  Feature  Service  of 
.Melbourne,  .Australia,  left  that  country 
recently  on  an  extended  trip  to  Hono¬ 
lulu  and  .America.  He  will  visit  Los 
.Angeles  and  Hollywood  and  will  stay 
in  America  for  some  months,  proceeding 
to  England.  Mr.  Russell  is  one  of  the 
leading  interviewers  of  Australia. 


Writes  New  Health  Column 

Dr,  IvTtgan  Glendenning,  author  of 
“The  Human  Body,”  has  started  a  new 
medical  column  for  McQure  Syndicate, 
Inc.  He  is  a  prominent  Kansas  City 
physician  and  contributes  occasional  spe¬ 
cial  articles  to  newspapers. 


Obtains  Rights  to  Symposium 

.Newspaper  rights  of  “Careers  for 
Women,”  a  scries  of  3K  articles  by  noted 
women,  have  lieen  acijuired  by  the  Doub¬ 
leday- Doran  Syndicate  from  Doris  EL 
E'lei.schman.  who  compiled  the  sympo¬ 
sium. 


Preparing  Two  Serials 

Two  new  serials  are  being  prepared 
by  Metropolitan  Newspaper  .Service, 
".Money  of  Her  Own,”  by  Margaret  Cul- 
kin  Banning  and  “General  Crack”  by 
(ie<irge  I’rcedy. 

To  Syndicate  Nichols  Articles 

Beverley  Nichol’s  “The  Star  Spangled 
.Manner,”  an  English  traveler’s  comments 
on  many  phases  of  .American  life,  has 
l)een  obtained  for  newspaper  release  by 
the  Doubleday- Doran  Syndicate. 


TO  LAUNCH  NEGRO  DAILY 

The  .Veu'  York  Daily  Informer, 
claimed  to  be  the  first  Negro  daily 
newspaper  in  the  L’nited  States,  is  sched¬ 
uled  to  a|>pear  Monday,  Dec.  17,  in 
tabloid  size.  I.ancclot  Harty  is  editor 
and  1.  1).  W.  Talmadge  is  associate 
editor. 


BUND  MAN  IS  COLUMNIST 

.Arthur  Sullivan,  who  lost  his  sight 
alxiut  eight  years  ago,  has  started  con¬ 
ducting  a  column  called  “What  a  Blind 
.Man  Sees”  in  the  Hridg,cport  (Conn.) 
Sunday  Herald.  Mr.  Sullivan  was  at 
one  time  on  the  now  defunct  Xew  Haven 
f'alladiuw. 


AGENCY  DIRECTORY  COMING 

The  Six  Point  League,  New  A’ork 
stKiety  of  newsjiaper  representatives,  is 
publishing  a  directory  of  advertising 
agencies,  which  will  he  off  the  press  next 
week.  Ralph  R.  Mulligan  is  chairman 
of  the  publication  committee. 


CANAVAN  RESIGNS 

Joseph  J.  Canavan  has  resigned  as 
night  city  editor  of  the  Sezv  York 
IVorld,  effective  Jan.  1,  to  liecome  con¬ 
fidential  secretary  to  Lt.  Gov.  Ix*hman, 
of  New  A'ork  State. 


$84,000,000 

ANNUAL  PAY-ROLL  OF 

Five  Industries  in 
Beaumont  Trade  Territory 

Be  it  February  or  July,  contented 
workers  receive  their  weekly 
wages. 

A  market  with  no  tags  is  covered 
by  only  the 

BEAUMONT  ENTERPRISE 

AND 

The  Beaumont  journal 

Ask  Beckudth — He  Knows! 


Saint  Joseph,  Missouri 


St.  Joseph  is  the  third  city  of 
Missouri  and  the  third  greatest 
wholesale  dry  goods  distribut¬ 
ing  point  of  the  United  States. 
It  is  one  of  the  greatest  live 
stock  centers  of  the  world. 
Large  establishments  of  all 
principal  packers  are  located 
here.  St.  Joseph  is  the  center 
of  Missouri’s  richest  agricul¬ 
tural  section  and  borders  the 
richest  wheat  producing  conn- 
_try  of  the  world.  ^ 


I 


The 

St.  Joseph 
News-Press 


Gazette 


St.  Jo.seph’s  trade  territory  of  32*4  mil** 
has  a  population  of  more  than  200,000. 
Into  this  thickly  populated  district 
News-Press  or  a  Gazette  is  delivered  to 
every  4.5  persons  daily. 

St.  Joseph  has  a  population  of  more  than 
90,000.  Within  the  city  every  3.2  per 
sons  receive  a  copy  of  either  the  News- 
Press  or  the  Gazette. 

St.  Joseph  is  a  city  of  fine  homes  and  a 
citizenry  filled  with  pride  for  their  home 
city,  and  a  loyalty  to  their  newspapers. 
Every  home  in  St.  Joseph  receives  a  copy 
of  one  of  these  two  newspapers. 


November 

('ireiilatioii 

City  and  Suburban..  44,859 
Country  .  15,143 

Total  Daily  ....  60,302 
Total  Sunday  ...  26,631 


I.  A.  Klein 

National  Representative 
New  York:  50  E.  42nd  St. 
Chicago: 

410  N.  Michigan  .Ave. 


An  excellent  service  depart¬ 
ment  is  maintained  and 
through  it  advertisers  may 
obtain  information  regard¬ 
ing  this  rich  field.  Dealer 
snrveys  are  attended  to  im¬ 
mediately  and  efficiently. 

News-Press 

Evening  Except  Sunday 

Gazette 

Morning  and  Sunday 
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V\  7HOLE-HEARTED  ENDORSEMENT  results 
from  all-round  excellence  of  performance. 
Reliability,  that  foremost  essential  in  good  per¬ 
formance,  is  the  most  prominent  feature  of 
G-E  newspaper-press  equipment. 

The  Daily  Pantagraph’s  experience  is  dupli¬ 
cated  in  numerous  other  plants  throughout  the 
country. 

There  is  a  G-E  office  near  you.  Write  or  phone 
for  advice  and  complete  information. 


7ha  tbrawunit  Goaa  high-apacd  praaa  aqvinpad  with  two  G-E  50-bp. 
double-motor  drives  and  G-E  controHera 


Apply  the  proper  G-E 
motor  and  the  correct 
C-E  controller  to  a  spe¬ 
cific  task,  following  the 
recommendations  of 
G-E  specialists  in  elec¬ 
tric  drive,  and  you  have 
G-E  Motorized  Power. 
Built  in  or  otherwise 
connected  to  all  types 
of  industrial  machines, 
G-E  Motorized  Power 
provides  lasting  assur¬ 
ance  that  you  have 
purchased  the  best. 


Motorized  Pdwer 

-Jitted  to  every  need 


_  20O-21S 

GENERAli  EEECTRIC 

general  electric  company,  SCHENECTADY,  N.  Y.,  SALES  OFFICES  IN  PRINCIPAL  CITIES 
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MERRILL  ESTATE  TO 
WOMEN  RELATIVES 

Late  Meant  ExecutiTe’s  Will  Says 
Hardship  Best  Incentiee  for 
Success  —  Property 
Near  $1,000,000 


The  bulk  of  what  is  believed  to  be  a 
$1,000,000  estate  was  left  by  the  late  Wil¬ 
liam  Bradford  Merrill,  general  manager 
of  the  Hearst  Newspapers,  to  his  widow 
and  daughter,  according  to  the  terms  of 
his  will  filed  for  probate  last  week  in 
Mineola,  L.  I.  In  the  will  Mr.  Merrill 
had  stated  his  belief  that  “hardship,  po^ 
erty  and  want  are  the  best  incentives  and 
the  best  foundations  for  the  success  of  a 
man,"  and  had  named  as  the  legatees 
“wives  in  preference  to  husbands,  and 
daughters  in  preference  to  sons.” 

His  widow,  Mrs.  Josephine  Houck 
Merrill  of  Manhasset,  is  left  a  life  in¬ 
terest  in  a  trust  of  not  less  than  $250,000 
and  not  more  than  $260,000.  At  her 
death  this  money  will  be  distributed  to 
many  friends  and  relatives,  according  to 
Mr.  Merrill’s  belief  that  “a  modest  in¬ 
come  of  her  own  is  an  aid  to  the  am¬ 
bition.  independence,  usefulness  and  con¬ 
tentment  of  a  woman." 

A  daughter,  Mrs.  Dorothy  Davis  of 
Great  Neck,  is  left  a  life-estate  trust  fund 
of  not  more  than  $110,000  and  not  less 
than  $100,000,  which  at  her  death  is  to 
go  to  her  children.  Mrs.  Davis  also  is 
given  the  residue  of  the  estate  to  do  with 
as  she  pleases.  This  bluest  may  make 
her  the  principal  beneficiary  of  the  estate, 
which  is  known  to  Ijc  large  from  authori¬ 
tative  sources,  but  which  the  petition  for 
probate  tersely  characterizes  as  “over 
$100,000." 

A  granddaughter,  Sallie  Bradford 
Davis,  receives  the  income  of  a  trust_  of 
$50,000  until  she  attains  her  majority, 
when  she  will  receive  the  principal.  The 
trust  is  left  in  the  hands  of  a  niece  by 
marriage,  Grace  Merrill  Fry,_  No.  1112 
Park  avenue,  for  the  upbringing  of  the 
grandchild. 

Mrs.  Fry,  who  is  the  wife  of  a  ncpliew, 
Brice  Fry  of  the  Park  avenue  address, 
also  is  to  receive  one-fourth  of  the  trust 
fund  left  to  Mrs.  Merrill  at  the  latter’s 
death.  The  remainder  will  pass  to  the 
daughter  and  to  Mrs.  Eugenie  and  Mrs. 
Alice  Millet,  wives  of  two  other  nephews. 

The  nephews  themselves,  Laurence  .Mil¬ 
let  and  Dr.  J.  A.  P.  Millet,  both  of 
Stockbridge.  Mass.,  receive  specific  be¬ 
quests  of  $10,000  each.  The  sum  of 
$3,000  is  left  to  the  .Ml  Saints  Episcopal 
Church  of  Great  Neck  for  upkeep  of  the 
Merrill  plot  in  the  graveyard. 

No  charities  are  mentioned  in  the  will. 
All  bequests  to  women  or  to  girls  are 
made  “for  her  sole  and  separate  use,  en¬ 
tirely  free  from  any  rights  of  any  other 
person.” 

Mr.  Merrill  amplified  his  explanation 
of  the  larger  bequests  to  women  than  to 
men  by  saying  in  the  will  that  inheritance 
to  a  man  often  furnishes  an  excuse  to 
spare  himself  the  strenuous  efforts  and 
exertions  without  which  a  man  cannot 
discover  even  for  himself  such  talent  as 
he  has  nor  escape  deterioration  of  char¬ 
acter  nor  achieve  any  object  in  life  worth 
attaining.” 

The  Advertising  Club  of  New  York  in 
a  recent  resolution  expressed  deep  regret 
at  the  passing  of  Mr.  Merrill  and  sym¬ 
pathy  for  his  immediate  family,  other 
relatives  and  business  associates.  A 
copy  of  the  resolution  was  sent  to  Mrs. 
Merrill,  the  Publishers’  .Association  of 
New  York  and  others. 


WOMAN  PUBUSHER  DIES 

Mrs.  William  Henry  Greenhow,  owner 
and  publisher  of  the  Hornell  (N.  Y,) 
Tribune-Times,  died  in  that  city  Friday, 
Dec.  7.  Mrs.  Greenhow  took  over  the 
management  of  the  paper  in  1923. 


JOHN  J.  KENNEY 

John  J.  Kenney,  46,  for  20  years  city 
circulation  manager  of  the  Springfield 
(Ill.)  Illinois  State  Register,  dirf  I)ec.  6, 
following  an  operation.  His  widow,  four 
sons  and  three  sisters  survive. 


MERTON  E.  BURKE 


Former  Managing  Editor  of  New  York 
Daily  News  Died  Dec.  1 

Merton  E.  Burke,  former  managing 
editor  of  the  New  York  Daily  News, 
died  in  New  York  Dec.  1. 

Mr.  Burke  was  the  second  managing 
editor  of  the  Daily  News.  He  began 
with  that  tabloid  the  day  it  was  started 
in  June  of  1919  by  Ciapt.  J.  M.  Patter- 
sem  and  Col.  R.  R.  McCormick.  At 
first  he  was  assistant  to  the  late  Arthur 
Clarke,  the  first  managing  editor.  Mr. 
Clarke  resigned  from  the  paper  in  Nov¬ 
ember  of  1919  and  Mr.  Burke  moved  up. 
He  was  managing  editor  of  the  Daily 
News  for  two  years. 

From  New  York,  Mr.  Burke  went  to 
Washington,  where  he  joined  the  Wash¬ 
ington  Daily  News,  Scripps-Howard 
tabloid.  He  subsequently  also  was  as¬ 
sociated  with  the  Baltimore  Sun,  but  in 
recent  months  had  not  been  actively  en¬ 
gaged  in  newspaper  work. 

Mr.  Burke  started  his  newspaper 
career  on  the  old  Rocklatid  (Mass.) 
Free  Presr  going  to  the  Boston  Post 
in  1902.  Later  he  was  with  the  Boston 
American  where  he  held  several  execu¬ 
tive  positions  including  that  of  Sunday 
editor,  before  resigning  to  go  to  New 
York. 


Obituary 


JAMES  M.  EMERSON 


Dean  of  Connecticut  PuUishert  and 
Antonia  Sentinel  Owner  Die* 

James  M.  Emerson,  publisher  of  the 
Ansonia  (Conn.)  F.zrning  Sentinel  and 
dean  of  Connecticut  publishers,  died  at 
his  home  in  .Ansonia,  Dec.  12,  following 
a  year’s  illness. 

Mr.  Emerson  entered  newspaper  work 
as  his  father’s  associate  in  publishing  the 
American  Union,  a  weekly.  He  assumed 
complete  charge  of  the  paper  eventually 
and  continued  in  that  work  until  July, 
1871,  when  he  joined  the  editorial  staff 
of  the  Wilmington  ''T’lel'  Daily  Com¬ 
mercial.  In  1876  he  moved  to  Ansonia 
where  he  purchased  a  weekly,  which  he 
changed  to  the  Daily  Sentinel  in  1884. 


VAN  VECHTEN  HOSTETTER 

\'an  Vechten  Hostetler,  formerly  on 
the  staffs  of  New  York  and  Philadelphia 
newspapers  and  recently  managing  e<litor 
of  Auction  Bridge  Magazine,  died  Dec. 
11,  at  the  Murray  Hill  Sanitarium,  New 
York.  He  suffered  a  relapse  while  ap¬ 
parently  on  the  road  to  recovery  after 
a  serious  operation.  He  was  44  years 
old.  Mr.  Hostetter  had  been  on  the 
staffs  of  tlie  Neu'  York  World,  New 
York  Herald,  Netc  York  Tribune,  Phila¬ 
delphia  Ledger,  Philadelphia  Bulletin 
and  Popular  Science  Magazine.  He  was 
Ixirn  in  Iowa,  and  started  his  newspaper 
career  in  that  state.  He  is  survived  by 
his  sister,  Mrs.  John  Mulvaney  of  Des 
Moines.  Burial  will  Ik-  in  tliat  city. 

JAMES  O’DOYLE 

James  O’Doyle,  for  40  years  owner  and 
publisher  of  the  New  Britain  (Conn.) 
Record,  died  at  his  home  in  New  Britain 
Dec.  8,  at  the  age  of  73.  He  actively 
managed  the  Record  until  stricken  with 
acute  indigestion  two  weeks  ago.  His 
wife  and  two  sons  survive. 

LEAVES  LIBRARY  TO  SCHOOL 

Delia  .Austrian,  former  Chicago  news¬ 
paper  woman  and  magazine  writer,  who 
di^  a  few  months  ago,  left  the  Univer¬ 
sity  of  Chicago  $5,0()0  and  a  drama  and 
short  story  library.  Her  will,  which  w-as 
filed  for  probate  in  New  York,  disposed 
of  an  estate  of  $250,0(X). 


REGIONAL  CONFERENCE  COMING 

A  regional  conference  on  “improved 
co-ordination  of  advertising  and  selling” 
will  be  held  in  Dayton,  O.,  Feb.  11,  the 
office  of  N.  W.  Barnes,  director  of  the 
Bureau  of  Research  and  Education  of  the 
International  Advertising  Association,  an¬ 
nounced  this  week.  It  will  be  held  in 
conjunction  with  the  convention  of  the 
Fifth  District,  I.  A.  A. 


^  C.  CONNOR,  publisher  of  the 
Farrell  (Pa.)  Sentinel,  died  last 
week  in  his  home  in  that  city.  Before 
becoming  publisher  of  the  Sentinel  he 
was  interested  in  Salamanca,  N.  Y.,  and 
Sharon,  Pa.,  newspapers. 

Gerhard  Huelseman,  former  business 
manager  of  the  Cincinnati  Voksblatt, 
died  a  few  days  ago  in  his  home  in  that 
city. 

Robert  B.  Willson,  60,  for  13  years 
head  of  the  proof  desk  of  the  Berkeley, 
(Cal.)  Gazette,  died  recently  after  an 
illness  of  several  month. 

Charles  M,  Whaley,  oil  editor  of  the 
Muskogee  (Okla.)  Daily  Phoenix  and 
for  more  than  20  years  a  member  of  the 
editorial  staff,  died  Dec.  8  at  Muskogee 
after  a  long  illness.  His  wife  and  their 
two  young  daughters,  Mary  Jacqueline 
and  Charla  Bernice,  survive. 

Charles  E.  Lincoln,  75,  dean  of  the 
Rhode  Island  journalists  and  connected 
with  staffs  of  newspapers  in  that  state 
for  more  than  half  a  century,  died  at 
his  home  in  Providence  Dec.  6.  He  was 
a  member  of  the  staff  of  the  Providence 
Sunday  Journal  and  an  associate  editor 
of  the  Providence  Magazine.  He  was 
for  more  than  30  years  Rhode  Island 
correspondent  of  the  Boston  Herald. 

Charles  A.  Fra.vke,  formerly  of  the 
St.  l^uis  Republic,  died  Dec.  3  at  Omaha, 
Neb.  When  the  Republic  went  out  of 
existence,  he  edited  a  miniature  Republic 
containing  East  St.  Louis  news  for  a  time. 
He  is  survived  by  his  wife. 

Arthir  T.  Burbank,  53,  formerly 
connected  with  the  New  Bedford  (Mass.) 
Standard  for  many  years,  died  at  the 
Memorial  Hospital  in  Pawtucket,  R.  I., 
recently. 

Mrs.  William  Rapp,  widow  of  the 
late  editor-in-chief  of  the  Illinois  Stoats 
Zeitung,  died  Dec.  5  in  Chicago.  Three 
daughters  survive. 

Ja.mes  Pate,  13-year-old  son  of  E.  W. 
Pate,  editor  of  the  Hobart  (Okla.) 
Democrat -Chief  died  Dec.  4  following  a 
bicycle  collision  with  a  chum. 

Mi.ss  Beth  McLaughlin,  16-year-old 
daughter  of  Drew  McLaughlin,  editor  of 
the  .Miami  Republican  published  in  Paola, 
Kan.,  died  Dec.  5  in  St.  Luke’s  hospital  in 
Kansas  City. 

Mrs.  Louisa  F.  Emery,  mother  of 
William  M.  Emery  of  the  editorial  staff 
of  the  Boston  (Mass.)  Evening  Tran¬ 
script,  formerly  city  editor  of  the  old 
Fall  River  (Mass.),  Erening  News,  died 
Dec.  3  at  her  home  in  Malden,  Mass., 
at  tlie  age  of  87. 

Fred  Wilkinson,  former  editor  of  the 
H'oodsoH  County  Advocate  at  Yates 
Center,  Kan.,  died  recently  in  Glandale, 
Cal. 

R.  Camijion  Drummond,  state  editor 
of  the  Muncie  (Ind.)  Morning  Star  and 
well  known  as  a  music  critic,  di^  Sun¬ 
day,  Dec.  2,  following  an  operation. 


DOCTOR  WATCHED  A.  P. 
NEWS  OF  ILL  KING 

Dr.  Oscar  Watson,  Head  of  the  Cs 
Desk,  Warns  Against  Lay  Specula,  | 
tion  on  Medical  Matter* — Says 
Laymen  Can’t  Understand 

A  careful  and  interested  reader  of 
Associated  Press  reports  on  the  illn 
of  King  George  V  this  week  was  Dtl 
Oscar  Watson,  who,  in  the  absence  ■ 
South  America  of  Charles  S.  Smith  3 
in  charge  of  the  foreign  news  dep 
ment  in  A.  P.’s  New  York  headquarti 
Dr.  Watson  took  his  medical  de 
from  Columbia  University,  New  Yo 
in  1899,  after  he  had  been  graduated 
a  B.  from  the  University  of  Ne 
Brunswick.  One  of  the  first  thing} 
Watson  asked  DeWitt  McKenzie, 

P.’s  London  man  in  charge  of  the  story, 
was  to  send  pulse,  respiration  and  tem¬ 
perature  of  the  sick  monarch.  Thr 
British  doctors  were  sparing  in  infoma- 
tion  at  first,  but  later  the  bulletins  from 
the  sick  room  became  more  specific  and 
the  doctor-cable  editor  had  a  better  ida 
of  the  condition  of  the  royal  patient 
Dr.  Watson  did  not  care  to  predictl 
the  outcome  of  the  illness.  But  he  didj 
say  that  some  “fearful  and  wonde 
lay  speculation”  has  been  made  in 
dispatches  from  London  to  this  cou 
“The  most  dangerous  thing  in  thrl 
world  for  men  to  speculate  about 
newspapers  is  medicine,”  said  Dr.  Wat- 1 
.son,  “No  lay  person  can  understand  a| 
sick  person.” 

Dr.  Watson  practices  two  profession 
— journalism  and  medicine.  He  maia- 
tains  his  doctor’s  office  at  his  hoin, 
where  patients  pay,  but  at  the  office  he 
has  for  nwre  than  30  years  given  A.  P. 
men  medical  advice  free  of  charge. 

“They  may  not  miss  me  ever  a  i| 
cable  editor,”  Dr.  Watson  said,  “but  l| 
know  a  great  many  in  this  A.  P.  ofi 
will  miss  me  as  a  doctor.” 


Sunday  comics,  too 
—  four  pages  of 
them  ...  In  black 
and  white  or  colors. 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


Ludlow 

— the  fastest 
growing  sys¬ 
tem  of  display 
composition. 

Ludlow  Typograph  Co, 

2032  ClybournAve.,  Chicago 

BoUoa  — New  York  —  AtUnia  —  San  Fraociaco 
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— prevents  type 
metal  troubles  by 
the  laboratory 
method  of 
anticipating  it! 
Linotype  Intertype 

Stereotype 

Monotype  Thompson 


tUDLOW  QUALITY  QLUQ  COMPOSITION 


BOOKLET  ON  REQUEST 


Merchant  &  Evans  Co. 

PHILADELPHIA 

Manufaettiran  af  Syartaa  Typa  Matab 
Stack  iu  Priaciyal  CitiM 
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THE  PROOF  IS  IN 

THE 

PRODUCT  A 


LINOTYPE 


A  portion  of  the  Sew  York  Evening  Poet't  battery  53  Linotype$, 


**Good  work  goes  into  tkem — good  work  comes 
on t  of  them’’  is  sometking  more  than  a  Linotype 
advertising  slogan.  It’s  a  demonstrable  fact  that 
scores  of  head  machinists  on  large  metropolitan 
dailies  will  testify  to. 

In  New  York)  for  instance.  Bob  Camellas,  head 
machinist  of  the  Evening  Post  (in  charge  of  a  bat¬ 
tery  of  40  Linotypes)  writes:  ^^I  have  worked  on 
Linotypes  for  35  years,  boilt  them  at  the  factory, 
and  know  that  good  work  goes  into  them.  That 
good  work  comes  ont  of  them  is  proved  by  the 
product  of  our  40  Linotypes.” 

MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  N.  Y. 

SAN  FRANCISCO,  CHICAGO,  NEW  ORLEANS.  CANADIAN  LINOTYPE.  LIMITED,  TORONTO  2,  CANADA 
REPRESENTATIVES  IN  THE  PRINCIPAL  CITIES  OF  THE  WORLD 
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Adams’ 


Features 


For  21  years  the  Adams*  features  and  the  Adams*  ideas,  in  the  selecting  and  development  of  features,  have  beej 
so  well  known  that  it  does  not  seem  necessary  to  consume  very  much  Shakespearian  English  in  detailing  the  lii=kd 
and  value  of  Adams*  features.  They  stand  alone.  Most  of  them  are  household  words  throughout  the  nation. 

More  people  read  and  love  Eddie  Guest,  Walt  Mason  and  **Little  Benny* s  Notebook**  today  than  probably  iIk 
most  popular  writer  in  the  world  a  few  decades  ago. 

Run  over  the  various  features  suggested  on  these  pages;  pick  out  the  ones  available  and  let  us  send  you  week];; 
samples.  Start  1929  by  giving  y’^our  readers  at  least  one  new  Adams*  feature.  1 


‘JUST  FOLKS’ 


E)ddie  Goest's  poemt  warm  hearts  as  open  fires 
warm  homes.  Don’t  let  “Just  Folks”  followers 
seek  other  newspaper  hearths.  If  yon  can  use  only 
one  feature  in  yonr  paper  Guest's  is  the  one  yon 
want.  Ejich  daily  poem  is  an  expression  of  cheer, 
understanding,  and  sweet-mindedness.  Daily  and 
Sunday. 


“WALT  MASON,  HIMSELF” 

“Uncle  Walt”  continues  to  sit  atop  his  Rhyming 
Ladder  and  gives  no  evidence  of  falling  from  his 
perch.  The  Walt  Mason  rhymes  take  np  little 
space  and  always  satisfy  his  audience.  This  “King 
of  Rhymsiers”  is  loved  by  a  mnltitnde.  Daily. 


“LITTLE  BENNY” 

Lee  Pape’s  ten-year-old  brain  son  makes  dii 


entries  that  will  amuse  other  small  boys,  maa 
fathers  reminisce,  mothers  and  sweethearts  scd 
mental,  and  everybody  chuckle!  “Little  Bcnst! 
both  a  daily  and  Sunday  (Ulus.)  feature,  it  a  pj) 
petual  geyser  of  scintillating  kid  stuff. 


TODAY’S  TALK’ 


BEAUTY  CHATS’ 


•  OUTWITTING  YOUR  NERVES" 


In  this  materialistic  world  we  live  in,  a  George 
Matthew  Adams  “Talk”  is  as  refreshing  as  the 
proverbial  oasis  in  the  desert.  Mr.  Adams  writes 
the  sort  of  daily  editorial  that  touches  the  heart, 
stimulates  the  mind,  and  that  yonr  readers  will 
clip  from  their  paper  to  stick  in  their  wallets  or 
paste  in  their  scrapbooks.  Daily. 


E^na  Kent  Forbes  believes  in  beauty  via  health 
rather  than  cosmetics.  “Don’t  envy  your  more 
attractive  sisters,”  she  admonishes,  “stres^  your 
good  points  and  doctor  up  your  weak  ones.”  She 
then  tells  what  to  do  in  her  daily  articles,  and  has 
made  an  intensive  study  of  New  and  Old  World 
beauty  methods.  Miss  Forbes’  is  a  sane,  helpful 
Beauty  service.  Dailv. 


Dr.  Josephine  A.  Jackson  has  an  individual  wi| 
of  presenting  psychology,  and  its  relation  n 
health,  in  humor-coated  pill  doses.  “Direct  ein 
tions  in  the  right  way,  thereby  avoiding  dire  eui 
sequences,”  is  the  doctrine  she  preaches.  Tk 
installation  of  this  unique  Service  in  your  pan 
will  mark  the  beginning  of  an  important  foriari 
movement  in  yonr  community.  Daily. 


“EFFICIENT  HOUSEKEEPING” 

This  feature  touches  on  all  its  title  implies! 
Each  daily  release  includes  its  Three-meal  menu; 
practical  cookable  recipes;  applicable  articles  on 
home  economics,  home  entertaining,  etc.  The 
feature’s  originator,  Laura  A.  Kirkman,  is  a  do¬ 
mestic  science  expert.  Daily. 


“RYESTRAW  SAYINGS” 

Here  are  delighting  ruralties  for  the  newspaper 
stage.  Witty  Mr.  George  Bingham  furnishes  their 
comical  lines;  artist,  Francis  Gallup,  their  tickle- 
some  attire!  Run  this  daily  paragraph  feature  in 
yonr  paper  and  yonr  newspaper  audience  will 
look  on,  absorb,  laugh  or  smile,  and  applaud. 
Daily. 


‘KNOW  HOW  TO  SHOP  AND  WH4l 
TO  BUY” 


•  STRAIGHT  TALKS  TO  WOMEN 
ABOUT  MONEY” 


This  daily  feature  of  Mary  Elizabeth  Allen’s  is 
designed  to  take  the  kinks  out  of  financial  prob¬ 
lems  for  women;  and  to  teach  the  ABC’s  of  per¬ 
sonal  and  famUy  finance!  Miss  Allen  is  university 
trained  in  this  field  and  knows  whereof  she 
speaks.  _  She  writes  a  feature  that  humanises 
economics.  Daily. 


•HOME  SEWING” 

This  three-a-week  series  is  popular  because  of 
its  extreme  practicality,  and  the  fitness  of  its 
originator  for  her  task.  Ruth  Wyeth  Spears  has 
had  versatile  experience  in  the  style  centers  of 
Europe  and  America.  Her  feature  provides  pat¬ 
terns,  suggests  designs,  teaches  cutting,  helps 
economy  and  has  much  woman-appeal.  Daily. 


“WAY  TEALE’S  DAILY  EDITORI-4L 


This  young  writer  was  introduced  to  this  if- 
dicate’s  president  by  the  late  Dr.  Frank  Cm* 
who  endorsed  him  as  one  of  the  rising  rditorii 
ists  of  the  present  day.  Teale  has  a  style  that  v- 
magnet  yonr  readers’  attention,  and  he  writes 
subjects  of  varying  interest.  Daily. 


Start  1929  with  "Adams’  Features” 


This  service  covers  practically  every  item  pu 
chased  for  the  home.  It  is  a  special  feature  thi 
all  householders,  especially  women 
should  be  interested  in.  Women  are  said  Q 
spend  more  than  84  per  cent  of  the  family  inr«m 
Mrs.  Harland  H.  Allen’s  articles  are  designed  < 
conserve  the  husband’s  earnings.  She 
authoritatively  and  entertainingly.  Daily. 
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“A  WOMAN’S  PHILOSOPHY” 

Iku  is  a  feature  which  analyzes:  people, 
^  situations,  “even  as  you  and  I.”  Subtly, 
^oQ^ly,  kindly,  philosophically,  Ruth  Cam* 
li  will  introduce  your  readers  to  themselves, 
f  to  the  other  folk  with  whom  they  come  in 
“Ruth  Cameron's”  is  a  name  your  readers 
rwatrh  for.  They  will  want  to  write  to  her, 
Elbe  will  answer!  Daily. 


“JUBILEE'S  PARDNER” 

Judd  Mortimer  Lewis'  side-splitting  chronicles 
concerning  small  Thomas  Aristides,  his  pals,  and 
his  dog.  Jubilee,  are  irresistible.  No  boy  ever 
thought  up  more  pranks  than  this  one,  and  your 
newspaper  readers  will  love  his  humanness;  also 
the  illustrations  of  Francis  Gallup's!  Daily. 


“BABY  MINE” 

Paul  Pirn  draws  a  please-the*eye  baby  who  cun 
also  express  himself  in  astoundingly  wise  words. 
This  three-inch  feature,  which  is  both  decorative 
and  clever,  is  one  that  is  bound  to  attract  your 
readers.  Next  to  having  a  baby  in  your  home — 
if  yon  haven't — is  to  put  “Baby  Mine”  into  your 
newspaper.  Small  and  compact.  Daily. 


“LITTLE  JACK  RABBIT” 

Hit  it  the  bedtime  story  your  juvenile  readers 
I  dsmor  for,  once  yon  introduce  them  to  it. 
sr  Dsvid  Cory  stories  based  on  true  incidents 
■imal  life,  both  entertain  and  educate,  and  are 
nsingly  illustrated  by  Ruth  Bennett.  Thou- 
k  already  know  “Little  Jack  Rabbit”  from 
Gary's  Radio  Talks.  Daily. 


“PINOCCHIO” 

You  neglect  much  of  their  rose-colored  educa¬ 
tion  if  you  don't  let  the  children  play  with 
Pinocchio.  Every  time  he  told  a  lie  his  nose 
grew  longer,  you  remember;  and  bis  adventures, 
old  and  new,  will  always  intrigue.  Intriguing 
also  are  Helene  Carter's  illustrations.  Sunday. 


"THE  BEST  DRAMA-FICTION  OF 
THE  WEEK” 

Newspaper  readers  all  over  the  country  are 
interested  in  the  notable  drama  fiction  of  the  day. 
The  plays  being  produced  along  New  York's 
Broadway  will  always  have  a  popular  appeal.  They 
are  most  entertainingly  presented  in  this  attractive, 
illustrated  weekly  service. 


“MODISH  MITZr 


Mitzi’g  red-letter  newspaper  debut  gave  us  the  peacock  s  trut  when  we  introduced  her  to  the  pultlic  five  years  ago.  Though 
ice  widely  imitated,  this  strikingly  illustrated,  skillfully  explained,  fashion  strip  will  add  to  any  paper’s  prestige.  Laura 
ihnson,  the  artist,  is  known  the  country  over  for  her  distinctive  fashion  draw'ings.  Daily  in  mats. 


Daily  Cartoons  and  Comics 


“CAP  STUBBS”  “R0(;ER  BEAN” 

This  feature  will  acquaint  your  readers  with  This  inimitable  strip  is  based  on  real  life 

the  peppiest  boy  in  stripdom,  the  must  human  situations  with  characters  produced  to  fit.  Chic 

dog  in  newspaperdom.  To  have  your  readers  Jackson's  pictorial  chronicles  of  the  Bean  family 

miss  this  pair's  daily  escapades  would  be  nothing  will  never  cease  to  delight  your  readers.  This  is 

short  of  calamity.  The  one  great,  representative  a  strip  of  family  life  in  which  your  readers  will 

American  home  comic  strip.  Daily.  enjoy  peering  at  their  own  reflections.  Daily. 


NEWS  CARTOONS 

^illism  C.  Morris’  cartoons  are  masterful, 
xhfal.  non-partisan.  The  regularity  and  fre* 
mry  of  their  reproduction  speaks  for  their 
ril  Our  bi-weekly  mailing  scheme,  also  as- 
of  timeliness.  Dailv. 


“MINUTE  MOVIES” 

leleasc  a  daily  “Movie  Show”  for  your  news* 
readers.  They  will  always  be  in  attend* 
once  yon  start  them  off.  Ed  Wheelan  is  a 
■crful  producer,  and  all  the  thrills  of  the 
^  take  place  in  his  daily  comic.  He  is  also 
"01  peer  when  it  comes  to  compressing  humor 
•ultle  space!  Daily. 


“  ‘LANK’  LEONARD’S  ALL-YEAR 
SPORTS  COMMENT” 

Here  you  have  the  man  who  ran  both  draw 
and  write.  Leonard  can  produce  a  .,ports  cartoon 
and  story  a  day  that  are  both  timely,  entertaining, 
authoritative  and  eye*catching.  His  sports  series 
also  includes  a  Question  and  Answer  service. 
What  more  can  be  desired? 


“DALE  PLAYS  THE  GAME” 

This  is  the  name  of  a  serial  that  will  hobi  your 
readers’  attention  from  its  opening  sentence  to 
its  last.  In  Ann  Forester  you  have  the  newspaper 
novelist  who  understands  her  audience  and  writes 
grippingly  and  knowingly.  There  are  73  Chapters 
in  all,  then  will  come  subsequent  serials! 


The  George  Matthew  Adams  Service 

250  Park  Avenue 
New  York 
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UR  OVN  VORlX> 

or  Li^rrtRS 


By  JAMES  MELVIN  LEE 


Co  much  caustic  comment  has  been  re- 
cently  printed  in  American  magazines 
aliout  the  work  of  Washington  corre¬ 
spondents  that  it  is  refreshing  to  get  an 
authoritative  statement  by  one  who  knows 
sonK-thing  afxiut  what  he  is  writing.  Ob¬ 
viously  1  am  referring  to  “President. 
Congress,  and  the  f’ress  Correspondents’’ 
which  J.  Fred  Essary,  head  of  the  Wash¬ 
ington  Bureau  of  the  Raltimore  Sun, 
contributc<l  tf»  the  .•}  mcriVan  Political 
Science  Pcricjc  ior  Xf»vember — a  con¬ 
tribution  that  has  already  received  atten¬ 
tion  in  editorial  inges  in  several  metro¬ 
politan  dailies. 

Mr.  Essary  iK-gins  by  saying  that 
Washington  has  become  a  great  national 
news  center  "jK-rhaps  the  greatest  single 
news  center  in  all  the  world.”  Me  ex¬ 
plains  this  b>-  calling  attention  to  the  ever 
increasing  centralization  of  |)ower  in  the 
federal  government  and  the  movement  to 
Washington  of  literally  hundreds  of 
national  as  well  as  international  organiza¬ 
tions. 

In  describing  the  work  of  Washington 
correspondents  Mr.  Essary  says  that 
there  arc  more  than  500  active  telegraphic 
correspondents,  “not  to  mention  another 
regiment  of  writers  for  magazines,  trade 
papers,  and  religious  publications.”  He 
believes  that  from  the  purely  professional 
point  of  view  W’ashington  correspond¬ 
ence  has  now  become  institutionalized  and 
that  the  corps  of  correspondents  may  be 
regarded  as  a  body  of  unofficial  am- 
l>assadors  of  the  American  people. 

In  view  of  what  has  been  printed  in 
the  periodical  press  this  quotation  ought 
to  l)e  marked : 


morrover,  is  of  value  to  our  readers;  and, 
after  all,  our  readers  ar«  ■  ur  clients — our  actual 
Iwsses. 


It  should  lie  reassurinK  to  the  country  to 
know  that  there  is  literal  and  alisolute  freedom 
of  the  press  in  its  relations  with  the  federal 
government  in  so  far  as  any  actual,  implied,  or 
.attempted  control  over  what  is  written  in  Wash¬ 
ington  is  concerned.  This  means  that  every 
Washington  corresi>ondrnt  may  write  at  any 
time  anything  that  impresses  him  as  legitimate 
news,  subject  only  to  those  ctmfidences  which 
he  must  resi)ect  and  subject  to  certain  rules 
which  may  Ite  laid  dow'n,  e.g..  as  to  a  direct 
((notation  of  the  President.  Neither  Congress 
nor  the  administration  has  any  right,  nor  pre¬ 
sumes  to  have  any,  to  discipline  any  correspon¬ 
dent,  excent  when  one  of  these  rules  is  violated. 
Ifis  report  may  lie  objected  to  and  protested 
against  on  the  floor  of  Congress.  Or  a  states¬ 
man.  on  (Kcasion.  may  take  matters  in  his  own 
hands  and  physically  assault  the  journalist  who 
has  given  offense.  This  has  happened  many 
times,  hut  without  serious  casualty.  The  point 
I  make,  however,  is  that  no  censorship  in  any 
form  is  applied:  and  none  could  be  enforced, 
were  it  attempted. 


Mr.  Essary  then  calls  attention  that 
such  discipline  as  does  exist  comes  from 
the  corps  itself  which  through  its  stand¬ 
ing  committee  of  correspondents  controls 
the  press  galleries  of  both  the  House  and 
the  Senate.  If  a  correspondent,  for  ex¬ 
ample.  is  engaged  in  any  work  of  press 
publicity  he  must  post  this  fact  on  a 
bulletin  board  and  identify  his  client.  Be¬ 
yond  a  few  self-imposed  regulations,  cor¬ 
respondents  are  free  to  observe  and  to 
write  what  they  please  regarding  Con¬ 
gressional  activities. 

Doubtless  because  radical  and  liberal 
periodicals  have  been  attacking  the  so- 
called  inspired  publicity  at  the  White 
Hou.se.  Mr.  Essary  sets  forth  the  truth 
regarding  the  relationship  between  the 
President  and  the  correspondents  at  the 
White  House  conferences. 

On  the  matter  of  these  conferences  Mr. 
Essary  says: 


In  his  concluding  jiaragraph  Mr. 
F-ssary  tells  why  Congress  has  fallen 
low  in  public  esteem.  It  is  due  not  so 
much  to  the  “high  crimes”  of  that  body 
as  to  “its  minor  follies,  its  mountelMink- 
ery,  and  its  moral  cowardice.”  Senators 
and  Congressman  alike  are  criticised  “for 
the  deliberate  falsilication  of  the  official 
record  of  Congressional  pr<  iceedings ;  for 
the  sliameless  increase  in  their  pay 
through  the  excessive  milage  which  they 
allow  themselves :  for  the  raids  upon  the 
Treasury  by  the  employment  of  wives, 
s<jns  and  daughters ;  and  for  the  log¬ 

rolling  methods  of  transacting  public 
business  whereby  pork  appropriations  are 
systematically  parceled  out.”  Yet  tlw 
assertion  is  made  that  Congress  chal¬ 
lenges  comi>arison  with  any  average  IxKly 
of  citizens.  The  last  sentence  is  that 
“bribery  is  so  rare  and  so  perilous  that 
in  the  jwst  15  years  exactly  one  memlnr 
has  tieen  found  guilty  of  selling  his  vote 
for  moiiev.” 

•  *  * 

a  September  day  in  1897  there 
came  to  the  editor  of  the  New  York 
Sun  a  letter  from  a  child  who  wanted 
to  know  whether  there  was  a  Santa 

Claus.  It  was  simply  an  item  in  the 
routine  mail  that  comes  practically  to 

every  newspaper  in  the  course  of  a  day. 
A  chat  about  the  man  who  replied  to  the 
letter  appears  in  Munsey’s  Magacine  for 
December  from  the  pen  of  Harold  M. 
.•\nderson,  an  editorial  writer  on  the 
Sun. 

.\t  the  time  the  letter  was  received 
Charles  .Anderson  Dana,  the  famous  edi¬ 
tor  of  the  Sun,  lay  dying  at  his  home 
on  1-ong  Island.  At  his  desk  in  the  old 
red  brick  building  at  Nassau  and  Frank¬ 
fort  Streets  “which  the  Sun  transformed 
from  the  council  chamber  of  Tammany 
Hall  to  the  Capitol  of  Newspaperdom, 
sat  his  lieutenant,  Edward  Page  Mitchell, 
a  poet  in  perception,  gifted  in  under¬ 
standing  of  what  will  touch  the  human 
heart.”  -After  perusing  the  juvenile  in¬ 
quiry  he  decided  that  the  Sun  should 
answer  the  question  and  so  selecte<l 
Francis  Pharcellus  Church  to  write  the 
reply. 

Mitchell  is  quoted  as  saying  that 
Oiurch  rather  pooh-jKiohed  at  the  sub¬ 
ject  but  taking  the  letter  turned  to  his 
desk  where  he  wrote  “Is  There  a  Santa 
Claus?”  the  success  of  which  was  in¬ 
stantaneous.  Carr  Van  .Anda,  then  night 
editor  of  the  Sun  but  now  managing 
editor  of  the  New  York  Times,  in  put¬ 
ting  the  editorial  page  together  at  once 
recognized  the  extraordinary  character 
of  the  editorial  as  he  read  the  proof. 

That  Santa  Claus  and  the  editorial 
will  be  ever  kept  together  is  clearly 
shown  by  these  words  of  Mr.  Anderson : 


Nor  do  I,  for  one,  arfrue  that,  in  any  event, 
the  press  conferences  at  the  White  House 
should  be  abandoned.  They  serve  a  hifthly  use¬ 
ful  puryiose.  They  are  distinctly  to  my  ad- 
vantase  as  a  workinit  journalist  at  the  capital, 
hv  invina  me  t»-ice  a  week  a  slant  upon  the 
President’s  mind.  I  am  able  to  sense  some  of 
his  mental  processes  and  to  acquaint  myself 
with  his  attitudes.  _  This  is  helpful  to  me  in 
interpreting  Administration  policies,  even  if  it 
does  not  always  give  me  concrete  themes  upon 
which  to  write.  I  may  go  to  five  or  six  of 
these  conferences  and  come  away  without  a 
scrap  of  what  we  call  “spot"  news.  But  at 
least  1  have  some  intimate  close-up  of  what 
the  President  is  thinking  or  the  lines  he  may 
eventually  take  on  a  given  policy.  All  this. 


VANCOUVER  NEWSPAPERS  TO 
PADLOCK  ADVANCE  OBITS 


^BITUARY  notires  are  the  lat- 
est  thing  in  political  cam¬ 
paign  literature,  it  was  revealed 
in  the  recent  campaign  of  L.  D. 
Taylor,  Mayor  of  Vancouver,  B.  C., 
for  re-election.  The  Mayor  was 
making  his  drive  with  all  the 
newspapers  of  the  city  opposed  to 
him,  when  he  exploded  a  bomb 
under  them  by  reading  to  a  large 
and  amused  audience  a  collection 
of  highly  commendatory  editorials 
the  same  papers  had  written  about 
him  at  a  time  when  it  was  expected 
he  was  going  to  die  as  a  result  of 
an  accident. 

The  papers  had  set  them  up  to 
be  used  in  rase  the  Mayor  died. 
When  he  recovered,  they  were 
discarded,  but  in  some  manner 
Mayor  Taylor  had  obtained  proofs. 
.After  reading  them  to  his  audi¬ 
ence,  he  declared  that  was  what 
the  papers  really  thought  of  him, 
despite  their  attacks.  Regardless  of 
this  unusual  twist  to  the  campaign, 
the  mayor  was  defeated  at  the 
polls,  and  the  press  had  the  la.st 
laugh. 


deck.  If  they  end  at  the  grave,  that’i  tlA 
If  they  end  in  the  "lived  happily  t(„j 
after,”  that  is  lucky,  but  you  will  vurely  J 
some  of  the  cards  stained;  some  with  red  3 
many  will  be  pretty  black,  but  the  stories 
all  run  true  to  K(  hernia,  and  in  Ilnhen 
think  they  tol  l  the  truth  more  often  than 
do  in  some  other  circles  of  life. 


death  on  .April  11,  1906,  he  was  an  edi¬ 
torial  writer  on  the  Sun.  During  his 
last  four  years  of  work  on  that  paper  he 
was  the  alternate  of  Mitchell  in  the 
editorship. 

Mr.  .Anderson  paints  this  portrait  of 
Church : 


The  demand  for  it  compels  the  Sun  to  ke^ 
copies  in  store  for  apidicants  who  write  or 
visit  the  (dfice  in  person.  Newspapers  in  all 
parts  of  the  world  reproduce  it  annually,  com¬ 
mercial  printers  lavish  on  it  in  l>eautiful  repro¬ 
duction  the  adornments  of  their  art:  merchants 
use  it  in  their  advertisements;  and  the  demand 
for  prints  increases  with  the  yean. 


Twenty-nine  years  after  “Is  There  a 
Santa  Gaus?”  was  published,  the  Sun 
was  asked  to  tell  something  of  its  author 
beyond  his  name.  .Accordingly  a  bio¬ 
graphical  sketch  was  printed  in  the  issue 
for  Dec.  23.  1926,  from  which  the  follow¬ 
ing  facts  were  taken.  Oiurch  was  born 
in  Rochester,  N.  Y..  Feb.  22.  18.19.  After 
being  graduated  from  Columbia  l^ni- 
versity  20  years  later  he  started  to  read 
law'  but  later  abandoned  his  legal  studies 
to  become  editor  of  The  Galaxv  Maga- 
sine—&  monthly  in  which  Mark  Twain 
once  conducted  a  humorous  department. 
Still  later  he  became  associated  with  his 
brother.  Col.  William  C.  Church,  in  the 
management  of  the  Army  and  Navy 
Journal.  For  35  years,  or  until  his' 


Paid  Circulation 
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,116,9*71 

more  than  93% 

V/  concentrated  tu  the  Great 
Central  Ohio  Uarket. 


.After  reading  “Tales  From  liuheisa 
Land”  one  is  prepared  to  agree  with  j  T 
Boyle  O'Reilly,  “I’d  rather  live 
Bohemia  than  in  any  other  land.” 


ENTERTAINS  FARM  CHILDREN 

The  Cedar  Rapids  (la.)  (nizr.. 
Republican  was  host  Nov.  30  to  nearB 
500  boys  from  15  counties  at  a  -l-B 
club  day  program.  .A  special  thca; 
show,  luncheon  and  program  of  tai 
featured  the  day,  which  included  a 
to  the  Gazette-Republican  office.  Verj 
Marshall,  editor  of  the  paper,  spoin 
the  luncheon.  The  paper  was  also  hoi 
to  nearly  200  Linn  County  4-H  clu 
girls  at  the  luncheon.  Ray  Aiulersoi 
farm  editor,  was  in  charge  of  irranj! 
ments  for  the  party. 


PRAISES  ANNIVERSARY  EUmOM 


Congressman  John  J.  Cochran  of 
I^uis,  on  Monday,  Dec.  10,  .iddrej 
the  House  of  Representatives  in  regii 
to  the  50th  anniversary  edition  of 
St.  Louis  Post-Dispatch.  “It  prubaiB 
represents  the  most  ambitious  eifort  (v 
made  by  a  newspaper  in  producing 
single  edition,”  Rep.  Cochran  said.  1 
contains  articles  by  more  celebrated 
tributors  than  have  ever  before  b«B 
assembled  in  one  place.” 


KELLY  TO  WASHINGTON 


.\  tigHre  iinrlrr  the  nrdjnary  stature,  a  fine 
brail  well  (Hiiseil  im  shoulders  carried  a  bit 
forward,  a  Uidy  clad  with  attention  to  the 
fashion  but  a  conservative  stet>  liehind  the 
dandy:  li|>s  hidden  by  a  mustache,  a  well  defined 
nose,  eyes  set  projierly  ajiart,  a  good  brow 
topped  by  gray  hair-  this  was  the  figure  of 
Church.  It  was  quickened  by  a  personality  in¬ 
tellectually  made  manifest  in  intelligent  curi¬ 
osity.  disci|>linrd  so|ihistication,  orderly  crafts- 
in.anshiii. 


N'eil  Kelly,  formerly  city  editor  of  t!il 
Minneapolis  Tribune,  has  joined  tM 
Washington  bureau  of  the  Sew  }’o»l 
Herald  Tribune.  Mr.  Kelly  fills  4 
place  left  vacant  by  Cabot  Lodge,  » 
recently  sailed  on  a  tour  of  the  wori 


In  a  personal  letter  to  me  Mr.  Ander¬ 
son  adds.  “N'othing  that  can  Ite  said  of 
Church  in  praise  is  unjustified;  he  was 
a  gentleman.” 


pXDR  forty  years  Richard  Howell  has 
_  been  connected  with  the  Herald  of 
Bridgeport  where  he  is  popularly  known 
as  “The  Old  Sportsman.”  For  several 
months  he  has  been  printing  in  that  news¬ 
paper  a  series  of  articles  reflecting  life 
in  Connecticut  with  an  occasional  one 
that  dates  back  to  his  native  state  of 
New  Jersey. 

These  sketches  , w  hich  attracted  consid¬ 
erable  attention  as  they  appeared  in  the 
Bridgeport  Herald  have  now  been 
brought  together  in  booklet  form  under 
the  title  “'Tales  F'rom  Bohemia  Land.” 
Mr.  Howell  himself,  in  one  of  the  con¬ 
tributions  about  a  newspaper  man  who 
was  also  a  playwright  and  poet,  makes 
this  observation  about  the  series  in  gen¬ 
eral  : 


On  the  Air 

with 

Major  White 


A  three>times-a-week 
five-hundred  word 
radio  feature.  Dis¬ 
tributed  by 


CorreDt  News  Featnres,  he. 


Washington,  D.  C. 


These  little  stories  of  Bohemia  in  Bridge¬ 
port  will  be  told  as  the  cards  come  og  the 
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-  from  CHAS.  E.  HODGES 

Morgantown  (W.  Va.), 

New  Dominion: 

“I  think  it  not  only  fair  l® 
say  to  you  that  our  confidence 
in  the  Parllowe  organization 
has  been  fully  justified,  ai^ 
that  we  have  been  astonished 
by  the  results  in  dollars  and 
cents  and  in  numerical  gain. 
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answers  thousands  upon  thou^ 
sands  of  the  questions  that  are 
continually  coming  up  in  every 
agency,  advertising  and  news¬ 
paper  office. 


The  1929  edition  will  be  ready  on  January  26  for 
distribution  among  the  best  of  agency,  advertising  and 
publishing  executives  who  are  eagerly  and  impatiently 
awaiting  its  appearance. 


Will  You  Be  Ready  on  the  Day 

the  Forms  Close 

¥ 

with  an  announcement  of  what  there  is  in  your  service 
or  product  to  interest  and  stir  into  action  the  vast 
potential  buying  power  of  the  12,000  owners  of  this 
great  Newspaper  and  Advertising  Fact,  Figure  and 
Directory  Book  ? 

Wire  Your  Space  Requirements 

REGULAR  RATES  PREVAIL  FORMS  CLOSE  JANUARY  16 

EDITOR  dc  PUBLISHER 

Charter  Member  THE  FOURTH  ESTATE 
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AGENCY  SPACE  BUYERS 
IN  NEW  POSITIONS 

Lawrence  Delaney  Leare*  Perciral  K. 
Frowert  for  Erwin,  Wasey  &  Co., 
Dec.  17 — To  Be  Succeeded  by 
Frank  McGuirk 

Lawrence  Delaney,  for  the  past  year 
space  buyer  for  Percival  K.  Frowert, 
Inc.,  has  resigned  and  will  become  asso¬ 
ciated  with  Erwin,  Wasey  &  Co.,  New 
York  advertising  agency,  effective  Dec. 
17.  He  will  be  succe^ed  at  Percival 
K.  Frowert  by  F'rank  McGuirk,  for  five 


Lawkence  Delaney  Feank  McGuiek 

yurs  assistant  space  buyer  for  Barton, 
Uurstine  &  Osborn,  now  Batten,  Barton, 
Durstine  &  Osborn. 

Prior  to  entering  the  agency  field,  Mr. 
Delaney  was  eastern  manager  of  the 
Audit  Bureau  of  Circulations  with  head¬ 
quarters  in  New  York.  Then,  about  10 
years  ago,  he  joined  the  staff  of  Thomas 
F.  l.ogan  in  New  York.  Subsequently 
he  also  workc<l  for  Dor  ranee,  Sullivan 
&  Co..  F.  W'allis  Armstrong,  and  the 
Thresher  Service,  Inc. 

Mr.  McGuirk  began  his  advertising 
agency  career  as  office  boy  for  Calkins 
&  Holden  in  1913.  He  remained  with 
that  agency  until  1917,  when  he  resigned 
to  serve  in  the  army,  returning  to  Cal¬ 
kins  &  Holden  in  1919.  In  the  latter 
part  of  that  year  he  joined  the  staff  of 
Hanff-Mctzger,  Inc.,  where  he  was  con¬ 
nected  with  the  forwarding  and  space 
buying  departments.  In  1923  he  trans¬ 
ferred  to  Barton,  Durstine  &  Osborn  as 
asistant  space  buyer. 

Teaching  Advertising 

For  the  second  year  executives  of  the 
Weinstock- Wilson  Advertising  agency  at 
Buffalo  have  been  engaged  to  teach  ad¬ 
vertising  and  related  subjects  in  the 
Bryant  and  Stratton  Business  College 
in  that  city.  The  agency  instructors  and 
their  subjects  are :  .Advertising  proce¬ 
dure,  Fxlwin  J.  Weinstock;  copy,  C. 
Louis  Wilson;  art  and  layout,  James 
Doherty;  salesmanship,  George  H.  He¬ 
witt. 

Lyddon  &  Hanford  Named 

The  New  Jersey  Terra  Cotta  Com¬ 
pany,  the  Federal  Terra  Cotta  Company, 
and  the  South  .Amboy  Terra  Cotta  Com¬ 
pany  have  merged  into  an  organization 
known  as  the  Federal  Seaboard  Terra 
Cotta  Corporation.  The  New  York  of¬ 
fice  of  the  Lyddon  &  Hanford  Company 
will  direct  their  advertising. 

Plan  Real  Estate  Drive 

R.  M.  Harkness  has  been  appointed  ad¬ 
vertising  manager  for  all  the  Chicago 
offices  of  McKey  &  Poague,  Inc.  After 
the  first  of  the  year  a  campaign  will  be 
started  covering  the  firm’s  general  real 
estate  business  and  real  estate  financing 
and  investments. 

Quinlan  Has  Glove  Account 

The  Quinlan  company,  Chicago,  has 
been  appointed  to  handle  the  advertising 
of  the  C.  D.  Osborn  Company,  makers 
of  Osborn’s  gloves  for  men,  effective 
Jan.  1.  Newspapers,  general  magazines 
and  trade  journals  will  be  used. 

Obtains  Cigar  Account 

Aubrey  &  Moore,  Inc.,  Chicago,  have 
been  named  to  handle  tlie  advertising  of 


Wenger  &  Mandell,  Inc.,  ci^r  manu¬ 
facturers.  The  campaign  will  include 
advertising  on  Palmer,  Tropics  and  King 
Bee  brands. 

MicUleton  Appointed 

Middleton,  Inc.,  Chicago,  has  been  ap¬ 
pointed  to  handle  the  advertising  of  the 
Diamond  Appliance  Company,  South 
Bend,  Ind.,  manufacturers  of  Diamond 
Exerciser  and  other  vibratory  equip¬ 
ment.  Newspapers,  general  magazines 
and  business  journals  will  be  used. 

Agency  Head  Honored 

Joseph  J.  Borgatti  of  Middlesex  Coun¬ 
ty,  Mass.,  president  of  the  Borgatti  Ad¬ 
vertising  .Agency,  Boston,  was  honored 
at  a  banquet  at  the  Boston  Chamber  of 
Commerce,  Dec.  10,  on  his  election  to 
the  legislature  from  Middlesex  County. 

Golf  Firm  Appoint* 

The  Burke  Golf  Company,  Newark, 
O.,  makers  of  Burke  clubs,  bags,  balls 
have  appointed  the  United  States  Ad¬ 
vertising  Corporation,  Toledo  and  New 
York,  as  advertising  counsel.  The  New 
York  office  will  direct  the  account. 

Ha*  Truck  Account 

The  Patriot  Manufacturing  Company, 
Havelock,  Neb.,  manufacturer  of  Woods 
.Motor  Trucks  and  Patriot  Bodies  has 
appointed  the  Eric  Rogers  Company, 
Omaha,  as  advertising  counsel. 

Hildebrant  Addreiie*  Yale  Student* 

Walter  G.  Hildebrant,  president  and 
treasurer  of  the  Gotham  Advertising 
Company,  talked  on  “.Advertising  and 
Selling  Overseas,’’  before  the  class  on 
foreign  trade  at  Yale  College,  Dec.  5. 

Sloman*on  Named  V.  P. 

Directors  of  the  Littlehale  .Advertising 
■Agency,  Inc.,  New  York,  recently  elect¬ 
ed  Albert  J.  Slomanson  vice-president 
in  charge  of  the  agency’s  architectural 
and  industrial  advertising  department. 

Hughe*  Change*  Agencie* 

John  V.  Hughes  formerly  of  the  Jos¬ 
eph  Richards  Company  and  Lcnnen  & 
Mitchell  has  joined  the  executive  staff 
of  the  H.  L.  Stcdfeld  Company,  202 
West  40th  street.  New  A'ork. 

New  Han*on  Account 

The  Consolidated  Safety  Pin  Company 
of  Bloomfield,  N.  J.,  makers  of  “Duplex” 
safety  pins  has  appointed  the  Joseph  E. 
Hanson  Company,  Newark,  to  handle 
their  advertising  account. 

Heeg*tra  with  H.  W.  Ka*tor 

H.  Walter  Heegstra,  formerly  head  of 
his  own  firm  of  advertising  and  market¬ 
ing  counselors,  has  joined  the  staff  of 
H.  W.  Kastor  &  Sons,  Inc.,  in  an  ad¬ 
visory  capacity. 

Aviation  Firm  Adverti*ing 

The  Maurice  H.  Needham  Comply, 
Chicago,  is  using  newspapers  in  cities 
adjacent  to  the  route  now  flown  by  the 
Interstate  .Air  Lines,  for  the  company’s 
advertising. 

New  Dearborn  Account 

The  Dearborn  Advertising  .Agency, 
Chicago,  has  been  named  to  handle  the 
advertising  for  Skilsaw,  Inc.,  a  Chicago 
firm  manufacturing  portable  motor  saws, 
effective  Jan.  1. 

Shell  Appoint*  D’Arcy 

The  Shell  Petroleum  Company  has 
appointed  the  D’.Arcy  Advertising  Com¬ 
pany  of  St.  Louis  to  handle  its  adver¬ 
tising  account. 

$3,000,000  CAMPAIGN 

The  Auburn  Automobile  Company  will 
spend  approximately  $3,000,000  in  adver¬ 
tising  during  1929,  it  has  been  announced. 
Three-quarters  of  the  amount  will  go  to 
newspapers  and  the  remainder  in  factory 
advertising  with  a  dealer  tie-up. 


CHICAGO  SPECIALS  ELECT 

W.  H.  Stockwell  Named  President, 
P.  L.  Henriques  Vice-president 

W.  H.  Stockwell  of  the  Stockwell 
Special  Agency,  Chicago,  was  elected 
president  of  the  Newspaper  Representa¬ 
tives  Association  of  Chicago,  at  the  an¬ 
nual  luncheon  meeting  Dec.  10.  P.  L. 
Henriquez  of  the  St.  Louis  Fost-Dis- 
t>atch,  was  elected  vice-president;  Berry 
Stevens  of  Howland  &  Howland,  secre¬ 
tary,  and  H.  E.  Scheerer  of  Scheerer, 
Inc.,  treasurer. 

The  directors  arc :  Fred  F.  Parsons 
of  Ford,  Parsons  Cwnpany,  retiring 
president,  retained;  George  Noee  of 
Cone,  Rothenburg  and  Noee,  Inc.,  for 
a  two  year  term,  and  Fred  Crawford  of 
the  Hearst  publications  for  a  one-year 
term. 


Reno  Daily  Appoint*  Wilson 

William  H.  Wilson,  publishers’  repre¬ 
sentative,  Chicago,  has  been  named  mid- 
wxst  national  advertising  representative  of 
the  Reno  (Nev.)  Nevada  State  Journal 
and  The  Crescent,  St.  Paul. 


Oklahoma  Daily  Appoints 

The  Chickasha  (Okla.)  Daily  Express 
has  appointed  Fralick,  Bates  &  Alward, 
.New  York  and  Chicago,  as  their  national 
advertising  representatives,  effective  Dec. 
1. 


Daily  Name*  “Special” 

The  Mt.  Vernon  (Ill.)  Herald  has  ap¬ 
pointed  Fralick,  Bates  &  Alward,  Inc., 
New  York  and  Chicago,  as  its  national 
advertising  representative  effective 
Dec.  1. 


Daily  Appoint*  Scheerer 

Scheerer,  Inc.,  this  week  was  appointed 
to  represent  the  .Martinsville  (Ind.)  Re¬ 
porter,  nationally,  effective  at  once. 

Brown  Change*  Agencie* 

Joseph  F'.  Brown,  formerly  with  the 
Thomas  M.  Bowers  Advertising  agency, 
Chicago,  has  joined  Blackett-Samplc- 
Hummert,  Inc.,  as  space  buyer. 

Cooper  with  MeJunkin 

Willis  O.  Cooper,  formerly  of  Long 
&  Jenkins,  Chicago,  has  join^  the  copy 
dejxartmcnt  of  MeJunkin  &  Co. 

Placing  Chri^tma*  Campaign 

Crowell,  Crane  &  Williams,  Chicago, 
are  placing  Christmas  copy  in  newspa¬ 
pers  on  the  Parker  Pen  company,  Janes¬ 
ville,  Wis. 

Join*  Street  &  Finney 

.Alex.  D.  Sniffen,  formerly  window 
display  artist  for  the  Brooklyn  Union 
Gas  Company,  has  been  added  to  the 
art  department  of  Street  &  Finney,  Inc., 
of  New  York. 

New  Tareyton  Copy 

The  J.  Walter  Thompson  company  is 
handling  a  new  campaign  for  Herbert 
Tareyton  cigarettes,  featuring  the  re¬ 
duced  price  of  15  cents  a  package. 

Guthrie  Take*  New  Po*t 

Henry  A.  Guthrie,  formerly  with  the 
George  L.  Dyer  Company,  Inc.,  Chicago, 
has  joined  Williams  &  Cunnyngham. 

New  Albert  Frank  Client 

Albert  Frank  &  Co.,  has  been  ap¬ 
pointed  to  direct  the  advertising  of  the 
Crooks  Terminal  Warehouse,  Cihicago. 

I  _ 

Agency  Add*  to  Staff 

Wallace  Pflueger,  St.  Louis,  has  joined 
the  Fairall  &  Co.,  Des  Moines,  Iowa,  ad¬ 
vertising  agency,  as  copy  and  contact 
executive. 


Join*  William*  dc  Cunnyngham 

Lucian  Locke,  formerly  with  r.rw'm 
Wasey  &  Co.,  has  joined  the  Lniuag, 
staff  of  VV  illiams  and  Cunnyngham. 

Bu*ine**  Service  Name*  Agency 

The  United  Business  Service,  li.jstot, 
has  placed  its  advertising  account  wit): 
the  Porter  Corporation,  also  of  Boston, 


AD  TIPS 


Ad*m*r*  Company,  21  Boatli  Nlntb  Ktreet,  s; 
l.ouli,  Mo.  U  Isnulng  1,500  line  copy  to  a  s:::,' 
li*t  of  newapapera  on  ttie  Jefferaou  llulel,  Sl 
ixiuia. 

Aubrey  A  Moore,  Inc.,  410  North  M. 
avenue,  CbUago.  I'laclng  account  tor  the  At 
l>elton  Kle<'trlc  Company,  Chicago. 

Blackett-Bample-Hummert  Company,  58 
Waobingtoii  atreet,  Chicago.  Will  place  tbt  i, 
A.  Folger  Coffee  Company,  Kanaaa  City,  M*. 
aouri,  in  the  future. 

Barrowa,  Biohardton,  Allay  A  Bicharda  Om- 
pany,  41!U  Lexington  avenue.  New  York.  PItc. 
mg  account  for  the  Wamautta  Mill*  Corporatlaa 
New  Bedford,  Maaaachuaetta,  manufacturer*  «l 
aheeta,  pUlow  caaea,  etc. 

Boaell  A  Jacob*,  Omaha,  Neb.  Are  ualng  , 
Hat  of  newapapera  on  Dwarllc*  Corp.,  Couadi 
liluffa,  la. 

Chamber*  Adaartiaing  Agency,  339  •'araBd*l*i 
atreet.  New  Urieana,  La.  Will  uae  only  Cklcago 
and  New  York  for  the  advertiaing  of  th*  N>* 
Orleuna  Chumher  of  Commerce. 

Ferry.Hanly  Company,  1110  Grand  aveaw. 
Kanaaa  City,  Mu.  1*  now  planning  a  uewaptptr 
campaign  on  Bhuthem  I'ine  Aaaociatlun,  Nttr 
urleaiia,  Loulaiana. 

Fitxgerald  Advertiaing  Agency,  Houthtn 
Building,  New  Urieana,  Loulaiana.  Will  l***t 
a  newapaper  campaign  abortly  on  the  Uodchau 
Sugar  Company.  No  cltie*  north  of  Louiavlllr 
and  LltUe  Bock  will  be  uaed. 

Albert  Frank  A  Co.,  Chicago,  Ill.  Ha*  aecuitil 
account  of  the  Crook*  Terminal  Warebooar. 
Chicago. 

Gale  A  Pietach,  333  North  Michigan  *t*dw. 
ChicuKO.  1*  aendlng  copy  on  the  National  Board 
of  Fire  L'nderwritera  to  Fennaylvania  new* 
paper*. 

Jerome  B.  Gray,  Inaurance  Company  of  North 
America  Building,  I’hlladelphia.  11a*  aecurad 
ai'cuuul  of  the  A.  M.  Collin*  Manufacturing 
( uni|iany,  I’hlladelpbia,  manufacturer*  of  tne 
priutiiig  paper*. 

Grave  Advertiaing  Agency,  Builder*  Exchangt, 
8t.  I’aul,  Minn.  May  uae  a  few  citle*  for  tke 
advertiaing  of  the  Beeger  Uefrigerator  Company, 
St.  i’aul. 

Harriaon-Gutbrie  Agency,  Arcade  Building, 
MiiiiieaiHilia.  Minn,  la  now  placing  the  follow¬ 
ing  account*:  Atwood  A  Co.,  Miniieapolla:  In- 
teriiutional  Sugar  Feed  Company,  MinneapolU. 
Land  o'lnkea  Creamerlea,  Inc.,  MlnneapoUi: 
.N’orthweat  Lumbermen'*  Aaaociatlun,  Minna 
iilKilia;  Itoyal  Milling  Company,  Great  Fall* 
Montana,  and  Zlnamaater  Bread  Company, 
liiilutli.  Minneaota. 

H.  W.  Xaator  A  Son*  Company,  14  Eaat  Jack- 
aoii  boulevard,  Chicago,  la  aendlng  full  pap 
rotogravure  copy  to  live  metropolitan  cltie*  M 
the  Gooaard  Coraet  Company,  Chicago. 

John  8.  King  Company,  12*20  Huron  Ko*4. 
Cleveland,  Ohio.  la  ualng  a  acattered  Hat  of 
newapapera  on  the  Caacu  Company,  Canto* 
Ohio.  Alao  placing  the  Lion  knitting  Milla 
Company  (Ace  Capa),  Cleveland,  Ohio. 

Lewi*  A  Coffee  Advertiaing  Agency,  Inc.. 
N'orri*  Building,  Atlanta,  Ga.  Ila*  aecured  ac¬ 
count  of  the  Havannah  I'enre  and  Kooflng  Com¬ 
pany,  Savannah. 

Lyddon  A  Hanford  Company,  110  Eaat  42nd 
atreet.  New  York.  I’lacing  account  for  D« 
I'inna,  New  York,  Importer*  and  outtitten. 

MeJunkin  Advertiaing  Company,  228  North  U 
Salle  atreet,  Chicago.  I*  aendlng  achedule*  ta 
middle  w-e*t  paper*  on  the  Chicago  By-i’rodncti 
Coke  Company,  Chicago. 

C.  F.  W.  Kichol*  Company,  14  Beat  Jaokaw 
Iroulevard,  Chicago,  I*  iaanlng  renewal  contrtcti 
to  a  Hat  of  newapaper*  on  the  Canadian  Parllc 
Itailway. 

Potta-TumbuU  Company,  75  Eaat  tVarkrr 
Drive,  Chicago.  I*  sending  aontbern  newapapm 
achedule*  on  the  Grey  Hound  Bo*  Line*,  CW- 
cago. 

Proctor  A  Collier  Company,  McMillan  Strrel 
and  Beading  Boad,  Cincinnati.  Ohio.  riarlU 
account  for  the  Mendel-Drncker  Company.  Nor¬ 
wood,  Cincinnati,  Ohio. 

Quinlan  ComjMiny,  35  East  Wacker  Drive,  Cbl- 
cago.  Has  aecured  account  of  the  C.  D  Osbort 
Company,  maker*  of  Osborn's  glove*  for  nr»- 
Ila*  aecured  the  account  of  the  Blte-BUe  Peacil 
Corporation,  Chicago. 

Bhaffer-Brennan  Company,  St.  Ixiuls,  Mo.  B 
Issuing  one  time  insertions  to  a  Hat  of  newt- 
pai>ers  on  the  Parls-Amerlcan  I’barmacal  Ca. 
Dr*  Moines,  la. 

Allen  C,  Smith  Advertiaing  Company, 
Davidson  Building,  Kansas  City,  Mo.  Ha*  •** 
cured  account  of  the  Melllnger  Tire  A  Kobbar 
Company,  Kansas  City. 

Southern  Advertiaing  Agency,  Bandniph  PuII^ 
Ing,  Memphis,  Tenn.  Will  take  up  th* 
new*pa|>er  Hat  shortly  on  the  Plough  C;  cmif* 
Company,  Memphis. 

yanderhoof  A  Company,  167  Eaat  I'ltarit 
atreet,  Chicago.  la  now  placing  the  CMcal* 
Ailder  Company,  Chicago. 


% 
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BUSINESS  MANAGERS  AND  SUPERINTENDENTS 
OF  NEWSPAPER  PHOTO -ENGRAVING  PLANTS - 

THE  CHEMCO  PERFECT  ETCHER 

WILL  ETCH  TWICE  AS  MANY  PLATES  TO  THE 
BATH,  ETCH  THEM  BETTER  AND  SAVE  THE 
OPERATOR’S  HANDS  AND  LUNGS  WHILE  DOING  SO 


This  is  not  only  possible  but 
is  being  done  consistently  by 
those  using  this  improved 
Etcher.  One  user  wires, 
“Have  etched  25  plates  with¬ 
out  changing  the  bath.” 
Another  states,  “We  change 
the  bath  in  our  Etching  Ma¬ 
chine  hut  once  in  two  days.” 

This  remarkable  performance 

SAVES  ACID 

And  the  very  feature  that 
makes  for  the  saving  in 
acid  also  causes  the  machine 
to  produce  better  plates. 


The  operator  handles  the  plate  hy  means  of  the 
slide,  in  the  side  of  the  machine.  He  does  not  han¬ 
dle,  smell,  or  see  the  acid  during  the  process  of 
etching. 

In  this  way  the  operator  is  protected  against  breath¬ 
ing  the  poisonous  fumes  of  nitric  acid  and  can  keep 
his  hands  free  from  the  effects  of  the  acid. 


WRITE  FOR  DESCRIPTIVE  BOOKLET 

CHEMCO 

PHOTOPRODUCTS,  Inc. 


We  will  be  glad  to  furnish  full  details  regarding  this  GLEN  COVE,  N.  Y. 

improved  Etching  Machine. 


I 
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TELEPHOTO  USED  FOR 
FRIGIDAIRE  COPY 


Agency  Skews  Speed  When  Field 
RepresentetiTes  Vote  for  a  Price 
Cut  —  2,000  Dailies 
Given  Copy 


Augusta ;  Daniel  W.  Hoegg  and  Henry 
S.  Beveridge,  Portland;  Frank  B. 
Nichols,  Bath;  Roscoe  Emery,  Eastport; 
R.  Fulton  Wormwood,  Biddeford,  and 
Arthur  G.  Staples  and  Frank  Hoy, 
Lewiston. 


New  Shumway  Accounts 


Telephoto  was  used  last  week  by  the 
Geyer  Company  of  Dayton  to  reach  far 
distant  points  with  Frigidaire  newspaper 
advertising  scheduled  for  I>ec.  10.  The 
advertising  told  the  story  of  a  price  re¬ 
duction  on  household  electric  refrige¬ 
rators,  which  became  effective  on  that 
date. 

Speed  was  at  a  premium  in  placing 
this  newsjxaper  copy,  as  the  decision  to 
authorize  a  general  price  cut  was  not 
made  until  Wednesday,  Dec.  5.  This 
left  but  five  days,  including  a  week-end, 
in  which  to  prepare  copy  and  get  it  into 
the  hands  of  2,000  newspapers  in  time 
for  the  announcement  date. 

The  price  cut  was  decided  upon  at  a 
morning  session  of  the  winter  convention 
of  100  h'rigidaire  distributors  and  branch 
managers.  At  this  meeting  the  district 
repre.sentatives  reported  a  gain  in  ship¬ 
ments  during  the  preceding  month  of 
86.x  i)er  cent  over  the  same  period  in 
1927  and  unanimously  forecast  greatly 
increased  business  for  1929. 

Field  representatives  felt  so  confident 
that  sales  next  year  would  be  much  larg¬ 
er,  that  the  convention  recommended  a 
price  cut,  based  upon  anticipated  savings 
in  manufacturing  costs  due  to  the  in¬ 
creased  production  expected.  They  also 
recommended  that  the  reduction  be  made 
effective  immediately. 

At  12:30  the  agency  submitted  a  copy 
for  the  advertisement,  which  was  im- 
meiliately  approved.  F'ive  minutes  later 
an  order  liad  been  placed  for  plates  and 
orders  were  being  filled  out  for  five  sizes 
of  sjiace  in  newspapers  throughout  the 
country.  Twenty-four  hours  later  the 
ta.sk  was  completed. 

In  addition  orders  has  lieen  mailed  for 
copy  corrections  in  nine  newspaper  ad¬ 
vertisements  already  relrased  for  a 
Qiristmas  campaign  later  in  the  month, 
so  that  this  copy  would  also  mention  the 
reduced  prices.  As  a  result  of  this  fast 
work,  dealers  everywhere  had  an_  early 
opportunity  to  capitalize  upon  this  ad¬ 
vertising. 

“In  a  situation  of  this  kind,  newspapers 
form  the  only  advertising  medium  that 
can  get  us  fast  action  and  immediate 
results,”  said  E.  G.  Biechler,  president 
and  general  manager  of  the  corporation. 


The  Franklin  P.  Shumway  Company, 
advertising  agency  of  Boston,  has  taken 
over  the  following  new  accounts  within 
the  past  few  weeks ;  The  Iver  Johnson’s 
.Arms  &  Cycle  Works  of  J'itchburg, 
Mass.,  effective  on  Jan.  1 ;  Savannah- 
Oglethorpe  Hotel,  Savannah,  Ga.,  adver¬ 
tising  in  newspapers  and  class  maga¬ 
zines  ;  Friend  Bros.,  Melrose,  Mass., 
bakers  of  Friend’  Brick  Oven  Baked 
Beans,  ojKming  a  newspaper  campaign 
in  Boston  and  New  York  newsjwpers. 


Burroughs  Foundation  Desficated 

The  Harry  E.  Burroughs  Newsboys’ 
Foundation  home  at  10  Somerset  street, 
Boston,  was  formerly  opened  at  a  ban¬ 
quet  Saturday  evening.  Elec.  8,  with  more 
than  500  present.  Mr.  Burroughs,  the 
founder,  is  a  wealthy  Boston  lawyer  who 
in  his  boyhood  days  sold  papers  in  front 
of  the  building  which  houses  the  Foun¬ 
dation.  The  newsboys  had  a  banquet  of 
their  own  in  another  part  of  the  building. 


PROMOTION  EXPENSES 
LISTED  AS  ASSETS 


Tax  Board  of  Appeal*  Favor*  Newi. 
paper  by  Reveraing  Decision  Which 
Disallowed  Such  Listing  in 
Income  Return 


FLORIDA  CITRUS  BODY 
BEGINS  ADVERTISING 


Considering  National  Drive 

The  .American  Gas  association  is  con- 
sklering  a  national  co-operative  adver¬ 
tising  campaign  for  merchandising  the 
use  and  sale  of  gas  for  heat,  light  and 
IKJwer,  following  discussions  at  a  recent 
meeting  in  .Atlantic  City.  .At  that  time 
it  was  pointed  out  that  a  total  of  $150,- 
000  will  be  spent  this  year  by  the  New 
England  Gas  .Association  in  a  campaign 
using  133  new'spapers  throughout  that 
section. 


Clearing  House  Using  Newspaper* 
Through  Erwin,  Wasey  A  Co. — 
Copy  Promotes  Fruit  With¬ 
out  Naming  Any  Brand 


Two  Join  Corset  Firm 


Mrs.  Eva  Ware  Beckwith  has  become 
stylist  for  the  Royal  Worcester  Corset 
Company,  Worcester.  Mass.  Jerome 
Sill,  formerly  with  the  sales  promotion 
department  of  Gotham  Silk  Hosiery 
Company,  has  joined  the  firm  as  mana¬ 
ger  of  sales  promotion,  succeeding  Clay¬ 
ton  B.  Whitney,  advertising  manager, 
resigned. 


Expanding  Golf  Campaign 

.So  .successful  were  recent  test  cam¬ 
paigns  in  newspapers  on  Wilson  Golf 
Balls  that  the  Wilson-Western  Comjwny 
of  Cliicago  is  planning  a  general  news¬ 
paper  campaign  for  1929,  it  was  an¬ 
nounced  this  week.  .About  300  news- 
I>apers  will  be  use<l.  with  the  William  H. 
Rankin  Company  servicing  the  account, 
it  has  beeil  announced. 


NEWSPAPER  COPY  SUCCESSFUL 


$1,000,000  Campaign  Approved 

The  American  Soap  and  Glycerin  Pro¬ 
ducers  at  their  annual  meeting  in  New 
York  appropriated  $1,000,000  to  be  spent 
in  national  advertising  during  the  com¬ 
ing  year.  The  advertising  will  be  along 
educational  lines. 


Copy  began  in  a  large  list  of  news- 
pajK-rs  last  week  advertising  Florida 
fruit,  placed  by  the  Florida  Citrus  Gear¬ 
ing  House,  through  Erwin,  Wasey  &  Co., 
New  York  advertising  agency. 

While  the  Florida  Citrus  Exchange 
has  long  been  an  advertiser  it  did  not 
control  50  per  cent  of  the  state’s  fruit 
output,  the  Bureau  of  Advertising  of 
the  .American  Newspaper  Publishers  As¬ 
sociation,  declared  commenting  on  the 
new  campaign.  Other  independent  or¬ 
ganizations  of  shippers  have  advertised 
in  a  smaller  way  and  plans  for  bringing 
them  together  have  been  discussed  for 
a  long  time.  Organization  was  perfected 
last  fall  at  meetings  at  Winter  Haven, 
and  it  is  now  stated  that  a  substantial 
sum  has  been  set  aside  for  the  present 
campaign  which  will  continue  until 
March. 

The  copy  advertises  Florida  fruit  with¬ 
out  naming  any  particular  brand.  It 
stresses  the  advantage  of  the  high  juice 
content  of  tlie  F'lorida  product  and  builds 
a  background  for  the  brand  advertising 
of  individuals  and  groups. 

“Scaldsweet”  will  be  pushed  by  the 
Florida  Citrus  Exchange  as  usual.  Some 
orders  for  what  the  agency  terms  “the 
major  markets”  have  gone  out  and  or¬ 
ders  for  the  “minor  markets”  are  to  go 
out  later. 

“Blue  Goose”  aiKl  other  Florida  brands 
expect  to  continue  their  advertising,  but 
some  apprf)priations  for  individual  ac¬ 
counts  will  probably  be  smaller  than 
usual. 

The  combined  volume  of  newspaper  ad¬ 
vertising  on  Florida  citrus  products 
promises  to  reach  a  larger  total  than  in 
any  previous  year,  according  to  the  Bu¬ 
reau  of  .Advertising., 


Sums  spent  to  increase  circulation  art 
classed  as  assets,  according  to  the  de¬ 
cision  of  the  Court  of  Appels  of  the  Dis¬ 
trict  of  Cblutnbia  in  reversing  the  finding 
of  the  Board  of  Tax  Appeals  which  h^ 
disallowed  the  inclusion,  as  assets,  oi 
such  sums  spent  by  the  Wheeling  (W 
Ya.)  News. 

The  court’s  ruling  was  based  on  a 
showing  that  the  business  of  the  publish¬ 
ing  company  had  increased  during  the 
period  over  which  the  circulation  ex 
penditures  were  made.  It  held  that  the 
cost  of  the  circulation  structure  had  di 
rectly  contributed  to  such  increase  and 
was,  therefore,  to  be  properly  included 
among  the  assets. 

The  case  arose  out  of  the  rejection  by 
the  Commisioner  of  Internal  Revenue  of 
the  claim  of  the  publishers  of  the  News 
that  the  company’s  invested  capital  was 
the  actual  value  of  its  assets  during  the 
taxable  years  involved. 


Circulation  Solicitor  Robbed 


J.  C.  Shaw,  circulation  solicitor  for 
the  Oklahoma  City  Oklahoman  and 
Times,  was  recently  kidnapped  by  three 
men  while  delivering  papers,  taken  to 
Diamond,  Mo.  aixl  robbed  of  $44  and 
his  automobile.  The  paper  is  offering 
a  $1,500  reward  for  information  leading 
to  the  conviction  of  the  kidnappers.  This 
is  the  second  time  Shaw  has  been  robbed 
in  the  Seminole  oil  fields  since  the  Daily 
Oklahoman  turned  the  spotlight  on  vice 
conditions  in  that  county  and  city. 


To  Revise  Licensing 

The  Rochester,  N.  Y.,  city  council  is 
considering  an  ordinance  which  would 
remove  newspapers  of  that  city  as  own¬ 
ers  of  licenses  to  operate  corner  news¬ 
stands,  as  heretofore,  and  would  vest 
ffitle  to  the  licenses  in  the  newsboys 
actually  operating  the  stands.  No  stand 
can  be  operat^,  if  the  ordinance  passes 
the  council,  without  consent  of  the  own¬ 
er  of  the  building  in  which  it  is  located. 
No  publications  but  newspapers  will  be 
permitted  to  be  sold  on  the  stands  if 
the  ordinance  is  approved.  It  has  the 
.sanction  of  the  Rochester  city  manager's 
office. 


Maine  DeTcIopment  Commission  Copy 
Drew  18,911  Inquiries 

With  newspapers  used  almost  wholly 
in  advertising  the  recreational  and  other 
attractions  of  Maine,  the  annual  adver¬ 
tising  campaig;n  of  the  Maine  Develop¬ 
ment  Commission  this  past  year  was  the 
most  successful  in  its  history,  it  was  re¬ 
ported  at  a  meeting  of  the  advertising 
committee  Dec.  5  in  Bangor,  Me. 

Inquiries  totalling  18,911  were  re¬ 
ceived  this  year,  at  the  average  cost  of 
$1.23  per  inquiry.  In  1927  15,092  in¬ 
quiries  were  received  from  advertise¬ 
ments,  in  1926  17,841  and  in  1925,  11, 
522. 

A  total  of  $23,328.46  was  expended  by 
the  State  of  Maine  through  its  Develop¬ 
ment  Commission,  for  newspaper  and 
magazine  advertising  in  1928.  In  1927 
the  sum  amounted  to  $25,466.64,  in  1936, 
$21,105.17  and  in  1925  $14,493.68. 

Newspapers,  most  of  them  Sunday 
issues,  in  the  principal  cities  of  the  East¬ 
ern  part  of  this  country  anff  Canada  were 
used,  together  with  only  two  magazines. 
Literary  Digest  and  National  Geographic 
Magazine.  The  magazines  wore  used  to 
reach  sections  of  the  country  in  the  West 
and  South,  not  covered  by  the  news¬ 
papers. 

The  Development  Commission  lias  ap¬ 
pointed  the  following  new  advisory  ad¬ 
vertising  committee,  all  of  whom  are 
prominent  newspaper  men  of  the  state : 
Charles  H.  Fogg,  Houlton;  Wilfred  A. 
Hennessy,  Bangor;  Charles  F.  Flynt. 


Adds  Financial  Edition 


N.  Y.  TIMES  EXECUTIVES  VISIT  BERLIN  OFHCE 


The  Memphis  Evening  Appeal  on  Dec. 
5  began  publication  of  a  financial  edi¬ 
tion,  which  hits  the  streets  about  4.30  p.m. 
daily,  an  hour  and  a  half  after  the  final 
edition. 


Woman  Joins  City  Staff 

Miss  Helen  Welshimer  of  Canton,  0.. 
last  week  joined  the  editorial  staff  of 
the  Akron  (O. )  Beacon  Journal  as  fea¬ 
ture  writer. 


Clements  in  Oneida 


Harry  .A.  Clements,  formerly  of  the 
Syracuse  Journal  has  joined  the  Oneida 
(N.  Y.)  Daily  Dispatch  as  circulation 
manager. 


Col.  Julius  Orbs  Adler,  vice-president  and  treasurer  of  the  New  York  Times, 
and  F.  T.  Birchall,  acting  managing  editor,  photographed  in  Berlin,  where 
they  visited  the  Berlin  office  of  the  'Times. 


I 


Announce*  Skates  Derby 

The  Chicago  Tribune’s  thirteenth  an¬ 
nual  Silver  Skates  Derbies  will  be  held 
on  Jan.  26  and  27. 


Appointed  Society  Editor 

Miss  Mary  Sears  has  been  named  so¬ 
ciety  editor  of  the  Fort  Worth  Record- 
Telegram. 


Women’s  Club  Disbands 

The  Utah  Women’s  Press  club,  after 


37  years’  existence  has  been  disbanded, 
it  was  announced  this  week.  No  reason 
for  this  action  was  givea 


m 
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Our  GocJ  is  in  Sight 
$500,000  Needed 

to  Complete 
Broadway 
Temple 

VrOUR  opportunity  to  perform  a  great  service  is  at  hand. 

Will  you  take  advantage  of  it?  Will  you  help  open  the 
portals  of  a  great  church  and  social  plant  that  will  serve  a 
community  of  600,000  p>eople,  where  but  few  churches  and 
where  no  Y  M  C  A — Y  W  C  A  or  any  other  adequate  social 
plant  exists. 


No  single  church  in  New  York  exists  that  appeals  to  the  masses. 

800,000  boys  and  girls  never  saw  the  Bible.  The  public  schools  do  not 
teach  religion  and  but  a  small  fraction  of  the  youth  attend  Sunday  school. 

This  great  outstanding  American  type  of  church^— this  sky-scraper  with 
its  Commander  Byrd  Beacon  resting  800  feet  above  sea  level,  which  will  be 
lighted  by  a  fog-piercing  light  and  seen  through  mist  of  fog  by  flyers  for 
100  miles — needs  your  help  to  complete  the  36-8tory  of  Ecclesiastical-like 
architecture - that  will  house  1,000  people. 

This  social  and  religious  plant  will  contain  an  auditorium,  seating  2,200 
people  with  a  beautiful  memorial  chapel  and  20  rooms  for  religious  education, 
a  gymnasium,  swimming  pool,  social  hall,  all  under  one  roof — and  the  income 
producing  property  which  consists  of  two  12-story  apartment  house  wings, 
already  completed  and  occupied  to  capacity,  will  enable  it  to  carry  on  social 
and  religious  work,  throughout  the  entire  New  York  area. 

Mr.  Ellis  L.  Phillips,*  President  of  the  Long  Island  Lighting  Co.,  and 
President  of  the  Broadway  Temple,  one  of  its  tireless  organizers,  in  donating 
$500,000  to  this  great  cause  remarked:  “1  want  New  York  boys  to  have  an 
attractive  church,  as  1  had  in  the  country  in  my  boyhood  days."  Henry  Ford 
told  a  friend  recently:  "This  country  owes  much  to  the  church.  No  one 
will  ever  know  how  much.  It  is  an  indispensable  institution,”  and  yet,  800,000 
boys  and  girls  in  this  city  never  saw  a  Bible. 

The  total  cost  of  completing  this  great  Cathedral  is  $5,500,000.  Over 
$4,200,000  has  already  been  spent  in  its  construction.  $800,000  is  pledged 
upon  the  raising  of  this  $500,000  before  January  1st.  This  will  complete 
the  financing  and  will  assure  the  realization  of  this  worthy  project  towards 
which  over  4,000  people  have  already  purchased  bonds  and  made 
contributions. 


New  York  does  everything  so  magnificently,  that  she  will  not  allow  this 
great  Cathedral  which  is  to  serve  a  great  mass  of  people  to  become  secondary 
in  her  thought.  She  will  not  allow  the  CHURCH  STEEPLE  to  become 
pygrmatized  by  its  towering  commercial  buildings  and  see  its  church  struc¬ 
tures  become  so  insignificant  as  to  appear  of  secondary  importance  to  youth. 


Here  is  your  opportunity  on  the  eve  of  Christmas  to  perform  a  great 
deed.  You  will  be  proud  and  thrilled  to  feel  that  you  have  played  a  part 
in  this  great  worthy  enterprise. 


Will  you  send  in  your  gift)  No  matter  how  small  it  may  seem  to  you, 
it  will  be  helpful  and  gratefully  received.  $5  will  purchase  50  bricks.  $1,000 
will  build  100  square  feet  in  the  36-story  tower  of  the  Cathedral.  Act  now  I 


Send  your  checks  or  money  orders  to  General  Seunuel 
McRoberts,  Treasurer,  Broadway  Temple,  c/o  Chatham  & 
Phoenix  National  Bank,  149  Broadway,  New  York  City,  N.  Y. 


BROADWAY  TEMPLE 

An  American  type  of  Cathedral  thirty-six  sto¬ 
ries  high — surmounted  by  the  Byrd  Aviation 
Beacon — visible*  for  I  OO  miles — for  which 
$100,000  has  already  been  pledged.  The  struc¬ 
ture  will  contain  an  auditorium  seating  2,200 
people;  a  great  social  plant  open  to  all  creeds 
and  sects;  gymnasium;  swimming  pool;  apart¬ 
ment  houses  and  a  great  hotel- — the  income 
from  which,  after  liquidating  the  indebtedness, 
will  provide  $200,000  a  year  for  religious  and 
social  work  throughout  the  New  York  Area. 


I  will  pay  to  General  Samuel  McRoberts,  Treasurer  of 

THE  BROADWAY  TEMPLE  CORPORATION,  $ . 

dollars,  payable  quarterly,  January  1st — April  1st — July 
1st - October  1st — through  the  years  1929  and  1930. 

Name  . 

Address  . 

City  . 

Please  mail  today  to  General  Samuel  McRoberts, 
Treasurer  of  The  Broadway  Temple  Corporation,  care  of 
the  Chatham  &  Phoenix  National  Bank,  1 49  Broadway, 
New  York  City.  Thanks  I 


.i 
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SHOPPING  NEWS  FUTILE  IN  MODERN 
COMPETITION  OHIO  MANAGER  SAYS 


SPORTS  TAB  INCORPORATED  MARKETING  TEACHE 
(le,  Formerly  of  N.  Y.  American,  to  TO  MEET  DEC.  27-28 


Represents  a  Return  to  Old  Methods  and  Fails  to  Develop  and 
Extend  Market  Area,  Rowe  Declsures — News¬ 
paper  Truly  “Sells”  a  City 


Advertiunf  and  Reeearch  Problea, 
Be  Analysed  by  Round-Table 
Discuasiona  at  Cbicago 
Convention 


^''ONDEMNIN’G  Shc^ping  News  pub-  ing  civic  interest  and  community  better- 
lications  for  reverting  to  the  mer-  nient  programs, 
chandising  practices  of  a  bygone  day,  “The  home  town  paper  is  a  consider- 
H.  E.  C.  Rowe,  secretary  and  field  man-  able  factor  in  increasing  the  retail  trad- 
ager  of  the  Ohio  Newspaper  Association,  ing  area  of  a  town.  With  proper  cir- 
in  an  address  before  the  Kiwanis  Club  culation  promotion,  they  do  far  more  than 
of  .\da,  O.,  Dec.  5,  declared  that  retail  any  other  agency  to  carry  the  retail  mer- 
merchants  of  today  recognize  that  their  chandise  messages  to  the  outlying  terri¬ 
tories,  and  attract  new  areas  to  the 
’  „  ■  •.  Newspapers  to 

do  this  successfully  must  prosper  finan- 


business  methods  must  be  based  upon  the 

solid  foundation  of  internal  co-operation  trading  center. 

and  external  competition.  dc  — --  ,  .  .  - 

"The  march  of  civilization  has  brought  cially.  Anything  that  interferes  with  their  the  Amencan,  as 
about  drastic  changes  in  retail  merchan-  growth  and  development  will  in  time  react  editor.  The  pa- 
dising,”  he  said,  “since  the  advent  of  the  against  the  town.  pcf  will  devtrte 

automobile  the  merchant  is  no  longer  sure  "The  retail  merchant  of  any  town,  who  itself  to  the 
that  the  peo^e  living  in  his  town’s  trad-  wishes  to  prosper  and  increase  his  busi-  sports  and  the- 
ing  area  are  coming  into  his  town  at  all,  ness,  must  unite  with  the  other  merchants  atrical  field  accord 
let  alone  coming  into  his  store  to  trade,  of  his  town  to  sell  their  community  to  of  the  backers  o 
Therefore  he  finds  that  he  is  no  longer  the  outside  trading  area,  directly  com-  Grabowski. 
concerned  about  taking  business  from  his  peting  for  this  trade  with  the  other  towns  Date  of  first 
competitor,  who  does  business  down  the  of  the  district.  He  must  forget  about  given  as  Feb.  7,  hi 
street,  but  is  interested  primarily  in  get-  selfish  competition  within  his  own  town,  middle  of  January 
ting  people  living  in  the  town’s  trading  refusing  co-operation  with  any  agency,  Mr.  Engle  has  1 
area  to  come  into  the  town  at  all,  and  such  as  the  Shopping  News,  which  might  newspaper  experii 
the  extending  of  the  boundaries  of  this  revert  to  this  old  standard  of  internal  time  a  correspondi 
trading  area  at  the  expense  of  the  other  competition.  He  must  also  recognize  ice  and  has  also  \ 
retail  centers  of  the  district.  that  the  newspaper  is  the  community’s  Herald-Excwiiner, 

“Progressive  merchants  in  progressive 
towns  have  found  it  necessary  to  read¬ 
just  themselves  to  this  trend  of  modern 
times.  They  find’  it  necessary  to  ‘set 
their  house  in  order,’  and  after  this  is 
done  to  unite  with  the  other  merchants 
of  the  town  to  sell  the  community  as  a 
whole. 

“It  is  at  this*  point  that  the  newspaper 
enters  the  picture,  for  it  is  the  greatest 
factor  in  selling  the  town  to  the  people 
living  in  the  trading  area.  People  read  a 
newspaper  for  information,  entertainment, 
and  inspiration.  Through  its  columns 
they  become  acquainted  with  the  other 
residents  of  the  trading  area,  they  learn 
of  the  civic  activities  of  the  town,  become 
interested  in  its  shows  and  social  events, 
the  school  happenings,  the  church  activi¬ 
ties,  and  join  whole-heartedly  with  the 
efforts  of  the  paper  to  make  the  com¬ 
munity  a  better  jjace  in  which  to  live. 

They  would  probably  have  this  same 
interest  and  close  relationship  with  any 
other  town  of  the  district  if  they  were 
continually  given  information  about  that 
community  through  its  local  newspaper. 

The  newspaper  is  the  most  potential  fac¬ 
tor  in  selling  a  town  to  the  people  living 
in  its  trading  area,  and  there  is  no  other 
medium  that  can  effectively  take  its  place. 

‘’The  Shopping  News  propaganda, 
which  has  recently  been  circulated  among 
the  merchants  and  merchant  organizations 
in  Ohio,  fails  to  point  out  that  this  digni¬ 
fied  hand-bill  cuts  into  the  advertising  in¬ 
come  of  the  newspapers  in  any  town  in 
which  it  is  started,  and  as  a  result  cuts 
into  the  reading  quality  and  civic  effort 
of  the  newspaper  in  equal  proportion. 

The  proponents  of  the  Shopping  News 
fail  to  tell  that  no  town  could  continue 
to  exist  as  a  retail  merchandising  center 
if  its  newspapers  were  to  discontinue  en¬ 
tirely. 

“The  Shopping  News  is  a  return  to 
the  retail  merchandising  practices  of  a 
by-gone  day :  that  of  internal  competition, 
setting  up  one  merchant  against  another, 
and  at  the  same  time  fails  to  increase  the 
possible  customers  coming  from  the  trad¬ 
ing  area  into  the  town,  and  it  fails 
miserably  to  stimulate  buying.  What  does 
it  do  to  bring  the  people  of  the  trading 
area  into  one  big  community  family? 

“Take  away  the  inspiration  of  a  good 
newspaper  and  the  town  lags,  its  popu¬ 
lation  settles  into  a  state  of  mental  and 
physical  satisfaction,  and  its  desires  for 
growth  and  better  living  conditions  be¬ 
come  dormant.  Civic  spirit,  which  is 
always  sponsored  and  promulgated  by  the 
newspapers,  is  the  very  pulse  that  makes 
towns  and  cities  grow,  which  increases 
their  trading  area  and  number  of  quasi¬ 
residents,  elevates  the  standard  of  living 
and  thus  enables  the  population  to  earn 
more  ai^  spend  more.  As  long  as  the 
advertising  income  is  sufficient,  a  news¬ 
paper  gives  its  utmost  efforts  to  promot- 


M.  A. 

The  A.  E.  A.  will  hold  a  round-td!; 
discussion  of  marketing  at  10:00  a.m.  De 
27  under  the  leadership  of  Prof.  Paul  I 
Converse  of  the  University  of  lllinoi 
Speakers  will  be  W.  L.  White,  Universi! 
of  Texas ;  V,  H.  Pelz,  American  Instjij; 
of  Food  Distribution,  Inc. ;  W.  W.  Wi 
shawer.  The  Wiebold  Stores  of  Chirag] 
P.  J.  Stokes,  research  department,  ti 
National  Retail  Hardware  A>wiatica 
and  Karl  D.  Reyer,  Wittenberg  Col'fj 

At  the  dinner,  to  be  held  the  evening  ( 
the  same  day,  Neil  H.  Borden  of  Ha; 
vard  University,  president  of  the  A?- 
ciation,  will  preside. 

The  second  day  will  start  with  a  nmi J 
table  meeting  of  the  N,  A.  T.  M.  A.  o 
which  President  Borden  will  be  chaii 
man.  The  topic  will  be  “The  Effect  o 
Automobiles  on  Trade.” 

Jean  Carroll,  director  of  market  analy 
sis,  Meredith  PuUishing  Company;  Joh 
R.  Riggleman,  University  of  California 
Earl  S.  Fullbrook,  University  of  Nebrai 
ka ;  and  F.  C.  Wagner,  University  c 
Minnesota,  will  be  the  speakers. 

At  12:30  a  luncheon  conference  w. 
be  held  with  Dean  John  T.  Madden  : 
New  York  University,  presiding.  T(« 
will  be  followed  by  a  joint  meeting  wii 
the  American  Association  of  Collegial 
Schoeds  of  Business.  “Research  in  Mas 
keting  and  Advertising.”  The  prineiji 
speakers  wil  be  Nathaniel  W.  Barna 
University  of  Chicago,  director  of  r« 
search  and  education  of  the  Internationj 
Advertising  Association;  and  Paul  1 
Cherington,  Stanford  University,  re 
search  director,  J.  Walter  Thoni[>50 
Company. 


FURNISHES  TRIMMIN’S  FOR  HOLIDAY  TURKEYS 


illuruinq  iVstorion 


NEW  R.  C  A.  SUBSIDIARY 
BEING  FORMED 


Separate  Company  Planned  to  Hand 
All  Communicationa  Buainea* — 
Will  Facilitate  Sale 
Nefotiationa 


•Action  was  taken  by  directors  of  ti 
Radio  Corporation  of  America  at  thd 
regular  meeting,  Dec.  7,  to  create  i 
separate  communications  company  to  tak 
over  all  the  communications  business  a 
the  corporation. 

General  James  G.  Harbord,  i>ifdda 
of  the  Radio  Corporation,  and  Davi 
Sarnoff,  vice  president  and  general  maa 
ager,  will  be  in  charge  of  drawing  4 
plans  for  the  organization  of  the  net 
company.  This  move  follows  the  cret 
tion  of  a  number  of  separate  spvi'i.iliie 
companies  in  various  fields,  such  as  th 
National  Broadcasting  Company,  R.  C 
A.  Photophone.  Inc.,  and  the  Kadis 
marine  Corporation  of  America. 

The  new  communications  company,  i 
is  expected,  would  ^eatly  facilitate  m 
future  negotiations  either  with  the  Wefi 
ern  Union  or  Postal  Telegraph  c«! 
panics,  with  a  view  to  selling  the  Radi 
Corporation’s  domestic  cotnmnniLatioe 
business. 

The  White  act  makes  any  such  mergi 
or  sale  impossible  at  present,  but  it  > 
felt  that  future  amendment  of  the  » 
might  enable  domestic  and  foreign  tek 
graph  communications  of  the  Unitt 
States  to  be  combined  into  two  con  petis 
systems,  or  even  into  a  single  corpon 
tion. 


No  holiday  season  in  the  home  of  an  Oregon  editor  would  be  romplete  with¬ 
out  a  feast  that  included  cranberries  from  the  bogs  of  J.  S.  Dellinger,  pub¬ 
lisher  of  the  Astoria  (Ore.)  Morning  Auorian.  Photo  shows  Mr.  Dellinger 
in  front  of  his  plant  with  employes  who  helped  him  distribute  the  boxed 

cranberries. 


/ 


Member  Audit  Bureau  of  Circulations 


Member  Associated  Business  Papers 


I 

I 

I 
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A  Continuing  Text-book 
for  Advertisers 

Because  EDITOR  &  PUBLISHER  is  devoted  exclusively  to  newspaper 
advertising,  it  is  naturally  sought  by  those  who  must  keep  up-to-the-minute 
regarding  the  newest  developments  in  marketing,  merchandising  and  selling 
through  newspapers.  . 

The  student  of  geology  does  not  use  a  text-book,  one  page  of  which  refers  to 
geology,  another  page  of  which  refers  to  psychology,  another  to  astronomy, 
another  to  physiology,  another  to  counterpoint  and  harmony.  Such  a 
hodge-podge  would  be  confusing  to  a  student  and  such  a  hodge-podge  in 
editing  a  trade  journal  would  not  serve  any  special  purpose  for  the  reader. 

Newspaper  advertising,  from  the  national  standpoint,  has  developed  so  that 
it  long  ago  became  a  full-fledged  topic  in  itself — a  medium  so  versatile  and 
flexible  and  so  powerful  that  it  rightfully  cannot  share  editorial  space  with 
knick-knacks. 

So  thoroughly  is  this  fact  recognized  that  EDITOR  &  PUBLISHER  has 
become  the  authority — the  continuing  text-book — the  publication  which 
advertisers  and’  agents  read  and  study  and  consult  for  authoritative 
newspaper  information. 

You,  as  a  newspaper  publisher,  will  find,  therefore,  that  EDITOR  & 
PUBLISHER  has  a  supreme  advantage  for  you  when  you  advertise  your 
market  and  your  medium. 

You  find  in  EDITOR  &  PUBLISHER  the  ideal  medium  through  which  to 
place  before  the  national  advertisers  who  invest  91.4%  of  all  the  known 
appropriations,  the  sales  story  of  your  publication. 

Through  this  one  medium  you  reach  the  very  men  you  desire  to  reach — at 
one  cost.  And  you  reach  them  at  the  very  moment  they  are  esp>ecially 
interested  in  the  subject — when  they  are  reading  about  newspapers  and 
newspaper  advertising. 

If  this  reasoning  appeals  to  you — and  it  is  incontrovertible — arrange  now 
for  a  regular  schedule  in  EDITOR  &  PUBLISHER. 


Editor  &  Publisher 


THE  FOURTH  ESTATE 

1700  Times  Building,  Times  Square,  New  York  City 

Five  Telephones:  Bryant  3052-3053-3054-3055-3056 
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NEWSPAPERS  AT  PEAK 
OF  PROGRESS 


NUGENT  SPEAKS  IN  BOSTON 


ASSOCIATES  HONOR  WORSLEY 


Present  U.  S.  Dailies  Are  Best  the 
World  Has  Ever  Seen 
Joumalisnn  Professor 
Tells  Convention 


William  D.  Nugent,  sales  manager  for 
Media  Records,  New  York  city,  and  for¬ 
merly  advertising  director  for  the  Boston 
Hearst  newspapers,  was  the  speaker  at 
the  Monday  morning  forum  of  the  Boston 
Eivning  American  and  Sunday  Adver¬ 
tiser,  Dec.  3. 


American  newspapers  today  are  the 
best  they  have  ever  been.  Prof.  Willard 
G.  Bleyer,  director  of  the  school  of  jour¬ 
nalism  at  the  University  of  Wisconsin, 
told  the  annual  convention  of  the  Iowa 
High  School  Press  association  at  Grin- 
nell  college,  recently. 

"Any  one  who  has  examined  newspaper 
files  in  various  periods  of  America  for 
the  last  200  years  must  inevitably  come 
to  the  conclusion  that  the  newspapers 
today  are  the  best  that  the  world  has 
ever  seen,”  he  declared.  “They  contain 
relatively  less  sensational  news  than  did 
the  first  penny  papers  of  the  1830s  or 
the  yellow  journals  of  the  1890s. 

"They  print  more  and  better  illustra¬ 
tions.  Their  editorials  are  fairer,  more 
independent,  and  less  abusive  than  those 
of  even  the  great  editors  like  Greeley, 
Dana  and  Watterson.  The  advertisements 
are  much  more  truthful  and  very  much 
less  objectionable  than  they  used  to  be. 
The  contention  of  some  critics  of  the 
press  that  the  middle  nineteenth  century 
was  the  golden  age  of  American  jour¬ 
nalism  has  little  foundation  in  fact. 

"Newspapers  show  the  influence  of  the 
tremendous  changes  in  American  life  as 
a  result  of  extensive  use  of  ^chinery, 
mass  production,  standardization,  more 
rapid  forms  of  transportation  and  com¬ 
munication,  shifting  population,  and  the 
general  speeding  up  of  the  tempo  of  life, 
with  the  consequent  higher  nervous  ten- 


DAILIES  AIDING  CITY 
TO  ATTRACT  BUYERS 


Johnson  City  Newspapers  Working  with 
Merchants  to  Draw  Christmaa 
Trade  Through  Cut-Rate 
Bus  Fares 


Approximately  one  hundred  and  twen¬ 
ty-five  Boston’s  newspaper  men  gather¬ 
ed  to  pay  tribute  to  Frederick  Worsley, 
circulation  manager  of  the  Boston  Her¬ 
ald-Traveler  last  week  at  a  dinner  given 
at  the  Cocanut  Grove  Inn  in  his  honor. 
Mr.  Worsley  has  resigned  and  will  go 
to  Albany,  N.  Y.  where  he  will  take 
charge  of  the  circulation  activities  of 
Times-Union.  Jean  Stimmel,  Herald- 
Traveler  rotogravure  editor,  pwesented 
him  with  a  sterling  silver  jewel  case 
containing  a  generous  assortment  of  gold 
pieces.  Thomas  Allen,  on  behalf  of  the 
members  of  Mailer’s  Union  No.  1, 
presented  Worsley  with  a  handsome 
traveling  bag. 


‘ALUMNI”  PLAN  HONOf 
FOR  EX-CITY  EDITOR 


Men  Who  Worked  Under  Hermee 
Seiferth  to  Join  in  Celebrating  I: 
50th  Anniversary  With  New 
Orleans  Times-Picayune 


“Most  newspapers,”  Prof.  Bleyer  said, 
“come  to  us  after  the  average  reader  has 
had  a  tiring  day  and  when  he  seeks  re¬ 
laxation  and  amusement,  not  instruction 
and  information,  unless  it  is  given  in  an 
attractive  form.  The  average  .\merican 
has  four  possible  after-dinner  diversions: 
he  may  go  to  the  movies,  he  may  turn 
on  the  radio,  he  may  take  a  spin  in  his 
auto,  or  he  may  read  his  papers,  and 
when  that  is  finished,  he  may  while  away 
the  evening  with  a  detective  story,  a 
murder  mystery  novel,  the  latest  best 
seller,  or  a  popular  fiction  magazine. 
These  attractions  are  all  competing  for 
his  attention. 

“How  does  the  average  newspaper 
meet  this  competition?  It  gives  him  news 
in  human  interest  form,  the  little  comedies 
and  tragedies  of  everyday  life,  the  melo¬ 
drama  of  crime  and  scandal.” 


I'eaturing  co-operation  between  mer¬ 
chants,  bus  lines  and  local  newspapers, 
the  business  men  of  Johnson  City  are 
putting  on  a  drive  to  make  Johnson  Gty 
the  leading  Christmas  shopping  center 
of  its  area. 

-Ml  bus  lines  entering  the  city,  includ¬ 
ing  those  from  Asheville,  Knoxville  and 
Bristol,  as  well  as  more  distant  pioints  in 
the  Virginia  and  Carolina  mountains,  are 
making  a  special  round  trip  fare  during 
December  of  one  and  one-half  the  one¬ 
way  fare,  or  a  25  per  cent  reductiem. 
When  tickets  are  purchased  a  punched 
coupon,  showing  point  of  origin,  is  given 
the  patron.  When  he  arrives  in  Johnson 
City  and  makes  his  first  purchase  amount¬ 
ing  to  $5  or  more,  he  presents  this  coupon 
and  the  merchant  takes  it  up  and  refunds 
an  additional  25  per  cent  of  the  fare  paid. 
This  enables  the  patrons  to  ride  the  bus 
lines  to  Johnson  City  and  do  their  Christ¬ 
mas  Shopping  at  a  saving  of  one-half  of 
their  regular  fare. 

Thousands  of  sample  copies  of  the 
Johnson  City  papers  are  being  distributed 
throughout  the  Upper  East  Tennessee, 
Western  North  Carolina  and  Southwest 
Virginia  territory,  featuring  the  event. 
On  Wednesday  of  each  week  during  the 
first  three  weeks  of  December,  this  extra 
distribution  will  be  made.  As  a  result 
the  local  papers  today  carried  somewhat 
more  than  50,000  extra  lines  of  advertis¬ 
ing  on  the  event  and  this  extra  lineage  is 
expected  to  be  repeated  each  week,  it 
was  stated. 

The  event  was  announced  in  the 
Chronicle  and  the  Staff-News  Dec.  2. 


“CONTRIBUTORS’  DAY” 
CALLED  A  SUCCESS 


More  Than  Fifty  Articles  and  Poems 
by  Readers  Published  by  Memphis 
(Tenn.)  Press-Scimitar 
On  December  4 


Herman  J.  Seiferth,  former  city  ed 
of  the  New  Orleans  Times-PLavi 
and  still  an  editor  on  its  staff,  will  ct! 
brate  his  50th  anniversary  with  the  pi 
March  4,  and  “alumni”  are  already 
ning  to  honor  the  day. 

What  form  the  celebration  will  tala 
in  the  hands  of  Arthur  A.  Moreno,  .N' 
Orleans  lawyer,  and  former  Picayune 
porter,  chairman  of  a  committee  of  whi 
Clem  Hearsey  is  secretary.  Celehrat 
names  are  among  the  alumni  who  w 
taught  newspaper  work  by  Mr.  Seife: 
They  include  Lafadio  Hearn,  O.  Hen 
A.  K.  Holcombe,  managing  editor  of  tl 
Nezo  York  Herald  Tribune,  Dorothy  Di 
and  George  W.  Cabel. 


I 


More  than  50  stories,  feature  articles, 
poems,  special  articles,  etc.,  written  by 
its  readers  were  carried  on  Dec.  4  by 
Memphis  Press-Scimitar  on  the  first 
Contributor’s  Day  held  by  that  paper. 

Three  pages  and  parts  of  others  were 
necessary  to  carry  all  the  contributions. 
Special  articles  by  an  architect,  president 
of  a  local  college,  an  aviatrix,  writer, 
tree  surgeon,  insurance  agent  and  others 
appeared. 

A  poet’s  corner  was  carried,  and  nine 
bits  of  verse  were  printed.  An  effort 
was  made  by  James  E.  Mills,  Jr.,  man¬ 
aging  editor,  who  initiated  Contributor’s 
Day,  to  use  most  of  the  contributions. 

“We  found  we  hadn’t  sufficient  space 
to  use  them  all,”  Mills  said,  “and  an 
effort  was  made  to  glean  the  best,  though 
all  contributions  were  of  high  quality. 

“The  first  Contributor’s  Day  was  such 
a  success  we  have  decided  to  continue 
it  indefinitely.  For  a  time  it  will  be  held 
on  the  first  Tuesday  of  each  month.” 

Contributor’s  Day,  the  idea  of  Mills, 
was  started  as  a  good-will  builder  and  “to 
give  the  readers  the  opportunity  to  write 
that  story  or  poem  they  always  knew 
they  could.” 


Mr.  Seiferth  was  the  second  city  edi  * 
on  the  old  New  Orleans  Picayune  w 
was  established  from  funds  won  in  a  ja 
pot  and  named  after  the  Spanish  cw 
corresponding  to  the  American  nickel  H 
had  begun  work  while  very  young  as  R 
cub  reporter.  He  was  hardly  more  th 
a  boy  when  he  was  made  city  editor, 
remained  at  the  head  of  the  desk 
the  Times-Democrat  and  the  Picay 
were  merged  as  the  Times-Picayune. 

.Although  the  date  of  his  50th  annive: 
sary  with  the  Times-Picayune  condi 
with  the  inauguration  of  the  President 
the  United  States,  an  imposing  tiir 
is  anticipated  for  the  occasion. 


JEWELERS  TOLD  Th 
CAN  GRAB  SPACE 


In  fact.  Puff*  Are  Due  Tbem  if  T 
Advertise,  AcconHng  to  Secretary 
of  Publicity  Association — Cite* 
His  Successes 


BEHIND  THE  SCENES  IN  THE  LIFE  OF  A 
CLASSIFIED  AD  TAKER 

- By  NIVER  W.  BEAMAN - 


^tTELLO,  hello!  Morning  Blah  office? 
...  I  want  to  put  an  ad  in  ‘Real 


HEARST  WIRES  COMPUMENTS 


Praise*  American  Weekly  for  Progress 
Recorded  During  1928 


William  Randolph  Hearst  telegraphed 
his  compliments  to  the  staff  of  the 
American  IVeekly,  and  the  wire  was  read 
at  a  staff  meeting  held  in  New  York 
Dec.  10-11.  He  commended  the  men  for 
progress  recorded  during  1928. 

Speakers  at  the  staff  conference  were 
Morrill  Goddard,  editor;  J.  E.  Bloom  of 
the  Biow  Company,  Inc. ;  which  handles 
the  weekly’s  trade  paper  advertising; 
Jack  Lait,  supervisor  of  the  comic  divi¬ 
sion  of  King  Features  Syndicate,  Inc., 
George  E.  Panooast,  inventor  of  the 
color  presses  which  print  the  American 
Weekly;  C.  E.  Tebbs,  supervisor  of  en¬ 
graving;  John  E.  Walsh,  of  research  and 
plans  department;  James  B.  Meigs, 
Western  manager;  Leon  W.  Stetson, 
New  England  manager :  George  H.  Nel- 
sem,  Cleveland  manager ;  Neil  D.  Mc¬ 
Ginn.  of  Detroit;  Roger  M.  Reynolds, 
Southern  manager ;  and  E.  M.  Swasey 
of  Los  .Angeles  and  San  Francisco. 

.\rthur  Brisbane  was  the  speaker  at 
a  luncheon  on  Tuesday,  attended  by  the 
American  Weekly  sales  organization  and 
a  number  of  prominent  advertisers  and 
advertising  agency  men.  Those  at  the 
speakers’  table  at  the  luncheon  were 
Mortimer  Berkowitz,  David  E.  Town, 
Frank  Presbrey,  Frank  Seaman,  H.  F, 
Jones,  W.  A.  Hart  and  Arthur  Brisbane. 


Estate  For  Sale’  part  of  the  paper. 
Whassat?  ...  Just  a  minute?  .  .  .  Oh. 
all  right. 

“Hello,  whoosiz?  .  .  .  Oh,  classified 
department.  Say,  I  wanna  put  an  ad  in 
the  paper  to  sell  my  cottage.  Wherezit 
...  oh,  it’s  down  to  the  shore.  Good 
location?  .  .  .  yes,  fine.  S’only  about 
five  miles  from  the  best  beach  in 
Connecticut.  S’only  about  two  miles 
and  a  half,  or  maybe  three-quarters, 
from  where  all  the  rich  bugs  live.  Ya 
can  drive  to  the  shore  easy  in  10  minutes. 
I’ve  did  it  lots  of  times  in  nine  and  a  half 
in  a  flivver.  ‘Course,  it  takes  a  little 
longer'n  that  in  the  spring  when  the 
roads  are  muddy. 

“How  many  rooms  did  you  say?  ,  .  . 
Why,  it’s  got  two  now  but  could  be  made 
into  three  by  dividin’  the  kitchen,  and 
there’s  room  for  a  bed  in  the  sitting 
room.  An’  there’s  a  sleeping  porch.  It 
needs  new  moskeeter  netting  but  I 
wouldn’t  say  nuthin’  about  that,  would 


“And  quiet  say  it’s  so  quiet  up  there 
the  drop  of  a  pin  sounds  like  a  cannon, 
one  of  them  little  ones.  I  dropped  a 
whole  paper  of  pins  once  and  it  pretty 
near  deafened  me,  heh,  heh !  Kinda 
stress  that  quietness,  will  ya?  ’S  just  the 
place  to  go  for  a  rest,  maybe  while  you’re 
getting  over  the  grippe  or  an  operation  or 
somethin’  like  that,  or  maybe  have  a 
poker  game  or  get  drunk  without 
nobody  botherin’  ya.  .\nd  there  ain’t  no 
snakes,  neither,  not  very  many,  anyhow. 

“Zit  furnished?  .  .  .  Sure  is.  All 
fixed  up  tiptop.  Even  got  a  deer’s  head 


in  the  front  room.  Pretty  slick  little 
place.  I’ll  say.  Huh?  Oh,  how  much 
do  I  want  for  it??  .  .  .  Well,  I  oughta 
get  at  least  $200  but  I’d  take  $175  cash, 
but  ya  hadn’t  better  put  that  in  the  ad. 
Why,  the  lot  cost  $37.50.  At  least,  that’s 
what  the  fellar  next  door  paid.  I  hap¬ 
pened  to  win  this  one  on  a  raffle.  And  I 
built  the  place  myself  and  did  just  as 
good  a  job  as  any  carpenter  could  of  and 
a  lot  better’n  most  any  other  boilermaker, 
I  betcha. 

“Say,  read  it  off  to  me,  so  I’ll  kinda 
know  how  it’s  going  to  sound  in  the 
paper,  will  ya?” 

“For  Sale:  Comfortable,  well  furnished 
modem  two-room  cottage  at  shore  near 
popular  summer  colony.  Ideal  location. 
All  conveniences.  In  quiet  neighborhood, 
affording  opportunity  for  restful  vaca¬ 
tions.  Real  buy  for  right  party.” 

“Yeah,  that’s  fine.  Whassat?  ...  oh, 
my  name.  It’s  A.  B.  Jones,  yeah,  A.  B. 
No,  not  Buffalo.  What?  .  .  .  like  B  as 
in  Buffalo  or  D  as  in  Denver?  ...  no, 
no,  I  guess  ya  mean  like  B.  for  Bill  as 
in  William.  Yeah,  thas  awright.  The 
last  name?  ...  oh,  it’s  Jones.  How  do 
I  spell  it?  .  .  .  why,  J-O-N-E-S,  Jo-wens, 
d’ya  get  it?  Address  is  7345  Grand 
Street.  What?  .  .  .  oh,  my  telephone 
number  is  281-Apple. 

“WTiassat?  .  .  .  It’ll  cost  $2.16  for 
three  times  ?  Why  I  thought  it  was 
only  84  cents.  Oh,  you  say  that  is  for 
one  time.  Well  I  tell  you,  maybe,  I 
won’t  advertise  it  after  all.  No,  I  guess 
I  won’t.  That’s  a  little  too  steep  for  me. 
Yep,  just  nesTr  mind  it.  Uh,  huh.  G’bye. 

“*%tt /***,”  (What  the  operator  heard 
as  she  plugged  out  the  connection.) 


Retail  jewelry  dealers  who  use  new 
paper  space  but  who  despair  of  obtain! 
free  publicity  in  their  local  newsjiap 
are  assured  by  the  National  Jewel 
Publicity  Association  that  such  s 
donations  are  justly  due  them  and 
be  obtained,  according  to  a  letter  sent 
Editor  &  Pubusher  this  week.  I 
communication,  signed  by  John  Dra 
executive  secretary  of  the  associati 
Newark,  N.  J.,  and  sent  to  a  dealer 
Oklahoma  City  calls  attention  to  the  “ 
called  ‘free’  publicity  on  automobil 
radios,  refrigerators  and  what  not,” 
asks  “can  any  good  reason  be  adva 
why  our  industry  should  not  be  accoi 
the  same  privilege?”  It  is  claimed 
Mr.  Drake  that  the  association  obtai 
several  millions  of  dollars  worth  of  p 
licity  in  thousands  of  papers  last  year 

Samples  of  the  publicity  arc  reprodu 
in  a  folder,  but  the  mast-heads  of  new 
papers  in  which  the  articles  are  siipiK) 
to  have  appeared  are  not  included  in  l 
reproduction. 

“There  is  just  another  angle  to 
matter,”  the  letter  continues,  and  that  i 
a  saving  is  effected  by  the  newsiwp 
which  more  than  offsets  the  space  devot 
in  the  preparation  and  supplying  of  th 
articles  without  charge.  The  lar 
metropolitan  newspapers  are  anxious 
get  our  material  and  we  have  had  a  ni— 
her  of  instances  where  they  have  writta 
to  us  asking  that  they  be  supplied.” 

The  letter-head  of  the  association 
ries  the  name  of  the  Millis  Advertisi 
Company  of  Indianapolis  as  advertisi 
counsel. 


COL.  KNOX  ON  PACinC  COAST 


Col.  Frank  Knox,  general  rnanager  < 
the  Hearst  Newspapers,  is  making  a  brn 
visit  to  the  Pacific  Coast  He 
to  return  tlie  latter  part  of  next  week. 


WHIPPLE  ADVANCED 


Frank  A.  Whipple  has  been  elected  v> 
president  of  the  Hoyt  Company  Inc , 
will  continue  as  manager  of  the  Spnt 
field.  Mass.,  office  of  that  company. 
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World  Mar  he 

_  '  ^ 


The  Empire  State’s  strategic  position  in  commerce,  finance  and  industry  is  universally  recognized.  It 
is  so  outstanding  and  so  compelling  that  the  Empire  State  is  usually  classified,  “A  World  Market.”  Although 
New  York  State  is  limited  hy  boundary  lines  and  represents  a  measured  area  where  eleven  million  people 
dwell,  its  influence  as  a  buyer  and  consumer  of  commodities  is  world  wide.  Products  purchased  for  the 
Empire  Market  are  shipped  and  reshipped  to  every  part  of  the  globe.  Advertising  a  product  therefore  in 
the  New  York  State  daily  newspapers,  does  not  limit  its  possibilities  to  within  the  boundaries  of  the  State. 
Such  products  will  find  their  way  to  the  World  Markets,  because  people  from  all  over  the  world  come  to 
New  York  State  to  Buy. 

Below  are  listed  the  Empire  State's  outstanding  daily  newspapers.  You  will  find  them  excellent  mediums 
to  tell  your  story  to  the  world  buyers  and  New  York  State's  eleven  million  consumers. 


Circu- 

8.500 

10.000 

Circu- 

8.500 

10.000 

lation 

Linea 

Linea 

lation 

Linea 

Linea 

'Albany  Evaninr  Mawa  . 

...(E) 

54.751 

.13 

.13 

'Newburgh-Beacon  Daily  Hewa - 

..(E) 

15.644 

.08 

.08 

'Albany  Knickerbocker  Preat . 

...(M) 

34.307 

.18 

.18 

"Mew  Rochelle  Staadard-Star  . 

..(E) 

8.595 

.05 

.05 

'Albany  Knickerbocker  Preaa  . 

...(8) 

55.863 

.17 

.17 

tThe  Bun.  New  York  . 

..(E) 

885.464 

.65 

.68 

'Amaterdam  Recorder-Democrat  , , , 

...(E) 

7.640 

.05 

.05 

tNew  Tork  Timea . 

..(M) 

418.687 

.85 

.833 

ttAubum  Citiien-Adyertlaer  Journal. 

...(E) 

10.211 

.065 

.055 

tNew  Tork  Timea  . 

...(8) 

697.337 

1.15 

1.187 

'Brooklyn  Dally  Eagle  . 

...(E) 

81.083 

.25 

.85 

'New  Tork  Herald-Tribune  . 

..(M) 

309.959 

.70 

.686 

'Brooklyn  Daily  Eagle  . 

...(8) 

98.720 

.85 

.85 

'New  Tork  Herald-Tribune  . 

...(8) 

404.539 

.75 

.735 

'Buffalo  Courier  Ezpreaa  . 

...(M) 

125.261 

.82 

.82 

'New  Tork  World  . 

..(M) 

336.869 

.595 

.58 

'Buffalo  Courier  Ezpreaa  . 

...(8) 

167.302 

.30 

.30 

'New  Tork  World  . 

...(8) 

548.655 

.78 

.69 

'Buffalo  Evening  Newa  . 

...(E) 

154.716 

.30 

.30 

'New  Tork  Evening  World  . 

...(E) 

891.798 

.595 

.58 

'Buffalo  Evening  Timea . 

...(E) 

182.014 

.84 

.84 

'Niagara  Falla  Gazette  . 

..(E) 

83.124 

.07 

.07 

'Buffalo  Sunday  Timea  . 

...M) 

154.710 

.84 

.84 

'Poughkeepaie  Star  and  Enterpriae 

..(E) 

13.784 

.06 

.06 

'Corning  Evening  Leader  . 

. . .  (E) 

9.832 

.05 

.06 

tBocheater  Timea-Dnion  . 

..(E) 

78.386 

.83 

.38 

tElmira  Star-Oazette  Advertiaer  . . . 

(EAM) 

34.396 

.11 

.11 

'Troy  Record  . (MAE) 

83.368 

.07 

.07 

'Geneva  Daily  Timea  . 

...(E) 

5,978 

.04 

.04 

tUtica  Obaerver  Diapatch  . 

..(E) 

35.415 

.09 

.09 

'Oloveraville  A  Jobnatown  Leader 

'Watertown  Standard  . 

..(E) 

17,198 

.07 

.07 

7  87® 

.04 

.04 

'Ithaca  Joumal-Mewa  . 

7.787 

.05 

.05 

31.  1988. 

...(E) 

ft  Oovernmant  Statement.  March  31,  1028. 

'Jameatown  Morning  Poat . 

...(M) 

10.184 

.04 

.035 

*  A.  B.  C.  Publifther'a  Statement. 

Oct.  1 

1988. 

'Mount  Vernon  Daily  Argua . 

...(E) 

9.971 

.05 

.05 

t  Oovemment  Statement.  Oct.  1,  1928. 

54 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


By  MARLEN  PEW 


'  setting  machines,  demonstrated  last  week 

MNA  V  V^^AIVf  Rochester  Times-Un^ 

Vl  ■  I  I  I  m  y  B  ^hree  years  study  and  experiment 

A4KVC^  I  FI  I  1C  l%l  specialists  in  electrical  communication 

MJLummahWk  B  B  M  under  the  supervision  of  Mr.  Gannett  and 

highly  competent  newspaper  staffs 
m  have  brought  the  device  far  beyond  the 

/Slji  'A)  teletypesetter  is  more  advanced  than  most 

1='^^  modern  newspaper  machinery  has  been  at 

^ V  - ■•!g=^2^^E^^ar  F If its  introduction.  Its  practical  application 

to  ncwspapcr  use  will  have  to  be  tested 
By  MARLEN  PEW  for  several  years  under  all  operating  con- 

.„,,••  1  j  •  »T  ditions  before  publishers  can  determine 

'T'HE  present  and  all  that  impinges  upon  general  nv^ern  practice  Not  every  j^ow  to  change  their  present  organiza- 

It  IS  a  much  too  pressing  reality  to  publisher  will  admit  the  Hearstian  innu-  tj,^s 

permit  most  men  to  raise  their  heads  for  ence  upon  his  newspaper,  many  would  \rtual  mmnosition  from  a  tane  set  in 
even  a  fleeting  glimpse  of  disunt.hnis,  attempt  to  repudiate  the  thought,  but  rrHMyTSZeTs  ^glrS^^^ 
the  rolling  clouds  or  alluring  rainbow  truth  '*  that  very  few  newspapers  are  g^lv  far  in  the  future,  possibly  awaiting 

ends.  Most  of  us  never  look  up  from  published  either  in  the  Lnited  States  or  the' perfection  of  the  radio  transmission 

our  tasks.  Anyhow,  we  arc  conmitted  m  England  that  do  not  show  the  w-  news  in  order  to  avoid  the  great  hazard 
to  the  proposition  that  it  is  quite  all  marks  in  some  respect  or  other,  of  Mr  weather  to  wire  communica- 

right  for  the  other  fellow  to  take  the  Ilearsts  magic  play  with  words  and  In  ^^e  meantime  there  is  much 

risks  incident  to  experimentation ;  if  his  pictures  and  the  mechanics  that  lie  be-  newspai>er  composition  other  than  spot 
pioneering  IS  successful  we  may  find  ways  hind  their  reproduction  on  the  printed  telegraphic  news  which  is  received  by 
to  copy  his  achievements  and  ^hare  the  page.  The  late  E.  W.  Shipps  was  niail  and  wire  which  can  be  put  through 
benefits.  This  may  be  a  safe  business  equally  adventurous.  Improved  methods,  .u  teletvnc  as  it  is  trraduallv  installed, 
principk  but  tho»  who  Mow  it  mis,  scicttific  .dvancos.  ec^omies,  daring  There  wITte  "big, "  wTilLiS^ 
a  lot  of  the  glory  of  life.  It  is  the  exploits  strife  to  accomplish  the  seemingly  niachine  itself.  Unsuspected  weak- 
pioneer,  the  adventurer,  the  explorer  and  impossible,  the  making  of  silken  purses  nesses  may  come  to  light  in  the  casting 
inventor  who  gets  the  grand  kick  out  of  from  sow  s  ears,  sound  achievement  m  machines  operated  continuously  for  hours 
the  job.  To  be  able  to  indulge  ^e  any  branch  of  the  business  was  rich  wii^  maximum  speed.  MeUl  formuUs  may 

fancies  of  the  dream-world  of  invention  to  him  and  he  drank  deep  of  the  stuff  in  altered.  Situations  must  be 

and  make  it  pay  dividends,  in  cash  as  well  ms  limg  day  in  Arrcrican  journalism,  found  for  the  men  that  automatic  opera- 
as  in  thrills,  is  as  hot  stuff  as  comes  to  The  late  VVilliam  B.  Colver,  a  truly  displaces.  The  familiar  passive 

the  average  mortal.  A  man  1  like  in  the  kindred  spirit,  was  for  more  than  30  years  sabotage  with  which  labor-saving  devices 
newspaper  business  is  the  one  who  is  at  work  with  Scripps  m  they  called  resisted  will  possibly  delay  installa- 

willing  to  give  some  part  of  his  time  and  the  laboratory  which  might  be  an  ex-  machines  in  some  offices,  as 

substance  to_  explore  the  fields  of  better  perimcnt  to  find  a  ^rfect^  dry  mat,  or  usual  to  be  overcome  by  co-operation 
things  and  improved  ways.  I  like  him  some  new  principle  of  syndication,  or  the  ijcj^een  the  manufacturer  and  purchasers, 
when  he  is  not  ashamed  to  play  about  writing  of  some  disquisition  on  a  pnn-  these  are  relatively  unimportant  to 

the  shop  a  bit,  seeking  to  discover  some  ciple  m  jKilitics  as  related  to  journalism,  future  of  the  automatic  process,  corn- 
treasure  that  all  of  the  helter-skelter  or  how  to  build  a  staff,  or  equip  a  plant,  important  factor  that  it 

mob  of  dreamless  job  pluggers  have  been  or  circulate  in  the  suburbs,  or  whatnot.  not  reouire  the  scranning  of  useful 


I 


Some  are  needed  on  metropolitan  paperx  I 
but  journalism  in  the  cities  below  metro-  |LU 
politan  rank  would  be  infinitely  better  | 
if  it  could  retain  its  experienced  workers 
and  compensate  them  by  their  ability,  not 
by  an  arbitrary  scale  which  levels  tl« 
highest-paid  reporter’s  wage  with  th« 
of  a  traffic  cop. 


the  job.  'To  be  able  to  indulge  the  any  branch  of  the  business  was  rich  w'ine 
fancies  of  the  dream-world  of  invention  to  him  and  he  drank  deep  of  the  stuff  in 


and  make  it  pay  dividends,  in  cash  as  well  his  long  day  in  American  journalism, 
as  in  thrills,  is  as  hot  stuff  as  comes  to  The  late  VVilliam  B.  Colver,  a  truly 


does  not  require  the  scrapping  of  useful 


stumbling  over  for  years  on  end  with-  These  men  were  able  to  steam  up  ai^  existing  machinery,  a  barrier  upon  which 
—  - _i:.. — : - -  I.  roar  for  days  or  weeks  over  some  ab-  r>  .... 


out  suspecting  its  glittering  presence. 


_  -  - °  "  .  ,Y  -•  ,  .  .  a  .  -1  f  -■  j  many  brilliant  ideas  have  been  shattered. 

might  be  some  new  wrinkle  in  make-up,  stract  detail  of  newsjiaiier  practice  and  m  ■'  «  *  * 

some  rearrangement  of  the  composing  their  day  they  and  associates  located  and  rpHE  major  imoortance  of  the  invention 
room,  a  ^tter  w  ay  of  accountii^.  the  pinned  dow-n  for  the  future  a  forniu  a  1  the  newspaper  business  is  that  it 


opening  of  a  new  field  of  public  interest,  which,  in  substance,  is  what  the  world 


a  closer  tie-up  with  newsboys,  some  now  knows  as  the  Scripps-Howard  news- 
mechanical  contrivance  to  lift  labor  from  paper  enterprises.  I  defy  you  to  go  into 


Ae  human  spine  or  make  the  game  any  speedy  newspaper  shop,  which  re 
faster  and  merrier  for  those  who  play  it.  fleets  the  character  of  an  individual,  am 


to  the  newspaper  business  is  that  it 
promises  to  reduce  operating  costs  in  a 
department  which  usually  stumps  the 
budget-maker.  It  makes  new  funds 


I  have  had  the  pleasure  of  personal  con-  fail  witWn  an  hour  to  hea^^  achievement  or  compensation  during 

Uct  with  numerous  new  spaper  men  of  this  you.  with  unconcealed  pride,  of  some  .  .  -xnansion  of  the  industrv  dur- 

inventive  tvpe  and  have  noted  with  inter-  feature  in  his  shop  that  is  an  original  ‘'tTn  ^a?s  It  S  wssibly 

est  that  without  exception  the  man  most  stunt  which  he  has  either  invented  or  has  develo^ent  of  nevvs  ^cial- 

heavily  laden  with  responsibility  is  encouraged  some  member  of  the  sUff  to  Sies  siSS  SaS  thrmeS  - 

usually  the  freest  to  make  these  ex-  put  into  use.  To  tell  the  story  is  a  char-  ^"enS'  aXrSng  ^ 

plorations.  Who,  for  instance,  would  acteristic  of  the  royal  order  of  joiirnalis-  dSitt’  for  the  Lwspaper  man  who 

think  that  Frank  E.  Gannett,  building  tic  pioneers,  those  who  put  the  oil  on  the  d^sn’t^ant  o?  cannot  hlw^  executive 
the  third  largest  group  of  newspapers  wheels  of  enterprise  and  progress.  T^?Ln,ts^f  sWn^ 


.n  iZot  /n  i  available  for  the  editorial  department,  the 
branch  which  has  advanced  little  either 


under  single  ownership  in  the  country, 
would  have  the  time  and  inclination  for 
a  daring  experiment  in  mechanical  type- 


TREMENDOUS  significance  is  at 


post.  Thousands  of  skilled  newspaper 
men  are  driven  by  ambition  and  economic 
necessity  to  the  large  cities  from  small 


tached  to  the  Gannett  invention  for  towns  where  they  are  earning  “top” 


t  .  •  A  1  _  iLT  iiic  vjatuicii  iiivviitiuit  tvii  iUWlls  wiidic  lutiK 

^iJ"d;kdas  S' give  prLi^  of  re-  automatic  telegraphic  control  of  type-  salaries  with  no  executive  post  in  sight, 
forming  the  whole  process  of  news  ser- 

vice^..ncctofcs  and  wsmg  NOT  GRAND  DUKES— JUST  CAME31AMEN 


forming  the  whole  process  of  news  ser¬ 
vice  mechanics  and  composing  room 
practices?  Yes,  he  is  the  very  type  of 
publisher  who  would  do  that  j(i>  and 
invite  all  of  his  fellow  publishers  to  share 
its  ^nefits.  He  is  a  publisher  who  has 
not  permitted  success  to  stale  the  imagi¬ 
native  faculty  years  ago  developed  in  the 
news  room.  His  vision  does  not  narrow 
to  a  point,  as  in  perspective,  but  rather 
opens  up  fan-like  as  he  gazes  upon  the 
professional  scene.  No  routine  operator 
with  his  job  reduced  to  a  minimum  of 
daily  motions  would  monkey  with  a  jig¬ 
ger  outfit  calculated  to  speed  a  slug  cast¬ 
ing  machine  to  triple  capacity,  animated 
by  electric  impulses  through  the  air  or 
over  a  wire.  It  would  be  some  very 
busy  person  like  Frank  E.  Gannett. 


^THER  inventive  geniuses  that  I  have 
”  known  in  the  newspaper  field  were 
men  with  responsibilities  equal  to  those  of 
Mr.  Gannett,  possessed  of  that  rare  qual¬ 
ity  of  spirit  which  induces  such  men  out 
of  sheer  love  of  progress  to  put  red  and 
blue  chips  on  the  wheel  of  newspaper 
fortune,  happy  to  win,  content  to  lose. 
No  man  ever  lived  who  has  better  relished 
creative  effort  than  has  William  R. 
Hearst.  We  could  not  catalogue  on  this 
page  or  half  a  dozen  like  it  the  inventions 
in  newspaper  work  that  have  sprung  from 
his  restless  mind,  hundreds  of  which  are 
in  daily  use  throughout  newspaperdom. 
One  need  only  study  newspaper  files  in 
the  New  York  Public  Library  over  a 
period  of  thirty  years,  to  ot^rve  the 
breadth  of  Mr.  Hearst’s  contribution  to 


The  wellnlretBed  gentlemen  in  tbit  picture  are  not  members  of  the  Emperor's 
cabinet  attending  a  lawn  party,  but  are  hardworking  Japanese  cameramen 
taking  exterior  shots  of  the  Kyoto  Palace  during  the  recent  coronation.  The 
formal  dress  is  not  required,  it  is  said,  but  the  photographers  feel  more  at 
ease  when  dressed  in  the  height  of  fa^on. 


Y^EARS  may  roll  around  before  the 
1  automatic  typesetter  reforms  press 
service  methods,  but  it  is  entirely  coo- 
ceivable  that  the  day  may  come  when  the 
stuff  that  now  hammers  across  the  broad- 
page  ticker,  or  printing  machine,  nay 
rattle  the  keys  of  the  slug-caster  and  the 
editor  may  do  his  job,  either  on  tape,  or 
with  pencil  on  a  galley  proof,  the  latter 
to  be  returned  to  the  machine  for  correc¬ 
tion.  However,  it  should  not  be  long  be¬ 
fore  the  immense  wordage  that  the  syn- 
dicates  now  send  out  is  distributed  to 
clients,  not  in  the  form  of  proofs,  bat 
rolls  of  tape  that  may  be  run  throi 
the  typesetter  to  yield  a  proof.  1 
would  involve  the  wholesale  manufacture, 
of  tape  by  the  syndicates.  I  recall,  some 
six  years  ago,  having  made  this  particular 
suggestion  to  the  head  of  a  large  New 
York  syndicate,  based  upon  the  statement 
of  an  engineer  that  he  could  produce  a 
machine  ^at  would  operate  a  slug-castiiq 
machine.  The  syndicate  chief  couldn't 
see  it,  but  he  was  one  of  those  very  busy 
persons  who  got  to  his  office  just  before 
noon  daily  and  sat  up  late  at  night  play¬ 
ing  stud  TOker.  Some  less  busy  man, 
like  Mr.  Gaimett,  would  be  the  one  who 
would  be  able  to  accept  the  invitation.  1 
am  quite  able  to  believe  that  rewrite  men, 
columnists  and  department  writers  can 
easily  be  trained  to  turn  their  copy  into 
tape  for  the  typesetter.  And  even  if  all 
copy  is  to  be  edited  as  at  present  and 
merely  turned  over  to  a  battery  of  tape 
punchers,  who  may  be  the  speedy  boys 
now  operating  slug-casting  machines,  the 
idea  is  wholly  feasible  looking  to  economy 
over  present  methods.  I  do  not  appre 
hend  that  the  enterprise  would  immedi 
ately  be  disastrous  far  the  mechanical 
forces.  Naturally  it  would  displace  some 
men,  but  there  are  display  pages  to  set, 
heads  to  turn,  proofs  to  be  made,  and  the 
pages  must  be  made  up.  Ultimately,  of 
course,  the  straight  composition  jobs 
would  be  dispensed  with  and  the  forces 
heavily  cut.  Man  cannot  stand  in  the 
gateway  of  mechanical  progress  and  only 
the  stupid  will  attempt  to  block  the  way. 
When  the  linotype  came  into  use  the 
hand-set  printer  wailed  his  fate,  but  pw- 
haps  10  or  20  men  are  making  their  living 
as  compositors  today  for  every  hand-set 
printer  of  25  or  30  years  ago.  The  busi¬ 
ness  in  hand  for  those  who  fear  the  auto¬ 
matic  typesetter  is  to  locate  other  and 
TCrhaps  more  i^ofitable  employment 
M^y  of  them  will  no  doubt  travel  the 
editorial  route,  to  their  own  advantage 
and  that  of  the  craft. 


T  NOTE  that  an  editor  in  the  South  in 
commenting  upon  the  Gannett  experi 
ment  said  the  other  day  that  such  methods 
in  mechanics  would  tend  to  reduce  the 
newspaper  to  a  routine  job  as  soulless  as 
the  manufacture  of  bricks  in  a  clay  field. 
But  I  do  not  see  how  the  soul  of  a  news¬ 
paper,  which  of  course  is  its  life,  would 
suffer.  I  believe  with  a  little  practice  I 
can  punch  out  as  good  a  story  on  tape 
as  on  this  Underwood.  It  might  be  a 
very  good  thing  for  me,  since  I  could  no 
longer  rely  upon  the  printer  to  spell  my 
words  correctly.  All  my  life  I  have  been 
awaiting  some  development  which  would 
compel  me  to  use  the  dictionary  when  in 
doubt.  At  any  rate  I  do  not  feel  baffled 
by  the  tape  machine,  either  in  soul  or 
body. 


STUDENTS  TO  AWARD  PRIZE 


Journalism  students  at  the  University 
of  Oklahoma  will  pick  the  winner  of  the 
annual  award  for  “meritorious  achieve¬ 
ments  in  advertising”  among  state  news¬ 
papers  this  year,  it  is  announced  by  Prof. 
John  H.  Casey  whose  class  in  rural 
newspaper  advertising  will  act  as  judges. 
The  tro^y,  award^  annually  by  the 
Bonnett-Brown  Advertising  Company, 
will  be  presented  at  the  midwinter  meet¬ 
ing  of  the  State  Press  Association  in 
January. 


E'di  tor 
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“SOMEBODY’S 

STENOG” 


THE  ROUND- 
THE-WORLD 
COMIC 


IN  EGYPT 

The  «hniphters  »*f  Cleopatra 
lau!;!!  at  it  through  their 
veils  as  they  follow  it  in  a 
leading  daily  of  (-airc». 


IN  AUSTRALIA 

The  hig  dailies  feature  it 
under  the  title  “Soniehody’s 
Typiste.” 


THE  FRENCH 
VERSION 

lender  the  title  “lailii” 
earries  all  of  Hayward’s  Art 
with  translations  of  his 
snappy  halloons. 


IN  JAPANESE 

His  halloons  are  equally 
ap|>ealing. 


EVERYWHERE 

It  is  the  eomic  with  the 
strongest  woman-pull,  be- 
eaiise  it  always  gives  the 
woman  the  lea«l  and  the  last 
word. 


For  Tor  ms  and 
Samples  IFire 

LEDGER 

SYNDICATE 

Philadelphia,  U.  S.  A. 


LUDLOW  PLANT  ADDITION  TO  BE  COMPLETED  IN  FEBRUARY 
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[TiE  addition  to  the  plant  of  the 
•  Ludlow  TypoKraph  Company.  Chi- 
-}.  now  under  construction,  will  in- 
the  available  floor  space  more 
60  per  cent.  The  new  building  will 
oompleted  some  time  in  February  ac- 
t  ling  to  Arthur  H.  Hedley.  vice- 
r  'lleiit..  who  is  supervising  construc¬ 


tion.  In  the  illustration  above  the  new 
addition  is  represented  by  the  five  right 
hand  bays. 

The  new  four-story  structure  joins  the 
present  manufacturing  plant  on  the  west, 
facing  Clybourn  avenue.  The  first  and 
second  floors  of  the  new  building  will 
Ih;  devoted  to  manufacturing  depart¬ 


ments,  and  the  second  and  third  floors 
will  be  occupied  by  the  general  offices. 

The  building  is  of  concrete,  fireproof 
construction,  mixlern  throughout.  Passen¬ 
ger  and  freight  elevators  are  the  latest 
type. 

The  heating  system  of  the  new  plant 
will  be  ecpiipped  with  oil  burners. 


MERGING  OF  NAMES 
AIDS  LIBRARIAN 

l**  York  Daily  New*  System  Claimed 
to  Save  Time  and  Confusion — 
"Makes  Life  Happier" 

Writer  Says 

By  Maurice  Symonds 
Ubrarian.  Nnv  York  Dailv  News 

Uerging  of  proper  names  in  filing, 
fh  is  applicable  to  any  filing  system, 
worked  out  well  on  The  News.  To 
it  with,  let  us  take  the  names  of  Cook 
1  Ctokc,  one  without  the  final  “e"  and 
Mother  with  it.  How  much  easier  it 
>  id  be  to  go  to  f>ne  place  only  instead 
two  in  making  a  search.  Newspapers 
?!vc  hundreds  of  news  items  each  day. 
however,  are  not  always  correct, 
ioday  a  story  about  a  certain  Cook  is 
•  ilid  Cook.  Three  months  later  the 
-■sf  person  appears  in  print  under  the 
dling  of  Cooke.  Quite  frequently  a  re¬ 
nt  is  made  for  a  James  Cook,  and  if 
file  clerk  fails  to  look  in  both  places, 
■'flay  reply  in  the  negative,  while  under 
a  other  spelling  of  Cooke  there  is  prob- 
i'y  an  envelope  with  several  stories. 
tVhen  we  began  to  merge  clippings  of 
-■’k  and  Cooke,  we  found  about  ten 
-ulicatf  folders  in  each  section.  But 
■-c  merged,  arnl  a  single  cross-file  placed 
der  Cooke,  to  see  Cook,  you  need  only 
k  in  one  place.  Then  you  may  be  cer- 
in  of  the  correctness  of  your  reply. 
But  let  us  not  stop  at  the  one  name 
y.  There  are  dozens  of  names  in  any 
■  which  could  be  merged.  A  few  of 
mare:  Clark — Clarke,  Johnson — John- 
m  Ward — Warde,  Brown — Browne, 
w  Greene,  Kelly — Kelley,  Austen — 
^n,  etc.,  etc. 

One  shouhl  not  go  to  the  extreme  in 
'gin;:.  Each  name  is  properly  consid- 
"  i  and  when  it  has  given  us  a  little 
'  :ry  it  is  quickly  merged. 

Our  efforts  in  merging  have  been 
;5m  il  mostly  on  those  names  where  the 
is  different.  There  are  other 
however,  which  differ  in  the  be- 
niriL'  like  Reilly — Rielly,  Read — Reed — 
d.  Morehouse — Moorehouse,  Weber — 
tbber,  etc.,  and  much  thought  is  being 
fn  this  new  angle. 

We  make  an  exception  with  Me  and 
'Cy  the  latter  still  retaining  its  proper 
'"inc,  although  filed  as  Me.  On  this 
-“iciiltr  case,  a  few  years  ago  many 
rariaiN  scorned  this  idea  of  putting 
-nr  Me’s  together,  but  now  some  of  the 
ones  have  accepted  the  very 
"-g  which  at  one  time  they  thought 
'^Id  be  unwise. 

When  we  believe,  by  merging,  it  helps 


our  work,  and  speeds  our  service,  we  also 
apply  this  method  to  our  photo,  clipping 
and  cut  sections,  so  as  to  standardize  our 
whole  system.  These  little  changes  have 
proven  a  boon  to  us,  are  easy  to  operate 
and  have  more  than  repaid  us  for  the 
effort  expended  by  saving  time  and  in¬ 
creasing  our  general  efficiency. 

.As  you  well  know,  nothing  reflects 
more  credit  on  a  library  than  the  instant 
production  of  clippings,  pictures  or  cuts 
when  called  for  by  the  editorial  depart¬ 
ment,  and  conversely,  there  is  nothing 
more  disconcerting  than  reporting;  that 
your  library  can’t  meet  the  editorial  de¬ 
mands  in  cases  where  the  latter  depart¬ 
ment  is  almost  certain  that  such  and  such 
a  story  or  picture  has  seen  tlie  light  of 
publication. 

When  this  happens,  I  have  found  it  is 
very  often  due  to  inability  to  locate  ma¬ 
terial  because  of  the  failure  to  use  this 
merger  system.  The  moral  is  obvious. 

Wherever  possible  merge  names  and 
you’ll  find  your  task  of  being  librarian 
much  happier  and  pleasanter  than  it 
might  be  without  this  method. 

STUDENTS  PUBUSH  DAILY 

The  Senior  Gass  of  the  Seminole  High 
School  of  Sanford,  Fla.,  took  complete 
charge  of  publication  of  the  Sanford 
Herald,  Dec.  8,  writing  news  articles, 
features  stories  and  editorials,  soliciting 
all  advertising  and  taking  charge  of 
street  sales.  The  class  received  a  com¬ 
mission  of  20  per  cent  on  all  business 
they  solicited  and  50  per  cent  of  all 
street  sales.  Copies  sold  for  10  cents. 


Readers  msks  or 
break  a  news- 
paper.  The 
Florida  Ttmos- 
Union  has  for 
roars  been  the 
trst  newspaper 
in  its  stata  In 
reader  prefer- 
enca. 


JACKSONVILLE.  FLA. 


COAST  WEEKLY  SOLD 

The  Dms.’ney  (Cal.)  Cluitnpion.  weekly 
newspajicr  established  41  years,  has  been 
sold  by  J.  E.  \’an  Matre  to  Charles  S. 
Emerson,  former  newspaper  publisher  of 
Miami,  Ida. 

ADDS  PLANT  EQUIPMENT 

Miami  (Okla.)  News-Record  has 
purchased  a  32-page  rotary  web  press 
and  stereotyping  equipment.  C.  M 
Bartlett  is  general  manager. 

sales 
portfolio  •  *  • 

that  gets 
Orders  from 
Utica  Dealers 

'■PHE  most  effective  sales  portfolio 
^  your  salesmen  can  employ  in 
Utica  is  an  issue  of  the  Observer- 
Dispatch  containing  ihe  advertise¬ 
ment  of  your  product.  For  Utica 
merchants  know  from  experience 
that  Observer-Dispatch  advertising 
send*  buyers  to  their  stores. 

Utica 

Observer- 

Dispatch 

Utica,  N.  Y. 

Member  of  The  100,000  Group 
of  American  Cities,  Inc. 

one  of  the 

GANNETT  NEWSPAPERS 

Rochester  Timee-Union  •  -  Roch¬ 
ester  Democrat  OC  Chronicle  • 
Utica  Observer-Dispatch  •  •  Elmira 
Star-Gazette-Advertiser  •  -  Elmira 
Sunday  Telegram  -  -  Ithaca  Journal- 
Naws  •  •  Newburgh-Beacon  News 
•  •  Olsan  Herald  •  -  Hartford, 
Conn.,  Timas  -  *  Ogdensburg 
Republican-JournsI  •  •  Plainfield, 
N.  Courier-News 
J.  P.  McKinney  4  Son,  NttUmal 
I  I  Representatives 

New  York  Chicago  San  Francisco 
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WHAT  OUR  READERS  SAY 


CHALLENGES  NOYES’  STATEMENT 


To  Editob  &  Publishlk:  No  man's 
personal  qualities,  be  they  ever  so 
amiable,  can  relieve  him  of  responsibility 
for  his  own  words,  especially  when  he 
utters  them  deliberately.  Accordingly, 
it  is  my  unpleasant  duty  to  challenge  a 
statement  recently  made  by  Mr.  Frank 
B.  Noyes,  president  of  the  Associated 
Press  and  publisher  of  the  IVashington 
Star,  in  the  course  of  an  address  before 
the  .Annual  Conference  of  Major  Indus¬ 
tries  at  Columbia  University.  It  has 
just  come  to  my  attention  in  consequence 
of  its  widespread  distribution  by  the 
publicity  organization  of  Mr.  Ivy  Lee — 
about  whose  motives  and  purpose  I  am 
but  mildly  curious.  If  there  can  be  any 
explanation  of  Mr.  Noyes’  statement 
that  will  reflect  credit  upon  him,  its  ap¬ 
pearance  should  not  be  delayed.  If  it 
dcK-s  api)ear,  I  shall  be  both  gratified  and 
surprised. 

Remarking  upon  the  rather  well 
known  circumstance  that  newspapers  and 
press  associations  sometimes  are  unjustly 
accused  of  inaccuracies,  Mr.  Noyes  said 
to  the  Conference : 


**Ab  example  of  this  can  be  given  in  the 
excited  attacks  on  the  Associated  Press  when 
if  sent  out  a  story  from  Washington  (Nov.  18, 
1928)  stating  that  our  State  Department  was 
much  disturt>ed  over  what  it  regarded  as  an 
attempt  to  establish  a  Bolshevist  hegememy  over 
Central  America,  and  that  the  Department’s 
attitude  toward  that  section  of  the  world  was 
governed  by  that  frame  of  mind  in  the  De 
partment  of  State.** 


Now,  as  a  matter  of  fact,  the  Asso¬ 
ciated  Press  did  no  such  thing,  and  its 
president  could  have  ascertained  that 
fact  by  the  most  casual  reference  to  his 
own  files.  What  it  actually  did  was  to 
Send  out  a  story  which  t>cgan  with  the 
bald,  unaccredited  and  unqualified  asser¬ 
tion  that  relations  between  the  United 
States  and  Mexico  were  threatened  by  a 
Mexican-fostered  Bolshevist  hegemony 
intervening  between  this  country  and  the 
Panama  Canal,  followed  by  the  further 
assertion  that  this  “development”  was 
responsible  for  a  statement  which  Secre¬ 
tary  Kellogg  had  issued  ujKjn  the  recog¬ 
nition  of  the  Diaz  administration  in 
Nicaragua.  The  statement  accusing  the 
Mexican  Government  of  Bolshevist  ac¬ 
tivity  in  Central  America  was  not  attri¬ 
buted  to  the  State  I  )ej)artnient  or  to  any 
oflicial  of  the  de|>artnient.  ( )n  the  con¬ 
trary,  it  was  printed  under  an  explicit 
understanding  that  it  would  not  be  at¬ 
tributed  to  the  dejwrtment.  It  is  almost 
inconceivable  that  Mr.  Noyes  could  be 
unaware  of  these  facts. 

Moreover,  the  effrontery  of  any 
official  of  the  .Associated  Press  in  at¬ 
tempting  to  defend  this  story  on  the 
ground  that  it  furnished  the  “back¬ 
ground”  which  explained  Secretary  Kel¬ 
logg’s  handling  of  the  Nicaraguan  situa¬ 
tion,  cannot  be  fully  appreciated  until  it 
is  known  that  the  device  of  tying  the 
“Bolshevist  hegemony”  yarn  up  with  the 
Nicaraguan  story  was  suggested  by  the 
Associated  Press  reporter  himself,  to 
provide  an  excuse  for  printing  the 
former!  In  other  words,  the  Nicaraguan 
story  was  used  as  a  peg  on  which  to 
hang  the  fantastic  tale  of  a  Mexican- 
Bolshevist  conspiracy— at  the  suggestion 
of  the  A.  P. ! 

Briefly,  what  happt'iied  was  this :  On 
Nov.  16,  1926,  representatives  of  the 
three  leading  press  associations  were 
summoned  to  the  office  of  .Assistant 
Secretary  of  State  Robc-rt  E.  Olds  (since 
resigned  to  accept  a  position  with  J.  P. 
Morgan  &  Co.)  'They  were  Kirke  L. 
Simpson,  State  Department  man  of  the 
A.  P.,  George  R.  Holmes,  superintendent 
of  the  Washington  bureau  of  the  I.  N. 
S.,  and  Ludwell  Denny,  State  Depart¬ 
ment  man  for  the  U.  P.  After  pledging 
them  not  to  quote  either  him  or  the  l')e- 
partment.  Olds  told  them  that  the  De¬ 
partment  was  convinced  that  Mexico  had 
a  Bolshevist  government,  that  a  bond  of 
sympathy,  if  not  an  actual  understanding, 
existed  between  Mexico  City  and  Mos¬ 
cow,  and  that  a  steady  stream  of  Bolshe¬ 
vist  propaganda  was  being  sent  into 
Central  America  from  Mexico,  aimed 


at  the  overthrow  of  existing  govern- 
m^ts,  society  and  property  rights.  He 
said  he  wanted  the  assistance  of  the 
three  press  associations  in  “getting  this 
picture  before  the  country.’’ 

Denny  and  Holmes  replied  that, 
obviously,  the  proper  way  to  accomplish 
this  was  by  issuing  an  official  statement, 
setting  forth  the  facts.  Olds  replied 
that  this  was  “utterly  impossible,”  point¬ 
ed  out  that  a  “serious  situation”  would 
be  created  by  such  an  attack  upon  a  sup¬ 
posedly  friendly  nation,  and  reiterated 
his  declaration  that  neither  the  depart¬ 
ment  nor  any  oflicial  must  be  credited 
with  the  charge.  Holmes  and  Denny  re¬ 
torted  that  they  certainly  did  not  intend 
to  make  the  accusation  on  their  own 
authority,  especially  in  the  absence  of 
any  evidence  to  support  it. 

“How  would  it  do,”  Mr.  Olds  then 
suggested,  “to  put  it  in  this  form — that 
<iur  control  of  the  Panama  canal  is 
threatened  by  the  action  of  Mexico  in 
fostering  a  Bolshevist  hebemony  in 
Central  America?  How  do  you  think 
your  editors  would  react  to  that?”  With 
brutal  candor  Holmes  replied  that  unless 
the  charge  was  supported  by  proof  he 
was  of  the  opinion  most  of  them  “would 
laugh  at  it.”  Moreover,  both  Holmes 
and  Denny  inquired  what  conceivable  ex¬ 
cuse  they  could  offer  for  sending  out 
such  a  story  at  that  particular  time.  (It 
was  an  especially  acute  stage  in  the  con¬ 
troversy  t)etween  the  State  Department 
and  the  Mexican  Government  over  the 
Mexican  oil  and  land  law). 

■At  this  juncture  Simpson,  the  A.  P. 
man,  came  to  the  rescue  of  Diplomat 
Olds  with  the  brilliant  suggestion  that 
the  Mexican-Bolshevist-hegemony  story 
could  be  sent  out  as  “background”  ex¬ 
plaining  Secretary  Kellogg’s  handling  of 
the  Nicaraguan  crisis.  "There  had  been 
complaints  of  gun-running  from  Mexico 
to  Nicaragua,  and  in  his  statement  ex¬ 
plaining  the  recognition  of  the  Diaz 
regime.  Secretary  Kellogg  had  pointed 
out  that  the  previous  situation  in 
.Nicaragua  had  invited  interference  from 
the  outside.  Of  cour.se,  the  difference 
Itetween  running  guns  to  a  rebel  army, 
and  attempting  to  establish  “a  Bolshevist 
hegemony,”  offers  a  formidable  jump, 
but  Olds  agreed  with  Simpson  that  it 
might  he  handled  that  way.  Holmes  and 
Denny,  on  the  other  hand,  resolutely  de¬ 
clined  to  have  anything  to  do  with  the 
scheme,  and  Holmes  made  some  forceful 
remarks  upon  the  ethics  of  such  a  pro¬ 
ceeding  before  departing. 

Two  days  later  the  Associated  Press 
story  appeared.  It  began  as  follows : 

“The  specter  of  a  Mexican-fostered  Bolshevift 
hegemony  intervening  between  the  I'nited  States 
and  the  Panama  Canal,  has  thrust  itself  into 
Mexiran-American  relations,  already  strained. 

"This  striking  development  in  I.atin-American 
relations,  which  has  been  linaering  near  the 
surface  for  several  weeks,  came  to  light  yes¬ 
terday  with  an  appeal  by  Adolfo  Diaz,  new 
President  of  N'icarafpia.  for  .American  interven¬ 
tion  to  restore  peace  in  that  country,  and  formed 
the  background  of  a  warning  by  Secretary  of 
State  Kellogg  that  ‘interference  bv  outside 
sources’  in  Nicaragua’s  political  affairs  was 
viewed  with  concern  in  Washington.” 

It  will  be  observed  that  the  serious 
accusation  against  Mexico,  forming  the 
lead  of  the  story,  contrary  to  Mr.  Noyes, 
is  not  attributed  to  the  State  Department, 
nor  does  any  mention  of  the  department 
occur  in  that  paragraph.  To  have  men¬ 
tioned  it  would  have  been  a  flagrant 
violation  of  the  pledge  exacted  by  Olds. 
It  will  be  observed  that  this  bald,  un¬ 
accredited  statement  is  then  immediately 
described  as  a  “striking  development" 
which  had  “come  to  light”  with  Diaz’ 
appeal,  although  the  fact  is  that  nothing 
remotely  resembling  such  a  charge  was 
contain^  in  Diaz’  appeal.  It  is  then 
stated  that  this  “development"  formed 
the  background  of  a  “warning”  by  Kel¬ 
logg.  As  showing  the  thoroughly  dis- 
hrHiest  character  of  this  phase  of  the 
story,  let  me  quote  the  full  sentence  of 
the  Kellogg  statement  in  which  the 
“warning”  occurred ; 

“'The  Department  has  lieen  informed  that 
President  Diaz  intends  to  make  overtures  of 
peace  and  general  amnestv  to  his  political 
opponents,  and  that  he  will  offer  the  Liberal 


Party  participation  it)  the  new  Govemment,  in¬ 
cluding  certain  Cabinet  posts,  I  tinoerely  hope 
that  this  offer  if  made  will  be  accepted  by  the 
Liberals,  since  only  by  cooperation  between  all 
factions  can  peace  and  tranquillity  be  restored 
to  that  country  now  to  unhappily  tom  by  revolu¬ 
tion — a  condition  which  has  invited  interference 
from  outside  sources — a  state  of  affairs  which 
must  cause  concern  to  every  friend  of  stability 
in  Central  America." 


I 


Of  course,  it  is  perfectly  obvious  that 
if  this  sentence  was  meant  to  convey  any 
warning  at  all,' it  was  a  warning  to  those 
who  were  supposed  to  be  active  or  ac¬ 
quiescent  in  running  guns  to  the  Liberal 
army  in  Nicaragua.  The  A.  P.  story,  in 
a  subsequent  paragraph,  virtually  ad¬ 
mitted  this  fact,  in  the  face  of  its  at¬ 
tempt,  earlier  in  the  same  story,  to 
stretch  it  sufficiently  to  cover  the  “Bol¬ 
shevist  hegemony”  tale.  In  the  later 
paragraph  it  stated: 

“While  the  American  Secretary  of  State  did 
not  go  beyond  ‘outside  sources’  in  explaining 
the  recognition  of  Diaz  as  the  constitutional 
head  of  Nicaragua,  his  warning  was  founded 
on  official  reports  showing  repeated  gun-running 
rxi>editions  from  Mexican  ports  to  Nicaragua 
and  Guatemala.” 

Thus  we  find  that,  in  the  opening  of 
the  story,  the  “spectre  of  a  Mexican- 
fostered  Bolshevist  hegemony”  formed 
the  background  of  Kellogg’s  “warning” ; 
while  further  along  we  are  told  that  it 
was  “founded  on  official  reports  showing 
repeated  gun-running  expeditions !” 

Finally,  in  a  manner  almost  ludicrous, 
it  returns  to  the  original  “red”  theme, 
aiKl  piles  disavowal  on  avowal  in  a 
climax  of  incongruity,  inconsistency  and 
self-contradiction,  as  follows: 

“The  developments  (sic)  yesterday  served  to 
disclose  the  reasons  for  the  added  seriousness 
with  which  Mexican-American  relations  have 
been  considered  here  for  the  last  ten  days. 
Kor  the  moment,  the  question  of  Mexican  inter¬ 
ference  in  f'entral  American  countries,  pre¬ 
sumably  for  the  puriHise  of  fostering  radical 
tiropaganda  and  Bolshevist  philosophy,  has  swe|>t 
off  the  stage  other  questions  (tending  between 
Mexico  and  the  United  States,  such  as  the  oil 
and  land  law  and  claims  controversies. 

"While  there  is  no  sign  as  yet  that  radi<^l 
theories  similar  to  those  of  the  Russian  soviet 
regime  have  taken  any  deep  root  anywhere  in 
Central  America,  the  Washington  government 
cannot  fail  to  be  deeply  concerned  as  to  the 
|iur[>ose  of  Mexican  interference,  because  of  the 
geographical  position  of  these  countries,  inter¬ 
vening  as  they  do  l»etween  the  United  States 
and  the  Panama  Canal.” 

1  shall  not  labor  the  case.  The  facts 
are  plain,  and  beyond  the  denial  of  Mr. 
Noyes  or  anyone  else.  The  State  De¬ 
partment  knew  that  it  was  about  to  re¬ 
ceive  (on  Nov.  17)  a  note  from  the 
.Mexican  Government  relating  to  the  oil 
controversy.  It  knjew  that  the  note 
would  be  “unsatisfactory.”  The  scheme 
was  conceived  of  launching  a  backfire 
again.st  the  Mexican  Government  hy  ac¬ 
cusing  it,  not  only  of  being  Bolshevistic, 
but  also  of  disseminating  Bolshevism 
among  its  neighbors.  The  State  Depart¬ 
ment  itself  could  not  afford  to  make  the 
accusation,  so  it  asked  the  press  associa¬ 
tions  to  do  it,  aftdr  the  fashion  so  fa¬ 
miliar  to  the  “reptile”  press  of  Europe. 
Two  of  the  associations  declined  to  be 
used  in  this  wretched  business;  the  other, 
the  Associated  Press,  consented,  and 
actually  carried  out  its  part. 

Mr.  Noyes  has  now,  unaccountably 
and  after  a  lapse  of  two  years,  publicly 
declared  that  the  A.  P.  sent  out  a  story 
which  stated  that  “our  State  Department 
was  much  disturbed  over  what  it  re¬ 
garded  as  an  attempt  to  establish  a 
Bolshevist  hegemony  over  Central 
.America.”  The  text  of  the  story  itself 
shows  that  it  did  no  such  thing,  and  the 
facts,  as  I  have  related  them  here,  and 
as  they  were  originally  published  in  the 
St.  Louis  Post-[^t>atch  Nov.  2fl,  1926, 
show  that  what  Mr.  Noyes  says  it  did, 
was  precisely  what  it  agreed  not  to  do. 

An  explanation  is  required  of  Mr. 
Noyes.  I  repeat,  if  one  can  be  produced 
which  will  reflect  any  credit  upon  his 
conduct  in  this  matter,  I  shall  be  both 
gratified  and  surprised. 

’  Paul  Y.  Anderson. 

Wa.shington  Bureau, 
St.  Louis  Post-Dispatch. 


organization.  Great  secrecy  has  hi 
thrown  around  the  movements  so  far  ^ 
to  the  proposed  plans  of  the  urganua 
who  arc  Ic^ing  forward  to  establiiha 
newspaper  censorship  in  the  near  iut® 

The  field  for  reformed  fanatics  is  ||  AH 
coming  restricted  and  newspapers,  tobaq 
users  and  coffee  drinkers  are  about  j 
that  are  left. 

There  is  no  doubt  but  this  is  a  serigt 
matter  and  newspaper  ori;<iiuzatioii 
throughout  the  country  should  keep 
close  watch  on  what  transpires  as  m 
turn  will  be  next.  pj^ 

The  writer  has  definite  informatioi  *  p 
from  three  sources  that  a  meetir.g  will  i  gg 
held  in  Philadelphia  shortly  after  the  6n|  Ip 
of  the  year,  at  which  time  prominent  m  b 
tion  pictures  censors,  theatrical  and  legi.  in 
timate  stage  censors,  periodical  and  ^ 

censors  and  professionals  iK.rsonallv  0 
prominent  in  prohibition  drives  will  m 
be  present.  It  is  their  plan  to  fom  gg 
a  nation-wide  organization,  and  then  at-  ^ 
tempt  to  put  through  le^slation,  giving  j 
censors  great  latitude  in  all  sections  m 
which  will,  (as  one  put  it)  “enable  thtir  |( 
organization  to  curb  the  clem  .raliziig 
tendencies  of  the  newspapers.”  | 

To  the  writer  it  seems  that  such  an  n 
organization  is  very  dangerous  to  the  jg 
publishers  of  the  country.  Our  exjxrioKc  g 
in  the  past  has  been  that  such  bo^e 
contain  many  persons  of  extreme  or  fanat-  gi 
ical  tendency.  .Although  their  original 
plan  may  be  highly  commendable,  it  b  q 
extremely  dangerous  to  let  them  get  too  t 
much  authority  as  the  next  step  would  H 
be  the  censorship  of  all  newspapers.  0»-  that 
sequently,  feel  that  this  matter  should  be  m 
called  to  the  attention  of  the  publishers'  ^ 
organizations  so  that  they  can  keep  a  Je 
careful  check  of  the  activities  of  this 
gr^p  and  their  program  at  the  I’hila^l- 
phia  meeting  can  be  checked  ui). 

Carrou.  E.  King 

Vice-president.  Joimson  City  (Teim.) 

Chronicle  and  Staff-Son 


“GENUINE  SERVICE” 


To  Editor  &  Publisher:  I  have  re¬ 
ceived  the  Market  Guide  for  1929,  and 
want  to  compliment  you  on  this  mos 
useful  and  worthwhile  publication.  This, 
combined  with  the  Year  Book  form 
most  useful  reference  media,  and  the; 
are  always  kept  close  to  hand. 

That  you  should  be  able  to  prcxluce 
two  such  worthy  additions  to  your  peri¬ 
odical  publication,  is  an  object  lesson  of 
genuine  service  to  which  many  might 
well  take  heed. 

I  feel  that  you  are  making  a  real  con¬ 
tribution  to  the  advertising  profession  ir, 
the  regular  publication  of  the  Marku 
Guide  and  Year  Book. 


Clinton  F.  Berrv 

Vice-President,  International  Advertising 
Association 
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CALLS  GUIDE  INDISPENSABLE 

To  Editor  &  Publisher  :  The  Markm 
Guide  for  1929  has  been  received  and 
already  we  have  put  it  to  use.  1  can 
not  say  more  about  it  than  I  wrote  yon 
previously — we  could  not  get  along  with¬ 
out  it. 

A’ou  are  to  be  congratulated  on  doing 
such  a  good  job. 

F.  M.  Lawrence, 
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Secretary,  Batten,  Barton, 
Durstine  &  Osborn,  Inc 


WHAT  ABOUT  SERIALS? 

To  Editor  &  Publisher:  Just  a  word 
of  appreciation  for  the  article  in  the  D« 
1  issue  of  Editor  &  Publisher,  dis¬ 
cussing  serial  stories. 

I  for  one,  found  this  interesting  and 
helpful  and  would  welcome  more  dis¬ 
cussion  along  the  same  line  from  quali¬ 
fied  people. 

.A.  H.  Kirch  HOFiJt. 

Managing  F'ditor,  Buffalo  Eirning  Sezet. 
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SEES  CENSORSHIP  THREAT 

To  Editor  &  Publisher:  Wc  have 
learned  from  reliable  sources  that  a  move 
is  on  backed  by  the  same  powerful  in¬ 
terest  that  backed  the  Volstead  Amend¬ 
ment,  to  organize  the  censors  of  all  kinds 
throughout  the  country  into  one  powerful 


ISSUES  “HELL  BOX  ANNUAL” 

“The  Hell  Box  .Annual,”  first  edition 
of  a  booklet  made  up  of  contributions 
which  have  appeared  in  “The  Hell  Box^ 
a  column  conducted  by  Harley  “Tex 
Grantham  in  his  weekly  the  PelCih 
(la.)  Observer,  was  issued  recently 
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Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 
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LABOR  AND  THE  DAILY  NEWSPAPER 
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/^icle  XXXV  of  a  Series — Welfare  Work  Among  Employes 

By  MAJOR  J.  LOWENSTEIN 
Secretary  St.  Louis  Newspaper  Publishers’  Association 
(Copyriebt  1928  by  Eoitos  S  Publisbbb) 


ITHE  Company  Unions,  so  called,  are  the 
fomatiaJl  particular  aversion  of  the  average 

iff  will  il  r 


a  will  b^roti  man,  and,  and  especially  of  the 
r  the  fii|||Q(!-  of  the  International  Unioiu  who 
inent  not  hesitate  to  denounce  them  as 
3nd  Itgijnud'  upon  the  employes.  They  regard 
ciji  :;y  Unions  as  "a  medium  for  facili- 
ijtint  the  acceptance  of  orders  of  man- 
ijipnH  i  t."  ‘They  may  present  an  appear- 


andhoifcn 
ersooaBvr 
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fo  of  cooperation  hut  they  lack  the 

then 

givM 


a-  ijjircs^ivcness  and  vitality  necessary  for 
_W(  adeieii'lent  thinking  which  is  the  es- 
icace  of  cooperation.  Workers  must  have 
‘We  ^  own  inspired  and  controlled  unions,” 
oraliaarl^lart , !  one  labor  executive. 

Fiirly  typical  of  the  attitude  of  many 
«ion  men  as  regards  the  benevolent 
idtures  established  by  some  employers 
i<  one  quoted  in  a  recent  number  of  the 
.laerirun  Fhoto-Iiti graver  in  connection 
with  the  failure  of  the  i)ension  plan  in- 
ia(furated  by  Morris  &  Company,  Chi¬ 
cago  packers,  who  merged  with  Armour 
k  Company.  The  Appellate  Court  of 
Illinnis  is  mentioned  as  having  decided 
that  a  corporation  is  not  respr)nsible  for 
pajrtnent  of  old  age  pensions  when  its 
jttsioii  fund  is  exhausted,  according  to 
writer  of  the  article  in  cpiestion.  The 
corrf5p<>ndent  pointed  to  this  decision  as 
d*  disillusioning  finis  of  a  ‘long  and  de- 
m'!!  '!  struggle  by  the  former  old  em- 
plo)es  of  Morris  &  Company  packing 
plant  to  secure  pensions  pledged  to  them 
and  to  which  they  contributed  3%  of 
thfir  earnings.” 

This  conclusion  is  based  on  the  con¬ 
tention  that  Judge  Ira  1).  Ryner  of  the 
Circuit  Court  stated  that  it  was  not 
within  the  province  of  the  court  to  con- 
tider  moral  obligations  and  that  he  did 
irt  find  any  legal  obligation  on  the  part 
’  these  two  packers  in  the  matter. 

The  correspondent  then  goes  on  to  com¬ 
ment  as  follows : 

“We  make  mention  of  these  facts  so 
that  some  of  our  mcmliers  who  happen 
to  be  working  for  concerns  who  are  giv¬ 
ing  old-age  pensions  may  know  to  what 
ertenf  it  is  binding  upon  them. 

‘Dthcr  gold  bricks  handed  out  to  em¬ 
ployes,  such  as  group  insurance,  com- 
PMv  unions  and  the  selling  of  stock  to 
them  are  now  more  or  less  generally 
blown  to  be  the  bunk.” 

The  facts  in  the  case  indicate  a  com¬ 
plete  lack  of  understanding  by  the  com- 
^tator  of  the  reason  for  the  decision. 
«hen  the  Morris  Pension  Fund  was 
'tirted,  January  1,  1909,  the  employes 
contributed  three  (3)  per  cent  of  their 
wges  and  the  company  obligated  itself 
to  contribute  $25,000  each  year  until  the 
fond  reached  the  sum  of  $500,000.  The 
niles--adopted  by  a  joint  committee  rep- 
f^nting  the  employers  and  all  classes 
of  employes — providefi  for  a  life  pension 
«ter  20  years  of  service,  by  any  em¬ 
ploye  55  years  old,  on  retiring  from  serv- 
and  that  if  an  employe  voluntarily 
W.  he  was  entitled  to  receive  from  the 
wd  all  he  had  put  in  it,  without  inter- 
tot;  and  in  the  event  of  his  dismissal  to 
thrive  the  same  with  interest  com¬ 
pounded  semi-annually  at  4  per  cent. 
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Newspaper  Engineering 

An  organization  specializing 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems 
analytical  surveys  and 
I  valuations. 

S.  P.  WESTON,  INC. 

Ntwspafer  Buildings, 

Produetton,  Operation, 

Surveys,  Valuations. 

420  Lexington  Avenue,  New  York 


The  company  made  the  contributions 
required  under  the  plan  and  in  addition 
made  gifts  to  the  fund  aggregating  $980,- 
000.  In  1923  Morris  &  Company  sold 
its  business  to  .Armour  &  Compaity, 
and  the  Pension  Fund  Committee  dis- 
trilnited  the  funds,  paying  contributors 
their  contributions  with  interest.  _  Twen¬ 
ty-four  pensioners  commenced  suit  claim¬ 
ing  .they  were  entitled  to  life  pensions 
and  pensions  for  their  widows.  The  Pen¬ 
sion  F'und  Committee  showed  that  the 
liensioncrs  and  beneficiaries  receiving  an¬ 
nuities  from  the  fund  had  contributed 
$143,070  and  received  from  the  fund 
$1,518,130,  and  the  com^ainants  in  the 
action  had  paid  $8,222.72  -to  the  fund 
and  received  from  it  $77,159.67. 

In  deciding  the  case  against  the  eexn- 
plainants  the  Court  of  Appeals  said  that 
it  was  apparent  that  the  continuance  of 
the  pension  fund  would  depend  on  the 
continuance  of  the  business ;  that  “if  the 
.Apiieliants’  contention  is  correct  it  in¬ 
volved  either  an  obligation  to  continue  it 
regardless  of  all  other  considerations, 
financial  or  otherwise,  or  on  the  sale  of 
its  property  the  establishment  of  a  fuiwl 
out  of  its  assets  sufficient — if  it  be  sol¬ 
vent —  to  pay  pensions  at  the  prescribed 
rate,  to  the  four  hundred  or  more  em¬ 
ployes  then  on  pension  or  entitled  there¬ 
to  for  their  entire  lives.  The  amount 
estimated  by  appellants  for  that  purpose 
is  $7,000,000.  That  the  agreement  con¬ 
templated  any  such  obligations,  or  re¬ 
striction  upon  the  company’s  -right  to  dis- 
tK>se  of  its  property,  is  not  within  the 
bounds  of  reason.  It  is  safe  to  say  that 
no  industrial  concern  could  safely,  or 
would  knowingly,  enter  into  such  an 
obligation ;  and  if  it  could  be  implied 
from  the  nature  or  character  of  such  an 
agreement  the  risks  entailed  would  serve 
to  prevent  industrial  concerns  from  es¬ 
tablishing  or  participating  in,  and  thus 
defeat,  such  benevolent  enterprises.  There 
is  neither  law  nor  precedent  for  the 
contention.  There  is  nothing  in  the  con¬ 
tract  which  imposes  any  limitation  upon 
the  right  of  the  company  to  discontinue 
its  business.  The  exercise  of  that  right 
necessarily  involved  a  dismissal  of  its 
employes  and  stoppage  of  their  con¬ 
tributions  to  the  fund.  Upon  their 
dismissal  they  were  entitled  under  the 
-rules  to  a  withdrawal  of  what  they  had 
contributed,  with  interest.  Whatever  ef¬ 
fect  this  situation  had  on  the  balance  of 
the  fund  it  followed  as  an  incident  to 
-the  contract.”  (Law  and  Order,  Feb¬ 
ruary,  1927). 


Xext  week  Mr.  Lowenstein  will  discuss 
"Old  Age  or  Sendee  Retirement  Funds." 


Concentration 

where  SALES  are  largest 

96  Percent  of  The  Sun’s 
circulation  is  concentrated  in 
New  York  City  and  its  sub¬ 
urbs — the  territory  in  which 
national  advertisers  have  the 
largest  number  of  potential 
buyers  and  the  largest  num¬ 
ber  of  retail  outlets — the  ter¬ 
ritory  from  which  local  mer- 
I  chants  draw  practically  all  of 
I  their  trade. 

taSSHik-  ^vtn. 

New  York 


JUNIOR  LEAGUE  EDITS  SECTION 

Charlotte  society  girls  and  young 
women,  members  of  the  Junior  League, 
issued  a  special  28-page  section  of  the 
Charlotte  Obsener,  Wednesday,  Dec. 
12,  as  a  part  of  the  regular  edition  of  the 
paper  of  that  date.  All  copy  was  pre¬ 
pared  by  the  league  workers,  and  all 
advertising  appearing  in  it  was  obtained 
by  them.  Profits  will  be  used  by  the 
leaguers  to  defray  expenses  of  a  baby 
home  maintained  and  operated  by  the 
league. 


PREPARING  FOR  GOLF  MEET 

Eight  committees  were  designated  this 
week  to  conduct  the  24th  annual  tourna¬ 
ment  of  the  Winter  Golf  League  of  Ad¬ 
vertising  Interests,  to  be  held  at  Palm 
Beach,  Fla.,  Jan.  12  to  20.  More  than 
200  are  expected  to  participate.  Officers 
of  tlie  League  are:  S.  Wilbur  Corman. 
president:  William  11.  Race,  vice-presi¬ 
dent  ;  Cary  Percy,  secretary ;  M.  C.  Rob¬ 
bins.  treasurer. 


JOINS  RADIO  STAFF 

John  Daggett,  the  “Uncle  John”  of 
Radioland,  has  resigned  from  the  edi¬ 
torial  department  of  the  Los  Angeles 
Times  to  become  radio  announcer  for 
KNX,  the  Los  Angeles  E7’ening  Express 
station  in  Hollywood.  Since  the  Times 
sold  KIIJ,  pioneer  Southern  California 
radio  station,  to  the  Don  I.ee  Corporation 
about  a  year  ago  Mr.  Daggett  has  been 
back  in  the  newsroom  of  that  paper. 


STAFFS  GIVE  $8,930 

Pittsburgh  daily  newspapers  and  their 
employes  subscribed  $8,930  to  the  Welfare 
F'und  of  Pittsburgh  in  the  campaign  re¬ 
cently  closed.  Owen  .\L  Phillips  of  the 
Press  was  chairman  of  the  publishers’ 
team.  The  chairman  of  the  campaign 
was  K.  Oliver,  former  publisher  of 
the  Pittsburgh  Gasette  Times  ami  Chron 
tele  Telegraph. 


DVERTISERS  who 
understand  the  Iowa 


situation  know  from  experi¬ 
ence  that  the  consumers’ 
market  there  cannot  be 
properly  sold  without  the 
use  of  newspapers  in  these 
twenty-one  key  cities. 

IOWA  DAILY  PRESS  ASS’N 

DAVENPORT.  IOWA 


AmtTi  TriNine 
Boone  News-KrpubllCBn 
Bitrlinfton  Gazette 
Biirliniton  Havk-Ejre 
Cedar  Rapids  Gazette 
Onterrille  lowi’gian  k 
Citiien 

ninton  Htrald 
Cminrll  Bluffs  Non¬ 
pareil 

Davenport  IVtnorrat  A 
I/etder 

Davenport  Tltnw 
Diitinqiie  Trlegraph 
Herald 

Fort  Dodie  Messer.rr 
k  Chronlele 


Port  Madison  Democrat 
Iowa  City  Press  Citizen 
Keokuk  nate  City 
Marshalltown  Timet* 
R<‘publl<‘an 
Mason  City  Globe- 
Gazette  A  Times 
Muscatine  Journal  k 
News- Tribune 
Oi’lweln  Retlgter 
Oskaloosa  Herald 
Ottiunwa  Coirler 
Klout  City  Joirnal 
Sioux  nty  Tribune 
Wa«hinirton  Journal 
Waterloo  Courier 
Waterloo  Tribtine 
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BANKER  WRITES  FARM  NEWS 

.\  banker  is  hailed  as  one  of  the  best 
newspai>er  reporters  in  Kansas.  He  is 
J.  P.  Ruppenthal,  vice-president  of  the 
Farmers  State  Bank  of  Russell  and 
writer  of  an  agricultural  column  in  the 
Russell  Neivs.  He  was  winner  of  first 
place  among  agricultural  writers  of  the 
state  in  a  decision  made  by  the  journal¬ 
ism  department  of  Kansas  State  Agri¬ 
cultural  College  recently.  Mr.  Ruppen¬ 
thal  has  written  for  newspapers  for  35 
years  although  such  writing  has  always 
been  a  sideline  rather  than  a  major 
occupation. 

FLEW  PAPERS  TO  TRAINS 

F'or  the  convenience  of  delegations 
from  west  Texas  cities  which  spent  two 
nights  aboard  seven  “good-will”  special 
trains  at  Childress  and  Flainview,  Tex., 
recently  the  Amarillo  Nnvs  sent  2,000 
copies  of  its  morning  edition  by  airplane 
to  the  specials  each  day. 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Grmt  ing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  D.MLY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
B<ah  Members  of  A.  B.  C. 

Westehester  Newspapers,  Inc. 
Franklin  A.  Merriam,  Prea. 
Mount  Vernon — Mow  Rochalla 


One  newapaper — the  Pittsburgh 
PRESS  —  blankets  the  great 
Pittsburgh  market,  the  fifth  larg¬ 
est  market  in  the  United  States. 
The  PRESS  has  overwhelming 
leadership.  At  one  cost,  through 
a  single  newspaper,  the  adver¬ 
tiser  quickly  and  thoroughly 
sells  both  dealers  and  consumers. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-f Inward  Newspaper 

National  Advertising 
Department 

2.50  Park  Avenue,  New  York  City 
New  York  Chicafo  Detroit  Atlanta 
San  Franciaco  Loa  Anaelea  Seattle 
Portland  Philadelphia 


DO  YOU  NEED 
A  TRAINED  MAN  ? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper.  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Director, 
Personnel  Bureau  of  Sigma 
Delta  Chi.  836  Exchange  Ave.. 
Chicago,  HI. 

NO  CHARGE  TO 
EMPLOYERS 


or  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 


REPORTERS  QUESTIONED 


Attempts  of  the  Arizona  state  senate 
to  force  three  Phoenix  reporters  to  di¬ 
vulge  sources  of  their  information  on 
the  confirmation  of  the  appointment  of 
James  E.  Button  as  State  Superintendent 
of  Banks,  failed  this  week  when  the  re¬ 
porters  revealed  nothing  upon  being 
called  to  the  witness  stand.  Button’s  ap¬ 
pointment  had  been  confirmed  at  a  se¬ 
cret  session  of  the  senate  to  which  no 
newspaper  men  were  admitted,  but  the 
Phoenix  Eivning  Gazette  and  the  Phoe¬ 
nix  Arizona  Republican,  morning  news¬ 
paper,  carried  the  story.  The  reporters 
summoned  for  questioning  were  Harvey 
L.  Mott,  Evening  Gazette:  H.  Plenn. 
■Arizona  Republican;  and  Cliff  Sherill, 
Arizona  News  Service. 


man,  woman  and  three  small  children 
were  riding,  S.  Norton  Price,  managing 
editor  of  the  Mt.  Clemens  Daily  Leader, 
received  a  fracture  of  the  right  arm  and 
his  27-year-old  wife  was  painfully  hurt 
when  their  car  turned  a  double  somer¬ 
sault  after  crashing  into  the  bridge. 


TO  PUBUSH  NARRATIVE  POEM 


PLANT  UTIGATION  SETTLED 


Frank  R.  Lucas,  Ponca  Gty,  Okla., 
was  awarded  possession  of  the  Kay 
County  Times  newspaper  equipment  at 
Ponca  City  by  a  district  court  jury. 
Lucas  alleged  in  his  action  before  the 
court  against  Jack  Crockett,  Ponca  City, 
publisher,  that  he  sold  the  plant  on  a  con- 
ditifmal  .sales  contract  and  that  it  had 
lieen  defaulted. 


John  Talman  of  Portland,  Ore.,  who 
for  45  years  was  connected  with  the  St. 
Paul  and  Minneapolis  dailies,  is  now 
writing  for  the  Oregon  Sunday  Journal. 
Early  in  1929  Mr.  Talman  is  to  bring 
out  his  long  promised  “The  Field  of 
( jetty  sburg:  A  Metrical  Narrative  of 
l^ve  and  War,”  with  introduction  by 
Edwin  Markham. 


Classified 


REESE  TO  NEW  YORK 

Thomas  J.  Reese,  recently  appointed 
president  of  Ault  &  Wiborg,  ink  manu¬ 
facturers,  will  move  his  headquarters 
from  Buffalo,  where  he  has  been  in  charge 
of  this  company’s  branch  plant  to  its 
headquarters  in  New  York. 


EDITOR  &  PUBUSHE 

Classified  Advertising 
Information 
RATES 


SITUATIONS  (Cash  with  Ordar) 
1  Tima  —  JK>  par  lina 
3  Timas—  AO  par  lias 


MT.  CLEMENS  M.  E.  INJURED 


Plunging  his  automobile  into  a  con¬ 
crete  bridge  abutment  near  Detroit  to 
avoid  striking  a  car  in  which  an  aged 


BETTERS  OWN  RECORD 

The  Elgin  (Ill.)  Courier-Mews  printed 
its  largest  regular  edition,  44  pages,  Fri¬ 
day,  Dec.  7. 


LAUNCHES  CHRISTMAS  FUND 

The  Memphis  Commercial  Appeal  for 
the  second  consecutive  year  on  Dec.  2 
opened  its  campaign  on  behalf  of  the 
“Fifty  Neediest  Cases”  in  Memphis. 


Supplies  and  Equipment 


ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

1  Tima  —  .75  par  lias 
4  Timaa —  .60  par  lina 
Count  six  words  to  tha  lias  1 
iVhita  spaca  charga  at  sama  rata  sac  h 
par  insertion  as  oamad  hr  froqueaer  si  I 
sartion.  Minimum  apaca,  three  liats.  T 
Eidtor  A  Puhlishar  reserves  tha  ritht 
classifr>  adit  or  reject  any  copy. 


BUSINESS  OPPORTUNITI 


BLANKETS 


of  all  kinds  for  all  makes  of 


S  inf  iPW™ 

The  Last  Word  in  Plate  Making 
37^  ond  Finishing  Devices 


Rotary  Newspaper  Printing 
Machines 


Automobile  Ouide  Books,  eatablisbed, 
known,  up-to-date,  STslUble  for  jno.IKM.  P, 
liaber  havinK  distribution  farilitles  ranU  ti. ;] 
Ilarrls-Dibble  Company,  11  West  ISnd  S;-] 
New  York  City.  I 


Kiddle  West  Properties — Ezrluslre  Ilstingt. 
damsKlnB  publieity.  Personal  service  la  » 
deal.  Ererytblnfc  confldentlal.  Clyde  H.  K 
8.M  Board  of  Trade,  Kansai  City,  Mo. 


Automatic  Efficiency  Felt 
Blankets 

Monocork  Blankets 
Oil-proof-face  Rubber 
Blankets 

Cutting  Rubbers  and 
Conveyor  Wire 


Produces  larRest,  most  perfect  output  of 
plates  per  minute,  per  dollar,  per  foot  of 


linuce,  per  dollar,  per  toot  01 
working  space.  For  all  the 
\  facts  address  Goss  Printing 
\  Press  Company, New  Y ork, 
Chicago  or  San  Franciaco. 
Selling  Agenta 


Honest-to-Ooodness  Proposition,  semi-we-' 
cxclusire  fertile  Held  Pennsylvania:  hoot 
I'ircniation  over  3.000;  aplendid  e<|UlpMirnt.  Xj 
(■hiding  (Sobs  0>met  Webb  Press,  two  new 
t.v|H>s  and  very  complete  newspaper  and 
plant:  price  right;  earning  dlTldcnda;  Ic 
payment,  $18,000.  J.  B.  Hbale,  Times  Bli, 
New  York  City. 


You  can  save  waste  paper,  increase 
prcxluction  and  obtain  better  print¬ 
ing  when  your  machines  are 
properly  blanketed. 

We  specialize  in  the  manufactun 
of  Newspaper  Printing  Blankets 
and  carry  a  complete  line,  includ¬ 
ing  all  widths  and  thicknesses. 


The  Quickest  and  Best  Casting  Unit 


We  hare  Clienta,  ready  to  buy  for  cash.  n. . 
piipcr  properties  from  $50.0(K»  to  $."i,000,(i00  - 
have  large  or  small  properties  for  sale.  I/: 
Eddy,  Wrlgley  Bldg.,  Chicago;  Met.  ThfR 
Bldg.,  Ix>a  Angeles. 


New  England  Newspaper 
Supply  Company 


Worcester,  Mass.,  U.  S.  A. 


Hoe  Stereotype  Fur¬ 
nace  with  Hoe  Equi¬ 
poise  Curved  Casting 
Moulds  and  Pumps. 


Cable  Address  NENSCO 
Worcester,  Mass. 


If  it’s  a  Hoe,  It’s  the  Best 


R.  HOE  &  CO..  Inc.,  NEW  YORK,  N.  Y. 


Sharon  Bldg. 

SAN  FRANCISCO 


7  So.  Dearborn  St. 
CHICAGO 


Pere  Marquette  Bldg. 

NEW  ORLEANS 


7  Water  St. 
BOSTON 


Inbuilt 

15S&HI 


PRESSES 


Bargains 
in  all  types 

tell  us  your  needs 
and  send  jbr  list 


Omar  D.  Gray,  Sturgeon,  Mo.,  newspaper  h’’:- 
wrltes:  “I  (cet  a  lot  of  letters  each  week 
newspaper  helpers  In  all  lines  w*ho  s^k  me  ■ 
help  them  secure  a  new  position,  and  they  rf 
grtod  reasons  for  wanting  to  make  a 
and  on  the  other  hand  I  tret  letters  from  u*  m 
paper  owners  who  are  looking  for  men  to  'r’J 
them.  After  thinking  the  matter  over  <  .’ifrfMllS 
I  have  derided  to  undertake  the  task  of  br;:|| 
ing  these  men  together.  I  am  situated  in  tbi 
center  of  the  United  States  and  I  want  to  t  j 
from  the  men  who  wnnt  a  parti«*iilar  t.rpt 
employees  and  the  men  or  women  who  seek 
sitions.  I  will  charge  ii  reasonable  sum  for 
service  to  both  parties  served  snd  if  yon  “ 
write  me  I  will  quote  my  rates. 

*Tf  you  can  ral'^e  $d0.000  cash  1  can  sell  y 
an  Illinois  dally  which  la  clearing  fUTj.OOO 
year;  if  you  can  raise  $,VK).00b  In  cash  I  ' 
sell  you  an  Illinois  daily  which  is 
ITfi.fiOO  a  year;  if  you  can  raise  |wl5,000  ctih 
can  sell  you  a  North  Carolina  dally  making 
money:  I  <*an  sell  a  Missouri  county  seat 
with  building,  clearing  $10,000  a  year,  f 
$25,000  down,  balance  on  easy  terms.  I  b: 
,V»6  newspaper  properties  listed  for  sale  In 
states. 

“If  yon  want  to  buy  a  paper  anywhere,  . 
your  case  In  my  hands.  I  can  get  options 
papers  that  .von  cannot  get  and  my  bnsineu 
to  serve.** 


Newspapers  For  Sale 


NEWSPAPER  PRINTING 


PRESSES 


DUPLEX  SUPXR  DUTY  HIGH  SPBXD  U N ITS  —  40.000  pw  kr. 
The  hesTieat  snd  most  produetivs  high  spaed  unit  prsts.  Equippsd  with  Istsst 
quick  lock-up  piste  clamps,  sutemstie  alaetrio  bnkea,  eto.,  etc.  Autopitte  and  dry 
mat  equipment.  AU  materials,  steels,  bronxas,  et«.,  of  tiia  Istast  approved  meokan- 
leal  e^naerlng  praettca. 


For  Sale  High  class  scml  weekly  new-iisper  ' 
one  of  the  largest  elites  In  Florlils.  MMf' 
equipment  with  splendid  Job  printing  plant 
connection.  Located  In  the  heart  of  this  'It? 
enjoying  an  excellent  biislneas.  Owner  "i-it 
to  sell  aa  he  Is  leaving  the  state.  For  fnll  I" 
formation  write  Box  B-73B.  Editor  &  Pohllttsf. 
Sfrleteat  Investigation  Invited. 


THK  DUPLXX  TUBULAR  single  plate  rotary.  Tha  full  86,000  mnnlag 
speed  with  single  plates.  All  stareotyps  costs  (material  and  labor)  out  In  half. 
Economy  for  the  growing  moderate  alsad  dally.  TJnit-dasigiied;  built  la  •  pg..  It  pg,, 
16  pg.,  to  pg.,  ate.  And  any  sisa  can.  by  adding  units,  bs  Inersased  in  its  oapaolty. 


THE  DUPLXX  PLATBXD  WKB  PRESS  for  smsUar  dslUea  sad 

weeklies.  Flints  from  the  roll  snd  cuts.  Mdt  snd  delloett  perfsotad  newspapers, 
6,  8,  10.  It,  14  or  16  pages  complete  In  one  operation.  Speed  6,000  to  6,000  par 
hour.  Half  page  fold  or  quarter  page  at  option. 


t3.50O  Cash  handles  Chicago  suhiirhaii 

and  plant.  Best  buy  In  area.  B-TIIS.  Editor  f 

riihllsher. 


Write  us  pour  press  needs— Let  us  help  pou  solve  pour  pressroom  problemo— 
Our  stet  Is  el  pour  serolee. 


OOSS  PfVINTlNG  PRESS  GO 

A  .  KLW  VOKK  --  I  <,'*NDON 


Duplex  Printing  Press  Company 


Rattto  CrsalL  MlsUgaa,  U.  S.  A. 


Now  Have  Available  four  very  snbatantlal  t— 
promising  weekly  newspaper  properties.  TbST 
will  be  dtaelooed  only  to  enstomera  having  free 
$10,000  to  $30,000  for  caob  payment.  All  ^ 
good  income  produceri  and  offer  a  very  exeellsit 
and  aaaured  livelihood  to  an  active  publlshtr- 
Harwell  A  Rockwell,  Comer  Bldg.,  BIrminghis. 
Ala.;  814  Times  Bid.,  New  York. 


Editor  &  Publisher  and  The  Fourth  Estate  for  December  15,  1928 
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Newspaper*  Wanted 


ttWuted  In  city  of  8,000  to  M.OOO.  Or  1 
iWtIlc*-  Ohio  preferred.  Two  prospoctlre 
I  ire  experienced  editorially  and  the  third 
„aee«  man.  R-648.  Editor  A  Publlaher. 

bar  lewipaper  Sick  I 

there  be  a  consolidation  of  papera  In 
;nty? 

I  are  built  up  Are  weak  newapapera  and 
1..1  oot  four  conaolidatlona  In  the  last  few 
I  laved  the  owners  of  three  properties 
iwtrlitlit  bankruptcy. 

|kri  just  dlsiioned  of  my  Interest  In  the 
I  Ment  conaolldatlon  and  am  ready  to  con- 
rtke  re  orKanixatlun  of  a  run-down  propert.v 
I  wderiake  consolidation  of  two  papers.  I 
(toscislly  responaible.  I  bare  never  been 
riid  with  a  newspaper  failure.  1  can  fur- 
^sisog  hank  references. 

I  jti  think  you  have  a  proposition  that 
tlalrrest  me  or  if  you  believe  I  might  be 
ndiiil  assistance  In  effecting  a  consolida- 
[|  your  city,  kindly  address  B-711,  care  of 
tk  publisher.  Times  Bldg.,  New  York. 
I  naiiuuolcatlon  will  be  regarded  In  strict 

Bare _ 

Sell  More  dallies  and  weeklies.  Urge 
111,  worth  price  asked.  Clients  waiting 
Quick  and  confidential  action.  What 
Wlllielm  A  Holm,  309  12tb,  N.  W., 
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Promotion 


pUld's  Largest  Circulation  Building  Or- 
atin— The  only  circulation  building  aerv- 
Newspaperdom  furnishing  publishers' 
nil  of  the  exact  results  of  Its  every 
The  Charles  Partlowe  Company, 
slal  Building,  Indianapolis. 

Circulation  drives  net  4,000  to  15,000 
Isbsrribers.  Weeklies  and  dallies.  Former 
understands  publishers’  problems, 
de  Priest,  Ifulte  3.  14T  B.  86th  St., 
I  Ink. _ 

[  V.  8.  Kendall  Company,  104  N.  Bailey 
Louisville,  Ky. — Superior  Circulation 
Creators  and  sole  owners  of  the 

i:i  Plam _ 

Builders  —  Blair  A  Austin,  1515 
avenue,  Reading,  Penn.  Originators 
koBinshIp  Club  Campaigns. 


EDITORIAL 


Syndicate* 
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EMPLOYMENT 


Help  Wanted 


weekly 

Editor  * 


itial  sod 
1.  The 
Ing  fro* 
All  »f* 
fxcellsit 
ublishsr 
linghaal 


EMPLOYMENT 

Help  Wanted 


Editorial  Writer— Excellent  position  on  long- 
established  dally.  Experienced  man  with  right 
references  can  have  free  rein.  Some  knowledge 
of  Middle  West  preferrerl.  Paper  Independent 
In  politics.  Right  man  will  aegnire  enviable 
permanent  employment.  Communicate  Imme¬ 
diately  with  Managing  Editor,  Raaette-Repiibll- 
ran.  Cedar  Rapids,  Iowa. 

Editorial— Wanted,  man  with  e<lltnrlal  experi 
ence  for  successful  New  York  trade  publication 
of  lung  standing.  Must  be  able  to  invest  $5,00O 
and  give  entire  time  at  substantial  salary.  Ad 
dress  W.  II.  8.,  Room  720,  111  Broadway,  New 
York. 

Reporter,  cHpiible,  wanted  at  once.  Iowa  daily 
in  city  of  O.istO  wants  all-round  man  wlio  can 
get  and  write  news.  Man  with  two  or  three 
years’  experience  required.  Single  man  about 
24  desired.  Weekly  salary  to  start  $30.  Oppor¬ 
tunity  for  advancement  with  chain  organisation. 
References  re<|uired.  Write  details.  B-730, 
Editor  A  Publisher. 

Sport  Job,  western  combination  newspaper. 
Must  let  boose  alone  and  know  minor  and  ama¬ 
teur  sports  as  well  as  professional.  Reply,  with 
age,  detailed  ex|>erlence  and  references,  also 
pliotograph  if  p  isaihle,  care  Editor  A  Publisher, 
Box  B-729. 


an— When  quick,  additional  circulation 
’  be  omes  necessary,  remember  that  our 
years  in  this  one  line  of  endeavor  la 
I  gsof  against  experimenting.  Write  or 
O'Dell  Circulation  Service  Bureau,  Bell 
Clsrlnnatl,  Ohio. 


notice!  Syndicate  offera  you  excep- 
Ittrlal  releases.  If  you  desire  stories  with 
I  appeal,  dally  or  weekly  features — write 
list  on  immediate  or  future  releasee, 
masterpieces.  1841  Broadway.  New  York. 


Syndicate  Salesman  of  experleiice  In  calling  on 
newspapers;  man  of  education  and  culture,  with 
uhlllty  to  demonstrate  value  of  high  grade  fea¬ 
tures  and  willing  to  travel  continuously.  Un¬ 
married  preferred.  Give  full  particulars  and 
former  connections  in  first  letter.  Address 
B  737,  Editor  A  Publisher. 


SituAtioB*  Wanted 

AdTertiilnr  Manager  -  Fourteen  jeara*  executive 
experience  In  aucceafifiilly  building  all  de- 
partmenta  of  newspaper  advertlalng.  A  thoro 
organiser,  keen  aaleaman  and  analyst,  and 
capable  of  developing  a  atrong  aalea  department. 
Prefer  aecond  or  third  paper  where  a  well  de¬ 
fined  aalea  plan  la  eaaentlal.  Onlj  Intereated  In 
permanent  connection  where  reaulta  will  be 
recognised.  For  full  partlciilara  and  Interview 
iiddresR  B-719,  Editor  A  Publlaher. 


»i«g  Managers -ttniicitors— Six.  For  New 
Fhiiadeiphia  and  Pittsburgh  territory, 
srstive  and  excellent  future.  National 
'hrvlce.  Inc.,  1327  N.  17th  Street,  Phila 
Pi. 

Greatest  opportunity  for  newspaper 
fslng  Salesman  in  city  pronotincerl  con- 
Nly  excellent  by  Babson.  Need  two  hlgh- 
froducers  who  can  take  advantage  un- 
^•PPortunities  as  well  as  iiandle  regular 
No  graft  artists  nor  iHs.m  followers 
Write,  giving  full  particulars,  age, 
salary  expecterl,  when  available. 
tditor  A  Publisher. 

paiai  Young  man  with  ex|>erience  In  so- 
k-n  of  feature  page  advertisiu);  to  take 
^  If  tids  division  of  the  advertising  de- 
'^fiir  a  Pennsylvania  dally.  Opportunity 
cientlous  worker  to  earn  an  excellent 
tiBouiit  on  a  commission  basis.  Address 
ifiving  references,  age,  experience,  etc. 

Manager  of  large  metropolitan  dally 
bwr  is  looking  for  young  man  to  act  as 
particularly  looking  after  production 

t  Practical  newspaper  experience  requl- 
•"Irible  that  applicant  sliould  have  prac- 
kiwleilge  of  photo  engraving.  Apply  In 
giving  full  record  of  education  and 
•nd  names  of  references.  Address 
Lkiilor  A  Publisher. 


Ifanager,  experienced,  wanted  by 
Sewspaper  In  town  of  50.000.  Must 
[^•eugh  knowledge  of  both  city  and  coun- 
;  tmleiiendent  boy  carriers,  and 
til.  Want  a  reasonably  young  man 
hvord  of  economical  operation.  Good 
•isti  for  right  party.  In  first  letter  give 
,**kcitlon,  experience,  and  references. 
^Mltor  A  Publisher. 

Advertising  kleiman.  with  good  per- 
inltiatlve  and  abilty  to  wrte  copy. 
^*lr.  training  and  experience,  also  salary 
P.  O.  Box  1131,  Lancaster,  Pa. 


EMPLOYMENT 


Situatioiu  Wanted 


C.rcuUtion  Your  carriem  aeruro  cleaneat  aolld 
«irt'ulntion.  Sikerlnllat  will  put  on  Carrier  Con- 
leNtH.  arrange  prixea.  Have  aplendid  pro|H>aitlon. 
livt  woiiilerful  reaulta.  Carrier  t'lreulation  Pro- 
in«>tioii  t'u..  Box  740,  Editor  A  Publisher. 


Circulation —Yoiiuk  man  aa  asaiataDt  circulation 
iiiatiHKer  on  paper  up  to  30.000;  kk  manaKer.  up 
i»»  10. (XM).  Experienced,  boy  tarrlera,  Nkjr  or 
tru<‘k  diHtribiition,  collectiona,  recorda.  promo¬ 
tion,  etc.  Will  go  anywhere.  Uefer<*ncea  ex¬ 
ceptional.  B-700.  Editor  A  Publlaher. 


Circulation  Man,  who  made  a  gt»od  record  on 
road  and  alao  aa  c'ouiitry  circulut(»r,  deairea  lin- 
mediate  conneotl«»n.  Will  go  anywhere.  B  7.30, 
Editor  A  Publlaher. 


Clastifled  Manager  Will  take  cliarge  of  depart¬ 
ment  receiving  for  pay  percentage  of  increase. 
For  detaila  write  ('lareiice  Jones.  028  N.  Harri¬ 
son  St.,  Wilmington,  Delaware. 

Editor  with  IS  yeara*  experience.  10  of  ttiem  In 
New  York,  handling  news  of  world  lin|M)rtnnce. 
lm|K>ata  of  high  reaponsiblllt.v,  aeeka  place  aa 
Managing  Editor  of  aubatantial  newapniN^r  In 
smaller  city.  B  084.  Editor  A  Putdlaher. 


Advertising  Salesman,  two-fisted  at  the  age  of 
forty:  thirteen  yeara*  experience  in  the  field  of 
hard  knocks.  Pleasing  personality  plus  ability. 
A-1  reference:  now  employed:  seeking  a  better 
connection,  newspaper,  agency,  trade  paper, 
publlaher'a  representative,  or  other  field  that 
offers  permanency  and  future.  B  71ft.  Editor  A 
Publisher. 

Advortiiing  Salesman — Married,  age  20.  now 
employed  on  dally  publication,  city  of  17. (KK). 
deHirea  change.  ExiH‘rlen<'ed  and  knows  adver¬ 
tising  and  how  to  sell  It.  also  (*oiitracts.  Best 
refereiH’<‘H.  College  graduate.  Knows  news 
writing.  Address  B'733.  E^lltor  A  Publisher. 

Advertising  Salesman,  tralneil  to  over<‘onie  re¬ 
sistance.  formerly  employe<l  by  Hearst  organi¬ 
sation  on  Classified  with  exceptional  results: 
also  some  display  experience,  desires  Immediate 
change.  Near  New  York.  B-098.  K<iltor  A  Pub- 
Itidier. 

Advertiaing  Manager  Available  now*.  Over 
years'  general  new’spaper  advertising  selling, 
writing  and  promotion,  also  management.  Best 
references.  Address  B-734,  Editor  A  Pubilsher. 


Advertising  Salesman,  at  present  with  leading 
New  York  paper,  desires  change.  Age  30. 
Prefer  mid-west  connection.  B-702,  Editor  A 
Publisher. 

Assistant  Publisher  Is  Interested  In  connecting 
with  small  city  daily  or  large  weekly,  knows 
economics  of  newspaper  production,  experienced 
In  job  printing  and  is  young,  energetic  and  am¬ 
bitious.  B-708.  Editor  A  Publisher. 

Businesa  Manager  or  Assistant  Publisher  on 
metropolitan  newspaper  large  enough  to  use  a 
man  of  my  experience,  gained  In  20  years  of 
successful  newspaper  work.  With  present  em¬ 
ployer  last  8  years,  having  advanced  to  execu¬ 
tive  position  which  Is  permanent  and  paying 
Ilft.OOO  annually.  Good  reasons  for  desiring 
change.  EJxcellent  references.  B-722.  Editor  A 
Publisher. 

Circulation  Manager — Capable  man.  well  eqnlppefl 
by  training  and  long  experience,  available  s^»on. 
Best  references.  B  739,  Editor  A  Pubilsher. 

Circulation  Manager,  18  years'  circulation  work. 
Member  of  I.  C.  M.  A.  and  N.  Y.  C.  M.  A. 
Available  Immediately.  Know  all  phaaes  circu- 
Istlon  References  excellent.  B-70ft,  Editor  A 
Pnblfghtr.  _ _ _ 

Circulation  Manager  desires  managership  of 
larger  newspaper.  Young  married  man,  experi¬ 
enced  In  large  and  small  newspapers  from  boy 
promotion  to  campaign  work.  Have  city  carrier 
plan  guaranteed  to  Increase  circulation  at  low 
operating  cost.  Proven  record,  highest  refer¬ 
ences.  B-728,  Editor  A  Publisher. 


MECHANICAL 


Equipment  for  Sale 


Hoe  Web  Fret*  with  itereo  e<|Uipment,  llno- 
typra.  motor,  proof  prrsae,.  type.  etc.,  of  > 
dally  paper,  for  aale.  Biintalna!  E.  8..  187 
F.aat  Broadway.  New  York.  _  _ _ 

Job  Freuaa,  Faper  Outt*n,  Wlr*  MlUkan, 
etc. — A  complet*  lln*.  Orerhanlad  and  ga*r- 
anteed  machine*  at  bargain  price*.  Maey  t*r*i*. 
Hoffman  Typ*  *■  Bngravlng  Oe..  114  B.  18tk 
atreet.  New  York  City. _ 

Fhotoangraving  equipment  tor  eale.  Complete 
plant  or  any  pert.  Mile*  Machinery  O*.,  94  We*t 
28rd  St..  N.  Y.  O. _ 

Uied  Ooai  Mat  Boiler  for  wet  mate  only,  for 
aale  cheap.  The  Goee  Printing  Presa  Co..  168 
South  Ptnllna  St.,  Chicago,  III. 


Circulation  Manager,  with  complete  knowledge 
of  every  branch  of  department.  More  than  15 
yeara’  experience  In  charge  of  miiihII  and  large 
city  newapaper  cin  ulutlona.  Thorough  knowle<lge 
of  maintenance  and  prunietion.  Kecurd  of  circu- 
liitlon  giiina  in  highly  competitive  flelda.  At 
liberty  within  next  few  weeka.  Willing  to  h-  tte 
anywhere  In  the  U.  8.  Iligheat  referencea  from 
pnhil-ihera.  Will  go  to  any  dealgntted  city  for 
Interview.  Salary  to  aturt  with  of  H«>rondary 
liniKirtance  to  character  and  quality  of  newa¬ 
paper  to  be  maintained  and  promoted.  Satlafled 
to  connect  with  aecond  or  third  newat»a|>er  In 
tiidd  providing  altove  retinirementa  are  met. 
11-715.  Editor  A  Publlaher. 


Equipment  Wante<l 


Catting  Machine  wanted  to  make  type  high  ciita 
from  mata.  Geo.  II.  Hampton.  Palmetto  I.eader. 
t’.dnmhia.  S.  C. 


Motor  Wanted.  1,-.  or  20  h.  p..  for  10  page  Ko 
tary  preaa.  Current  ilO  cyclea,  three-piiaae,  220 
volta.  The  Freeholder,  rornwall.  Ontario. _ 

Used  Duplex  Tubular  or  preaa  which  will  do 
ainillHr  work.  Columbian.  Vancouver.  Waah, 

Miacelleneoua — For  Sale 


Two  Alaskan  Reindeer  for  eale  -broke  for  drlv 
Ing  Will  sell  reasonable.  World  Herald. 
Omaha.  Neb. 


Editor-Manager — Weekly.  Suburban  field  pre 
ferred.  Young  man.  Bight  years'  ex|>erlen<^. 
Writing,  advertising,  circulation,  make-up.  Good 
organiser.  Wife,  experienced  In  proofreading, 
reporting,  also  desires  connection,  tho  this  not 
necessary.  B-69fi.  Editor  A  Fubllsher. 

Editor,  39.  with  record  of  18  years*  continuous 
employment.  Including  ten  years'  New  York  ex¬ 
perience  In  posts  of  res{>oosiblllty,  seeks  place 
as  editor  and  publisher  In  smaller  city.  Change 
dealred  because  of  family.  B-fi34.  Editor  A 
riibllsher. 

Farm  Editor,  or  rural  correspondent  builder, 
iiuiverHity  uradiinte,  wants  work,  dally  or  large 
weekly.  Single.  27.  B  729,  Editor  A  riibllHber. 


General  Manager-Publisher — Is  there  a  newspaper 
ill  u  town  of  twenty  five  to  fifty  tlioiiHand  popu¬ 
lation  which  la  not  getting  on  as  It  sliould?  1 
know’  there  Is— But  where?  Tlie  niaii  wlio  can 
put  it  on  the  map  is  now  availahle.  having  re¬ 
cently  disiKuied  of  his  «>wn  property.  lie  has 
been  suc4‘eHsful.  knowM  every  phase  of^the  game, 
has  clean  habits,  clear  liea«I.  and  Is  aggresiilve 
and  honorable.  Will  accept  opiMirtunity  to  put 
Into  practice  some  provi'ii  Ideiis  of  newspaper 
inanagenient .  Drawing  account  and  pt'n'entage. 
also  chance  to  buy  ail  or  part.  Avallalde  Jan¬ 
uary  2.  B  724,  Editor  A  I'lililisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negobadont  conEdentiMl 

PALMER,  DEWITT  A 
PALMER 

BosImss  Bstablished  la  IMB 

350  Madgoa  Ava.  N«rw  Yark 

Paolflo  Ooaat  EepressakaMvat 
M.  0.  Moore,  Mt  Bortb  Bovotir  Mva, 

BotwIf  XUU,  Oallf. 


Managing  Editor,  imw  employed  (»n  targe  tlaily 
ill  .Metropolitan  area.  deKircM  change  to  small 
city  dally.  Ills  experiem-e  rovers  every  phase 
of  newspaper  editorial  work  inclndlng  editorial 
writing.  SeasfiiMMi  in  economic  maioigernent  and 
handling  of  highly  c4»miH>titive  field.  Age  40, 
itiarriiMl.  health  atol  habits  giMnl.  Personality 
will  build  gomi  will.  H741,  Editor  A  Pub¬ 
lisher. 


Newspaper  Promotion  Manager  4»r  Agency  Ac¬ 
count  Executive;  7  years*  vaiiiahle  agency  and 
newspaper  ex|aTleiice.  cities  to  3, .'<10.000; 

enviable  record  of  sm’cesw^s:  sticceHaful  present 
I’onnectlon.  promotion  manager  leading  mid 
western  «laily.  Available  January  1,  ll»21t,  for 
one  year  <«»ntract.  Address  B  73.3.  Editor  A 
Publisher. 

Reporter  or  Desk  Man,  H  years'  resnitful  expe¬ 
rience  that  inidiidea  feature  writing;  young, 
energetic,  thoronghly  traine«l  in  all  departments 
of  eflitorial  room.  Now  employetl.  Can  give 
references  from  present  and  former  employer. 
D  728,  Edltr»r  A  Publisher. 


Wf  BUY  NEWSPAPERS  fOR  CLIENTS 
-WE  SELL  NEWSPAPERS  FOR  CLIENTS 

W*  al*o  apaciMKa*  in  apprmianl* 
and  conaoUdation*. 

And  w*  nlwny*  trj  t*  oanduot  va  allaBk*’ 
butina**  wltb*at  faklioltF. 

Bank  sf  na  I*  *  rsMid  tf  II  jmn  *t 
(•rrlo*  t*  Mtisflad  a**t*a**m. 

Writ*  aur  n*nr*it  Otto*,  m  b*tt*r  F*t. 
onll  In  patrMD  If  ,oiMbU. 

HARWELL  A  ROCKWELL 


Comnr  Building 
Birmlaffbam.  Ala. 


Tim**  Buildlag 
Saw  Yark  Otr 


_  MECHANICAL^ 

Eqnipmant  for  Sal* 

Due  to  ConioUdntion  we  offer  for  eale  at  real 
harualn:  Goes  elxteen-page  preee  with  eomplete 
Hlereotype  equipment:  Miller  eaw  trimmer:  foil 
aiol  liuir  pane  caetinK  boxea:  Klrod  ratter, 
three  MiMlel  8  T.lnotytiee.  Complete  equipment 
for  dally  newspaper.  Sell  aa  whole  <«•  In  part. 
Time,  I’lihllehitiK  Co.,  Warren.  I’a. 

Nearly  everybody  in  it*  field  read* 
the  EDITOR  &  PUBLISHER.  That  i* 
why  it*  CIa**ified  produce*  re*ult*. 


IN  THE  PIEDMONT 

VVE  HAVE  digeovered  a  few 
real  newgpaper  proposition* 
in  the  rich  and  ffrowing  Pied¬ 
mont  zone  of  the  Carolina*. 
Rare  opportunitie*  in  both  dai¬ 
lies  and  weeklien,  nome  of  then  r«> 
quiring  quick  action.  Kindly  adria* 
as  to  capital  available.  Pleaae  ad¬ 
dress  our  Litchfield,  HI.,  office. 
Special  offer  of  only  daily  In  aavan 
counties  and  covers  one  of  riebaat 
territories  in  North  Carolina.  Ovtr 
$1,500,000  pay  roil  and  seat  of  two 
colleges.  Price  only  $55,000;  ownars 
buying  larger  property. 

Prop.  No.  I61Sa. 

The  H.  F.  Henrich$  Agency 

UtchAeld,  HI. 
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DOLLAR  » 
PULLERS 


One  Dollar  will 
be  paid  for  each 
idea  published. 
Send  clipping 
for  payment. 


tfPiON’T  Throw  It  Away”  as  a  cap- 

^  tion  for  co-operative  ads.  suRxests 
an  unlimited  number  of  angles  from 
which  copy  can  l)e  solicited.  Second¬ 
hand  book  or  furniture  store,  the  junk 
man,  the  shoe  repairer,  scissors  grinder, 
and  similar  men  will  come  in.  But  also 
there  are  the  regular  merchants  such  as 
radio  dealers,  music  stores,  vacuum 
cleaner  shops,  electrical  dealers,  washing 
machine  agencies,  etc.,  who  will  lake  old 
merchandise  in  trade  for  new.  Even 
automobile  dealers  and  tire  agencies  come 
under  this  classification. —  H.  J.  A.,  I>ong 
Beach,  Cal. 

Under  the  heading  “Drive  Your  Car 
All  W'intcr,"  automobile  dealers  and 
allied  firms  are  running  a  series  of  full 
page  advertisements  in  the  Portland 
(Me.)  Evening  News.  The  page  can  lie 
run  once  a  week,  on  a  light  day,  or  twice 
a  week.  The  advertisements,  which  arc 
sponsored  by  auto  agencies,  garages,  tire 
and  supply  stores,  gasoline  and  oil 
stations,  auto  paint  and  repair  shops,  call 
attention  to  the  fact  that  under  the  state 
law  the  Maine  highways  are  cleared  of 
snow  and  that  it  is  as  convenient  to  drive 
an  automobile  in  winter  as  in  summer. 
At  the  bottom  of  the  advertisements  arc 
signed  the  names  of  the  various  firms 
participating. — Clarence  L.  Moody. 

The  Houston  Press  offered  a  new  type 
of  co-ojierative  page  in  the  way  of  a 
Fiction  Writing  Contest.  The  page  car¬ 
ried  ten  or  twelve  2  column  5  inch  ads 
from  a  varied  group  of  advertisers.  The 
contestant  was  invited  to  write  a  short 
fiction  story  using  all  of  the  names  of  the 
advertisers  on  the  page.  No  limitation 
was  placed  on  length  or  what  to  write 
Priaes  ranging  from  $30  down  were  of¬ 


fered  for  the  best  stories.  The  page  will 
run  twice,  probably,  since  it  will  have  a 
list  of  the  winners’  names. — X. 

Now  is  the  time  to  plan  a  special  page 
for  “The  First  1929  Baby.”  The 
Columbus  (Ind.)  Republican  last  year 
ran  a  page  in  which  merchants  adver¬ 
tised  that  they  would  give  certain  articles 
cither  to  the  new  babe  or  its  parents. 
The  idea,  started  only  from  the  adver¬ 
tising  angle,  developed  into  news  and 
three  or  four  good  feature  stories  de¬ 
veloped. — Yandell  C.  Cline. 

The  Pittsfield  (Mass.)  Berkshire  Eve¬ 
ning  Eagle  carries  a  weekly  advertise¬ 
ment  of  full  page  proportions  called 
“West  Street  Merchants.”  West  Street 
is  one  of  those  business  lanes  that  buyers 
seldom  patronize.  Since  the  ads  have 
been  run  in  the  paper  (about  one  year), 
prominent  merchants  have  taken  ad¬ 
vantage  of  the  enlivened  business  interests 
there  and  the  cheaper  rentals.  West 
Street  is  booming  now. — R.  N.  Lee. 

In  many  cities  independent  grocery  men 
are  organizing  for  common  good  and  in 
many  instances  advertise  in  daily  newspa¬ 
pers  collectively.  Foreign  advertising 
liookups  with  these  advertisements  are  ob¬ 
tainable.  One  Indiana  daily  has  arranged 
for  a  long-time  weekly  advertisement  pro¬ 
gram  and  hookup  from  these  sources. — 
Lewis  Hyman. 

The  Boston  Sunday  Globe  obtains 
extra  theatre  advertising  by  grouping 
inch  and  half-inch  ads  from  the  play 
houses  in  the  suburbs  of  the  city  under 
a  heading.  “Near  Home  Theatres  To¬ 
day.” — L.  D.  Chamberlain. 


‘‘WRONG  Gifts  for  the  Wrong  Per- 
”  sons.”  The  day  after  Christmas 
have  a  reporter  drop  around  to  local  de¬ 
partment  stores,  witness  exchange  of 
gifts  and  talk  to  shop  girls,  for  a  special 
humorous  feature. — C.  M.  L. 

Write  a  series  of  brief  sketches  of  the 
landscape  and  portrait  painters  in  your 
community  who  are  in  the  professional 
class.  This  would  be  a  nice  compliment 
to  a  group  of  useful  people  notoriously 
neglected. — Fred  L.  W.  Bennett. 

Newspapers  publishing  stock  market 
quotations  in  the  afternoons  are  provided 
with  opportunities  for  stories  on  the  big 
market  now  on  in  the  country.  Why  not 


BOSTON 

POST 


Year  of 

1927 

Gross  Circulation  Averages 

DAILY  POST 

444,682 

SUNDAY  POST 

385,965 

KElXT-tKITH  COKPAKT 
Spaeial  Rapraasntative 
Onrbar  Bnildlnr,  NEW  TORK 
Tribnna  Tewar,  CHiicaco 


fix  up  a  story  explaining  how  this  heavy 
market  with  the  ticker  delayed  from  30 
minutes  to  2  hours  affects  the  publications. 
People  do  not  realize  the  work  these 
markets  entail  in  an  afternoon  news¬ 
paper  office.  Explain  how  the  quotations 
come,  how  they  arc  set  up  in  type,  proof 
read,  and  how  the  delay  adds  up  over¬ 
time. — T.  J.  B.  Scranton,  Pa. 


Review  of  the  Year 

A  pen  and  ink  sketch 
giving  in  graphic 
detail  the  main 
events  of 
1928 


4,  5,  and  6  col. 


International  Syndicate 

Baltimore  •  •  •  Maryland 


“LIFE”  REORCIANIZED 

A  reor^nization  of  the  management 
and  editorial  staff  of  Life,  humor  maga¬ 
zine,  was  announced  this  week.  Charles 
Dana  Gibson,  president  of  Life  Publish¬ 
ing  Company,  becomes  chairman  of  the 
board,  and  Clair  Maxwell,  advertising 
manager  becomes  president.  Langhorn 
Gibson,  part  owner  with  his  father  of 
the  magazine  has  been  named  vice-presi¬ 
dent.  Robert  E.  Sherwood,  editor  and 
motion  picture  critic,  has  resigned  and 
Norman  Anthony,  editor  of  Judge,  will 
liccome  editor  of  Life.  Elmer  Davis, 
editorial  writer,  has  resigned  and  others 
of  the  staff  who  are  withdrawing  are 
Miss  Lucinda  A.  Flynn,  associate  editor; 
Frank  De  Sales  Casey,  art  editor;  and 
C.  B.  W.  Gray,  exchange  editor. 

DAILY  OFFERS  STOCK 

The  Newark  (N.  J.)  Ledger,  Dec.  10, 
offered  for  public  sale  $2M  blocks  of 
stock  in  the  Newark  Morning  Ledger 
Company,  publishers  of  the  Morning  and 
Sunday  Ledger.  Each  block  of  stock 
was  to  consist  of  one  share  of  founder’s 
or  common  stock  at  $50  and  four  shares 
of  cumulative  preferred  stock  at  $50  per 
share.  The  preferred  stock  pays  seven 
per  cent  dividends.  A  savings  plan  has 
also  been  organized  by  the  Ledger 
whereby  persons  ma\’  save  enough  money 
to  purchase  a  block. 

HONORED  BY  CANADIAN  PRESS 

George  Hambleton,  recently  appointed 
Ixmdon  correspondent  of  the  Canadian 
Press  Association,  was  given  a  farewell 
dinner  by  the  Toronto  staff  on  behalf 
of  the  entire  organization,  Dec.  8.  Mr. 
Hambleton  was  formerly  Ottawa  super¬ 
intendent.  Speakers  were :  John  Scott, 
first  vice-president,  Canadian  Press ; 
Harry  Anderson,  Toronto  Globe;  George 
McDonald,  eastern  superintendent;  R. 
K.  Carnegie,  who  succeeds  Mr.  Hamble¬ 
ton  at  Ottawa;  and  John  W.  Tibbs,  as- 
si.stant  general  manager. 


We  sell  newspapers 

SERIALS 

that  sen  newspapers 

“DAPHNE”  br  Hazel  Uvinfston 
"DELUCE”  by  S.  Fowler  Wri(ht 
“ALIAS  THE  SPOOK”  by  Winifred 
Van  Duzer 

"HALF-WIVES”  by  Winifred  Van 
Duzer 

“CRIME  IN  THE  CRYPT”  by 
Carolyn  Welle 

“BROADWAY  LOVE”  by  Thomae 
Edtelow 

"LOVE'S  ECSTASY”  by  May  ChrUtie 
“MUSSOLINI— Man  of  Destiny” 
by  Vittorio  De  Feori 
"THE  NEWPORT  GIRL”  by  Gilbert 
Ro(ers 

And  other  aMured  circulation 
builders,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NSW  TOBK  CITY 


8o%  of  the  total  circu¬ 
lation  of  The  Free 
Press  is  concentrated 
within  the  local  metro¬ 
politan  trading  area  of 
Detroit  —  coverage 
without  the  penalty  of 
waste. 


Brtroft 

"Starts  The  Day 
in  Detroit 


BUYS  SPACE  FROM  RIVAL 

The  Tampa  (Fla.)  Times  issued  a 
cial  Junior  League  edition  Dec.  4. 
ing  solicitation  of  advertising  fur  the 
sue,  the  Tampa  Tribune  was  asked 
buy  space,  and  responded  by  takhy 
double-truck  advertisement  in  its  ri 
special  edition.  The  advertisement 
headed  “A  Few  Hints  to  The  J 
League  on  How  to  Build  a  Newspaper^ 

RESCUES  WOMAN  FROM  FIRE  I 

Clyde  Ketner,  a  newspaper  man 
Shamokin,  Pa.,  rescued  an  aged  b 
woman  from  a  burning  building  at  i 
place  as  she  stood  helpless  in  the  ha 
smoke  the  night  of  Dec.  6. 

WANTS  DRIVERS  UCENSED 

The  Chicago  Daily  News  is  condne 
ing  a  campaign  in  favor  of  a  state  la 
to  examine  and  license  automobile  dri 


“Today’s  News  Today” 


UNITED-PRES 


Complete  wire 
reports  for  eve¬ 
ning,  morning  amd 
Sunday  news¬ 
papers  everywhere 
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lOl  MILK  STREE' 
BOSTON.  MASS. 

I.  J.  Bosdan,  Anna  M.  Wen 

Editor.  Manager. 


I 

The  WELFARE  COMMinEE 
of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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